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the television 


The first practical electronic TV was 
demonstrated in | 927. By the late 
1940’s, tiny black and white sets 
were streaming into American 
homes. Creative designs and ever- 
larger screens keynoted The Golden 
Age of Television. By the mid 1960's, 
color made its debut, and now 


digital TV is at our doorstep. 


rNnRTHOr AR ADIA |. 


Arcadia™ Home Monitor is television” at its finest and monitor technology with exceptional clarity and focus. Through this unique convergence, 
Princeton Graphic Systems has created a distinctly new category of displays, destined to bring home entertainment and personal computing to the next 


level. Make an investment in your future. Don’t let your home entertainment become obsolete. Arcadia Home Monitor is available in 27” and 31” 


PTs FATHER 
WAS A MONITOR. 


¥ Go Bookmarks Opti 


peared 


the monitor 


Early computer “displays” were 
simple numeric tubes or printed 
output. Used with mainframes, 
the first true monitors were rack- 
mounted behemoths. In the early 
1980's microcomputers displayed 
alphanumerics and jagged 
graphics in monochrome. Today, 
monitor technology has advanced 
to exquisite high-resolution color 


and full-motion video. 


viewable size versions, priced from $799.” Today, it’s a whole new way to look at things. lomorrow, 


INCETON® 


GRAPHIC SYSTEMS 


it's your window to digital television. Yes, technology is moving ahead, and we invite you to come along. 


©1997 Princeton Graphic Systems. All rights reserved. All trademarks are the properties of their respective owners.As an 


sm 


Energy Star Partner, Princeton Graphic Systems has determined this product meets Energy Star Guidelines for energy 


efficiency. “Television reception requires an external tuner. “Manufacturer’s suggested retail price. Actual price may vary. 800-747-6249 °° WWW.PRGR.COM 


1.Other end of connection must also be camera-equipped to see called party. Compatible with any standard H.324, or VDOPhone Internet video software. 

2.All x2 products are capable of 56 Kbps downloads; however, due to FCC rules which restrict power output, current download speeds are limited to 53 Kbps. Actual speeds may vary. See www.usr.com/x2 for details. 

3.Actual performance subject to line conditions and Internet traffic. 

©1997 US. Robotics. Alll rights reserved. U.S. Robotics and the USRobotics logo are registered trademarks of U.S. Robotics and Bigpicture, the bigpicture logo, RapidComm.,, x2 and the x2 logo are trademarks of U.S. Robotics. All other product names are used for 
identification purposes only and may be trademarks and/or registered trademarks of their respective companies. Product specifications subject to change without notice. Contact your U.S. Robotics representative for current product information. #2425 5.15.97 
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you can capture on a keyboard. 


Your complete videophone system that makes 
being online truly interactive. 
Today youre feeling excited, with a 
little hint of frustration and slight 
agitation. Now, how are you going to 
express those emotions using a semi- 
colon, a colon and a parenthesis? 

The Bigpicture" Video Kit from U.S. Robotics 
provides all the latest technology for full video 
capabilities on your computer. You can make 
video phone calls. Capture, edit, and manipulate 
video. Send video e-mail, and see and speak with 
others on the Internet at the same time.’ Or, 
for even better performance, you can make 
point-to-point videophone calls over standard 
analog phone lines. 

The Bigpicture Video Kit is an all-in-one video 
system that includes a top-of-the-line, high-quality 
color camera with superior focus and built-in 
microphone for true videophone capability. 

Included is a video-enhanced U.S. Robotics 
33.6 Kbps voice/faxmodem which lets you 
download and transmit your audio and video at 
incredible speeds. 

And if you want to go even faster, your new 


modem can be upgraded to download information 


at speeds up to 56K’? with new x2” Technology from 
US. Robotics. This revolutionary new development 
lets you download nearly twice as fast as 28.8 
modems can, making it ideal for video applications. 
You can even send pictures and video you 


take with your own VHS home camcorder. Just 


use the video capture card, which can capture 
video at up to 30 frames per second, to grab 
moving images directly from those sources for 
transmission over the Internet, or for placement 
on your Web page. You can also videoconfer- 
ence at up to 15 frames per second.’ 

The US. Robotics Bigpicture Video Kit also 
comes with the latest software to edit and 
manipulate your video footage. Included with 
Bigpicture are Asymetrix® Digital Video 
Producer,® Kai's Power GOO" Special 
Edition, RapidComm*” Video, VDOPhone 
Internet, VDOLive and everything you 
need for complete communication on 
your computer. 

Call 1-800 DIAL USR for the 


dealer nearest you, or visit us at 


www.usr.com/bigpicture and let us show you how 
really cool the Internet can be. 
Bigpicture Video from U.S. Robotics. Because 


unfortunately, :-) can only say so much. 


Ub Robotics 
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6 MUSIC ROCKS THE WEB 


BY ROBERT LEVINE 
Boosters promised that the Web would revolutionize the way 
we make, buy, and listen to music. Has it? 


ROCK/POP: Wr MAKES THE HITS? 


BY LAURA VICTORIA 
One-name wonders Jewel and Poe build fan loyalty the online 
way—one Web visit at a time. | so 


JAZZ: Tht REBIRTH OF COOL f 


BY BRET PRIMACK 
Can highbrow jazz play to the masses? Sax star Joshua Redman 
says it can (with a little help from the Internet). 


COUNTRY: HONKY-TONK BROWSIN 


BY GLENN McDONALD 
A stampede of country music fans and artists are kickin’ online. 
Case in point: Willie Nelson, the Web’s most wired cowboy. 


HIP HOP: BEATING Tht BAD RAP 


JAMES OLIVER CURY : 
Hom major-label artists like Ice-T to independents like 2 


Hieroglyphics, hip hoppers use the Net to do it their way. Se 8 te. 

BY PAUL FESTA Noe ce ee 

You can’t teach old music new Web tricks. Just ask the Kronos ee ts 

Quartet and other classicists lost in cyberspace. eg i 4 ON OSes gases 
DEP Ne ee er 
DEPARTMENTS = Boag Ba he eA 
_ . 3 = ares i rs & 
le Homepage | Editors Note * “8S Sees 


16 Postings | Reader Feedback — ce a eS ah ss 


_ Will the real Satan please stand up?; America’s most subversive 


- outtakes; do-it-yourself songwriting; ao ee ae oe 
Pac-Man goes mobile; Oswald’s new band. ees 


4 Web. Boy Len Asmussen 


- In his ongoing iba for truth, our hero 
attends an online concert, goes Web body 
surfing, and chats it up with a hot and 
topless Willie Nelson. 


Ice-T pushes the boundaries once more— 
this time online, page 34. 
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59 THE BOOKMARK 


A treasure trove of essential Web sites. 


{1 ART/DESIGN 


, new media renaissance guy for the ’90s. 


‘4 BOOKS/MAGS 


Move over Rolling Stone. Rock zines rule cyberspace. 


47 COMPUTERS 


The battle rages: Which is best? 


50 FILM 


From The Jazz Singer to Evita, Web surfers love their musicals. 


04 GAMES 


Videogame soundtracks get respect—and their own CDs. 


5! HOME/EDUCATION 


Internet guitar lessons: Stairway to heaven or treadmill to hell? 


62 LIVING/HEALTH 


Helping musicians pay the medical bills. 


65 MONEY/SHOPPING 


Goodbye, Virgin Megastore; hello, music cyberstore! 


68 «MUSIC 


Swap and sample sounds on the Web. 


[1 POLITICS/LAW 


Record industry to online bootleggers: Stop making cents! 


[4 SCIENCE 


Bridging the gap between sound and color. 


I? SEXUALITY 


Can groupies’ Web sites replace the back-stage pass? 


OU SPORTS 


, athletes sing—sort of. 


02 TRAVEL 


A spin through the Rock and Roll Hall of Fame. 


06 TV/RADIO 


Channel surfers meet Web surfers on 


0) WEIRD 


Tuba tooters, bagpipe belchers, and accordion adepts 
make noise online. 


Dont Type Those URLs! 
Our Site Links to Them All 


To reach the Web sites you find in Views & 


Reviews, you don’t have to type every sin- 


gle URL into your browser. Just type one— 
www. webmagazine. com—to reach THE 
WEB Online. There, you'll find all the sites 
we’ve reviewed in this and past issues, 
complete with live links that take you 
straight to the site of your choice. 
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BY STEVE FOX 
The Music Issue: No Dead Heads Here 


DITORS BELIEVE EVERY ISSUE IS “SPECIAL.” But this one really This issue’s brainstorming session was particularly fun, probably 

is. It’s our all-music issue, and we do mean all: From our fea- because—from my own jazz fixation to editorial assistant Belinda Choi’s 

tures to our Views and Reviews columns, every story relates in penchant for Pavement, Creeper Lagoon, and other bands |’ve never 

some way to making, selling, sharing, promoting, learning about, | heard of—we’re all music addicts. (Senior associate editor James Oliver 
or just listening to music on the Web. Cury is probably the biggest sounds junkie among us; as a professional 


Some of these stories were just screaming to be written—a look at the | music critic and a on2{ime country and rock DJ, he was a natural to over- 
newest audio technologies to deliver music to your browser (Computers, | see this issue and edii many of its features.) Participants weren’t shy 
page 47), say, or interviews with electronica bands like Future Sound of with their title suggestions: “Webby Road,” “Web Got the Beat,” “Play 
London that grab sound samples from the Web (Music, page 68). Others | that Funky Music, Web Boy.” Associate editor Spencer Ante was pelted 
were mined from less obvious , with popcorn for “Smells Like Web 
subject matter, such as Rob Spirit.” Assistant editor Shoshana 
Neyer’s deconstruction of golfers Berger floated “From ELO to URL,” a 
who rock and rockers who golf blatant attempt to wrest the “worst-of- 
(Sports, page 80) and Denise the-month” award from Dan. Nice try, 
Dowling’s attempt to learn to but no dice. Other notable rejects: 
play Stairway to Heaven using “From MTV to Your PC,” “Login, Rock 
nothing but the Net (Home/Edu- out,” “She’s Net There,” “Pump up the 
cation, page 57). With sucha Volume,” “Web Are the World.” Ouch. 
wide range of stories, we asked Don’t worry, though: Goodies like 
Robert Levine, whose interview “When Bagpipes Happen to Good Peo- 
with David Bowie appeared in our ple” (Weird), “The Films Are Alive with 
March issue, to put the whole the Sound of Music” (Film), and “Sex, 
subject in perspective in his Drugs & Lime Green Slacks” (Sports) 
essay “Music Rocks the Web” made the cut and await your perusal. 


(page 26). : a Read ’em and wince. 

The only problem: That perspective stuff is what this column is usu- Speaking of which, we’re still wincing from reader reactions to our 
ally about. So instead, |’ll take you behind the scenes fora sense of how | June Sports column, which described how you could tune into baseball 
an issue like this one comes together. The key word is “collaboration. ” game broadcasts over the Web. Well, no sooner had we gone to press, 
For example: Every story needs a lively title, or head (old-time editors than the broadcasts suddenly stopped. Don’t blame the writer, Richard 
usually spell the term “hed,” but I’ll spare you that affectation here). Overton, however; blame Major League Baseball, which trotted out 


With luck, a head is clever enough to pique the reader’s interest yet clear | some legal mumbo-jumbo and forced all the game Webcasters to turn off 
enough to convey what the story is about. Since good heads are so hard their microphones. Is this any way to build a fan base? My suggestion: 


to write, here at THE WEB, we write them together. Point your browsers to www. majorleaguebaseball.com and tell the lords 
of baseball what you think. You can e-mail from the site or send a mes- 
THAT POPCORN AROMA sage directly to mlb_feedback@newscorp.com. 
Let me set the scene for you. The entire editorial team congregates in an And once you’ve gotten the excess hostility out of your system, we 
office, after arming themselves with sundry snacks and plenty of coffee invite you to stop by our newly redesigned site, WEB Magazine Online, at 
and Diet Coke. The air is suffused with the aroma of microwaved pop- www. webmagazine.com. In keeping with our cover slogan of “What’s On 
corn. | pace. Others rock back and forth autistically. The session begins. and Where to Go,” the site now offers a calendar of live Webcasts, chats, 
We work our way from the front of the magazine to the back, calling on concerts, and other events, as well as our searchable site reviews, with 
the editor of each story to describe what it’s about and offer a suggested | live links that take you directly to any Web site listed in the magazine. 
title. Then everyone else jumps in, as we all search for the perfect head. And by the time you read this, we’ll also have added our What’s New 


Ideas ricochet dangerously. Abysmal puns, obscure references, mangled | section—reviews of sites born in the last few weeks. These are the fresh- 
phrases, weird rhymes, pure id—everything pours forth, greeted in turns est Web sites anywhere, and we'll give you a heaping browserful every 


by noncommittal murmurs, merciless razzing, and only the occasional single weekday. In fact, we think we’ve got pointers to just about any- 
“Hmm, not bad.” We even give an award for the worst head suggestion thing worth finding on the Web. Unless of course you want to listen to 
ever. (Consensus winner so far: Senior Editor Dan Miller’s pitch for an Major League Baseball. @ 


THE WEB MAGAZINE @ JULY 1997 


October 1996 story on Disney’s Tomorrowland—” The Future’s So Bright, 
| Gotta Wear Ears.” ) A session may go on for hours or until we run out of Steve Fox, editor-in-chief of THE WEB Magazine, gives full credit to copy 
1? refreshments, whichever comes first. chief Steven Gray for the head “The Music Issue: No Dead Heads Here.” 
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Take any 11 CDs for FREE (plus shipping and handling) 


Choose from our huge online catalog of over 10,000 albums. Search for your favorites by artist, 
album or even song title. You'll find complete Club details online. 


Already a member? Use the website to respond to mailings, 
contact customer service and more. Visit us @ 


www.columbiahouse.com 


No Other 
Music Store 
Comes Close 


http://cdnow.com 
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PC World 
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More ¢han one million online users con- 


nectgo the woxld’samost popular per- 


sonal computing authority each month. 
PC World Online is your one stop shop 
for expert a@Vice on what 
to buy and flow to use it: 


PC WORLD 
Online 


Web: www. pcworld.com 
AOL: keyword pcworld 
CompuServe: go pcworld 
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NEW! Visit http:/,www.quotesmith.com 4 


HOW TO OBTAIN INSTANT QUOTES 
FROM 300 TOP-RATED INSURANCE 

COMPANIES WITHOUT EVER TALKING © 
TO AN INSURANCE SALESMAN 


- Howto obtain accurate life insurance, annuity and medicare 
supplement policy quotes on your own in seconds. 
e Howto avoid buying mistakes on new and renewal policies. 
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"Quotesmith's interface is marvelously simple... 


and infinitely faster than phoning dozens of agents." 
- The Web Magazine, March 1997 


uotesmith provides a list of all insurance companies & plans that match 
specific needs. The first to make available this new custom-search service." 
- Nation's Business, Oct. 1992 


"Quotesmith saved us time and money. | shopped from my own office 2 
and found the best deal available. | was impressed." : oS 
- Linda Picazio, Ft. Lauderdale, Florida, Jan. 1993 


"Get quotes on the spot. New source for best buys in insurance. 
One way to get to know the market..." - Kiplinger's Personal Finance, July 1992 


"Quotesmith keeps a database of about 
350 insurance companies." - Good Housekeeping, Dec. 1992 


"Quotesmith ranked more than 250 policies for Forbes. 
The premiums vary wildly." - Forbes, Aug. 1993 


"Researching insurance companies can be confusing and tedious. 
To simplify the task, call Quotesmith." - SmartMoney, Aug. 1994 


"Quotesmith will scan the insurers and provide a list of 
different policies suited to your needs." - Money Magazine, Dec. 1995 


New! Here's a free (and instant) 1 Insurance price comparison Service. Visit ae 
http://www.quotesmith.com and you'll get immediate access to the best life insurance, medicare supplement ae 
insurance and fixed annuity rates now being offered by 300 leading companies. Every instant quote gives you Ee 
detailed policy coverage information and the latest safety ratings from every major independent rating agency. a 
And when you're ready, the Quotesmith web site even allows you to apply to the company of your choice 
online which_means_that_you can_avoid insurance salesmen altogether. Take control of your insurance 

buying decisions. Use the Quotesmith insurance price comparison service 


QUOTESMITH © hae you buy or renew any life insurance policy. Have questions or 


aE want quotes mailed to you for free? Call us at 1-800-431-1147, 24 hrs. 


www.quotesmith.com 


Insurance price comparison service - 
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JUST READ DAVID Pescovitz’s article “Holly- 

wood’s War on the Fans” [May 1997] and 

thought you might like to know that Baker 

& Hostetler, Fox’s lawyers, shut down my 
X-Files fan site. If you want to look at my 
protest page and their letter, here’s the URL: 
www. dancopublishing. com/x-files.htm 

Dan St.Clair, dstexmex@ix.netcom.com 


Pescovitz was right on target when his article on 
fan sites and Hollywood stated: “Perhaps Viacom, 
Fox, and the other big studios should view these 
Web wars as an indication that corporate sites 
need to improve, not as a threat.” Frustrated by 
the Web’s lack of attention to the great TV show, 
The Profiler, | created my own site. After seeing 
the good job NBC recently did, | just put up a link 
to their site (www.nbc.com/thrillogy/profiler). 
The studios certainly have more resources than 
fans for making appealing and entertaining sites. 
| hope articles like yours convince them to do so. 
Michael Lewis, MLewisFL@aol.com 


In your May issue, Hector Snipes states that he 
thinks MCI’s recent Internet ads on television are 
not proofread before going on the air. What he is 
mistakenly referring to is the :-) that follows the 
phrase “Is this a great time or what?” | don’t 
mean to sound cruel, but this guy is not con- 
nected to what’s going on or just has no idea how 
to be funny. In case there are any questions, the 
:-) he refers to is a symbol used in chat rooms to 
symbolize a smiling face. (Look at this with this 
with your head tilted to the left. ) 

Tamara Karlstrom, via e-mail 


Will one of you please explain to Hector Snipes 
what a “SMILEY” is before he embarrasses him- 
self and THE WEB Magazine again... “Random 
punctuation marks” indeed! Look at it sideways, 
Hector!!! How long have you been online?!? 

Lee Arries, via e-mail 


I’ve been a big fan of THE WEB since issue #1, and 
my favorite part of the mag is “Hector Snipes,” 
the farcical Web surfer without a clue. His latest 
run-in with Web culture (in this case, emoticons) 
was his funniest misadventure since the time he 
interpreted the AltaVista blimp as a cruel hoax 
perpetrated by vandals on Goodyear. Well done, 
Hector! Stay as curmudgeonly as you are! 

Guy Webster, via e-mail 


HECTOR SNIPES RESPONDS: ;-) 


| FEEDBACK FROM READERS 


THE WEBis the only mag- 
azine that acknowledges 
the most common online 
subject: sex. While it’s 
almost overwhelming, 
you cut through the mess 
and deliver good syn- 
opses of sites. Bravo. 


THE CLOSEST 
YOU'LL GET 


Michael Stipe 
|ama subscriber of your Ken Griffey, Jr. 
magazine. | also have 
young children around, 
and | do not allow any 
books or magazines that contain sex-oriented 
pictures or features in them. You may be saying 
to yourself: Just put them away where your kids 
won’t find them. Well, | shouldn’t have to do 
that. Please cancel my subscription. 


Jim Grago, via e-mail 


While Yael Li-Ron’s article on Web TV [April] is 
interesting, | was not amused by the “Torture the 
Salesperson” game. Everyone who has sold con- 
sumer electronics recognizes customers like Li- 
Ron—Ssad cases who boost their egos by trying to 
Show how much smarter they are than the sales- 
person. Suppose in the middle of writing an arti- 
cle you had to listen to someone expounding on 
Jean-Paul Sartre. Suppose that person caused 
you to miss your deadline. Hilarious. 

Jim Smith, wzxz37a@prodigy.com 


YAEL LI-RON RESPONDS: | welcome distractions, 


especially highly existential ones. Deadlines, like 
Greek plates, are made to be broken. 


Your magazine is the BEST Web magazine | have 
ever seen! All the others are more business-ori- 
ented, but | actually take yours home for plea- 
Sure reading! Where have you been all my life? 
Stephanie Seale, sks@gbsinc.com 


As a native of Singapore, | would like to criticize 
some of the comments you made in the April 
Travel section. Your descriptions of Singapore’s 
laws were unreal. Yes, |am personally unhappy 
with some laws, but these laws work. No 
tourists would visit if they feared being mugged, 
robbed, raped, or attacked. | would rather try my 
luck with the headhunters in Sumatra than be in 
New York at night. Surely no tourist would like to 
return home in a bodybag. 

Aaron Koh, catch99@hotmail.com 


Elisabeth and Andrew Shue 
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DR. RUTH'S SEX TIPS » BROWSING WITH ROGER EBERT 


| recently noticed that the cover 
photo of Brian Eno’s CD-ROM, 
Generative Music 1, looks remark- 
ably similar to the cover photo of 
Cindy Crawford on your debut issue. | wonder if 
perchance they are related? 

Gil Bates, San Francisco 


That’s the most ridiculous assertion we’ve ever 
heard. You’re obviously a stooge hired by THE 
WEB Magazine to milk more publicity out of that 
supermodel cover shot. We'll have none of it, sir. 


Do you have any advice on how to search when 
using search engines like AltaVista, Yahoo, etc? 
Anwar, via e-mail 


Funny you should ask. On page 49, we review a 
site called Findspot (www. findspot. com) that 
explains all you need to know about searching. 


Here in Venezuela, there aren’t many magazines 
to look up cool sites, so we buy American maga- 
zines; but THE WEB is not typically “American,” 
it is out of this world. Congratulations from this 
Side of the world, and keep on doing a good job. 
Maickel Clemente, via e-mail 


OOPS 


The Drew Online! site mentioned in TV/Radio 
(May) has moved to a www. geocities. com/ 
Hollywood/Hills/5329/drew. html. 


The correct URL for Those Marvel-ous Women 
(Books/Mags, June) is www.geocities.com/ 
Hollywood/2855/. 


Please send letters to Postings, THE WEB 
Magazine, 501 Second Street, San Francisco, 
CA 94107. Alternatively, you can send e-mail to 
postings@webmagazine.com. Our fax number 


is 415-267-4558. Or post your comments on 
our Web site: www. webmagazine.com. THE 
WEB Magazine may post letters to its Web site 
and may edit letters for clarity or length. 


Now you can 
switch down to 
lower tar 
and find smooth, 
satisfying taste. 


SURGEON GENERAL'S WARNING: Cigarette 
Smoke Contains Carbon Monoxide. 


-_——> 


Bible scholars have 
long warned us about 
false messiahs. But 
why didn’t they alert 
us to all those 
false Antichrists 
as well? When 
last we browsed, 
we counted more 
than 13,000 Web 
pages that were 
devoted to discus- 
sions of the Evil One, many of them 
identifying specific people as the Prince 
0’ Darkness himself. With all these dan- 
gerous folks casting about for souls, 
which ones should we fear the most? 

If you’ve been following THE WEB 

Magazine (and reading it, well, reli- 


will the REAL ¢aTAN please stand up? 


giously), you already know that Bill 
Gates is often represented online with 
prominent horns, cloven hooves, and 
a spiked tail (see 
Forward Slash, June 
1997). Gates has 
amassed more than 
a thousand pages, 
all pointing out the 
numerological oddity 
that when you convert 
the name Bill Gates III 
into ASCII codes, the sum of the figures 
is 666—the number of the Beast, 
according to Revelations. 
Another pretender to the 
brimstone throne is that relent- % 
lessly saccharine tyrannosaurus * 
of public television, Barney. 
Widely mistrusted by parents, 
educators, and older kids alike, 
his royal Purpleness has been 
denounced more than 40 times as a 
creature of demonic origins. And of 
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FORWARD SLASH 


Bits from the Net | by Gil Bates 


course certain O.)J. conspiracy theorists 
have tagged the “I love you” lizard as 
one of the “real killers. ” 

David Hasselhoff gets a few Satan 
nominations on the Web, too—though 


not nearly as many as Gates. Other con- 


tenders include Dallas Cowboys owner 
Jerry Jones, Saddam Hussein, Rutgers 


University, Richard Nixon, the Pope, and 


of course, musician 
Marilyn Manson, 
whose 1996 album 
Antichrist Superstar 
lends some cre- 
dence to the claim. 
But if we were 
looking to cast Old 
Scratch, we’d have to concur with the 
pages that point the crooked finger at 


Bob Saget, the milquetoast host of 
America’s Funniest Home Videos. How 
insidious are Mr. Saget’s works? Well, 
according to The Beelzebob Saget Page 
(asacomp.com/~mdutro/bob.htm), 
“Lucifer needed to reach a wider audi- 
ence, hence he assumed this role of a 


mild-mannered comedian. Then he man- 


aged to formulate a show that was so 
revoltingly sweet and nauseating that 
no one would ever suspect his true 
identity. ” Fiendish. 
So how is the cautious Web denizen 
supposed to steer clear of evil? First, 
study the Enemy, as portrayed ina 
, thoughtful and scholarly essay 
_ by Rev. Kenneth L. Gentry, Jr. 
(www. sunline.net/gcrocker/ 
beast.htm); then examine his 
lexicographical efforts as pub- 
lished in The Devil’s Dictionary 
(www. alcyone.com/max/lit/ 
devils/)—attributed to Ambrose 
Bierce. And be careful out there. 


| “Internet is cool internet is fresh internet is the 
| bestlli” 


| “The Internetis ... 
| functional democracy in the world.” 


| “The Internet is full: Go away” 


spend hours 
onthe Net, but how 
many of us could describe 
it in a single sentence? We put the 
question “What is the Internet?” toa 


| variety of Web search engines. The 


results will shock you. 


| “The Internet is a big elephant. You close your 
eyes, touch it in all different spots and come up 


with all different explanations and definitions. ” 
—Dr. Prakash Ambegaonkar, president and 
founder of Frontier Technologies Corp. 


| “The Internet is an extremely valuable resource 
| for Christians.” 


—Christian School Resource Net 


“The Internet is the most affordable, dynamic and 
| Wide-reaching medium ever available.” 


—Results Direct Business Services 


| “The Internet is like a telephone, not a television. ” 


—Forbes, December 19, 1994 


| “The Internet is not a selling medium.” 


—posting topic on the Internet 
Marketing discussion list, Richard Layman, 
Computer Television Network 


| “The Internet is the most cost effective means of 
advertising worldwide.” 


—I-Way Engineers, www.hardhats.com 


—C6056 from Bergtraum, N.Y. 
probably the only truly 


—Nick Jenkins, Perth Western Chronicle 


—T-shirt from Networld+Interop 


and what happens if 
the checkbounces? 


Many of the no-cost programs you can download online aren’t 
free at all. They’re shareware-copyrighted software that you 
permitted to try before you buy. According to t 
software sportsmanship, you’re honor-bound to regist 
stuff if you continue to use it after a month or so. If yo 
shareware from Alchemy Mindworks (www. mindwork 
alchemy.html), however, your conscience 
thing that will bother you. As the Alc 
“Should you fail to register an 
listed in this page and continue to use it, be 
advised that a leather winged demon of the 
night will tear itself, shrieking blood and fury, 
from the endless caverns of the nether world, 
hurl itself into the darkness with a thirst for 
blood on its slavering fangs and search the very 
threads of time for the throbbing of your heartbeat. 
Alchemy Mindworks Inc. accepts no responsibility for 
any loss, damage or expense caused by this.” 
Don’t say you weren’t 
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Area classic 
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Who else? 


The Online 
Curmudgeon 


by Hector Snipes 
"The Voice You Can Trust® 


hen Jeane Dixon died in January, | 

thought my only psychic recourse 

would be Dionne Warwick or LaToya 
Jackson. But a month after her death, 
Jeane began e-mailing her fans. Dixon’s 
death has impaired her ability to spell 
(she now goes by Jeanne Dixon), but she 
insists “my horoscopes and predictions 
are found in all of the major newspapers 
and publications worldwide,” so it’s her 
all right. Write to her in the great beyond 
at Jeanne. Dixon@i-way. net. 

* 
| keep reading that the Web is “irreve- 
lant.” So| got to thinking... if the Web 
is fundamentally meaningless, what 
does that say about those global finder 
engines that search it for meaning? The 
most irrevelant search engines must be 
the ones that find “irrevelant” the most. 
So | searched for the word: Excite came 
up with 138 hits, and AltaVista Search 
found 126. But the clear winner was Hot- 
Bot, with a cool 199—not counting 55 hits 
on “irrevelent” and 23 hits on “irreva- 
lent,” for people who can’t spell. : 
* 
I’m shocked! When | tried to access a 
site devoted to my favorite occupation 
(www. accounting.com), it was blocked 
by the CyberSitter software | use to pro- 
tect myself from the horrors of the Web. 
| think | know why, too: Somewhere on 
the site there’s a button marked Hot List. 
Probably packed with kinky information 
about things to do with green eyeshades, 
ledgers, and high stools. Disgusting! 
@ @ © 

Hector Snipes is executive vice president 
of Marketing for X-Industries. You can 
reach him at VVQ/65B@prodigy.com. 
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AMERICA'S MOST 
SUBVERSIVE OUTTAKES 
magine, if you will, an outtakes and bloopers show 
: without Bob Saget (a.k.a. Satan, see page 18) or 
Dick Clark. It’s hard, we know. But once you get over the idea that unbroadcast 
clips from television shows need not be smugly punctuated with inanities, you’ll 
get the feel for what WildFeed is all about. This New York public access show 
takes unencrypted satellite TV signals that are not intended for broadcast and 
puts them on cable TV—and the Web (www. wildfeedtv. net/wftv. videoclips. html). 
It has also put WildFeed’s founder Jed Rosenzweig in deep water with NBC, which 
didn’t appreciate his broadcasting Tom Brokaw’s dismissive comments about 
Dan Rather. But anyone who gives us Ahhnuld thinking he’s off-camera, 
Tabitha Soren (above) in a yawning fit, Senator Phil Gramm in an 
unguarded moment, and Tom Snyder pulling something out of 
his mouth can’t be bad people. 


THE ULTIMATE 
SUPERLATIVE 
Cis 


ABSOLUTELY TOTALLY UNIQUE 
PSYCHIC READINGS AND 
PARANORMAL PHENOMENA 


www. totally-unique. com/paranormal 


THE U.K.’S CLEANEST LOO 


www. theplumber.com/irene. html 


BETTER OUT THAN IN 


lf bodily functions are your thing but our Living/ 
Health and Sexuality sections don’t cover all 
your interests, we have a couple of very spe- 
cial sites for you to digest. Poised at the upper 
end of the gastrointestinal tract is 
: www. cyberchunks.com, 
a colorful collection of stories 
about losing your lunch. A few 
intestinal yards to the south 
is www.farts.com, a set of 
classy sound files, includ- 
ing TFOTD (“The Fart of 
the Day”). What a gas! 


UBIQUITOUS CONSULTANTS LTD. 


www.uconsult. co. uk 


THE YUCKIEST SITE ON THE 
INTERNET 


www. nj.com/yucky 


THE INFINITE ABYSS THAT IS LLOYD 


www-personal.umd.umich. edu/~blloyd 


VACUUMS UNLIMITED 


www. vacuum-cleaner.com 


L.A. AIR: CLEANEST IN DECADES 


www. groupv. com/arco/air/chartO2.htm 


1995 ARCO Environment, Health and Safety Report 


HOW DO YOU SPELL 


Lotus Development is touting Spell Check _ x] 


its Notes 4.5 as ideal Intranet 


software, but its spell checker 


INDEX OF /~ESTEST tells a different story. The sug- 


www. venus. dtinet. or. jp/~estest 


gestion for the unusual word 
Internet (ever heard of that?) 
is the stuff of Usenet legend. 


Maestro Tapping Baton. 
Piano Keys Dancing. 
Entrance Of An Oboe. 
Crashing Cymbals. 
Violin Vibrato. 
“Bravo, Bravo!” 
Deep, Rythmic Grooves 
of a Cello. o 
Clarinet Scaling Octaves. 
Audience Shuffling In. 

. Appreciative Applause. 

. Chord Progressions On 
Grand Piano. 

. Soft Strokes Of Harp 
Strings. 

. Chiming Triangle. 

. “Shhhhhhhhh...” 

. A Cymbal Brushing 
Lightly. 

. Cascading Clarinet. 

. Flute Solo. 

. Crescendo. 

. Playful Flirtation Of A 
Piccolo. 

. Boom Of A Tuba. 

. Pager Beeping. 

. Loud Clapping. 

. Low Tones Of A Stand-Up 
Bass. 

. Violin And Viola En Duet. 

. Piano Sonata. 

. Wailing Saxophone. 

. Smooth Slide Of A 
Trombone. 

. Exclamation Of A Trumpet. 

. Rolling Thunder Of A 
Timpani. 

. Arpeggio On The Violin. 

. The Reed Section. 

. Pages Of Sheet Music 
Turning. 

. Piano Playing Minuet In 
G. 

. Drum Keeping Tempo. 

. Violin Staccato. 

. Tambourine Jingle. 

. Clicking Castanets. 

. Relentless Beating of 
Drums. 

. Regal Sound Of A French 
Horn. 

. Snare Drum Rattling. 

. Xylophone Resonating. 

. The Low Pitch Of A 
Bassoon. 

. Cello Staccato. 

. Pulsating Viola. 

. Viol D’Orchestre. 

. Flute Ensemble. 

. Fluttering Of A Flute. 

. Regimental Sound Of A 


Experience an evening at the symphony with the new Sound Bugle. 

; _ Plucking Of A Violin. 
Blaster® AWE64 Gold and hear every crisp sound with perfect ! We aoval Cacoror. 

: _ ok . Orchestra Tuning Up. 
audio fidelity. The Sound Blaster AWE64 Gold is simply the best Nee Honmean 
sounding Sound Blaster ever. And it’s designed specifically to ees 

. Harmonic Wind From A 
upgrade your PC’s multimedia audio system. Play back up to Flute. 

. Oboe Solo. 
64 simultaneous voices, producing a richer, fuller sound than . Soft Snoring. 

. Decrescendo. 


Seanonas thought possible. With 20-bit digital output, audio quality is uncompromised. And of 


. Beethoven’s 5th. 


course, compatibility is assured because it’s a genuine Sound Blaster. To listen to and learn more about oS ea 


. Chopsticks. 
the Sound Blaster AWE64 Gold contact us at: ! > wee mal 1 A omni - Sounds Of Intermission. 
AI Xt rity .*. . Brass Solo. 
www.SoundBlaster.com/sound/AWE64Gold. , . Rattling Of Maracas. 


WWW. SOUNDBLASTER.COM “Wake Up Honey It’s 
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in Sheboygan poppin’ uppers 
that burlap bra 


drinkin’ Dr. Pepper when she shot me 


You'd think at least that she'd have said 


ver listened to one of those college radio 
stations? In song after song, the lyrics 
return to the same themes. Same goes for 
country songs, though the themes are a tad differ- 
ent. Scott Rachal has spent too much time listening 
to this eclectic mix of musical styles, and his Web 
tools for writing lyrics to alternative or country 
songs prove it. Just pick phrases from the drop-down lists at www.vidox.com/scott.hp/ 
as. html or www.vidox.com/ scott.cs. html, learn three chords, and form a band! 


Ever wonder whatthe John Lennon > 290 *Results taken froma search 
8 million computer- , Al 
owning America Online 
subscribers listen to in 
their spare time? As 

part of ourcontinuing Hootie Blowfish 146 ofits search function; its 
effort to tap the collec- Jaekson Browne 131 


of America Online member 


Frank Sinatra 243 profiles. America Online is 


responsible for the accuracy 


JGCRSUN DIUWHGti“‘COéOCO EY! subscribers ore responsible 
tive psyche of cyber- George Harrison 119 for their taste in music. THE 
Space, wepresent our gg meena ‘ 

research into AOL 
subscribers’ prefer- 
ences in male singers. 


a ee * WEB Magazine just provides 
The artist formally known as Prince D the findings. You provide the 


analysis. 


The golden age of Pac-Man may be over, but the dot- 
gobbling ball isn’t dead yet. Larry Wood of Los Ange- 
les and Rod Powell of Salinas, California, morphed 
Peterbilt truck fenders, Volkswagen panels, a gold- 
plated Buick V-6, and Centerline racing wheels into a 
screaming yellow wocka-wocka machine that should 
evoke fond memories of 1980. No reports yet on its 
high score, but check back at www. razorfish.com/ 
ryan/streetrod for updates. 


NOW CLASS, WHO 
CAN TELL ME WHAT ; -) 
MEANS? 


Just what the world needs: a training class 
in e-mail. Ewrite (ewrite@aol.com), a 
Washington, D.C.—based training and con- 
sulting firm, is offering corporate courses 


in writing for e-mail and the Internet. “With 
dozens of messages vying for attention, 
busy readers won’t take the time to deci- 
pher badly written email. They’ll ignore 

or delete it,” says cofounder Marilynne 
Rudick. Rudick and partner Leslie O’Flaha- 
van will tailor seminars to specific writing 
problems within an organization. Let’s 
hope they institute a moratorium on chain 
letters about cookie recipes or card-col- 
lecting sick children. 


KEEPING THE WEB 
SAFE FOR FRIGIN WT 


French President Jacques Chirac recently 
urged an alliance among the 49 French- 
speaking nations of the world to pro- 
mote their language on the Internet. It 
promises to be an uphill battle, how- 
ever, since French online enthusiasts 
call their online medium le Web. We 
think we know why: If they used the lit- 
eral translation, le Toile, they’d have to 
refer to WebTV as Toiletv. 


“We Come In Peace.” 
Blasting Ray Guns. 
People Screaming. 
“You Must Believe Me!” 
Exploding Buildings. 
Whirring Space Ships. 
Brains Being Sucked. 
Bones Crunching. 
Aliens Phoning Home. 
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Metallic Scraping. 

. Cars Crashing. 

Kidneys Bursting. 

Insertion of Probes. 

Heads Exploding. 

. “Run for Cover!” 

. “Warning.” 

. Aliens Melting. 

Pods Hatching. 

Destroying the Monster. 

Buildings Imploding. 

. Spaceships Docking. 
Boiling Flesh. 

. “Mayday, Mayday!” 

Exploding Spaceship. 

. “| saw a UFO!” 

Planes Taking Off. 

. “We're at DefCon 1.” 

. Aliens Communicating. 

. Children Crying. 
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. Slurp. 
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. Clink of Autopsy 
Instruments. 
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Laser Swords Crashing. 
. “Hyperspace!” 

Flesh Being Torn Off 
Bones. 


QO W 
on - 


ie) 
oO) 


. “They're Coming.” 
. Wailing Sirens. 

. “You Must Die.” 

. “Beam Me Up.” 

. Zap!!! 
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. Air Locks Closing. 

. “Oh, My God!” 

Lasers Charging Up. 

. “We Need More Power!” 
Ray Guns Blasting. 

. Calling the Mothership. 
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Horns Blaring. 

. “We Won!” 

. “Lock on Target!” 

. Crystals Charging. 

. Area 51 Guard: “No 
Admittance.” 

. Zap-Zap! 

. Warning Alarms. 

. Air Locks Opening. 
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Sound Blaster® AWE64 Value 


The latest Sound Blaster technology is ready to invade your multimedia PC. 


At an out of this world price, $99.99 (estimated street price), Sound Blaster 
ER ae : AWE64 Value is your logical upgrade to high-fidelity audio. Hear every eerie 
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spevence Sete of a Fey nT Mara sound with frightening clarity with up to 64 simultaneous voices of Advanced 


Saiyh Pertovinanon, Ube NOesity fhe Revo & Mptuxe 


. “Set to Stun!” 
oe . “Red Alert!” 

——— WavEffects™ & WaveGuide Synthesis. 512K onboard RAM for SoundFont® 57. Shields Up. 

, aE Se . Warp Speed. 

59. “Blast ‘em!” 

60. Eyeballs Squishing. 
www.soundblaster.com/sound/AWE. : 61. Spaceships Cloaking. 
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samples and high performance, lets you add your own alien sounds. Also 


included, the hottest Internet software. To learn more about the Sound Blaster AWE64 Value, contact us at: 


ST Zedesigned for tour Frowsing Pleasure... 


| Where to Go 
Visit all the sites reviewed 
in THE WEB Magazine, 
without typing a single 
URL. Or search our 


database of back issues. 


What's On Now | 


Get the lowdown on \ 


4 


upcoming cybercasts, Web \ 


chats, and other live events. 
Previews of the week's 
hottest happenings tell you 
who's playing, who's 
talking, and why you 


should care. 


What's New 
A WEB Magazine Online exclusive! 


Special sneak peeks of just-born 


Web sites. Check here every 
weekday for reviews of the treshest 


sites on the Internet. 


Atty.//wuu. webmagazine. com 


‘| 
FR) aw 


ws EOE *® 8 a 


Sound Blaster® AWE64 Gold Sound Blaster AWE64 Value 


$199.” = i 


Estimated Street Price Estimated Street Price 


Upgrade to the hottest sound cards that will drive your PC audio into a new realm! 
Introducing the best sounding Sound Blasters ever, bringing high-fidelity to your mul- 
timedia PC at an incredible value. To learn more about the Sound Blaster AWE64’s, 
contact us: www.soundblaster.com/sound/AWE. 


WWW. SOUNDBLASTER. COM 


© Copyright 1997 Creative Technology Ltd. Sound Blaster and the Creative logo are registered trademarks of Creative Technology Ltd. in the United States and/or other countries. All other 
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Engines Pinging. 

Horns Honking. 

“Are We There Yet?” 
“Where'd You Get Your 
License?!” 

“| Need to Get to the Store 
Before They're Out of Sound 
Blaster AWE64's!” 
Bumpers Crunching. 
Sirens Wailing. 

“Get Out of My Way!” 

Cop: “License Please.” 


. Muffler Dragging Behind Car. 
. Cars Crashing. 

. Engines Overheating. 

. Sunroof Opening. 

. Gasket Blowing. 

. Car Burning at Side of Road. 
. Tire Hissing. 

. Vroom Vroom. 

. Horn of a Semi Truck. 

. Car Phone Ringing. 

. “Its Your Fault!” 

. Brakes Screeching. 

. “What Do You Mean You Don’t 


Have Insurance?!” 


. Music Blasting. 

. Horns Blaring. 

. Engines Rewing. 

. Traffic Helicopter Overhead. 
. Tire lron Hitting Pavement 

. Clunk of Transmission. 

. Blaring Radios. 

. Turn Signals Blinking. 

. Car Stalling. 

. Slurping Soda. 

. Changing Radio Stations. 

. Car Doors Opening. 

. Rolling Down Windows. 

. Shifting Gears. 

. Drumming on Steering Wheel. 
. Munching Potato Chips. 

. “|Wish | Had Some Coffee.” 
. “Not AGAIN!” 

. Air Bags Popping. 

. Backfire. 

. “Why Didn't | Work at Home 


Today?” 


. Singing With the Radio. 

- @#S(!)%#! 

. Changing CDs. 

. “Hi Honey, I’m Going to Be 


Late.” 


. Ambulance Siren. 

. Car Running Out of Gas. 

. Engine Choking. 

. People Arguing. 

. Glove Box Slamming Shut. 
. Door Locking & Unlocking. 
. Seats Moving. 

. “Are We There Yet?” 

. Cars Speeding By in Other 


Direction. 


. Rustling of Newspaper. 
. “| Told You We Should Have 


Taken the Other Freeway!” 


. Air Conditioner Blowing. 
. Pagers Beeping. 
. “There’s a seven Car 


Pile Up...” 


. “Are We There Yet?” 
. “It’s Finally Moving!” 


FNS 


CoN THE WEB MAGAZINE @ JULY 1997 


ON’T BELIEVE EVERY silver-tongued revolutionary you hear. 
Back in February 1994, Rob Lord, cofounder of Internet 
Underground Music Archive (IUMA), told reporters that his 
then-new IUMA Web site would “change music distribution 
as we know it,” giving musicians an easy way to send their 
songs directly to fans. Downloadable soundbites would 
replace overpriced advertising campaigns, and major 
labels would simply wither away. 

What happened? Three years later, the music business 
is alive and well—and in far better shape than IUMA. Trou- 
bled by inconsistent business plans and philosophical differences among 
Lord, cofounder Jeff Patterson, and key programmer Jon Luini, IUMA is 
no longer in the vanguard. Though it’s still pushing independent bands, 
record labels, and magazines, it no longer attracts flocks of record 
execs, eager for a glimpse of the cutting edge, to its Santa Cruz, CA, 
headquarters. The record label honchos, blessed with bigger budgets 
and better marketing campaigns, would rather develop their own Web 
sites. So what happened to IUMA’s revolution? It’s still going on, but 
telling the good guys from the bad guys is getting harder. 

Take the distribution question: You still can’t download full albums 
(legally, anyway). But you can download songs, listen to and view con- 
certs, and chat with stars daily. Though IUMA didn’t destroy the music 
machine, it did introduce innovations so well-conceived that they’re now 
ubiquitous—and taken for granted. Music retailing on the Web, for exam- 
ple, has become a viable business in the hands of companies like CDNow 


and Tunes.com. Equally significant, the Internet has proved crucial in 
breaking new performers like Poe and Jewel (see our interviews with 
both artists on page 28). And new bands like hip-hop act Hieroglyphics 
with no label to back them can do it all themselves (see page 34). 


BIGGER THAN GRUNGE 

In less time than it took grunge to go from next-big-thing to last-big-fad, 
the Web’s accelerated growth has rewritten all the rules. Even the fun- 
damental questions have changed. It’s not a matter of whether the Web 
will affect the way listeners, musicians, and industry insiders relate to 
music but rather of how. These days, every record company maintains 
some sort of Web site, and extensive online campaigns for acts like 
Counting Crows have become the rule rather than the exception. Special 
Net-oriented events like David Bowie’s album preview on the Web and 
No Doubt’s Netcasts have become accepted ways of getting the word 
out. Further stoking the fires, online music magazines routinely obtain 
exclusive interviews with bands and sign nationally known writers like 


BY ROBERT LEVINE 


Greil Marcus and Dave Marsh to - community The WELL may promote 
_ write for them (see Books/Mags, itself these days as a civilized on- 
: page 44). It’s anidealformula _ : line gathering place for digerati who 
for the labels, who don’ t have to 3 enjoy deconstructing Wired maga- 
»men ' zine, but it was helped through its 
: lean years by Deadheads who used 
its bulletin boards to post set lists 
and to exchange tapes. 
'__ Fan enthusiasm may have fueled the rise of music on the Web, but 
| the real action over the next few years is likely to come from some major 
. businesses that are investing heavily i in Web vent res. radigm recently 
~ consolidated the Web zines SonicNet and Addicted to Noise under a cor- 
porate umbrella that includes 
arecord label and radio 
ventures. N2K, which runs 
such sites as All Star, Rock- 
: Tronouss and Jazz Central 
_ Statio , recently launched 
_anonline record label 
h aded by legendary pro- 
- ducer Phil Ramone. And 
_ major corporations like 
Microsoft and Starwave, 
which already run music 
sites, are sure to throw 
their weight around even 
more emphatically as the © 
Web continues to grow. 
Should we, as music : 
fans, be nervous about this : J 
corporate grabfest? That 
: depends. The Web’s do- ite Ze 
_ yourself spirit may takea _ - 
beating, but the big guys _ 
now coming onboard are * 
a position to invest in tech- 
_ nology that will take the — 
Web and our musical opi 
the next level. Today’ S online music — 
stores and online magazines will set a a 
boost from bigger, faster bandwidth, 
which will allow for more dynamic Web > 
pages. When that happens, truly com- 
pelling video and animation and far more | _ 
viewable Netcasts, including daily news 
~ video feeds, will be at hand. Yes, the TV- ification of the Web helps the Ze 
_music industry just as MTV did. And MTV has its own yee for the Inter- Ze 
| net (see TV/Radio, page 90). |. _ 
_ Sad to admit, though the revolution i is happentags it its success qe 
. - record Be panies, TV networks, and ey eoeteus figuring out — 
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radio play, greasing your path to rock stardom. Today, making 

the big time starts with a video on MTV, or at least on VH1. 

So you have to be cute. And you have to have a lot of money. 
But what happens if radio doesn’t glom onto your pretty 

masterpiece and MTV execs don’t even look at your $50,000 


ing People magazine discuss the contents of your vomit after 
the Grammys? Never fear, the Internet’s here. And that means 
that you—whether you’re a rock star, rock fan, or rock journalist—can 
produce your own site and view what you like. No more program man- 
agers determining your taste. No more “hitmakers” (from Alan Freed to 
Rodney on the Rog to the faceless power-people behind MTV). Now 
you’re in control. Sort of. You and your listeners still have to slog 
through the sites created by MTV and every record label in the world. 

Luckily, the flow of information can run in the opposite direction, 
too, with a strong community influencing rock music agendas. That’s 
where the Web moves beyond promotional tool to become rock music 
catalyst. Think Elvis, think Beatlemania, think Nirvana (which has 162 
sites). The Web lets rock fans run wild, building shrines for stars and 
places to meet like-minded fanatics. Every major record label, maga- 
zine, and artist has a Web page today, but rock-oriented record sites 
are the ones that pioneered the online fan-artist relationship. 

Record labels, too, are finally beginning to offer songs online for 
downloading before distributing them to the stores (David Bowie and 
the Chemical Brothers capitalized on this most recently). Similarly, rock 
venues like The House of Blues and The Knitting Factory are hosting suc- 
cessful cybercasts through their own Web sites, reaching millions more 
fans than they could attract in person. Finally, up-and-coming rock stars 
publicly recognize that the Web can help sell a million records, help land 
a record deal, or at least inflate a weary ego with an adoring Web site 
from a fan or two. The successes of Poe and Jewel Kilcher, two artists 
on Atlantic records, prove this. 

Poe, anInternet-savvy pop star best known for her single “Trigger 
Happy Jack,” credits the Net with saving her debut album Hello from 


T’S HARD THESE DAYS to be an aspiring rock star. Not like the ol’ 
days when a great song (or a lump of payola) guaranteed heavy 


video? Does the rock & roll fantasy die? Is there no hope of hav- : 


“ee etmewnegpeetti oe 


Oe 
4a! 


7] 
4 
= 
~~ 
>= 
\Y 
» 
» 
NS 
\ 
S 
N 


being just another Atlantic tax write-off. “Our first tour was with Lenny 
Kravitz, and at almost every show there’d be two or three die-hard Poe 
fans in the front row with a CD they wanted signed. When! asked them 
how they found out about our record—because it wasn’t on the radio— 
nine times out of ten they’d say they heard about it on the Internet. ” 
Think of fans as armies of evangelists. “This group of fans started a 
Web site and fan club called the Angry Psychos,” she continues. “And | 
chat with them almost every Thursday night; but even more than that, 
these kids got together and made a thousand T-shirts and handed them 
out at the Grammys. It’s like | have this cool street force of kids that | 
love.... What blows my mind about it is these kids have made a national 


BY LAURA VICTGRIA 
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ial directors. At every show there’s THE CITES 
eee CL 
POE’S THE ANGRY PSYCHOS 

WWW. poe. org 

JEWEL’S EVERY DAY ANGELS SITE 
www. smoe. org/lists/jewel/angels 


MAGAZINES @ E-ZINES 
ADDICTED TO NOISE 
www. addict. com 


SONICNET 
Www. sonicnet. com 


ROLLING STONE ONLINE 
www. rollingstone.com 


talbum.... That e BILLBOARD ONLINE 
be much more apt to www. billboard. com 


Meee 
ATLANTIC 

www. atlantic-records.com 
ELEKTRA 

www. elektra.com 

GEFFEN 

www. geffen.com 

SONY 

www. music. sony. com/Music 
ARISTA 

www. aristarec.com 

VIRGIN 

www. virginrecords.com 


je an important role in| launching their careers, 
promote their butts off through standard media 
hael Goldberg, founder of the rock & roll Web 

e ;00ks/Mags, page 44), online darlings 

media darlings. “To date, we haven’t seen 

el because of something that has happened 
suddenly gets embraced by radio, or if MTV 
familiar with, throws the video inthe Buzz 
ning on it—and if, in fact, an audience respond: oe 
s album—then that’s what bre eaks 2 a band. 


ae... 
HOUSE OF BLUES 
www. hobmusic. com 


KNITTING FACTORY 
www. knittingfactory. com 


; let yc you now ‘that sin 
: the really respond te 
Poe is even letting her online 


PB A oy of 1s | oS eat eee Nccue 


ine‘ TUNES.COM 
fans contribute to the produc onof | www. tunes. com 
her next record. “For my next _ PENTAGON 


record, everything fromthe record. << WW W-Pentagon-net 
cover on down is probably going to UPCOMING FESTIVALS 
: be seiaies by fans of mine. It’s _ HIGH SIERRA MUSIC FESTIVAL 
: . “more interesting, it’s: (July 3-6, Bear Valley, CA) 
www. rockweb. com/high-sierra 
SUMMER ACOUSTIC MUSIC WEEK 


_ coming from the heart 


: fr om someone who — (Aug 10-16, New Hampshire) 
really gets your _ www.tiac.net/users/pleasant/samw. html 
BUMBERSHOOT 


music and has 
ae (Aug. 29-Sept. 1, Seattle, WA) 
. becom . creative In www. onereel. org/bumbershoot. html 


becomes this bigfamily.” | 
d to Noise’ s Go ee vredicts, “The ih 
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OSHUA REDMAN IS GLAD TO BE HOME. “Hey,” he exclaims, 
“I’m looking at three months off!” It’s a rare break for this 
modern sax master. One of the most popular and respected 
jazz musicians to emerge since Wynton Marsalis first lit up 
the charts in the early 80s, Redman spends the better part 
of his life on the road, playing one-nighters everywhere from 
Bangkok to Baltimore, for five or six months at a time. 

But while Redman’s career is flourishing, jazz itself is 
not so lucky. When it first entered the American lexicon, it 
exuded a rebellious, fresh, music-of-and-for-the-people 
vibe; but since then it has slowly gone highbrow, losing mainstream 
popularity in the process. Might the Web offer new life for jazz—a way to 
reach a new audience, to reinvigorate the existing jazz community, and 
to promote the next generation of stars? “I care about the commercial, 
economic future of jazz,” Redman says. “It’s essential that jazz appeal 
to a wider audience, and|’m very concerned about jazz on the Web. ” 

Like many musicians of his generation, Redman has experienced the 
galvanizing force of the Net firsthand. Armed with his own Web site, 
which spotlights his latest Warner Brothers release, Freedom in the 
Groove, the 27-year-old Manhattan-based saxophonist has been able 
to bypass traditional media to reach his audience. 

“On the road, | run into people all the time who tell me that they 
found out about a concert not from an advertisement but from its being 
posted on the Web,” Redman explains. “I’m always meeting people 
who’ ve learned about my new release or who’ve found out something 
biographical from my pages. And you’d be surprised how many people 
actually download the video clips as well, whichis great because jazz 
videos never make it to MTV or VH1. The Web is the only place my fans 
can see them.” 
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INTERACTING WITH THE FANS 

Redman wishes more jazz musicians would try to keep those lines of 

communication open. “When! didn’t have a Web site,” he recalls, “just 

an e-mail address, | responded to everyone who sent me e-mail. That 

was just a couple of days, but | quickly found that every second! wasn’t 

playing music, | was in front of the computer. ” 

“| enjoyed that easy interaction,” he says. “As a communication 

medium, it’s so direct and instantaneous that people want to hear back 
from you, and then they want to send you another message. It becomes a 

chain reaction thing that takes up more and more time.” Today, Redman’s — 


management team, The Jazz Tree, answers his e- “mail (which, thanks to his 


. . oa site, has a daily pile- -up). 
. ~ Redman’ s remarkable SUCCESS is undoubtedly based on his ability to 


2 "teach a much wider audience than most other traditional jazz musicians. 


Ata Joshua Redman concert, you "Il find a cross-section of men and 


women, teenagers, gen-Xers, baby boomers, be-boppers, and hipsters, 


and a diverse racial and ethnic mix as well. “As a jazz musician,” he 
explains, ~ ve been able break down some of those perceptions of 
what jazzis. It’s not like I’ve madea conscious attempt to do that or 
made that a priority. My only priority is to try and play music. Believe 
me, that’s enough for me to focus on. But thankfully, I’ve been able to 
break out of the small core audience of the jazz world and draw in the 

_ listeners who either . are borderline jazz fans or may never have checked 
out jazz before. So it can be done!” 

Having converted his fair share of listeners into ie junkies, Redman 
believes that, “ “every jazz 
musician playing today has 
the potential for a larger 

audience and the ability to _ 
attract more listeners.” It’s 
clear, he says, that “what’s 
been holding some jazz | 
music back fromreaching 
a larger audience is not the 
music itself, whichis an _ 
esoteric art form, but the 
presentation. ” 
“AS the Net evolves, ; 
bandwidth i increases, and 
it becomes even easier to 
use, "Redman notes, at will 
be up to the j jazz industry and 
those of us who love the music to fi a new apd Oe ways to etl 
this great American art formi in amore compelling, less mystifying way. ” 
The record companies can certainly help. Already many of them 
maintain Web sites for their artists, often offering regularly updated pic- 
tures, tour information, and sound clips. Even classic jazz labels like 
Verve and Blue Note have Web sites these days. You’ll also find hun- 
dreds of music magazines and record labels, as well as sites a 
musical instruction and sample sound file. 
But you won ’t find hundreds or even tens of fan sites devoted to the 
big-name acts. Search for Dizzy Gillespie, Miles Davis, or John Coltrane 
and you’ll mostly find references or reviews in large j jazz guides. Com- | 
pare that to the rock genre, where a single band can have a hundred or 
more fan sites dedicated to it. Likewise, of the three major jazz maga- 
zines on newsstands today—Jazz Times, Down Beat, and Jazz /s—only 
Jazz Times has a Web site. And even that one is not een: is 
located on jazz Central Station’ s server. 


GAN JEE THEM.” 


"JAZZ VIDEOS NEVER 


UH1. THE WEB IJ THE 
ONLY PLACE MY FANS 


Perhaps the most active jazz 


- locale in cyberspace isn’t on the 
: Web at all, but in the Usenet news- 
_ group rec.music.bluenote, which 
_ serves as an opinionated forum for 
: issues of interest to the community. 
- There’s also vigorous traffic on sev- 
- eral mailing lists, covering topics 
- from contemporary jazz to Sun Ra. 
: These resources help unite fans in 
- Europe—where there’s a broad- 
= based audience—with fans in the 

: States and elsewhere. 


Given the global nature of the 


_ jazz audience, the Net is an ideal 

- vehicle for getting the word out. _ 

. “Jazz is not a mainstream popular — 
_ music anditwillneverbe, but 

- there’s definitely a potentially 

_ much greater audience out there for 
_ jazz thanis actually tuning in and 
listening to the music today,” Red- 

' man says. “Ultimately, through the 

. Net—if people do have an interest in 

3 someniie t will be easier for : 


them to gain information | 


about and access to that — 


kind of music. That’s 
going to be a great bene- 
fit for j ee . - 


MARE IT TO MTV OR 


THE I N TE A NE T 
CONNE Cir 
Maybe so. But why i is 
jazz itself, with or with- 
out the Net, such a hard 
sell? Shouldn’t a musical 
form that thrives on the 
spirit of the moment—on 
improvisation—have 
hordes of rabid fans? 
“There’s a public percep- 
tion about the music that it’s an 
inaccessible art form,” Redman _ 


explains. “Even in my travels, | 

- encounter people all the time who 
' feeljazzis great culture but not ” 
- something they could ever connect with Like it’ 4 aoe theit heads, 
beyond their grasp. That’s the perception we need to address to bring 

- people into the music. It doesn’ tinvolve changing the music in any way, 
_ because | think the music itself has all the power and capacity to move 
. people. It’s [in] the way we present = !’ m optimistic that through the 

_ Net, we'll be able to change that.” : 


THE olT bo 


JOSHUA REDMAN: HOME 
www. joshuaredman.com 
JAZZ CENTRAL STATION 
www. jazzcentralstation.com 
BLUE NOTE RECORDS 
www. bluenote.com 


VERVE RECORDS 
www. verveinteractive.com 


pA! 
JAZZ CORNER 

www. jazzcorner. com 

JAZZTIMES 

jazzcentralstation. com/jcs/station/ 
newsstan/jazztime 


Jo 2! 
MESA/BLUEMOON 

www. mesabluemoon. com 

IMPULSE RECORDS 

www. mca.com/grp/impulse 


MUSIC BOULEVARD 
www. musicblvd.com 
CD NOW 

www. cdnow. com 

THE JAZZ STORE 
www. thejazzstore.com 


ne es Ce eee 
MILESTONES: A MILES DAVIS SITE 
129.105. 57.161/miles/milestones. html 
JOHN COLTRANE: A LOVE SUPREME 
sd.znet.com/~bydesign/coltrane. john 


IRZZFEITIVALS = 
JVC JAZZ FESTIVAL 

(June 20-28, New York City, NY) 
jazzcentralstation. com/jcs/station/ 
jazzdest/festivals/jvcpress. html 
NEWPORT JAZZ FESTIVAL AT 
SARATOGA 

(June 28-29, Saratoga Springs, NY) 
jazzcentralstation. com/jcs/station/ 
jazzdest/festivals/saratoga 
MONTREUX DETROIT JAZZ FESTIVAL 
(Aug. 28-Sept. 1, Detroit, Ml) 

www. montreuxdetroitjazz.com 
MONTEREY JAZZ FESTIVAL 

(Sept. 19-21, Monterey, CA) 
jazzcentralstation. com/jcs/station/ 
jazzdest/festivals/monterey/release 
SAN FRANCISCO BLUES FESTIVAL 
(Sept. 20-21, San Francisco, CA ) 
www. sfblues.com 


Bret Primack, a former editor of Down Beat eid epinde oft the zs 
: Theatre Workshop, is director of Jazz Central Station. He has been writing 
about jazz musicians for over twenty years. Send e-mail questions and 
: comments to features @webmagazine. com. 
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WILLIE NELSON— 
AND THE FANS— 
GET TO THE HEART 
OF COUNTRY MUSIC 


RECKON THAT THERE MUST BE some country bumpkins out 
there with computers now, so this page is for you folks.” 
So reads the down-home intro to Dawn’s Basket Full of 
Country, maybe the friendliest music site on the Internet. 
Refreshingly attitude-free and remarkably generous, the 
sprawling site features several dozen pages dedicated to 
country & western music, witha million or so links to all 
things twangy on the Web. Clicking through this site’s like 
walking into a friendly diner in central lowa and having 
some sweet little old lady sit you down and absolutely 
insist you have a nice chicken dinner with a slice of peach cobbler. 
On the house, stranger: We got to put some meat on them bones! 

Created and maintained by Dawn Banks George, a 29-year-old 
computer technician at Hillsborough Community College in Tampa, 
Florida, Basket Full of Country handsomely illustrates how music 
fans can one-up the commercial Web sites. And this “country bump- 
kin” ain’t foolin’ around: The site’s loaded with photos, articles, 
sound files, movies, tour info, and discographies; it has links to 
every important country music site; and best of all, it doesn’t want 
to sell you anything. More than any other music genre, country 
music on the Web is divided between grass-roots fan-generated 
pages and slick, corporate, show-me-the-money sites. 

For a horse trough full of the latter, take the Brooks and Dunn 
Online site, the official home of the Country Music Association’s 
1996 Entertainers of the Year. This site features four pictures of Kix 
and Ronnie, approximately 600 words about their award, and: 

e Apage for ordering B&D T-shirts ($15), caps ($15), and rodeo 
jackets ($90). 

e A page for buying into “Metal Rodeo,” which can get you regis- 
tered on the Legends racing circuit for “$15,000—$20,000. ” 

e A discography with ordering information on all B&D back 
records ($15 for CDs, $10 for cassettes). 

e Fanclub information ($12 to join). 

e Anorder form for a SunTrust “Cool Country” B&D Visa card. 
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On his tour bus after a gig, Willie contemplates country’s future. 


BY GLENN MCDONALD 


PETER B. CURY 


Curious fans, looking for the goods on their favorite country bands, — 
won’t come back soon if all they can find on the official site are products - 
and credit card applications. 3 


WILLIE WALKS THE WEB 
Admittedly, the B&D site is an extreme example. Many country artists 


put up well-maintained and often touchingly personal official sites. Reba : 


McEntire’s page features a free online fan club, lots of intimate details, 
and even a virtual tour of Reba’s studio. It also has a page dedicated to 
Reba’s new hairstyle—complete with a bizarre animated hair-shrinking 
graphic. If that ain’t sharing with your fans, | don’t know what is. 
Maybe the most popular country artist on the Web is Willie Nelson. 


Dozens of unofficial sites are dedicated to the man the IRS loves to hate. : 


Nelson’s easily the most wired cowboy, too: His massive tour bus, the 
Honeysuckle Rose, is rigged with a Compag PC running AOL, and he’s 
spearheaded several online productions, including live cybercasts from 
L.A.’s House of Blues and his own enhanced CD-ROM. 

“| have an interest in anything that helps country music,” Nelson says. 
“If they’re into country music, then|’m definitely into them. We put out a 
CD-ROM [on Graphix Zone]; | had a lot to do with that. Same thing with 
the [cybercasts from] House of Blues. It’s exposure. The sound and pic- 


ture aren’t perfect, but it’s a new thing and we ought to utilize the tools. : 


lf millions of people are watching something, there’s value there. And | 
don’t think Leon [Russell] or | sounded or looked that bad. Also, some 
sponsors gave Farm Aid some money; and America Online ran some 
Farm Aid ads, which helped raise promotions and dollars for Farm Aid. ” 
Naturally, Nelson has a Web site, maintained by his record label, 
Sony Music Nashville. The label provides accurate tour information and 
extensive biographies on some of its newest artists. Given the high 


costs of promotion, the Web’s become a logical conduit for getting infor- : 


mation to the core fan base. 


“Although the conventional wisdom might have held that the country 


consumer would be less likely to embrace computers and technology, 
our experience has shown this not to be the case,” says Doug Brusa, 
director of marketing for Sony Music Nashville. “The country consumer, 
who has always been a most dedicated and loyal fan, has evidenced 
those same traits as they move into the online realm. ” 

Sony Nashville started as the Okeh Label in 1923 with its first artist, 
Fiddlin’ Jack Carson. Alumni include legends like Patsy Cline, Johnny 
Cash, Merle Haggard, Simon & Garfunkel, Johnny and Edgar Winters, 
and Bob Dylan. Sony Nashville has a lot of history behind it, something 
the label tries to preserve on its Web site. “All of the content is devel- 
oped, maintained, and compiled internally here in Nashville,” Brusa 
says. “Our current building is constructed around and still houses the 
original recording studio.” Unlike rock and hip-hop sites, these country 
Web pages have real physical roots. 

Sometimes, though, the roots get in the way. Just try to find decent 
criticism in one of the country music Web sites. Corporate-sponsored 
pages shove a lot of warmed-over marketing copy down your throat, 
and personal fan pages are notoriously biased. 

Somewhere in between are several worthwhile online country music 
publications. For in-depth articles and (relatively) objective criticism, 


stick to the online versions of successful print magazines, like Nashville’s : 
Music City News. You won’t find a lot of bells and whistles here, but you | 


can download RealAudio interviews with luminaries such as Dolly Parton. 
Other sites, like the ambitious online-only Countrysong.com, don’t 

generate their own content but do link to scores of other country sites. 

Countrysong.com also features discussion forums, live chat rooms, and 


Web radio broadcasts. The site is 
partnered with the CD Universe 
online music store, so remember to 
take those record “reviews” witha 
big chunk of salt. 

You won’t be the only buckaroo 
second-guessing the country music 
that’s force-fed to the masses. 
Twangin’—a supercool alternative- 
country ‘zine and Web site—cele- 
brates highly regarded old-school 
country artists (think Hank Williams 
and Merle Haggard) along with 
newer, experimental cross-breed- 
ers like Jimmie Dale Gilmore and 
The Blasters’ Dave Alvin. The edi- 
tors of Twangin’ take a dim view of 
the superslick country that’s been 
boring America silly for the past 10 
years—you know, the Top 40 Stet- 
son-wearin’, square-dancin’, achy- 
breaky bullcorn. Country needs 
sites like this; you won’t find any 
others posting satirical letters to 
Garth Brooks. 

In general, the official line on 
the Web’s C&W scene is much less 
interesting than what you’ll find at 
the down-home sites like Twangin’ 
and Basket Full of Country. Like so 
many other serious music fan 
endeavors, these sites reflect the 
kind of obsessive minutiae and 
playfulness you just can’t get from 
the corporate mindset. One of Bas- 
ket’s pages even has a video of 
Webmaster Dawn morphing herself 
into country music sexpot Shania 
Twain. We can all dream, can’t we? 

Dawn’s online efforts to promote 
country music online paid off last 
year at her wedding, when country 
artist and Basket Full of Country fan 
Clay Jeffries offered to write and 
record a song for the big day. 

“He recorded the music and 
added the vocals and sent it to me 
Express Mail just in time for the 
wedding,” Dawn writes on a special 
page commemorating the event. 
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DAWN’ S BASKET FULL OF COUNTRY 
www. hcc.cc.fl.us/services/staff/dawn/ 
basketc. htm 

BROOKS AND DUNN ONLINE 

www. brooks-dunn. com 

REBA MCENTIRE 

www.reba.com 

WILLIE NELSON 

www. music. sony. com/Music/Artistinfo/ 
WillieNelson 

SONY MUSIC NASHVILLE 

www. music. sony. com/Music/Nashville 
MUSIC CITY NEWS 

www. mcnonline. com 
COUNTRYSONG.COM 

www. countrysong.com 

TWANGIN’ 

www. well.com/user/cline/twangin. html 


Peres oe 
COUNTRY SPOTLIGHT 

www. countryspotlight.com 

TWANGTHIS! 

www. twangthis.com 

WOMEN OF COUNTRY 

www. womenofcountry. com 

HISTORY OF COUNTRY MUSIC 

www. roughstock. com/history 


COUNTRY MUSIC SHOPPING SITES 
CDWORLD 

www. cdworld.com 

SHEPLER’S WESTERN WEAR 

www. sheplers.com 


pO oe ne 
MCA NASHVILLE 

www. mca-nashville.com 

SUN RECORDS 

www. sunrecco.com 

CAPITOL NASHVILLE 

www. capitol-nashville. com 


UPCOMING FESTIVALS 
INTERNATIONAL COUNTRY MUSIC FAIR 
(June 16-21, Nashville, TN) 

www. country. com 

TELLURIDE BLUEGRASS FESTIVAL 
(June 19-22, Telluride, CO) 

www. bluegrass.com 

JAMBOREE IN THE HILLS 

(July 17-20, Wheeling, WV) 

www. jamboreeusa. com/jamboree/ 
jithmain. htm 

ROCKY MOUNTAIN BLUEGRASS AND 
FOLKS FESTIVALS 

(Aug. 1-3 and Aug. 22-24, Lyons, CO) 
www. bluegrass.com 

BEN & JERRY’S FOLK FESTIVAL 

(Aug. 9-10, Newport, RI) 

www. newportfolk.com 

PHILADELPHIA FOLK FESTIVAL 

(Aug. 22-24, Schwenksville, PA) 
www. folkfest. org 

WALNUT VALLEY FESTIVAL 

(Sept. 18-21, Winfield, KA) 

www. southwind. net/walnut-valle 


(Dawn has many special pages commemorating many, many special 

events.) “Listening to the song in my car on the way home, | cried it was 

so good—perfect words for a couple in love getting married. It is called 

‘Today’s the Day.’ In my humble opinion it is the perfect wedding song. ” 
Another victory for the country bumpkins. @ 


Glenn McDonald listened to country back when country wasn’t cool. Send 
e-mail comments and questions to features@webmagazine.com. 
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HIP HOP/ 
RAP 


F YOU WERE 
surfing the Web the day after Tupac Shakur was murdered, 
there’s a good chance you ran across headlines, discussions, 
and rumors like “Tupac Is Alive and in Hiding!” and “Tupac 
Staged His Own Death!” Several months later, you might have 
seen similar headlines after the murder of another hip-hop leg- 
end, The Notorious B.1.G. (a.k.a. Biggie Smalls). 
Some observers blamed the media—especially hip-hop mag- 
azines—for exaggerating the East Coast vs. West Coast rivalries. 
Others suggested that the U.S. government had a hand in keep- 
ing the hip-hop nation divided. Regardless of what you believe, one 
thing is clear: Hip hop is alive and kicking on the Web. But hip hoppers 
are also particularly susceptible to the Internet’s rumor mill. 

“It happens to be the kind of music where what gets discussed on 
the street is very important,” says Dick Wingate, marketing/new media 
consultant at BMG Entertainment North America (the company that 
owns Arista, RCA, and Windham Hill). “It’s part of the culture of rap. 
Let’s face it: Most rap records are about what goes on on the street. ” 

“Before you know it, [a rumor’s] been put up in a couple of news- 
groups and you see it enough times that it seems to become fact,” says 
Keith T. Clinkscales, president and CEO of Vibe magazine. “That is the 
dangerous thing. But that danger does not diminish its communication 
power; in fact, it highlights the communication power of the Web.” 

Clinkscales recognized the reach and potential of the Web long before ; 
the mad rush. He started Vibe in1992, and launched the magazine’s Web 7 
site in1994 (“We were very very early on the Web,” boasts Clinkscales). 7 


' As the Rolling Stone magazine of the hip hop/R&B community (with nods 
: to jazz, gospel, reggae, and techno), Vibe has a print circulation of some 
: 500,000 today. And the Web site garners “somewhere in the order of 8 

~ million hits per month,” says Clinkscales. 


Encouraging as that sounds, many people wonder who’s behind the 


: 8 million hits. Do hip-hop fans—not typically identified as a wired bunch— 
| really have Web access? Absolutely. Last we checked, Bones Thugs N 

1 Harmony had 35 sites dedicated to them, Cypress Hill had 16, Beastie 

, Boys had 19, Wu-Tang Clan had 35, Notorious B.I.G. had 14, and Tupac 

; Shakur had a whopping 65 sites in his name. 


According to Vibe’s research, the magazine’s print and online audi- 


3 ences differ. “They overlap,” says Clinkscales, “only on the .edu URLs, 
- the college addresses... | think we’re reaching a new audience. ” 


The marketing execs at BMG, who’ve created genre-specific Web sites 


? for rock (Bugjuice), country (IwangThis), and “urban” music (Peeps Repub- 
| lic), concur. “We’ve actually done our own proprietary research and the 


Statistics are very significant in regard to the extent to which the urban 


BY JAMES GLIVER CURYF? 


community not only has access to the Internet, but also makes use of 
that access and spends considerable time there,” says Kevin Conroy, 
senior vice president for marketing at BMG. 

When the label promoted an enhanced CD for Mobb Deep with an 
extra song available on the CD only to fans who got the password off the 
Web, they learned just how many people would go online for the bonus 
track. “[Mobb Deep’s enhanced CD] generated a significant amount of 
traffic onto the Loud Records Web site” says Conroy. 


HIEROGLYPHICS GO IT ALQGNE 

While major labels do their own online experimentation, some acts use 
the Web as their sole means of marketing and distribution. A band called 
Hieroglyphics, from Oakland, CA, was forced to go independent after 
Elektra terminated its contract with Del tha Funky Homosapien, and Jive 
Records dropped Casual and Extra Prolific. The band has subsequently 
generated a buzz and extra revenue through its official Web site. 

“To help fund the album we sell older songs and stuff that people 
wouldn’t normally be able to get,” says the site’s Webmaster Yameen 
Friedberg (a.k.a. StinkE). “Everything’s on tape. We’re planning to 
accept credit cards over the Web in a few months; right now people just 
send checks to a P.O. box.... People buy items on our online store, and 
that helps fund other Hieroglyphics projects that’ll be out in real stores. ” 
The band’s finished recording its first album and is already tasting suc- 
cess ona few radio stations across the country. Meanwhile, Friedberg 
continues to develop the site, buoyed by the growing interest. “After 
[the site] became official, | was motivated to work harder onit, and! had 
a lot more information to work with, so | began teaching myself more 


or so people a 
day to over 
1,000 now. ” 


THE ICE-T 
COMETH 
Those numbers 
impress upstarts | 
‘round the world, 
but they’re chick- 
enfeed to the big 
acts. Nonethe- 
less, Ice-T, one 
of rap’s mega 
artists (infamous _ Gettin’ tha word out: Hiero- 
for his controver- 
Sial 1992 song 
“Cop Killer”) has his own Web interests. 
“ve been on the Internet for years,” 
says Ice. “First, | went through AOL, but then 
a friend turned me on to Earthlink. Nowl’m 
getting my phone company to install an ISDN 
line.... Everyone’s been asking me ‘When 
are you going to have a Web site?’ I’ve seen 
what the Fugees did on Mediadome, and | 
checked out the Wu-Tang Clan online, sol had anidea. And! always 
want mine to be the best out there. But | also want to make some 
money, you know? So when! did a show on pay-per-view cable witha 
company called VCA Pictures, they agreed to do the whole Web site for 


glyphics and Vibe do it online. 


- that partis all gonna be free. But 

- then there’s also gonna be the sex 
- stuff, which costs money.” Visit his 
. site right now, and you can pay 

- $9.99 for one day’s worth of live 

: sex shows. 


Yes, Ice continues to be contro- 


| versial, and now he’s using the 

3 Web to find out about and share 

| information that some people—like 
: his record label—don’t want to 

7 know about. “I like to check out the 
, skinhead pages or the Aryan Nation 
| pages—the stuff that’s supposed to 
: be hard to find.” As he discusses 

: his fondness for controversial con- 

| tent, he gets anidea: “We didn’t 

: even make a video for the new 

: album because we knew that MTV 

| would never play it. But we could © 

_ make a video and put it online. 

_ Yeah! Then we'd be able to put any- 
_ thing we like in it.” 


But will hip-hop artists and other 


_ performers ever control their reper- 
: toires completely, cutting out the 

3 middleman, as pundits prophesy? 
HTML; and the site grew exponentially,” he says. “It went from getting 20 | 


“The day will come when you’ll 
download right to your 
digital recording 
medium,” says Vibe’s 
Clinkscales. “You'll 
read areview of aCD, 
hear the song, and 
have the song put 
onto a CD-quality 
medium. Technically 
you Can do it now, but 


quite nicely. ” 
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HIEROGLYPHICS ONLINE 
www. hieroglyphics.com 

VIBE ONLINE 

www. vibe.com 

LOUD RECORDS (BMG/RCA) 
www. loud.com 

PEEPS REPUBLIC 

WWW. peeps. com 

ICE-T 

www. icet.com 


Sonn... 
OFFICIALR.I.P. BIGGIE SMALLS 
sinista. com/smalls 

THE UNOFFICIAL TUPAC HOMEPAGE 
www.cs. arizona. edu/people/bastin/tupac/ 
temp. html 

WU-TANG DOMAIN 

www. pacificnet. net/~mrv/wu-tang 


Lone. 
ARISTA RECORDS: BAD BOY 
ENTERTAINMENT 

www. aristarec. com/badboy 

DEFJAM 

www. defjam.com 

DEATH ROW RECORDS 

www. deathrowrecords.com 


MEGA 
S.0.H.H. (SUPPORT ONLINE HIP HOP) 
www. 4control.com/sohh 
HIPHOPSITE.COM 

www. hiphopsite. com/Home. html 
INTERNET GHETTO BLASTER 

www. igb.com 

THUNDAGROUND 

www. thundaground. com 

HIP HOP ARTICLE DIRECTORY 

www. daveyd.com/hiphopdir. html 

THE KRIB 

www. trader. com/users/5013/1723/ 

krib. htm 

88 HIP HOP 

www. 88hiphop. com 


the labels haven’t figured out the economics of it—how 
royalties are paid—yet.” _ _ 

“| think you’re gonna see a new world,” he continues, 
“and not one that will necessarily obviate the need for a 
record store.... People have been predicting the downfall of 
video rental stores for a long time. But that hasn’t come. 
Some day, record stores and electronic stores will coexist 


The record labels claim not to be worried. “Imagine every 
artist going to the Internet in the hopes of finding and estab- 
lishing a market for themselves without the effort, energy, 
and resources that record companies in general put behind 
trying to help them breakthrough,” says BMG’s Conroy. “| 
can’t imagine what that clutter would be like.” : 

The record companies may not want to admit it, but that 


“clutter” democratizes the Web, giving everyone a platform to hash out 
ideas, drop some knowledge, and occasionally stir things up. ™ 


_ James Oliver Cury is senior associate editor at THE WEB Magazine. Send 
- e-mail to features@webmagazine.com. : 


me. It’s gonna have songs, album pictures, stuff from my movies, and 
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RY ALITTLE EXPERIMENT: Go to the CDNow site and search 
for “Brahms.” You’ll find one CD cryptically titled “CT PNO- 
COMP/OVT-COMP,” another by one Darien Brahms entitled 
Hello! Hello! To the People, and what appears to be a T-shirt. 
Savvy surfers know they must hit the separate “Find Classi- 
cal” button before they can find Johannes’s finest. 

Online, as in life, classical music exists ina 
ghetto. Its record sales are only a small 
fraction of those enjoyed by other gen- 
res. For the past year, the music press 
has been zealously trumpeting its impending 
death. And while the Internet would seem an 
ideal way to bring artists and audiences 
together, the classical music industry is only 
now beginning to take advantage of the 
Net’s potential. 

“Classical accounts for about 3% of 
record sales in the country,” according to 
Greg Barbero, vice president of London 
Records. And according to industry insiders, 
that’s the norm. Classical recordings enjoyed 
a boom in the 1980s, when record labels reis- 
sued their classical records on CD, consumers 
rebuilt their classical collections from scratch, 
and the industry’s market share soared as high as 
10%. But those days are over. Of the 475 albums certi- 
fied gold or platinum in 1996 by the Recording Industry 
Association of America, only 9 were classical. 

In the face of these less-than-virtuoso sales, classical labels are 
scrambling to readjust. Some have done so by carving out niche mar- 
kets. One label, Classical Heritage, has made a name for itself by issu- 
ing heavily packaged collections under such enticing titles as Romance 
and Roses and Classics for Lovers. 


BY PAUL FESTA 


CAN OLD MUSIC 
LEARN NEW 
WEB TRICKS? 


Another approach is to package classical artists as pop stars: See, 
for example, Luciano Pavarotti and his collaborations with popsters like 
U2. But if the Web is any measure, classical fandom has a long way to 

go. According to Yahoo, even the ubiquitous Pavarotti has garnered just 


; Web sites; U2, by comparison, has 164. 


Still other classical music labels are paying the bills—and drawing 


fire from purists—by focusing on soundtracks. According to London’s 
_ Barbero, soundtracks keep labels in business primarily because they 
3 benefit from publicity campaigns waged on behalf of their films. “Even 


for a movie they’re trying to kill, they spend $5 million on promo- 
tion,” he says. “That’s never been done for a record.” 
Purists turn up their collective nose at soundtracks, 
but such discs are more than just cash cows. 
“Movies like Shine and Immortal Beloved prove 
that people still like classical music,” says Bar- 
bero. “The problem is that classical music is 
presented in such a boring, standoffish way. 
You can’t clap, you can’t talk... classical 
music is like going to church.” 


KILL THE WABBIT 

So maybe classical music just needs to let its 

hair down (or what’s left of it). Ron Gallman, 
director of education at the San Francisco Sym- 
phony, agrees classical music has lost its pres- 

ence in popular culture. He notes that classical 
music once reached the public through school 
music programs, municipal bands in town squares, 
even the use of classical music in cartoon soundtracks. 
Cartoons? 
“Absolutely,” assents Gallman. “It’s more than just ‘Kill 
the Wabbit.’ Through cartoons, kids knew the sound of classical 


JOHANNES 
BRAHMS 


: music, so when they encountered the work in a more conscious, directed 
- way it was familiar. The music lodged itself in the folds of their psyches.” 


Gallman cites cuts in education funding as having had the most dev- 


: astating effect on classical music appreciation. He’s not alone. To 
counter the effects of gutted music education programs, the Philadel- 

_ phia Orchestra has just announced a partnership with the local school 

_ district that provides for 900 visits by orchestra musicians to the class- 


room. Other orchestras and conservatories are adopting similar programs— , 
partly out of civic duty, but also out of the fear that, if they don’t educate : 


their future audience, they won’t have one. 

The Philadelphia Orchestra is also leading the charge onto the Inter- 
net. Despite being one of the last major orchestras to launch a Web site, 
it recently became the first to broadcast a concert live online. This past 
spring, music director Wolfgang Sawallisch and guest pianist Alfred 
Brendel performed a cybercast hosted by the Web site Classical Insites 
(one of the classical hotspots on the Web, hosting both the New York 
Times classical music radio station WQXR and an impressive site 
devoted to the life and work of Leonard Bernstein). 

The cybercast wasn’t the Philadelphia Orchestra’s first experience 
on the technological vanguard. In 1925 the orchestra was the first to 
make electrical recordings; in 1929 it was the first to perform its own 
commercially sponsored radio broadcast; and in 1948 it was the first to 
appear on national television. It was also, purists should note, the first 
orchestra to record a movie soundtrack, for 1937’s 100 Men and a Girl. 

Joseph Kluger, president and chief operating officer of the orchestra, 
describes the cybercast as experimental: “We’re testing something 
that’s unique today, that | hope becomes routine. But from a sound 
point of view, it represents a significant compromise. ” 


FIGHTING FOR SHELF JPACE 
While Philadelphia is the first major orchestra to perform over the Web, 
a few smaller groups and individuals have also taken the plunge. A 
recent search through dozens of online musical events listed by Yahoo! 
turned up only one classical listing: Brent Hugh’s “Interactive Piano 
Concert.” The Web site featured some prerecital rehearsal recordings, 
listener comment pages, and eventually the actual recital. 

“By broadcasting over the Internet, over time | can get as many lis- 
teners as if | were broadcast once on the local radio station,” says Hugh. 


“Plus I’m broadcast all over the world. ” 


Hugh, a doctoral candidate at the University of Missouri in Kansas 
City, first started using the Web as a teaching aid, setting up a page 


_with links to music instruction software. He wound up including his own 


elementary study pieces and later his own interactive ear-training soft- 


ware. He remembers his initial frustration with what he found on the 


Web: a Lycos search for “piano” turned up ten hits. Things have improved 


since then, according to the pianist, but he remains disappointed at 


classical music’s online presence. “Classical music is kind of a niche 


_ thing,” he says. “The Internet is perfect for that.” 


The Internet is also a perfect distribution tool. Retail stores are so 
inundated with rock discs that only a small fraction of classical releases 


squeeze their way onto the diminishing shelf space. “That’s the advan- 
tage of the Internet,” Philadelphia’s Kluger says. “You can click through 


and find what you’re looking for, sample it, download it, and pay for 


_ it.” Classical music lovers currently can order CDs via any number of 


general and specialized online record stores. 
However ideal the Internet might be for selling music, some musical 


organizations have found maintaining a Web site to be a headache. Lon- 


don’s site, for example, has been savaged by its “chat room” users, 


who complain that it’s a glorified brochure heavy on graphics and short 


on information. Barbero concedes that the London Web site isn’t living 
up to his hopes. The problem: inadequate resources. 
“For a small company, it’s like having a one-year-old,” he explains. 


_ “You've got to feed it every day. If you’re not updating it constantly, 


your fans get bored and start posting nasty hate mail.” 
But Barbero questions the value to a record label of trying to main- 


_ the avant-garde, apparently find . 
_ the Web daunting, too. The Kronos — 
- Quartet, which for twenty years has" 
- blazed a fearless trail through the 
' jungles of contemporary, a 
- mental, andinternational music, ee 
_ has yet to tiptoe into cyberspace. Firs violinist and 
_ David Harrington explains that the qi artet 
- but says that the right operant 


tain a Web site loaded with infor- 
mation. “We’re in the entertain- 


- ment business,” he insists. “One 
_ of the mistakes record companies 


make is trying to educate people— 


3 so they can go out and buy a $3.95 


budget recording. | think there are 


: other places people can go for that 
: information.” 


EMPATHY FOR THE 
 NEOPHYTE 

- One of those places is a site called 
- Classical Net. Run by engineer 


David Lampson out of his home in 
Petaluma, California, the site fea- 


3 tures, by his count, 2,200 pages of 
- text and about 2,000 offsite links 

- to classical music resources around 
- the Web. An enthusiast with high 

- school and college music training, 
Lampson began compiling lists of 

_ information about classical music 

_ in Usenet groups in 1989. When the 
Web came along, Lampson found it 
: the perfect medium for structuring 
his information. — 


~ Lampson created the site out of 


| empathy for classical music neo- 
' phytes. The amateur Webmaster 
- started listening to classical music 
_ inhis twenties and remembers how 
. difficult it was to figure out where 


to begin. Classical music covers a 


: millennium of Western music anda 
: wide variety of styles; as Lampson 
- notes with some understatement, — 


“many people find that daunting. ” 
Many musicians, even among 


“| have about that monk h ability with techni 


In fact, the most famous classi 


: Violinist Joshua Bell, dee al e 
- to bea virtuoso at ae _— st 


- Paul Festa writes about dase music for. Salon. Send e-mail comments 
- and questions to features @webmagazine.co com. 
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LONDON RECORDS 

www. polygram.com/london 
SAN FRANCISCO SYMPHONY 
www. sfsymphony. org 
PHILADELPHIA ORCHESTRA 
www. philorch. org 

CLASSICAL INSITES 

www. classicalinsites.com 
CLASSICAL NET 

www. classical. net 


BIEN 
LEONARD BERNSTEIN 

www. leonardbernstein. com 

CULTURE FINDER 

www. culturefinder. com 

MUSIC HISTORY 101 

www. ipl. org/exhibit/mushist 

G. SCHIRMER, INC. AND ASSOCIATED 
MUSIC PUBLISHERS 

www. schirmer.com 


Pee 
EMI CLASSICS 

www. emiclassics.com 

BMG CLASSICS WORLD 
classicalmus.com 

SONY CLASSICAL 

www. music. sony. com/Music/Classical 


UPCOMING FESTIVALS Ss 
OJAI MUSIC FESTIVAL 

(June 6-8, Ojai, CA) 

www. west. net/~ojaifest 
TANGLEWOOD 

(June 20-August 27, Tanglewood, MA) 
www. bso. org/tangle 

GRAND TETON MUSIC FESTIVAL 
(July 1i-August 23, Teton Village, WY) 
www. gtnf. org 

ELORA FESTIVAL 

(July 11-August 3, Elora, ON, CANADA) 
www. sentex. net/~elora 

SANTA FE CHAMBER MUSIC FESTIVAL 
(July 11-August 18, Santa Fe, NM) 
www. santafechambermusic. org 
BELLINGHAM FESTIVAL OF MUSIC 
(August 2-17, Bellingham, WA) 

www. pacificrim. net/~arvann/pages/ 
bhamfest. html 

OREGON FESTIVAL OF AMERICAN 
MUSIC 

(year-round, Eugene, OR) 

www. ofam. org 


fo | naling member 
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The Bookmark 


Our Monthly Roundup of Essential Web Sites 


F YOU WERE STRANDED on a desert island with only five Web sites, which 

ones would you bring? This list will be a great resource if you’re ever faced 

with that decision—and even if you’re not. From all the sites we’ve ever 

reviewed in THE WEB Magazine, we’ve collected those that can safely be 
called essential—the ones that any Web surfer should have on his or her 
bookmark list. We’ve targeted Web pages with broad appeal, favoring the 
comprehensive (e.g., a compendium of music festivals) over the specific 
(the U2 tour site). Also here: sites that provide necessary Web-surfing tools 
or important links. Every issue, we reevaluate the entries on this list, remov- 
ing some and adding others to keep The Bookmark up-to-date. To streamline 
the process further, we’ve added The Bookmark to our own Web site, at 

. Now you can click on 

any of the URLs listed there and instantly link to the corresponding Web site. 
What could be easier? Plus, it’ll free up some of your time on the island for 
boat building. 
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Happy Puppy . . 
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Britannica Online........... 
Family Planet ... 
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Homeldeas ... 


... .family.starwave.com 
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. . -Www.homeideas.com 


Ask Dr. Weil ."..... : 
CNN—Health 
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Reuters Health Information Services . . . .www.reutershealth.com 
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E! Online—Top 50 Music Festivals ..... 
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ESPNet SportsZone ................eSpnet.sportszone.com 
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john Skilton’s Baseball Links ......www.baseball-links. com/ 

homepage. html 
Major League Baseball@BAT . ..www.majorleaguebaseball.com 


Travelocity . oeeeees. -WWW.travelocity.com 
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Gist TV Koicncae Guide ..................WwWww.thegist.com 
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TV Guide . bowen .. .www.tvguide.com 
UltimateTV .. www.ultimatetv.com 
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Byrneing Down the House 


David Byrne: New Wave Renaissance man 


WENTY YEARS AFTER Talking 
Heads ’77, former Head David 
Byrne mines the same thematic 
territory. But these days the 
singer-guitarist is working through 
his various preoccupations—music, 
buildings, food, and mass media— 
in the multimedia installation of his 
y first traveling solo 
museum exhibit, 
1 “Desire.” 
The move from 
pop-star to artiste is 
“ areturn to Byrne’s 
roots. He formed Talking Heads as 
an art major at the Rhode Island 
School of Design. Throughout the 
band’s career, he designed album 
covers for it and directed its 
increasingly theatrical 
live shows (remember 
the Big White Suit from 
Stop Making Sense?). 

After the Heads called 
it a day, Byrne published 
a collection of his photo- 
graphs in Strange Ritual 
(Chronicle Books). This 
year, he has produced a 
solo album, Feelings, on 
his own Luaka Bop label, 
in addition to staging the 
Desire show. 

Byrne’s work always has been 
about tensions between the plati- 
tudes of commercialized conven- 
tionality and the messy realities of 
human existence. Desire relies on 
that productive tension. 

Both parts of the show—“Bet- 
ter Living Through Chemistry” and 
“Stairway to Heaven”—reside in 
bus shelter structures whose bill- 
boards use the iconic vernacular 
of advertising to chilling effect. In 
“Better Living,” the billboards show 
inspirational slogans wafting over 
scenic landscapes with drug para- 
phernalia scattered about—symbols 


of mass media’s narcotic slogans 

and jingles. “Stairway to Heaven” 
uses money and gun images to sug- 
gest aU.S. ready to storm heaven. 


A CUT-AND-PASTE WORLD 


Upon entering the exhibit, viewers 
receive the standard Walkman with 
headphones. But the ensuing tour 
bears little resemblance to typical 
wooden museum fare: It’s a pas- 
tiche of recorded messages (from 
infomercials to childish daydream- 
ing) accompanied by muzak. 

The audio guide is a metaphor, 
Byrne says, for how we deal with 
daily information glut: “A subcon- 
scious cut-and-paste goes onin our 
heads that doesn’t seem strange 


at all,” he remarks. “It seems like 
the most natural thing in the world. 
It’s the way we live now. It’s cer- 
tainly what things look like, and 
increasingly what they sound like. ” 
The cover art of Feelings con- 
tinues Byrne’s media gameplay. 
“The cover was first attempted 
with computers,” he explains. “| 
had my head scanned with a laser. 
But in the end, the Luddites won 
this round. We ended up begging 
Yuji Yoshimoto—who makes giant 
super-realistic plastic candy bars 
and Cheerios for Saturday morning 
commercials—to sculpt real dolls 
of me expressing four of my typical 


moods: pissed off, crying, stupidly 
happy, and dull gaze. |’ve often felt 
like an object, a product, a piece of 
meat—like a walking cartoon. Here 
the transformation process is com- 
plete... my worries are over.” 
Given his taste for popular 
mass culture and homespun folk 
art, his cut-and-paste sensibility, 
and his skill at playing with iden- 
tity, Byrne would seem to be a 
natural for the Internet. In fact, in 
the liner notes for Feelings, he 
welcomes “the global media 
atmosphere,” in which “not only 
will anybody with two turntables 
and a microphone be making 
records, but everyone else too.” 
So far, he’s been content to 
leave the Web 
work to fans dedi- 
cated enough to 
put up their own 
pages. Byrne is 
one of those peo- 
ple—William Bur- 
roughs also comes 
to mind—who 
seem to have 
anticipated the 
Net as a cultural 
force without 
directly participating init. But it’s 
time the Web made room for one 
more psycho killer. & 


THE SITES 


DAVID BYRNE WEB SITE 

www. bart.nl:88/~francey/th_db.html 
TALKING HEADS 
penguin.cc.ukans.edu/Heads/ 

Talking Heads. html 


Adrianne Wortzel teaches art and 
telecommunications at the School 
of Visual Arts and cohosts a weekly 
broadcast on art and technology at 
www.pseudo.com/netcast/shows/ 
adirt. Address e-mail comments to 
art@webmagazine.com. 


Sites |e sews 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 
3 Click It 2 Consider It 1 Skip It 


CYBER NAILS NETWORK WITH 
ROXANNA — : 


www. word. com/textword habit /rox/ 
roxarchive. html 


BNEW Roxanna, the Rosie Perez of cyber- 


‘space, makes the Web look as good 
as a smooth silk wrap. From her computer 
company receptionist desk, she spews an 


enameled digital satire that any homegirl— 
or drag queen—will be down with. “Il wanna 
break down this whole information super- 
highway thing,” she says in session two. 
“You know what it’s like? It’s like nails. ” 
And baby, they look good. 

CONTENT 5 DESIGN 3 LINKS 1 OVERALL 4 


THE GAP 
www. gap.com 

NEW If you don’ t wear Gap khakis, you 

are, apparently, nothing. After 

enduring the slew of celebs who donned 
Gap getup for a fast buck, it’s refreshing 
to find a Web presence that’s clean, down 
to earth, and multicultural. There are 
interactive paper dolls, a Shockwave tie 
selector, QuickTime VR tours of outdoor 
advertising, and an international store 
locator. Catch late-breaking news about 
the Gap’s progress toward world domina- 
tion, or take a peek at the springcollec- 
tion’s color palette, featuring). Crew-esque 
colors like “captain” and “adriatic.” 
CONTENT 4 DESIGN 4 LINKS 2 OVERALL 4 


AND THE BRIDE WORE.. 
www. visi. com/~dheaton/ 
bride/the_bride_wore. horn 
NEW It’s revenge of the wed- 
ding fashion nerds, as a 
recent bride posts a church- 
load of ridiculous matrimo- 
nial couture. Ripped from the 
pages of wedding maga- 
zines and snarkily cap- 
tioned, The Bride Wore has 
an opinion on everything 
from “flower abuse” to “dual-use 
wedding gowns.” Not always on the mark, 
but the site does provide answers to the 
frequently asked question, “Dear Wed- 
ding Lady, My butt isn’t big enough. How 
canl|callattentiontoit?” 
CONTENT 3 DESIGN 3 LINKS 1 OVERALL 3 


DADA/SURREALISM | 


MAGRITTE HOME PAGE 

www. virtuo. be 

NEW Ceci n’est pas une Website. Well, 
with 286 of this notorious Belgian 

Surrealist’s paintings posted here, it 

looks an awful lot like one. What could 

have been a clever presentation of the 

master’s works is only a modest success, 


a 
-_—> 
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with little background material to back up 
the paintings—though it does support the 
artist’s contention that the presentation 
of images is what you make of it. 

CONTENT 3 DESIGN 2 LINKS 1 


SALVADOR DALI MUSEUM 
COLLECTION 
www. webcoast.com/Dali/collection. htm 
Fittingly, the museum devoted to 
Salvador Dali is no scholarly affair. 
At this St. Petersburg, Florida-based 
collection of dripping clocks and floating 
eyeballs, expect oddly spelled commen- 
tary along the lines of “It is an excellent 
example of the Dalinian interest in Sig- 
mund Frued, and his ideas.” Not the 
most rigorous art history, but it’s a hoot. 


CONTENT 3 DESIGN 3 LINKS 1 


MUSEUMS/GALLERIES 


MUSEUM OF FINE ARTS: HERB RITTS 
www. boston. com/mfa/ritts/home. htm 
While the art establishment gener- 
ally shuns Herb Ritts’s slick fashion 
and celebrity shots, the stately Museum 
of Fine Arts in Boston’s swanky retrospec- 
tive last year proved to be one of its most 
popular shows ever. His stylish, black-and- 
white pix—of Madonna, Stephen Hawking, 
and a gaggle of nude supermodels—are 
always a treat. But the real highlight is 
the museum director’s interview with 
Ritts, evidencing the tension between 
high art and high living. 
CONTENT 5 DESIGN 5 LINKS 2 


ICA LONDON 
www. illumin. co. uk/ica 
Further evidence that London is the 
cultural hot spot of the minute. The 
Institute of Contemporary Arts London site 
will lure the smart-art set with teasers for 
its cutting-edge exhibitions, performance 
series, and dry-as-gin symposia. If you 
missed the Theory of James Bond seminar 
and the AIDS activism program, you can 
find audio recordings of them here. Or 
traipse through last year’s unforgettable 
exhibition of phallic-nosed nymphs by 
Jake and Dinos Chapman. 
CONTENT 4 DESIGN 3 LINKS 4 


MUSEUM OF CONTEMPORARY ART, 
CHICAGO 
www. mcachicago. org 

The Windy City’s swank new museum 

is equally tasteful on the Web. MCAC 
is a pristine virtual gallery for viewing art 
from the permanent collection, browsing 
program listings, and sending e-postcards 
that showcase a piece from the museum’s 
collection. In an attempt to stay au courant, 
the site incorporates spiffy features like 
audio that, unfortunately, slow the pro- 
ceedings to a leisurely Midwestern pace. 
CONTENT 5 DESIGN 4 LINKS 1 


NATIONAL GALLERY OF ART 
www. nga. gov 

You can depend on Uncle Sam for 

reams of information, but rarely 
does government data come in sucha 
usable, image-enhanced package. Our 
Capital’s online National Gallery offers 
a guided tour, with the collection broken 
down by style and era for easy 
browsing. Searchable archives of 
100,000 objects from the Middle 
Ages to the present require less wait- 
ing than the average post office. 
CONTENT 5 DESIGN 4 LINKS 3 


ART SEEN SOHO 

www. artseensoho.com/arrival. html 
Since the galleries in New York’s art 
arondissement started giving way to 
clothing boutiques and chic eateries, 
this site does well to cover both the 
frames and the frocks. Wander a vir- 
tual SoHo on the site’s jauntily 
designed street map, which has 
ample links to gallery 
spaces. You'll find useful—if 
not always timely—informa- 
tion on featured exhibitions 
and artists, and even a link 
or two to the now-manda- 
tory Web-based art project. 
CONTENT 5 DESIGN 4 

LINKS 3 


MUSEUM OF AMERICAN 
FOLK ART 
www. folkartmuse. org 
Folk art done big-city 
-BISY style. This NYC-based 
museum lends a profes- 
sional sheen to the presen- 
tation of its rural holdings. 
Exhibits include QuickTime 
VR versions of a 19th-cen- 
tury wooden duck decoy and 
capsule versions of essays 
from the museum’s Folk Art 
magazine. Only a rather pal- 
try selection of art from the 
collection is represented 
here, but the explanatory 
notes provide history and 
context for the items shown. 
CONTENT 4 DESIGN 4 
LINKS 1 


THE ORANGE SHOW 
www. insync. net/~orange 
Every town seems to have one leg- 
endary eccentric backyard builder. 
In Houston it’s postman and self-taught 
artist Jeff McKissack. McKissack’s Orange 
Show is a sun-kissed Watts Towers of a 
theme park, dedicated to citrus fruits and 
his own crackpot nutritional theories. It 
has become a major tourist attraction, 
though the site only hints at its appeal. 
Still, the history of the place, as recounted 
here, is rather juicy. 
CONTENT 3 DESIGN 3 LINKS 1 


FLORIDA FOLK 
www. fiu. edu/~knappj/ff1.htm 
The sultry South seems to be a hot- 

US bed for self-taught artists. It’s a phe- 
nomenon that intrigued the photographer/ 
writer team of Jeffrey Knapp and Tamara 
Hendershot enough to publish a book on 
the subject. They’re documenting the lives 
and work of Florida-grown craftspeople 
and posting bits of their work-in-progress 
on the Web. Though the evidence here 


strongly suggests that Knapp and Hender- 


shot are due for a Web Page 
101 refresher course, their 
site certainly uncoverssome [im 
interesting artists whom you 
won’t find represented any- 
where else—online or off. 
CONTENT 3 DESIGN 3 LINKS 1 


REV. HOWARD FINSTER 
FOLK ART FOR SALE 
www. conterra. com/finster 
Made famous by his 

Sul cover art for Talking es 
Heads’ Little Creatures album, Rev. 
Howard Finster is a self-taught folk artist 
with heaps of Southern charm. This 
appropriately funky online auction catalog 
features reproductions of a collection 
obtained directly from the good reverend 
himself. While you’re shopping, you can 


learn some “neat facts” about Finster, 
like how he started painting after a vision 
of a face onhis thumb insisted that he 
“Paint sacred art.” 

CONTENT 4 DESIGN 2 LINKS 1 


_WEBDESIGN 
SUPERBAD 


www. superbad. com 
It may take you a while to realize that 
this poppy, iconic journey is a port- 
folio for Superbad designs. An arbiter of 
hip digital mergers of pop cultural icons—a 
fetching Jeanne Moreau meets Michael J. 
-- Fox witha really big neck meets Bruce 
Lee—and high-color collage are among 
the visual delights. The op art anima- 
tions are pretty darn cool, too. 


mei CONTENT 4 DESIGN 5 LINKS 1 


cc, EYE CANDY 


www. mnetwork. com/josh/candy/ 
candy. html 

There’s not much eye candy on- 

site, but this grab bag of interac- 
tive art and design links will point you 
toward plenty of goodies elsewhere. 
In pursuit of “interactive design that 
truly becomes art,” Eye Candy casts a 
wide net and seines out some of the 
boldest and best-looking sites on the Web. 
Finds are separated into four categories— 
the clean, the new, the quirky, and the 
groundbreaking—and you ll want to sam- 
ple from all of ’em before your binge in 
visual sugarland is through. 
CONTENT 4 DESIGN 4 LINKS 5 


CURRY DESIGN 
www. currydesign.com 

Tasteful, conservative design work 
still has its place, even on the Web. 


This Venice, California-based firm has a 
list of heavy-hitter corporate clients and 
its site showcases Curry’s professional 
polish. Follow the links to other Curry- 
designed sites, or get a quote ona job via 
e-mail. Now that’s service. 


CONTENT 4 DESIGN 4 LINKS 2 


tirive to class 


As a McGraw-Hill World University AAS degree candidate, class is only as far 
away as your den, office, or laptop computer. 


After logging on to the CyberCampus, you can tackle a new assignment, 
take an interactive selt-test, listen to an online audio lecture, engage in a discussion 
with fellow students, study your professor’s “white board” diagram, go on a virtual 
field trip, even check out job listings in your area. This exclusive Web site, designed 
to make distance education as enjoyable as it is effective, becomes your gateway 
to a successful new future. 


Check out the benefits of this 
innovative, affordable alternative 
to traditional colleges: 


Study where you're most com- 
fortable and when you’re most 
productive 


Take advantage of the Univer- 
sity's unique CyberCampus 


Work one-on-one with 
industry experts 


Build a library of McGraw-Hill 
textbooks at no extra cost 


Earn transferable college credits 
with every course 


Major in accounting or business 
management, today’s top-growth fields 


Check us out on the Web 


http://www.mhcec.com, 


Or call 1-888-649-8648, g 
Ext. 2575 


italia ote ecatsebeda dees adalat etaretcdadd ids cnsemapainnesios uacamadmadinedeancenine ceo re 


Wi eeiceiatiesasimnmaguamiaieiensis 


SES, 


A Division of The McGraw-Hill Companies 


{ 


= THE WEB MAGAZINE ® JULY 1997 


Bring On the Noise 


Addicted to Noise takes rock journalism online. But can you dance to it? 


EARS BEFORE | BEGAN writ- 

ing about music, | read 

about it—voraciously—in 

rock magazines. My Rolling 
Stone subscription began in 
junior high; and | followed the 
tabloid from Fleetwood Mac to 
Bananarama to the Red Hot Chili 
Peppers. During college | added 
SPIN to my list of regular reads 
and have since added all the 
others—MaximumRock&Roll, 
Flipside, NME, Request, Option, 
URB, Ray Gun, AP, and Pulse!. 
And when | read general-interest 
books, from Details to my local 
arts weekly, | always start with 
the music section. 

So when | got on the Net, 
one of the first things | did was 
subscribe to Consumable and 
iMpulse—then just small, home- 
grown text-only newsletters 
that arrived by e-mail every two 
weeks. Later, BuzzNet (which 
morphed into JetPack), eWorld’s 
Music Universe, and others— 
most of them graphics-laden 
versions of print mags—took 
rock to the Web. 

Then, in the winter of 1994, 
Addicted to Noise débuted. A 
sprawling cyberspatial slab of 
rock zine, ATN was passionate, 


print-rag stalwarts as Greil Mar- 
cus and Dave Marsh. Radio ATN 
serves as a multiformatted lis- 
tening station featuring studio 
outtakes and guest DJs; the Sonic 
Lodge is a hangout for prerelease 
listening parties, chat, and broad- 
cast events. Unlike the labyrinthine 
tangle of RollingStone.com, ATN’s 
design is straightforward and easy 
to navigate. 

ATN’s editor and publisher 
Michael Goldberg—an ex—Rolling 
Stone writer who’s joined the digi- 
tal revolution—displays the fervor 
of a convert when it comes to 


quirky, peppered with rants and 
typos, and evidently runona 
shoestring—in short, everything 
a good magazine, rock or other- 
wise, should be. 

From ATN’s central lobby, 
readers have their choice of 
Reviews, Columns, Music News 
of the Day, and Features. In one 
recent issue, the Features 
included a profile of the Chemi- 
cal Brothers, a piece on Blur, 
and a birthday sendout to Liz 
Phair. Columnists include such 


online publishing. His e-evange- 
lism would make a Tuvan throat- 
singer wanna get wired. 


BREAK THE NEWS, HEAR REVIEWS 


Between cell calls, Goldberg 
points out exactly how ATN man- 
ages to trump its print competi- 
tors. First, he explains, the Web’s 
updatability effectively transforms 
the site into a daily rock newspa- 
per. “There’s nowhere you can 
turn, anywhere in the world, to get 


current music news 
faster,” Goldberg says, gulpinga 
decaf. “By the time you read sto- 
ries in the print magazines, weeks 
have gone by.” 
True enough: The Web gives 

Goldberg’s rock journalism a jolt 
of immediacy you don’t find in its 


print counterparts. Whether you’re 


following Courtney Love’s brawls 
or Michael Jackson’s paternity 
case, chances are you’ll read 
about it first on ATN. 

Goldberg also says magazines 
can be more responsive online 
than in print—that he can immedi- 
ately gauge reader response toa 
story by counting hits. “You can 
try things online and get response 


fast, make decisions that incorpo- 
rate what people are interested in,” 


Goldberg says. “When | started, 
| was indulging myself, running 


weedy §=20,000-word 
te Wayne Kramer [of 
60s cult faves the 
A MC5] interviews. 
It was overkill. | 
learned a lot about what works 
and what doesn’t.” 

Finally, Goldberg boasts of the 
medium’s ability to let zine read- 
ers hear album reviews and jump 
to sound samples. “A print review 
is like a blind man describing an 
elephant,” he argues. “No matter 
how good a writer you are, you 
can’t describe what it’s like to put 
the CD on and hear the song.” 


UNABLE 10 LOCATE OST 


Goldberg’s insights are nothing 
new or original: They’re what 
evangelist Web publishers have 
been saying for years. But he must 
know something other, less suc- 
cessful online publishers don’t: 
After three years supporting itself 
with banner ads, ATN was bought 
early this year by Paradigm Music 
Entertainment (which also owns 
SonicNet, a rock site that focuses 


on live chats and cybercasts). As 
a result of the merger, ATN can 
now afford to pay writers compe- 
titive wages, maintain a “real” 
office, and hire additional editors. 
In Net years, ATN’s three-year 

run reflects remarkable staying 
power; the PME purchase is pay- 
back time for one of the Web’s 
most persistent publishers. 

And yet, heretical though it 
may seem, | don’t fully share 
Goldberg’s zeal for online rock 
zines. Sure, if |’m looking for 
breaking news, I’ll turn to ATN. 
And there’s no denying that using 
sound bites in a review or inter- 
view is (to use Goldberg’s favorite 
phrase) cool. 

But reading an e-rag—booting 
your PC, dialing the ISP, launching 
Netscape, selecting the book- 
mark, waiting for the site to down- 
load—is still way harder than 
simply buying a magazine. | like 
being able to carry Detourona 
plane, to stuff back copies of huH 
into my gym bag. More important, 
what I’ve always liked about the 
best writing—rock or otherwise—is 
its ability to paint mental pictures 
of songs or people using only the 
written word. It gives the writer’s 
and reader’s brains a chance to 
expand, to flex their metaphoric 
muscles. If | liken a John Zorn track 
to “New Year’s Eve at my favorite 
restaurant,” do readers needa 
ten-second WAV file that recreates 
the cacophony? Which is why 
you'll still find readers like me 
buying their copies of Magnet and 
commandeering tables at the 
neighborhood café. @ 


ThE SITES 


ADDICTED TO NOISE 

www. addict.com 

CONSUMABLE 

www. westnet.com/consumable 
MUSIC UNIVERSE 

www. musicuniverse.com 

ROLLING STONE 

www. rollingstone.com 

Colin Berry (colin@wired.com) is 
music editor at Wired. His Pocket 
Tour of Music on the Internet has 
been translated into seven lan- 
guages, none of which he can 
read. Send e-mail comments to 


books @webmagazine.com. 
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RATINGS GUIDE: 5 Bookmark It 4Browse It 3 Click It 2 Consider It 1 Skip It 


NEWSPAPERS/NEWS SERVICES 


WASHINGTONPOST.COM 
www. washingtonpost.com 

T cy Want to keep up with events going 

on inside the Beltway? The Washing- 

ton Post’s online outpost is the place to 
go. Its snappy and sensible design puts it 
leagues ahead of other online papers, 
with a quick search engine to hunt down 
stories from the last two weeks and easy 
links to the section of your choice. You’ll 
also find several online-only sections, 
such as a career guide from the author of 
What Color Is Your Parachute?. Especially 
cute: SimWashington, where SimCity play- 
ers can get customized scenarios for the 
nation’s capitol. 
CONTENT 5 DESIGN 4 LINKS 3 OVERALL 4 


THE NEW YORK TIMES ON THE WEB 
www.nytimes.com 
NEW The gray lady looks considerably 
spiffier in full digital color, and you 
can access every section of the paper 
online—from front page news to arts and 
leisure—as well as the online exclusive 
CyberTimes. Now the bad news. Drag #1: 
You must register and receive an e-mail 
password before entering, which puts a 
real damper on instant gratification. Drag 


#2: The front page is reeeealllly slow to 
download. Otherwise, it’s all here and 
free: world-class news coverage with that 
familiar urban highbrow attitude and 
classy vocabulary. 

CONTENT 5 DESIGN 4 LINKS 2 OVERALL 4 


THE NANDO TIMES 
www. nando. net 

NEW An online offshoot of North Car- 

olina’s News and Observer, The 

Nando Times isn’t just repurposed from 
newsprint; it was one of the first newspa- 
pers developed specifically for the Web. 
The straight daily news, culled from part- 
ner papers around the country, is nothing 
special. But sports fans can access 
Nando.net’s Sports Server, which carries 


hundreds of pages of informed sports 
news, covering just about every sporting 
team under the sun. Still to come: The 
Nando News Watcher (in beta version at 
press time)—a Java applet that promises 
to bring news feeds right to your desktop. 
CONTENT 3 DESIGN 4 LINKS 2 OVERALL 3 


STRANGER THAN FICTION 


NEWS OF THE WEIRD 
www. nine. org/notw/notw. html 

NEM Sandwich-munching burglars, sexu- 

ally active fifth-graders, and drunken 

guys performing impromptu breast implant 
removal surgery in a parking lot. Those are 
just a few of the odd denizens of News of 
the Weird, the news service that presents 
news tales too strange for fiction, too unfit 
for the Times to print, and too funny to 
ignore. Sign up for the weekly free e-mail 
delivery, or visit the archives. 
CONTENT 5 DESIGN LINKS 2 OVERALL 4 


60 GREATEST CONSPIRACIES 

OF ALL TIME 

www. webcom.com/~conspire 

You’ve heard about Area 51, and you 
know who was on the grassy knoll. But are 
you up to speed on the Pentagon plot to 
“microwave” the sky or the possibility 


that Jesus survived his crucifixion and 
escaped to France? This is the site THEY 
don’t want you to see, with inside scoops 
on the Paranoia Hit Parade. The electronic 
version of The 50 Greatest Conspiracies of 
All Time updates the classics with ominous 
new info (and ten more swell conspira- 
cies). Don’t miss Rant-o-Rama, where 
psycho-paranoid average Joes “discuss” 
alien abductions, subliminal seduction, 
and secret police surveillance. 

CONTENT 5 DESIGN 3 LINKS 5 OVERALL 4 


DEEP TIMES NEWS SERVICE 

www. copi.com/articles 

You won’t find these stories in the New 
York Times or perkily presented by well- 
coiffed network news anchors. Instead, 


MARK TWAIN RESQURCES ON 


NEW More than 100 years after they 
first saw print, Mark Twain’s 
dead-on satires remain unequaled. 
Which may explain why three times 
more sites are devoted to Twain and 
his work than to such modern best- 
sellers as Michael Crichton. MTR- 
WWW doesn’t have much in the way 
of original material; but when the 
links are this good, who cares? Con- 
nect to Twain criticism, complete 
catalogs of his work, even an entire 
exhaustive section detailing his influ- 
ence on modern pop culture. The 
neato frames design makes even this 
frames-hater change her tune. 
CONTENT 3 DESIGN 5 

LINKS 5 OVERALL 5 


web. syr. edu/~fjzwick/twainwww. html 


THE WORLD WIDE WEB 


Deep Times correspondents dig for the we 
“real” facts behind such controversies as 
TWA’s doomed Flight 800 and the CIA con- 
nection to the crack explosion. This scary 
stuff sometimes reads like overwrought 
conspiracy theory, but remember: Just 
because you’re paranoid doesn’t mean 
they’re not out to get you. 

CONTENT 4 DESIGN 4 LINKS 2 OVERALL 4 


ALT. CULTURE ¥ 


www.altculture.com 

From the pierced navel that greets you on 
the opening screen to the dictionary of 
’90s fringe figures and facts, this lowbrow 
answer to the Cultural Literacy handbook 
is both a historical document anda 
wry commentary on the 
twenty-something 
crowd. Reload the page 
frequently for fresh ran- 
dom samplings on topics 
like Snapple, straight- 
edge, phone sex, and malt 
liquor. You can also search 
the database or let alt. cul- 
ture’s autopilot feature 
take you for a ride. Judicious Web links 
and cross-references add depth. 

CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


THOSE MARVEL-OUS WOMEN! 
www. geocities. com/Hollywood/2855 
They never got the attention that Super- 
man or the Thing commanded, but the pul- 
chritudinous heroines of Marvel Comics 
were just as badass as their male cohorts. 
Psychotic psychics, irradiated She-Hulks 
and mantis-bodied maidens are only a few 
of the strange specimens collected here. 
You get a lot of POW! WHAM! BAM! for 
your buck, plus learned and lavish charac- 
ter bios, brilliant comic images, anda 
stunning collection of other comics links 
from Webmaster Jeanne Burch. 

CONTENT 5 DESIGN 5S LINKS 5 OVERALL 5 


SUPER MARKETING: 

ADS FROM THE COMIC BOOKS 
www. steveconley. com/comicads. htm 
The advertisements in the back of the 
comic books promised us secret knowl- 
edge, super-intelligent pets, and incredi- 
ble powers. We not only believed it, we 
couldn’t wait to send away our allowance 
for the mysterious goods. Of course, the 
X-ray specs didn’t really strip nubile teens 
naked; the Sea Monkeys were just swim- 
ming specks; and the Charles Atlas sys- 
tem didn’t magically transform 96-pound 
weaklings into macho musclemen. Yet 
those lurid ads still enthrall the imagina- 
tion. Look back at the Hypno-coin, the 
mini spy camera, the G.I. Joe club, and 
more, reproduced here for your delecta- 
tion and/or nostalgic wallowing. 


CONTENT 4 DESIGN 4 LINKS 2 OVERALL 4 


HEATHER HAS TWO MOMMIES 


www-swiss. ai. mit. edu/zoo/ 
heather-has-two-mommies. html 
NEM The high-handed suppression of 
Leslea Newman’s queer-friendly 
children’s book Heather Has Two Mommies 
made headlines around the country and 
inspired this devilish spoof. Heather and 
her mommy, Crystal Spirit Wolfrunner (a 
woperson of noncolor) make an excursion 
to a rainforest education center (a.k.a. 
the zoo) for a satirical and scathing tour 
through basic PC concepts. Funny thing 
is, it’s all just an elaborate excuse for the 
Webmaster to show off her collection of 
animal pictures. 
CONTENT 3 DESIGN 3 LINKS 3 OVERALL 3 
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DENOUNCE 
www. denounce. com 

NEW The tagline says it all: “All the News 

that Never Happened”—but when 

you meet with stories like “Yahoo Launches 
Yahoo! School Lunch” and “AOL Success- 
fully Clones Users from Sheep,” you'll 
probably wish it had. The tongue-in-cheek 
newsbriefs target Corel, Sun Microsys- 
tems, Microsoft, Apple and others, witha 
fresh shot of vitriol appearing every week. 
Sharp spoofs for anyone who follows the 
computer industry. 
CONTENT 3 DESIGN 3 LINKS 1 OVERALL 3 


ULYSSES FOR DUMMIES 

www. bway. net/~hunger/ulysses. html 
James Joyce’s Ulysses has been hailed as 
a masterpiece ever since its publication in 
1922—though we doubt anyone has actu- 
ally read it. Now you can skip all the hard 
work with Ulysses for Dummies, which 
distills Joyce’s lyrical examination of the 
human condition into pictures and pithy 
chapter summaries like “Stephen mopes 
on the strand” and “Bloom sees Stephen 
out, and together they urinate in the gar- 
den.” Short-attention-span literature for 
the post-TV age. 

CONTENT 3 DESIGNS LINKS 3 OVERALL 3 


DISNEY ’S INFERNO 

AND OTHER TALES 

www. bway. net/~hunger/disney. html 
Disney shouldn’t stop fighting to bring 
dumbed-down classics to the masses 
after The Hunchback of Notre Dame. 

At least that’s the premise of this site, 
whose writer asks, “For what is an adult 
but an older child with a larger shoe size 
and a grotesque cholesterol level?” Treat- 
ments of possible films follow, including 
Disney’s Inferno, in which, “The poet 
Dante (the voice of Bruce Willis) is led by 
his friend Virgil (the voice of Anthony 
Quinn) ona magical trip underground to 
the land of ‘Heck.’” 

CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


THE JEAN-PAUL SARTRE COOKBOOK 
icemcfd. com/wayne/sartre-cookbook. html 
NEW Jean-Paul Sartre’s apocryphal lost 
diaries reveal the efforts of the angst- 
ridden existentialist to write a “cookbook 
that will put to rest all notions of flavor 
forever.” Foodies with an appetite for the 
frisson that snuggles within ennui like a 
pig in a blanket will enjoy such toothsome 
treats as Jean-Paul’s tuna casserole: 
“Place the casserole dish in a cold oven. 
Place a chair facing the oven and sit init 
forever. Think about how hungry you are. 
When night falls, do not turn on the light.” 
Yeah, it’s strictly a one-joke site—but it’s 
a pretty funny joke. 
CONTENT 3 DESIGN 2 LINKS 1 OVERALL 2 


AUTHORS 


EDGAR ALLAN POE’S 
HOUSE OF USHER 
www. comnet.ca/~forrest 

NEW “The Raven” made Poe’s name in 

1845, and the creepy tales of horror 

and the supernatural that followed (like 
the one that gave this site its name, “The 
Fall of the House 
of Usher”) have 
earned hima 
rep as a gloomy- 
gus gorecrow 
unhealthily 
fascinated by 
death and 
drink. This fan- 
tastically thor- 
ough tribute 
links to com- 
plete collections 


of Poe’s work, natch, and bunches of 
other sites, featuring everything from 
scholarly essays to Poe-inspired comics. 
CONTENT 4 DESIGN 5S LINKS 5 OVERALL 5 


WILLIAM BLAKE 

www. aa. net/~urizen/blake2. html 

Painter, engraver, mystic, and lyrical 
genius William Blake inspired a generation 
of better-known (and -understood) English 
Romantic poets. One of the first multimedia 
artists, Blake inextricably linked his poems 
to his fiery paintings. You’ll find the latter 
here, along with the complete texts of his 
Songs of Innocence, Songs of Experience, 
and The Marriage of Heaven and Hell. 
Versions of his completely wacked-out 
“prophetic” epics—The Book of Urizen 

and Jerusalem—are promised soon. 
CONTENT 5 DESIGN 4 LINKS 3 OVERALL 4 


MICHAEL CRICHTON 
www. globalnets.com/crichton/ 
crichton. html 

NEW Michael Crichton is no ordinary mul- 

timillionaire bestselling author. A 

graduate of Harvard Medical School, he’s 
kept himself busy writing such science- 
savvy bestsellers as Jurassic Park and The 
Andromeda Strain (both turned into suc- 
cessful movies); scripting, producing, and 
directing films (including adaptations 
of two of his novels, 
Westworld -¥ 
and The ” 
Great Train 
Robbery); and 
overseeing his 
latest baby, 
the celebrated 
medical TV 
drama E.R. Is 
there nothing this 
man can’t do? 
Well, apparently 
he hasn’t had time 
to learn HTML yet. 
So for now, we’ll have to make do with 
this unusually sober fan site. 
CONTENT 3 DESIGN 3 LINKS 2 OVERALL 3 


STEPHEN KING 
www. careweb.com/king 

NEW Fittingly, Stephen King wrote his first 

book Carrie at night, after coming 

home from his day job operating a laundry 
sheet press. That little bit of moonlighting 
started a publishing juggernaut—thirty 
novels, plus miscellaneous screenplays 
and novellas—that continues rolling to 
this day. This fan page can’t match King’s 
prolific output, but devotees will still find 
short synopses of King’s books (including 
works published under King’s pseudonym, 
Richard Bachman) and movies, plus a 
fawning interview. 
CONTENT 3 DESIGN 4 LINKS 1 OVERALL 3 


}. D. SALINGER’S 
“BANANAFISH” HOME 
sif.gweep.net/~sfoskett/jds 

NEW Better take a look at this one soon: 

J. D. Salinger’s literary representa- 

tives are reportedly quick to shut down 
any online source that quotes the public- 
ity-shy author’s work. This Webmaster 
skirts the issue by nixing quotes and spec- 
ulation on Salinger’s private life in favor of 
discussions on Salinger’s work, including 
genealogy trees linking his characters, 
reprinted and rare interviews, and a bibli- 
ography tracing all of the Reclusive One’s 
published work. 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 3 


KATHY ACKER 
acker. thehub. com. au/acker2. html 
NEW In the early ’90s, Kathy Acker’s 
bad-girl stories and rebel posturing 


screamed cool to the post-feminist grrl 
scene, and thus a media darling was born. 
This fan tribute is every bit as impenetra- 
ble as Acker’s prose and just as slickly 
hip. You could be dead and buried before 
the opening graphics download; but if you 
can wait them out, you’ll find representa- 
tive excerpts from such Acker works as 
Blood and Guts in High School, plus many, 
many links to criticism, interviews, and 
other Ackerisms. 

CONTENT 3 DESIGN 3 LINKS 4 OVERALL 3 


HUBERT SELBY, JR. 
www. bogo.co.uk/jamiem/selby. html 

NEW Hubert Selby, Jr., turned his scuzzy 

life as a smack addict into a seamy, 

shocking stream-of-consciousness tale 
called Last Exit to Brooklyn, which made 
him both revered and reviled as a literary 
figure. Fans love his angry prose; foes 
cavil against the drug use, transvestism, 
and raw sex that permeate his work. But 
no one can deny that his is a truly original 
voice. One fan has given him a simple, one 
page tribute, with judicious links to the 
few other Selby resources online. 
CONTENT 3 DESIGN 3 LINKS 3 OVERALL 3 


THE BARD 


THE COMPLETE WORKS OF WILLIAM 
SHAKESPEARE 
the-tech. mit. edu/Shakespeare/works. html 
NEW All the Shakespearean comedy, his- 
tory, tragedy, and verse you care to 
click. But this is better than Project Guten- 
berg—style ASCII text. Archaic words are 
linked to a thorough Elizabethan glossary; 
and if you enter a search term, the site’s 
engine returns a thorough list of citations 
from Shakespeare’s work, lightning fast. 
The discussion areas for each play elicit 
well-reasoned (for the most part) dis- 
course—a refreshing change from the typi- 
cal Web buffoonery. 
CONTENT 5 DESIGN 3 LINKS 3 OVERALL 5 


THE SHAKESPEARE MYSTERY 
www2. pbs. org/wgbh/pages/frontline/ 
shakespeare 

NEW Did William Shakespeare really pen 

immortal works like Hamlet and 

Julius Caesar? Or should the work of the 
Greatest Writer in the English Language 
actually be credited to one or more other 
authors? Even in Shakespeare’s lifetime, 
and ever after, critics have been wonder- 
ing whether someone else—candidates 
include Francis Bacon and Queen Eliza- 
beth—actually did the writing. PBS pro- 
vides a beautifully designed platform for 
the still-raging debate, with academic arti- 
cles, transcripts from mock trials, and a 


timeline tracing contra-Shakespeare sus- 
picions through the centuries. 
CONTENT 4 DESIGN 5 LINKS 4 OVERALL 4 


SHAKESPEARE WEB 
www. shakespeare. com 

NEW It’s not the vast virtual library of 

Shakespearean verse and criticism 

it might be. But Shakespeare Web dis- 
plays a common touch that the crowd- 
pleasing Bard himself would surely have 
endorsed. Visitors to this “interactive, 
hypermedia environment” have produced 
broad and impassioned discussions of 
Shakespeare’s life and work, as well as 
some Q&A from “lazy students” seeking 
homework help. Plus you get Today in 
Shakespeare History. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


RANDOM SHAKESPEARE CURSE 
GENERATOR 
bvsd.k12.co.us/~tstone/curse. html 

NEW Four-letter words and the dispatch- 

ing finger have their time and place, 

but if you really want to make your ene- 
mies quail, try unlimbering some good 
old-fashioned insults with that special 
Shakespeare ring. Imagine blasting reck- 
less freeway drivers with “Thou cockered 
fool-born pantaloon!” or “Thou puking 
eye-offending malt-worm!” You’ll have 
them scrambling for their Cliff’s Notes and 
OEDs instead of their Uzis. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


ADOLESCENT ANGST 


JUDY BLUME IS THE BEST! 
www. itp. tsoa. nyu. edu/~gURL/where/ 
blume 

NEW Blume’s young adult novels have 

seen generations of confused kids 

over the hurdles of adolescence—from 
buying a bra to awakening from wet 
dreams to touching that “special place.” 
In this colorful interview, Blume candidly 
shares her own memories of growing up 
and her experiences as an author and 
angst idol. A gallery of Blume covers will 
set off a hormonal storm of nostalgia for 
many readers. 
CONTENT 3 DESIGN 4 LINKS 3 OVERALL 3 


JOURNEY TO MEET THE PIGMAN 
borg. lib. vt. edu/ejournals/ALAN/fall94/ 
Zindel. html 

NEW No matter how weird you were as 

a gawky teen, at least you had the 

comfort of knowing you were cooler than 
the ugly, geeky, maladjusted characters 
in Paul Zindel’s funny, off-center stories. 
Scholarly teacher’s journal The Alan 
Review presents an amazingly immediate 
and personal reminiscence from Zindel on 
the real-life inspiration for his classic The 
Pigman. No links to be found, but for true 
fans this is great stuff. 


CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


The Debat. 


( ontinues 


Three Recent Debate 
Mock Trials 


Selected Readings 


A Timeline of Doubt 


Shakespeare on the We 


Shakespeare Homepage 
Shakespeare Oxford Society Homepac 
Yahoo Shakespeare Index 


Shakespeare's Complete Warks 
from the Internet Public Library 


KATHERINE STREETER 


BY EAN ANDREWS 


Now Hear This 


The ongoing battle over who delivers sound to your system 


HY IS MUSIC SO BIG on the with superior marketing. MW Music sites often provide more | sounded like CD quality. | think an 
Web? One reason is that it Web-page producers seldom By than one option for sound play- | audio plug-in war is brewing, but it 
actually works. You can rank sound quality #1 when decid- = back, but they won’t necessar- | won’t really hit until most people 
click a button and instantly ing which audio plug-in to use on = ily choose one for you. If you’re | have 56-kbps modems or better.” - 


hear songs, radio broad- 
casts, even concerts from 
all over the world. No 
waiting, no choppy 
sounds, no extra hardware 
required. That’s thanks to 


_ their sites; their primary | surfing at 14.4 kbps, RealAudio 2.0 | That won’t be until mid-1998 at 

‘ concern is to make the provides the best sound you can the earliest. 

) music readily available get. Folks surfing at 28.8 kbps Here’s a handy technical com- 
to as many computer should experiment with RealAudio | parison to illustrate the speed 
users as possible. “| 3.0 and Shockwave. problems. The numbers describ- 
don’t choose quality over ing modem speeds (28.8, 33.6, 


audio-streaming plug-ins—soft- numbers,” says Erik Flannigan, SPEED KILLS 56) are measured in kilobits 
ware you download only once to editor of the Wall of Sound music The greatest obstacles between (thousands of bits) per second. 
hear sounds posted on other peo- | reviewsite. “People don’t want to | you and phenomenal sound are Unfortunately, regular CD-quality 
ple’s Web sites. chase down three plug-ins to use a | your modem and your phone line. audio data transfers at 176 kilo- 
But let’s face it, this ain’t site. | try to bring reasonable qual- | Understandably, most Web surfers | bytes (1 byte = 8 bits) per second 
audiophile stuff. It’s not ‘sien — seialatiaiiiaaiai —— iia or faster. This means your 
even FM-radio quality, humble CD player cruises 
unless you’re using the lat- j at speeds roughly 25 times 


est equipment witha 
Snappy connection speed 
(28.8 kbps or better). And 
though access to mountains 
of music on the Web frees 
you from having to run out 
and buy the CDs you want 
(or find a good radio 
show), it forces you to 
download and install new 
software every time you 
encounter a site that 
requires a new plug-in. Con- 
sumers (and providers) of 
online audio face two key 


faster than a zippy 56-kbps 
modem. 

Web audio deals with 
this squeeze-the-elephant- 
through-the-garden-hose 
problem by compressing 
sound into smaller pack- 
ages. Compression 
involves cutting out some 
of the digital signal—which 
means that you lose some 
of the music’s highs and 
lows. Moreover, at slower 
speeds your sound comes 
through in mono, not 


questions: Which plug-in is best, ity to the most people. Currently, aren’t eager to invest wads of cash | stereo. Mad scientists are working 

and will the Internet ever stan- [Progressive Networks’]RealAudio | inISDN, cable, or satellite modems, | day and night to improve compres- 

dardize on one? is the answer to that. ” which means they’re stuck driving | sion techniques, but the slowest 
The good news: Web-focused Jay Barbieri, founder and CEO down the superhighway at speeds | modems will never deliver CD- 

companies (Progressive Net- of the Web-only record label J-Bird | of 14.4 or 28.8 kbps. quality sound. Sorry. 

works, Microsoft, Macromedia, Records, takes an even more “Right now, a14.4 modem RY Faster is better. You need at 

and a host of newcomers) are aggressive approach. “Our goal with RealAudio 2.0 sounds like a = least a 28.8 modem to hear 

Spending big money to deliver is to provide as many options for phone call under water,” notes py decent audio via the Web. Buy- 

improved, easy-to-use, high- consumers as possible. If they Wall of Sound’s Flannigan. “As EB ing a 56-kbps modem is a gam- 

fidelity audio over the Net. The have a14.4 modem, we have Real- | you move up to 28.8, it sounds ble. But if you can get ISDN or 

bad news: A bewildering battle is | Audio 2.0. If they have a firewall like a phone call. With RealAudio cable modem service, your ears 

imminent between tune titans. problem, we have [Macromedia’s] | 3.0 or other plug-ins on faster will thank you. 

And as the videotape war between | Shockwave Audio. RealAudio was modems [33.6 or 56 kbps, for 

VCR and Betamax technologies the first out and will likely work instance], you start to get AM Progressive Networks’ Real- 

shows, the winner may not be the | out bugs the quickest, so they radio, then FM radio. |hearda Audio products now dominate the 


most qualified but the company were first choice for us. ” Shockwave demo onaT1linethat | Web. “We’re the de facto stan- 
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dard,” claims Brett Goodwin, 
group product manager of ap- 
plications for Progressive Net- 
works. “We have 85 to 90 percent 
of market share, with over 400 
radio stations and all major 
record labels.” 

But this summer you'll begin to 
notice the beats of a few different 
drums as Microsoft’s NetShow 
2.0, the Beatnik plug-in from 
Headspace (a company run by 
pop star Thomas Dolby), and 
other products hit the Web. Net- 
Show promises tighter integration 
of audio and video, while Beatnik 
is designed to deliver “a richer 
and more personalized” music 
experience, with neat tricks like 
letting you hear sounds as you 
move your cursor over aniconina 
Web page—no longer requiring you 
to click your mouse on the icon. 

#Y Don’t settle for what’s avail- 
3 able now; keep investigating 
~ the upstarts. Don’t be afraid to 
I download plug-ins: They’re 
free and simple to delete if you 
decide you don’t need them. 


All observers agree that the 
future of Web audio looks bright, 
so maybe it’s time to slap better 
speakers on your computer. “Web 
audio is having a dramatic impact 
on the music industry,” states Pro- 
gressive Networks’ Goodwin. “In 
addition to record stores, you'll 
have access to music libraries 
where you’ Il be able to build your 
own broadcasts.” 

The audio standards war may 
get ugly, but the music itself will 
sound great. Tune in, turn on, but 
don’t drop out. @ 


THE SITES 


WALL OF SOUND 
www. wallofsound.com 


J-BIRD RECORDS 

www. j-birdrecords.com 

PROGRESSIVE NETWORKS REALAUDIO 
www.real.com 

MICROSOFT’S NETSHOW 2.0 

www. microsoft.com/netshow 
HEADSPACE INC.’S BEATNIK 

www. headspace. com/beatnik 


Dean Andrews is a regular contrib- 
utor to THE WEB Magazine. Send 


e-mail questions and comments to 
computers @webmagazine.com. 


COMPUTERS Sites: s reac rsevsens senna cot 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 


He’s a self-made billion- 
8) aire and cofounder of 

Microsoft who owns a basket- 
ball team and several Web sites 
and invests in a few charity 
organizations and high-profile 
computer companies. Now, Paul 
Allen has his own personal Web 
page, a place where he can 
explain his investment strate- 
gies, personal interests, and 
philanthropic philosophy. 
Developed by the Paul Allen 


Click It 


Consider It 


PAULALLEN.COM 


Wired Wertdof Patt Aten 


Skip It 


Group, the site describes and links to allt the companies that Mr. Allen controls— 
Asymetrix, CNET, DreamWorks, N2K, Starwave, Trilobyte, the Portland Trailblazers, 
Ticketmaster, etc.—and posts personal information (like his hobbies). Cynical Web 
surfers will also recognize its functionality as a constantly updatable press release for all 
of his ventures. But frankly, it’s so well done that it doesn’t matter. In this day and age, 
we’re surprised at how few techno-celebrities maintain personal Web pages. 


CONTENT 4 DESIGN 5S LINKS 4 OVERALL 4 


www. paulallen.com 


PERSONAL DIGITAL ASSISTANTS 


PDAPAGE 
www. pdapage.com 

You’re considering buying one of 

these handy portable devices to 
store your appointments, phone numbers, 
maybe even e-mail. But the glut of options 
is staggering. For comparison shoppers, 
the PDApage offers one of the most inclu- 
sive price lists around, covering U.S. 
Robotics Pilot, Apple Newton, Sony Magic 
Link, Sharp Zaurus, 
Magic Link, 
and models 
from Com- 
pag and HP. 
Plus, it links 
to dealers’ 
Web pages 
and provides 
phone and 
e-mail contact information. 
CONTENT 4 DESIGN 3 LINKS 4 


AMUG’S NEWTON PAGE 
www. amug. org/amug/sigs/newton/ 
amug_newton.html 
The fanaticism of Apple loyalists is 
legendary. No surprise then that the 
Apple Newton has its own core of fans. 
This site, produced by the Arizona Mac- 
intosh Users Group, contains a huge list 
of Newton links, ftp archives, software 
and hardware resources, retail stores, 
magazines and journals, user groups, 
Usenet discussions, and personal home- 
pages devoted to the tiny Apple PDA. 
Start your search here. 
CONTENT 4 DESIGN 3 LINKS 5 


HIJACKED: SITE FOR PILOT 
OVERENTHUSIASTS 
www. inkless. com/hijacked 
NEW “You’re on an AOL singles cruise 
and you really want to impress your 
Geek-babe. Just whip out your Pilot (the 
electronic one), press a few buttons and 
rattle off your exact location in latitude, 
longitude, and altitude.” The Hijacked 
site has conjured up this and other Pilot 
propaganda for the community of “Pilot 
overenthusiasts. ” Check out the Hijacked 
Manifesto, Hijacked FAQ, and demand list 
to learn whether this cult, er, Personal 
Digital Assistant, is for you. 
CONTENT 3 DESIGN 3 LINKS 3 


3-LIB HOME PAGE 
3lib. ukonline. co.uk 
Home base to fans of the chic and 
popular Psion personal digital assis- 
tant, 3-Lib offers original insights into the 
religion of Psion users, with comprehen- 
sive links to reviews, interviews, soft- 
ware, freeware, FAQs, articles, statistics, 
and the Psion homepage. You can even 
learn about the Psion graphical adventure 
game, Haunted House. Reflecting Psion’s 
large European following, the site’s also 
available in French. 
CONTENT 4 DESIGN 3 


SONY MAGIC LINK HOME PAGE 
cons1. sel. sony. com/SEL/Magic 
What’s that ringing? It’s your PDA! 
The official homepage of this popu- 
lar hand-held personal digital assistant is 
also the most informative Magic Link site. 
Take a self-guided virtual tour through the 
tiny unit’s many functions, which include a 


LINKS 5 


calendar, clock, isienhone. file cabinet, 
inbox, and outbox. Enter the “hallway” t 
reach the store room and game room, or 
go “downtown” to read about the Magic 
Link’s preinstalled customized version of 
America Online. A fun page for a fun toy. 
CONTENT 3 DESIGN 4 LINKS 2 


CREATING KILLER WEB SITES ONLINE 
www. killersites.com 

When you create a Web page devoted to 
Web page creation, you'd better be damn 
sure you know your stuff. David Siegel’s 
book Creating Killer Web Sites helped a lot 
of people; his site helps even more. Here, 
Siegel waxes poetic on subjects like Web 
design, creating tables, working with dif- 
ferent colors and file formats, animation, 
and news in the world of HTML tags. Many 
of his tips are backed by links to real- 
world sites, enough to keep you surfing 
for inspiration for hours. 

CONTENT 4 DESIGN 5S LINKS 5 


PURSUING PAGE PUBLISHING 
www. links. net/webpub 
NEM “You are about to be let in ona big 
secret: HTMLIS AS EASY AS HELL!” 
Take it from Justin, a Web designer with 
attitude. Justin walks you through all the 
steps involved in setting up your very own 
homepage, from getting an Internet ser- 
vice provider and registering a domain to 
making money off the Web. Justin’s main 
piece of advice: “Work on it every day.” 
Novices in particular will appreciate the 
site’s irreverence and humor. 
CONTENT 3 DESIGN 3 LINKS 4 


RESOURCES FOR WEB GODDESSES 
www. women-online. com/web/ 
web-resources. html 
Don’t let the title mislead you: This 

i site can help wannabe Web Gods, 
too. Webmaster Amy Goodloe, a Web 
designer and critic, offers her “5 Steps 
Toward Web Goddess Status,” emphasiz- 
ing appreciation of color and knowledge 
of your target audience. Design tools 
(such as image libraries), articles by 
other writers, a comprehensive list of 
book reviews, and other links organized 
by category are particularly valuable. 
CONTENT 4 DESIGN 3 LINKS 4 


HTML: AN INTERACTIVE TUTORIAL 
FOR BEGINNERS 
www. davesite. com/webstation/html 
m Okay, we cheated on this HTML tuto- 

Sui rial, because we got tired of typing 
the same tags over and over. Isn’t that 
what HTML editors are for? But if you want 
to do it the old-fashioned way—and 
thereby gain more control over how your 
pages look—this site shows you how. 
Webmaster Dave not only covers all the 
HTML conventions, but offers unexpected 
tips, like how to name files when upload- 
ing your site, legal dos and don’ts, and 
links to search engine submission pages. 
CONTENT 4 DESIGN 3 LINKS 3 


DARK SIDE OF THE HTML 

www. best. com/~sem/dark_side 

If you’ve struggled with Hypertext Markup 
Language (the underlying language of 


most Web pages), you'll appreciate these 
tales of woe. Look here for HTML conven- 
tions that don’t work, documentation con- 
tradictions, and words of wisdom like 
“Today's HTML is ruled by the lynch mob 
of the various Web browsers.” Yes, this 
black-background all-text site amounts to 
a prolonged rant, but it’s a howl informed 
with wit, knowledge, and style. 

CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


WEB DIRECTORIES 


YAHOO! 
www. yahoo.com 

NEW The best-known directory on the 

Web is pretty darn good. It works 

best, though, when you have a vague 
topic in mind, since you can search general 
categories and ferret your way into more 
specific subcategories as you go. Pluses: 
subcategory-specific searches (once you 
get past the first level), specialized cate- 
gories (like Yahoo! Maps, with point-to- 
point driving directions, and Yahooligans! 
for kids), and easy links to major search 
engines when Yahoo! has no listings. 
Minus: gross gray background. 
CONTENT 5 DESIGN 3 LINKS 5 OVERALL 5 


EXCITE 
www. excite.com 

\ cW Excite’s best for returning relevant 

hits, not for supporting general topic 

surfing. It sets itself apart by offering a 
View by Web Site option (as opposed to 
sorts by relevance)—a feature that groups 
“hits” from the same site under one head- 
ing, thereby eliminating clutter. Bonus for 
Windows 95/NT users: Download Excite 
Direct, which places an open search field 
next to the buttons on your browser. You'll 
never have to go to the actual site again! 
Revolutionary, to be sure. 
CONTENT 5S DESIGN 4 LINKS 5 OVERALL 5 


SEARCH INSIDER 

www. Searchinsider. com 

Man, Mirror, mirror on the wall, 

NEW who’s the geekiest of them 
all? Probably librarians and informa- 
tion specialists, the very people 
who run Search Insider. Here, you 
can read current news, articles, 
products, tips, and a handy glossary 
on searching the Internet. It’s well- 
designed and easy to navigate; and if 
you’re really gung-ho, you can sub- 
scribe to SI’s biweekly newsletter. 
CONTENT 5 DESIGN 5 LINKS 4 
OVERALL 5 


FINDSPOT 
www. findspot.com 
Nat) Here’s where you'll find what the 
NtW other sites don’t want you to see: 
a page with ALL the search engines, meta- 
search sites, Usenet search utilities, direc- 
tories, and other resources (the good ones, 
anyway) listed side by side. Findspot links 
to ’em all and describes the elusive maneu- 
vers that maximize your time at each search 
engine. While this locale seems geared 
toward virgin Web users, Net pros can learn 
some new tricks as well. 


CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


ALTAVISTA 

www.altavista. digital. com 

Wet) Have a lot of patience? Try 

AW AltaVista, which pretty much 
requires you to learn its Boolean opera- 
tors and site-specific rules. Otherwise, 
you’re stuck sifting through billions of 
hits. An easy-on-the-eyes search option 
feature allows you to narrow your search 
through either a graphic flowchart-like 
interface or a table (helping you exclude 
the sites you want to avoid). Should you 


ever attain the status of Jedi master Web 
searcher, AltaVista’s Advanced Search 
may grudgingly become your friend. 
CONTENT 3 DESIGN 4 LINKS 3 OVERALL 3 


GO2NET | METACRAWLER 
www. metacrawler.com 
NEW Metacrawlers run searches on all 
the other search sites and compile 
the results for you. How did Go2Net get 
around all those complicated search 
engine protocols (Boolean operators 
and the like)? Well, it didn’t. All the fancy 
query syntax still works if the search 
engines themselves utilize it. The fun 
starts after you enter your keywords and 
see how many hits each search engine 
offers. Recommended for the uber-lazy— 
but even then there’s no guarantee. 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


THE FILTHIEST SEARCH ENGINE 
home. gte.net/diamondr/filthy. htm 

\ ry Ha! You wish. This is only a survey 

of comparative results after search- 

ing for dirty words. You can read how Alta- 
Vista and Excite handled queries that used 
allegedly offensive words (one rhymes 
with “sucker”). The results include num- 
ber of hits and amusing abstracts detailing 
the contents of the “filthy” sites, plus a 
description of the methodology used and 
summary notes. A great idea, but more 
work is needed: Happy searching. 
CONTENT 3 DESIGN 3 LINKS 2 OVERALL 3 


NEWS.COM 
www. news.com 
Why is News.com the best site for technol- 
ogy news? It’s updated throughout the 
day (a clock tells you exactly when), 
offers headline-grabbing features, and is 
sorted into useful 


PC—Mac incompatibility—the ubiquitous 
typos, for example. 
CONTENT 4 DESIGNS LINKS 5 OVERALL 4 


THE DILBERT ZONE 
www. dilbert.com 
\ cy Show me one computer professional 
Sul who doesn’t chuckle when reading 
the Dilbert comic strip, and |’ll show you 
a teenager who’s not concerned about 
acne. This overworked, underappreciated 
geekantihero ¢q 


cee. ati eae 


represents the PROFITS ARE DOWN. / 
{ MORALE IS L0td. 

tortured, frus- WHAT TS THE ROOT 

trated employee PROBLEM? 7-7 


in all of us. The 
Dilbert Zone con- 
tains archives of 
the wildly popu- 
lar strip, as well 
as resources relating to cartoonist Scott 
Adams, links to further information and 
books, “Dilbert’s Daily Mental Workout,” 
and instructions on how you can arrange 
to receive Dogbert’s New Ruling Class, the 
Dilbert newsletter. 

CONTENT 5 DESIGN 4 LINKS 4 OVERALL 4 


THE CAFFEINE PAGE 

www. lysator. liu. se/~cardeci/caffeine. html 
Wet) Did you know that Mountain Dew 
itW has 7.4% more caffeine than any 
member of the Coke family and 40% more 
caffeine than Pepsi? It also has a much 
lower “Sleeve of Eratosthenes” (or ability 
to stain a “Standard beefy T-shirt”). But 
it scores a low compatibility with Unix pro- 
grammers. Why? Read the answers to this 
and other crucial questions at this short 
and simple, yet frighteningly funny Web 
page. If you’ve ever spent an all-nighter 
staring at the computer screen, you'll 


7g 


| appreciate the data presented here. 


CONTENT 4 DESIGN 2 LINKS 1 OVERALL 3 


WINDOWS ’95 AND MAC JOKE 


‘OY | WALLPAPER 


_~, ¥ www.jokewallpaper.com 


categories like 
The Net, Intranets, and Business 
(though the “Computing” category seems 
a bit vague in this context). Columns, 
product reviews, and a search function 
round out the content. Keep its “20 latest 
stories” window open on your desktop, 
and you'll be updated on all the newest 
stories as they break. 
CONTENT 4 DESIGN 4 LINKS 4 OVERALL 5 


MACNN 
Www. macnn.com 
Mat, Ugly ona PC but beautiful on a Mac- 
\tW intosh, this Mac news site covers 
the basics (Apple news, recent releases, 
beta products, key Web sites), organizing 
the information by date and posting daily 
updates. Archives are maintained five 
months back. Some problems remain, 
however, and they can’t all be blamed on 


Wet) Want to spruce up your computer? 
itW Add graphics from the Bill Gates 
Quarterly, the “Carpal Tunnel This Exit” 
logo, or any of numerous other paro- 
dies and gags on the Joke Wallpaper 
Site. Expect to find only irreverent 
boot-up and shut-down screens and 
screensavers, links to similar PC- 
spoofing Web sites, megabytes upon 
megabytes of satire, and a Not So 
Serious FAQ. Better yet, sabotage 
a coworker’s system! 
CONTENT 4 DESIGN 2 LINKS 1 
OVERALL 3 


TOM’ S HARDWARE GUIDE 
www. Sysdoc. pair.com 
Welcome to number-freaks heaven, as run 
by Tom, some guy originally from Germany 
and now living in the U.K. Tom manages 
to get his paws on a lot of PC hardware— 
processors, chipsets, video cards, and 
more—which he tests for your benefit. He 
also volunteers techy tidbits like how to 
overclock your CPU, and he shares his 
feelings on the media’s often exceedingly 
cozy relationship with computer product 
companies. If you don’t appreciate the 
unbiased reviews, you may still enjoy 
Tom’s humor—some of it the result of his 
unintentionally awkward English phrasing. 
CONTENT 5 DESIGN 4 LINKS 3 OVERALL 5 


THE JARGON FILE 

locke. ccil. org: 80/jargon 

It’s not pretty, but the Jargon File delivers 
a fascinating anthropological, cultural, 


S Adens weer unitiedmedia. com 


and linguistic look at computer and hacker 
language. Created by Eric S. Raymond, 
this online version of the book The New 
Hacker’s Dictionary defines any term you 
want, with historical and etymological 
background, as well as examples of 
correct and incorrect usage. 

CONTENT 5 DESIGN 3 LINKS 3 OVERALL 5 


SHAREWARE.COM 

www. shareware. com 

With close to 200,000 files, ClNet’s 
Shareware.com claims to be the largest 
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repository of shareware on the Web. 
Each download is accompanied by a 
short description, with (dubious) ratings 
of download reliability. Major pros: a 
spiffy virtual software library and search 
engine, lists of the most popular down- 
loads, and ongoing updates. Major cons: 
inadequate information about each piece 
of shareware in inventory, and too few 
links to related companies. 

CONTENT 5 DESIGN 4 LINKS 2 OVERALL 4 


COMMUNITY 


MIRABILIS LTD. 
www. mirabilis.com 

Ci Once upon a time, people used to 

Sul “finger” their friends on the Internet 
in order to chat with them. If you miss 
those days, trek over to Mirabilis and 
download the ICQ 
software for Win95/ 
WinNT. ICQ’s cute, 
simple interface 
allows you to chat, 
leave messages, and 
send URLs and e-mail 
to other users. More 
important, ICQ tells 
you when other users 
are online. When it works it’s fun, and it’s 
still free for the moment. But those 
Mirabilis guys are short on development 
for the Win3.11 and Mac platforms. 
CONTENT 4 DESIGNS LINKS 2 OVERALL 4 


LISZT , THE MAILING LIST 
DIRECTORY 

www. liszt.com 

From Barbie to burritos, when you want 
direct feedback from people who share 
your special interests, try Internet mailing 
lists. But how do you find people who truly 
understand the topic at hand? Enter Liszt, 
a Web site that collects mailing list infor- 
mation from servers all over the world and 
organizes them into one searchable data- 
base. Browse Liszt’s categories—from 
business to social—or use the search 
engine to conduct a specific request. Then 
contact the people managing those lists 
for more information. 


CONTENT 4 DESIGN 4 LINKS 2 OVERALL 4 


FORUM ONE 

www. forumone.com 

Part Web search engine, part virtual com- 
munity, Forum One indexes and catalogs 
more than 70,000 separate discussion 
topics (threads)—including current events, 
public policy, sports, religion, mysticism, 
sex, drugs, and, yep, rock & roll. Just type 
in a topic for discussion in the forum-based 
VC, and Forum One will locate digital dia- 
logs devoted to the subject at places like 
Salon, People, and the New York Times. 


CONTENT 5 DESIGN 3 LINKS 5 OVERALL 4 
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BY MICHAEL GOODWIN : ; 
The Films Are Alive with the Sound of Music 


From rockumentaries to soundtracks, movie music invades the Web 


USIC AND THE MOVIES were 
an item before movies ever 
existed. Thomas Edison— 
who is often credited with 
inventing motion pictures, though 
his assistant W. K. Laurie Dickson 
did most of the work—imagined 
movies as a minor “plug-in” to 
enhance his phonograph. Edison’s 
Kinetoscope (which premiered in 
1894 without sound or music) was 
a small box with a peep-hole. It 
showed 90-second features with 


When public enthusiasm for the 
gadget skyrocketed, Edison saw 
the potential for moving pictures. 
Three decades elapsed before 
the first movie with sound—7he 
Jazz Singer, starring Al Jolson—hit 
the screen in 1927. But it didn’t 
take the Web long to offer sound- 
track-obsessed sites. Most offi- 
cial promo sites (and many fan 
pages) supply soundtrack music 
and audio bites, either as down- 
loadable files or streaming Real- 
Audio. We’ve divided them into 
three categories: documentaries, 
musicals, and dramatic films. 


DOCUMENTARIES 


Sometimes music genres them- 
selves are the real stars. Rock 
music, blues, jazz, and traditional 
country music are celebrated in 
many films, from Rob Reiner’s 
Spinal Tap (which coined the term 
“rockumentary” ) to fictionalized 
documentaries like Clint East- 
wood’s Bird, dramatic films like 
‘Round Midnight (featuring jazz 
great Dexter Gordon), straight 
documentaries like A Great Day In 
Harlem and Straight No Chaser (on 
Thelonious Monk), charming fic- 
tions like Richard Lester’s A Hard 
Day’s Night (on the Beatles), and 
concert classics like Talking Heads’ 
Stop Making Sense and the Band’s 
Last Waltz. Films like these give 
you an insider’s look at the 
business of music-making, 
provide you with a front- 
row Seat at legendary rock 
shows, and introduce you to 
the subtleties of music culture. 
You can further immerse your- 
self in the history and background 
of these films by visiting data- 
banks such as the Internet Movie 
Database, Web-based video 
rental catalogs, and pages 
devoted to specific filmmakers. 
Documentary filmmaker Les 
Blank has made some irresistible 
films (like The Blues According to 


Lightnin’ Hopkins) analyzing wz 


and embracing jazz, blues, 
and regional/ethnic music. 
Blank’s Web site (Flower 
Films) has a complete list of 
his films, along with posters, 
T-shirts, and music samples. 
Lisa Apramian describes 
her first rockumentary, Not 
Bad for a Girl, as “a kick-ass, 
16mm chronicle focusing on 
women’s forays into the 
alternative rock universe.” 


Becky Wreck, for 
instance, from the 
band Lunachicks, 
notes that asa 
schoolgirl she 
refused to play 
the flute because 
it was “like suck- 
ing a cock.” Find 
out more on 
Apramian’s Web site. 

Meantime, Scott Petersen is 
getting off the ground with a docu- 
mentary on the current Chicago 
music scene. Check his site for 
images of the artists, a trailer, 
and his “geeky technical informa- 
tion and narcissistic biography. ” 

Need more info on jazz in film? 
Consult the searchable online 
y index to the definitive 
: — collection of jazz films at 
) the Library of Congress, 
with descriptions of 
~ each one. Even if you 
aren’t planning a trip to 
D.C., this is a great starting place 
to get info on jazz videos to buy or 
rent from private sources. 


MUSICALS 


From The Jazz Singer to Evita, 
musicals have charmed us with 
their energy and raw emotion. 
Sites are more frequently devoted 
to singers like Madonna and 


dancers like Fred Astaire than to 
the musicals themselves, but 
we’ve turned up a few. 

Given all the great film musi- 
cals, it’s hard to believe that 
Grease and (God help us) Grease 
2 achieved international adula- 
tion. Nonetheless, the official 
Grease! Is The Word site includes 
a transcript of all the lyrics, down- 
loadable Grease sounds, anda 
whole lot more. The classic family 
flick The Sound of Music has an 
equally impressive page, with an 
inspiring array of multimedia 
background information on the 
making of a classic musical. You 
can even test your yodeling skills 
in The Music Room. It’s a great 
site to explore with the kids. 

In contrast, the Rocky Horror 
Picture Show site needs an “adults 
only” warning. Among the amazing 
array of memorabilia and back- 
ground info, you’ll find a list of 
props to bring to the midnight show. 


SOUNDTRACKS 


Even when a movie isn’t 
about music, music makes it 
work. Even 20 years after its 
release, the Jaws theme still 
signifies impending danger. 
How can you find out what 
movies a composer has 
scored? Why doesn’t the 
soundtrack album have all 
the music from the film? 
What does an orchestrator 


EVERETT COLLECTION 


do? Why isn’t Danny Elfman scor- 
ing Tim Burton’s movies any more? 
These Q’s (and their matching A’s) 
are only the tip of a fascinating 
iceberg at the Film Music FAQ. 
Another stop for movie music 
enthusiasts is Hollywood Online: 
Movie Tunes, where you can fire up 
a search engine to get soundtrack 
: » CDlistings, a track- 
by-track rundown of 
tunes—even Real- 
Audio samples. 
Serious film music 
fans will want to visit 
UCLA’s Music Library. 
This world-famous 
archive has sketches, 
cue sheets, complete 
manuscripts, scores, 
performing parts, recordings, 
books, and periodicals related to 
film and TV music. The library’s 
Web site serves as a complete 
online guide to the collection. 
We’ve come a long way from 
the Kinetoscope. And with music, 
movies, and the Internet moving 
hand-in-hand into the 21st century, 
a rockin’ digital future is in store. 
Edison woulda beenimpressed. @ 


ThE SITES 


THE INTERNET MOVIE DATABASE 
www.us.imdb.com 

FLOWER FILMS 

www.lib. berkeley. edu/MRC/ 
Flowerfilm. html 

NOT BAD FOR A GIRL 
home.netroplex.com/nb4agirl 

SCOTT PETERSEN’ S HOME PAGE 
www-personal.umich. edu/ 
~demonner/Scott 

JAZZ IN FILM: LIBRARY OF CONGRESS 
COLLECTION 

gopher: //marvel.loc.gov/11/research/ 
reading.rooms/motion. picture/ 
mopic.tv/mpfind/jazzfilm 

GREASE! IS THE WORD 

www. geocities.com/Hollywood/Hills/ 
iif 

THE SOUND OF MUSIC 

www. foxhome.com/soundofmusic 
THE ROCKY HORROR PICTURE SHOW 
www.rockyhorror.com 

FILM MUSIC FAQ 

www. filmmusic.com/faq 

HOLLYWOOD ONLINE: MOVIE TUNES 
www. movietunes.com 

UCLA MUSIC LIBRARY: FILM, TELEVISION 
AND RADIO MUSIC RESOURCES 

www. library. ucla.edu/libraries/music/ 
ref/film-tv.htm 


Michael Goodwin is a contributing 


editor for THE WEB Magazine. 
Send e-mail comments and ques- 
tions to film@webmagazine.com. 
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HOODLUM 


NEW Hoodlum, MGM/UA’s action-adventure set in 1930s Harlem stars Lawrence Fish- 
burne and Vanessa Williams, and is coming soon to theaters near you. But why 
wait? This hot multimedia site is a knockout! Between Bill Duke’s Director’s Diary and the 
Shot By Shot backstage journal (which brings you right inside the filmmaking process), 
you feel like you’re on-set. A library of background information and black history links 


introduce you to Duke 
Ellington, Cab Cal- 
loway, lots of real- 
life gangsters, and 
the Harlem Renais- 
sance. If every 
promo site were this 
good, you'd think 
you had died and 
gone to heaven. Or 
at least to Harlem. 
CONTENT 5 

DESIGN 5 

LINKS 5 

OVERALL 5 


official sate woke 


www. hoodlumonline. com 


GONE BUT NOT FORGOTTEN 


W. C. FIELDS “THE GREAT MAN” 
www. louisville. edu/~kpraybo1/WC. html 
NEW W. C. Field’s on-screen persona as a 
fancy-talking, fast-moving, some- 
times lovable con man has been admired 
for decades—a tes- : 
tament to his 
immense talent. 
This definitive 
site includes 
everything from 
an article on W. 
C.’s early career 
as a juggler to a fil- 
mography, a list of 
video sources, anda 
huge collection of 
quotes. (“Mar- 
riage is better 
than leprosy, ee 
because it’s easier to get rid of.”) 
CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


AUDREY HEPBURN 
grove.ufl.edu/~flask/Hepburn. html 
Transcendentally talented and breathtak- 
ingly lovely, Ms. Hepburn has an astonish- 
ing set of films to her credit: Roman 
Holiday, Sabrina, Funny Face, Love in the 
Afternoon, Breakfast at Tiffany’s, My Fair 
Lady.... Hell, Funny Face alone would 
have been enough to assure her celluloid 
immortality. Start here to find a thorough 
filmography, links to other Web shrines, 
and glamour shots, of course. 

CONTENT 4 DESIGN 2 LINKS 4 OVERALL 4 


KINOVILLE 
www. infinet. com/~fwylie 
NEW Fascinated by primeval motion pic- 
ture equipment? Obsessed by vin- 
tage movie makeup? Then this incredible 
silent movie site has your name subtitled 
allunder it. You’ll find fabulous py 
information on film collecting fi 
resources, motion picture the- 
aters, and film preservation; a 
great chapter on movie makeup 
from a book written in 1925; an 
illustrated rundown of how the 
old-fashioned “nitrate motion 
picture film” was manufactured; 
and even a section on the inner 


hislory 
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workings of silent cameras and projectors, 
with animated diagrams! 
CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


JOHN WAYNE’S BIOGRAPHY 

www. amctv. com/stars/johnwayne/ 
johnwaynebio 

John Wayne, an American icon if there ever 
was one, has been immortalized with an 
airport in Orange County and several coins 
from the Franklin Mint. But if Web sites are 
any indication, he’s far less appealing to 
the Internet Generation. This one was 
born when AMC mounted a TV tribute. It’s 
mainly a hypertext bio/filmography, but it 
also includes some swell vintage black- 
and-white photos of the Duke. 

CONTENT 4 DESIGN 4 LINKS 2 OVERALL 4 


THE OBITUARY PAGE 
catless.ncl.ac.uk/Obituary/theatre. html 
NEW If you like to keep track of who’s 
faded to black, this site’s for you. 
Starting in1994, celebrity’s deaths are 
listed for each year under such headings 
as movies and theater, literature, politics, 
sports, and science. A list of death 
hoaxes is an amusing idea, but needs to 
be expanded; currently the only inductees 
are Paul McCartney and Robert Anton Wil- 
son. Some names are linked to the Inter- 
net Movie Database for more info. Other, 
linkless folks are left to rest in peace. 


CONTENT 4 DESIGN 2 LINKS 5 OVERALL 3 


HOLLYWOOD WALK OF FAME 


JOHN TRAVOLTA HOMEPAGE 
www. execpc. com/~aemog/travolta. html 
NEW Saturday Night Fever grossed $350 
million and netted America’s favorite 
Scientologist an Oscar nomination. Then 
came Grease, which made $400 million. 
Some rough Sailing followed until Pulp Fic- 
tion made Travolta hot again. This hand- 


ae 


some site documents it all, with a basic 
biography, an image gallery, listings of 
scheduled TV appearances for the month, 
links to articles and official film promo 
sites, and fascinating bits of info. (In The 
Devil’s Rain, Travolta melted into slime, 
screaming “Blasphemer! Blasphemer!” ) 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


THE DE NIRO MUSEUM 
www.cs.bc. edu/~kawashim/deniro. html 
NEW De Niro is arguably the leading actor 
of his generation—and the coolest. 
After Taxi Driver and Raging Bull, he could 
have coasted on his rep, but instead he 
took on increas- 
ingly challenging 
roles in films 
like The King of 
Comeay, Brazil, 
and Awaken- 
ings. This site 
is amixed 
bag, witha 
minimal bio 
and a filmog- 
raphy set 
in almost unreadably small type. The 
main attraction is a fine set of photos, 
organized by film. 
CONTENT 2 DESIGN 4 LINKS 3 OVERALL 3 


REDHEADS HOME PAGE 
www. redheads. simplenet. com 

NEW From the “supermodel realm” to the 

“celebrity realm” to the fundamen- 

tally undifferentiated “redhead realm,” 
this is your prime source for downloadable 
images of fabulous flametops like Tori 
Amos, Gillian Anderson, Sandra Bullock, 
Nicole Kidman, and Molly Ringwald. (Don’t 
worry: Those who fit into more than one 
category are cross-referenced. ) Download 
speed on these pictures is pretty glacial, 
even for thumbnails. 
CONTENT 2 DESIGN 2 LINKS 2 OVERALL 2 


FILM 100 
www.film1oo.com 

NEW How can you not respect a site that 

ranks the 100 most influential peo- 

ple in the history of the cinema—in order 
of importance? And unlike many online 
pundits, Silver Planet Studio backs up its 
opinions with plenty of hard facts. Most 
influential person: engineer W. K. Laurie 
Dickson, who invented motion pictures. 
Hip, thought-provoking, fun, and loaded 
with fascinating information. Warning: The 
multiple-window setup is more trouble 
than it’s worth. 


CONTENT 5 DESIGN 3 


THE FILM FESTIVALS SERVER 

www. filmfestivals.com 

Doing the film festival circuit? Check here 
before calling your travel agent. Start by 
browsing the FFS’s list of film festivals 
worldwide, from Aberystwyth to Zagreb. 
Click again for a roster of film screenings, 
special programs, and links to festival 
Web sites. You can look at film reviews, 
read interviews with stars and filmmak- 
ers, and view images from upcoming 
films. A City Guide offers info on accom- 
modations, restaurants—even the indus- 
try folks you’ll want to schmooze when 
you're in town. 

CONTENT 5 DESIGNS LINKS 5 OVERALL 5 


ROUGH CUT 
www. roughcut.com 
NEW Subtitled “Your Own Private Holly- 
wood,” this amazing film zine 
includes everything from industry head- 
lines and hot gossip to new video 
releases, box office grosses, celebrity 


LINKS 5 OVERALL 5 
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interviews, a complete listing of film festi- 
vals around the world (updated monthly), 
and a concessions stand currently review- 
ing the latest set of Power Rangers (they 
had a film, too). Plus a search engine. 
With over 400 reviews to check through, 
you'll need it! 


CONTENT 4 DESIGN 4 LINKS 3 OVERALL 5 


LEFT-WING FILMS 
ccme-mac4. bsd.uchicago. edu/DSADocs/ 
Films. html 

NEW Conservatives will be offended, but 

anyone interested in the history of 

liberal/radical ideology in popular culture 
will be captivated. Sponsored by card- 
carrying Democratic Socialists of America, 
LWF offers intelligent film listings (with 
plot summaries) organized under such 
categories as environmental and farm 
struggles, feminism, peace, imperialism 
and the third world, sexual freedom, his- 
tory of the left, labor and big business, 
and race relations. 
CONTENT 4 DESIGN 2 LINKS 4 


CENTREPOINT: 

VARIOUS MOVIE LINKS 

www. csquare. com/1110/tvmov/ 

movvar. html 

For people who prefer browsing to search- 
ing, CentrePoint has lined up one link after 
another in a giant column. This collection 
connects you to everything from the Holly- 
wood Site of the Week and the usual 
bunch of studio pages to Horror Classics, 
Mike’s Midnight Movie Reviews, The Trip- 
per’s Multimedia Movie Review Page, The 
Godfather script, and the ever-popular 
Zooterville Movie News. 

CONTENT 2 DESIGN 2 LINKS 5 OVERALL 3 


CLIPS AND BITES 


THE MOVIE SOUNDS PAGE 

www. moviesounds.com 

The name says it all. Movie buffs could 
spend hours here listening to their favorite 
lines from a huge collection of WAV file 
sound bites. To wit, Spinal Tap’s Nigel 
Tufnel, who says, “We’ve got... y’know... 
armadillos in our trousers. It’s really quite 
frightening.” Stuff for kids (The Wizard of 
Oz) and adults (The Shining). 

CONTENT 5 DESIGN 3 LINKS 3 OVERALL 4 


| BITESITE: 
CELEBRITY BITES 
www. bitesite.com 
i CW Francis Ford 

- Coppola? Ice 
©) Cube? Patricia 
Arquette? Sound 
exciting? Well, hold 
\ your horses. This 
F k collection of down- 

loadable RealAudio sound 


OVERALL 4 


bites could give a whole new meaning to 


the term technical difficulties. BiteSite 
claims to be the premiere resource for 
celebrity interviews, many of which are 
also available in transcript form—at least 
they should be. Unfortunately, the site 
was still under construction when we 
dropped in; and if there were any tran- 
scripts, we couldn’t find them. 

CONTENT 3 DESIGN 3 LINKS 1 OVERALL 3 


JURASSIC PUNK 
www. geocities. com/Hollywood/3957 
NEW Actually, this site has nothing to do 
with dinosaurs or people with 
mohawks. In fact, it fancies itself “the 
ultimate source of movie and animation 
clips” —and given its huge collection, you 
won’t find reason to argue. Many of the 
videos are available in several formats, 
but there’s no streaming video yet, so get 
ready for lengthy downloads. In fact, this 


JURASSIC PUNK 


site is almost incentive enough to get that 
ISDN line you’ve been lusting after. 
CONTENT 3 DESIGN 2 LINKS 1 OVERALL 3 


CONSUMABLES 


THE CRITERION COLLECTION 
www. voyagerco.com/criterion 

NEW Looking for classics like The Sword 

of Doom? The Killer? The complete 

Samurai trilogy? The Criterion Collec- 
tion of laserdiscs (from Voyager) has 
them, along with a tasty selection of 
films: Obscure auteurist classics 
share catalog space with the best 
recent commercial flicks. The list of 
directors alone fills the screen: Fuller, 
Godard, Fellini, Woo.... In-depth 
commentaries on the films and direc- 
tors are scholarly and lively, and you 
can order all listed films online. Some 
films are also available on CD-ROM. 
CONTENT 4 DESIGN 3S LINKS 2 
OVERALL 5 


FIND A VIDEO 
findavideo. com/findavideo/ 
index.tam 

NEW There are countless online lists 

of films-on-video, but many of 

the titles are so obscure you'll never 
find them at your video store. This 
site is designed to help, with a custom 
database of the videos most likely to be 
stocked in America’s 27,000 video out- 
lets. Good capsule reviews help you and 
your family narrow your choices. Search 
by star, director, or category, or scan the 
new releases. You can even print out a list 
to take with you to Blockbuster. 


CONTENT 3 DESIGN 3 LINKS 2 OVERALL 3 


AFRICAN-AMERICAN THEMES 


DAUGHTERS OF THE DUST: 
SECRETS AND WHISPERS 

www. pacificnet. net/geechee 

A tribute to the spirit of women of color— 
as exemplified in Julie Dash’s film Daugh- 
ters of the Dust—this poetic site offers 
more questions than answers, and more 
beauty than you might expect. You will 
find an interesting gumbo recipe, some 
digital hoodoo, and an outstanding collec- 
tion of Afrocentric links. 


CONTENT 4 DESIGN 4 LINKS 4 


ROSEWOOD 
www. movies. warnerbros. com/rosewood 
NEW In January 1923, Rosewood, a flour- 
ishing black town in central Florida, 
was burned to the ground by whites from 
the neighboring, less prosperous town of 
Sumner. This site, devoted to John Single- 
ton’s new film about the episode, holds a 
wealth of scholarly material, including a 
carefully documented history of the Rose- 
wood incident and a Legislative Special 
Master’s Report, as well as production 
and filmmaker notes. An exemplary value- 
added Web site. 


CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


LOVE JONES 

www. lovejones.com 

New Line Cinema’s latest film, a sexy 
romantic comedy called Love Jones, was a 
huge hit at the 1997 Sundance Film Festival. 


OVERALL 4 
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The cast features Larenz Tate, Nia Long, 
Lisa Nicole Carson, Isaiah Washington, and 
Bill Bellamy. When we visited, the Love 
Jones Web site consisted of a trailer for 
the movie, some animated musical clips, 
a collection of actors’ bios, gorgeous pho- 
tos, a gallery of poetry, and a chance to 
submit your own bon mots. 

CONTENT 4 DESIGN 4 LINKS 1 OVERALL 4 


IN PICTURES 
www. inpics.com 

NEU If the big-time, big-money studio 

films are beginning to seem all the 

same to you, take a walk on the indepen- 
dent side. IP is a distribution company 
specializing in independent films. You’ll 
find information here on their recent 
releases, like Follow Me Home, starring 
Alfre Woodard; an American myth about 
young artists on a Spiritual quest across 
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America. Or check out Fetishes, a docu- 
mentary on dominatrices, johns and S&M 
culture—not exactly a Disney flick. 

CONTENT 4 DESIGN 3S LINKS 2 OVERALL 3 


MURDER AT 1600 
www. murderati600. com 
Warners’ elegant promo site for its 
hot new political thriller starring 
Wesley Snipes is a perfect example of 
what money can buy. There aren’t any 
surprises here: The main courses are a 
downloadable trailer, on-set photos, 
production sketches, and plenty of back- 
ground on cast and crew. But what is here 
is presented with impeccable profession- 
alism, and considering all the high-end 
multimedia features, performance is 
impressively fast. Unfortunately, none of 
the promised cast/crew interviews were 
available when we visited. 


CONTENT 3 DESIGN 5S LINKS 1 OVERALL 3 


SO BAD IT’S GOOD 


THE GOLDEN RASBERRY AWARD 
FOUNDATION 
WWW. razzies.com 

NEW While the “real Academy” comes up 

with five good films each year, the 

folks at GRAF turn their attention to “the 
other 500 bad films.” GRAF’s annual win- 
ners (“Razzies”) are announced 
one day before the Oscars. The 
nominations for 1996 ranged 
from 101 Dalmations to the 
obscure Young Poisoner’s Hand- § 
book. This good-natured site 
provides links to many official 
film pages so you can decide 
for yourself whether the nomi- 
nations were on-target. News 
and gossip are provided, too. 
Join up and vote! 
CONTENT 3 DESIGN 2 LINKS 5 
OVERALL 3 


SCOTT’S PAGE OF EVIL: 
ANDIE MACDOWELL 
rampages. onramp. net/~scottgl/ 
andiemcd. htm 

N cy “Taking my usual incessant whining 

as a Starting point,” Scott Glazer 

explains, “I’ve hunted far and wide for 
people, places, and things to condemn as 
pure evil.” Oh goody. Scott scorches such 
targets as sci-fi writer Piers Anthony, the 
French, politicians (all of ’em), and nou- 
veau-hippie rock & rollers the Spin Doctors, 
but he hurls his most ferocious flames at 
Ms. McDowell, whom he calls “Lucifer’s 
Actress.” He never says exactly why, but 
he does quote film critics who share his 
opinion. Responsible film criticism? 
Hardly—but it /s fun. 
CONTENT 2 DESIGN 2 LINKS 1 OVERALL 2 


+ KUBRICK MULTIMEDIA 

FILM GUIDE 
www. lehigh. edu/~pjl2/ 
kubrick. html 
Many critics consider Stanley 
Kubrick the most important film- 
maker working today. This stun- 
ningly beautiful site provides 
sounds and images drawn from all 
his awesome works. An onsite fil- 
mography catalogs the cast and 
credits for some of the films, and 
each film is linked to the Internet 
Movie Database. You'll find inter- 
views, lots of news and rumors, 
and links to other Kubrick-related 
resources. And don’t miss the 
RealAudio clip of Kubrick bawling 
out Shelley Duvall while shooting 
The Shining. 
CONTENT 5 DESIGN 5S LINKS 5 
OVERALL 5 


WOODY ALLEN 

www. idt. unit. no/~torp/woody 

Anders Herman Torp has devoted this 
wonderful site to the actor/author/film- 
maker who once noted, “| don’t know the 
question, but sex is definitely the answer. ” 
There’s even a search engine, whichis a 
good thing considering the huge volume of 
information that Torp has crammed onto 
the site: images, audio samples, a splen- 
did filmography, listings of books and 
documents on Woody, great bits of trivia, 
intriguing comments and cross-references 
between films, and up-to-the-minute news 
flashes. Oy vey! 

CONTENT 5 DESIGN 2 LINKS 5 OVERALL 5 


THE DIRECTOR’S CUT 
server. netspace.net.au/~scorsese 
T cy If you believe that “The filmmaker 
writes with his camera as the writer 
writes with his pen,” you’re bound to 
adore this site. Listings for each director— 
from giants like Altman, Polanski, and 
Bergman to younger filmmakers like Cro- 
nenberg and John Carpenter—include a 
complete set of film titles. It’s not the 
deepest resource on the Web, but it could 
be a great place to start your research. 
CONTENT 3 DESIGN 2 LINKS 1 OVERALL 2 
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SUPRA EXPRESS 56 MODEM FAMILY. Now you can download all the 


most compelling Internet content up to twice as fast over ordinary phone lines. With Diamond 
Multimedia’s affordable new SupraExpress 56 Kbps-capable modems—which incorporate 
Rockwell’s k56 Flex technology—you’ll do a lot more exploring and a lot less waiting. And 
they've been built from the ground-up for better performance and easier upgradeability. So 
visit us on the Web for all the facts. And, while you’re there, check out our introductory offers. 


Then prepare yourself. Because there’s no telling where our 56 Kbps modems will take you. 


Visit us at www.diamondmm.com/56now for a chance to win a SupraExpress 56 modem! 
Products incorporate technology provided by Rockwell International Corporation. 


SupraExpress is a trademark of Diamond Multimedia Systems, Incorporated, 2880 Junction Ave, San Jose, California 
95134. Rockwell and associated logos are trademarks of Rockwell International Corporation. All other trademarks 


are the property of their respective owners. © 1997 Diamond Multimedia Systems, Incorporated. All rights reserved. 
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BY AIDIN VAZIRE 


Beyond Beeps and Blips 


Videogame soundtracks come of age 


IDEOGAMES HAVE CHANGED. 
Today’s game fans drool over 
the latest 3-D multiplayer 
games, State-of-the-art anima- 
tion and video, and sophisticated 
artificial intelligence engines. But 
a far more visceral element is 
finally getting its due: the music. 
Just listen to the new crop of 
game sounds. No 
longer driven by the 
primitive blips and 
bleeps of Pong, 
today’s electronic 
adventures— 
whether on the Web 
or on CD-ROM— 
delve into the high- 
voltage audio world 
composed by chart- 
topping rock stars 


aly. In the past year, several Web 
Sites have begun to post the latest 
news releases, maintain discussion 
forums, and offer downloadable 
MIDI sound files. 

“| wanted to show my appreci- 
ation for the effort musicians put 
into sounds and music for a game,” 
Says game developer Ben Preece. 
me §=6So he created The Best 
Game Music in the World... 
Ever! site. “People find it 
easy to recall the best 
graphics ina classic game, 
but rarely the atmosphere 
the aural effects create,” 
he notes. 

The recent boom in video- 
game music, however, may 
change all that. Savvy pro- 
ducers are teaming up with 


Trent Reznor 


and talented sound- 
track songwriters. Most famous 
may be Nine Inch Nails’ frontman 
Trent Reznor, who contributed to 
the score of the infamous shoot- 
"em-up Quake. Clearly, some- 
where in the timeline of video 
games, the computer-generated 
racket that used to irritate your 
parents (and scare your pets) 
turned into a legitimate art form. 


GATHERING GAME SOUNDS 


John Stange, who maintains a Web 
site dedicated to videogame music, 
recalls when he first realized that 
videogame music had morphed 
into a distinct genre. “| think it was 
when | started going to certain seg- 
ments of [Squaresoft’s] Final Fan- 
tasy Il, and doing my homework 
while the music played repeatedly 
in the background,” he says. 
Today, you can visit his site, The 
Impresario’s Sounds of Square- 
soft, to download the music from 
several favorite video games. 

And Stange’s spot is no anom- 


cutting-edge alternative 
rock stars to bolster their projects. 
Industrial rockers God Lives Under- 
water contribute their music to 
Viacom New Media’s Slamscape 
CD-ROM; gothic metal band Type 


GOOD DAY ON THE MIDWAY: 


The RESIDENTS’ Games Go Online 


O Negative’s video 
for “Love You to 
Death” canbe 
found in the latest 
version of GT Inter- 
active’s Blood; 
the Gone Jackals 
contributed the 
soundtrack for 
LucasArts’ Full 
Throttle; Rev- 
erend Horton 
Heat and Mojo 
Nixon perform 
on Interplay’s Redneck Rampage 
rockabilly soundtrack; and Peter 
Gabriel has created his own game 
for Graphix Zone/Real World Multi- 
Media called Eve. For its Interstate 
°76 CD-ROM, Activision takes the 
concept one step farther, bringing 
together several top-level musi- 
cians from bands like Third Eye 
Blind and Praxis to form an original 
funk supergroup called Bullmark. 
“The vast array of musical tal- 
ent out there could help take game 
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music as a whole 
to the next level,” says Adam 
Corn, who runs the Video Game 
Soundtracks Homepage. “I do 
worry about producers using pop- 
ular commercial artists more for 
big-name appeal than musical 
value, much like what is happen- 
ing in the film industry. ” 

Michael Newman, designer of 
the Videogame Music Archive, 
agrees: “| don’t care who makes 


hen hipsters think of the Residents, they probably 

conjure up images of big eyeballs or eerie carni- 
vals. They don’t immediately think of music, because the 
Residents are—and always have been—a multimedia band 
that emphasizes visuals as much as sounds. In addition to 
its theatrical stage shows and quirky songs, the band is 
credited with originating the conceptual music video. 
They’re also the first band to release their own CD-ROM 
games (Freak Show and Bad Day on the Midway); and now 
they’re adapting those CD-ROMs to the Web. 

The online version of the Residents’ creepy carnival 
games—no specific Web address just yet—will resemble a 
twisted episodic theme park. “People return to Disneyland 
to check out the new rides,” says Homer Flynn, who heads 
their appropriately titled Cryptic Corporation. “They check 
out some of the old things, but they mainly want to see the 
new rides. | think the Internet is a forum that will work 
really well for the Residents. ” 

Why did it take so long for the Residents to endorse or 
produce an official site? “It’s a complicated question,” 
says Flynn. “The Residents had been aware of possibili- 
ties in the Internet really early on, but the real opportun- 
ities, both technically and economically, were on CD- 


ROM. They’re looking to make their mark with the next 
generation of Web work. Bad Day on the Midway Il is going 
to be released sometime in ’98 on both the Internet and 
CD-ROM. It will be multiplayer and 
multicharacter. ” 

Even when the new Web 
site is up, the band will 
continue to endorse a 
preexisting fan-created 
Residents Web site 
that houses images, 
sounds, and news 
about the band. The 
main reason: The site is 
so damn good. “It would 
seem foolish to compete,” 
says Flynn. “Even more to 
the point, the site’s designer 
got the URL www. residents. com.” 

The next milestone on the Residents’ pioneering 
agenda: a 25th-anniversary tour later this year, followed 
by anew album. Faceless but busy, they never cease to 
amaze. —JohnPapageorge 


videogame music as long as they 
make the music fit the action of 
the game... | wouldn’t want to 
hear hardcore heavy metal or 
alternative music while playing 
Tetris or Super Mario Brothers. ” 

Only in the world of videogame 
music could Nine Inch Nails’ Reznor 
go up against an obscure Japan- 
ese composer named Nobuo 
Uematsu. But Uematsu’s work 
with the Final Fantasy series has 
won him a massive cult following 
among game music fans. 
“Uematsu’s work has it all,” says 
Corn. “Drama, variety, cinemati- 
cism, emotion. When the music 
coming out of a Super Nintendo’s 
limited sound processor can give 
you chill-bumps, you know it’s 
pretty spectacular.” 

Music has become such a hot 
commodity that many game com- 
panies, taking a cue from the film 
industry, are beginning to release 
soundtracks as separate entities. 
Activision made an audio disc for 
Interstate ’76 (with RealAudio 
samples at its Web site); Inscape 
released an audio CD of DEVO’s 
greatest hits to coincide with the 
release of the DEVO CD-ROM, 
Adventures of the Smart Patrol, 
last year; and Astralwerks col- 
lected work from techno artists 
like the Chemical Brothers and 
Prodigy for an album that accom- 
panied the game Wipeout XL. 

What does all this mean? You 
can expect the pop stars of tomor- 
row to spend as much quality time 
lurking in the corridors of Doom as 
they devote to thrashing in MTV’s 
buzz bins. 


ThE SITES 


THE IMPRESARIO’ S SOUNDS OF 
SQUARESOFT 

www. clark.net/pub/building/ 
impresario/impresario. html 

THE BEST GAME MUSIC IN THE 
WORLD... EVER! 

homepages. enterprise. net/beej 
VIDEO GAME SOUNDTRACKS 

www. alaweb.com/~dcorn/music-vg.htm 
ACTIVISION’ S| ’76 SOUNDTRACK PAGE 
www. activision.com/i76/sounds. html 


Aidin Vaziri is a San Francisco— 
based freelance writer. Address 
e-mail comments and questions to 
games @webmagazine.com. 


GAMES Sites | sr cuais nuom 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It 


LIFESAVERS CANDYSTAND 


NEW We know what you’re thinking: The game site review situation must be getting 
pretty desperate down WEB Magazine way if this is the Editor’s Choice. But 
Nabisco’ s Candystand serves up some yummy eye and ear candy in the form of a dozen 
Shockwave games, several puzzles, contests, and a rack of lifestyles-oriented digizines 


covering comics, 
music, teens, and 
sports. Aimed at visi- 
tors of all ages—from 
little kids to jaded 

| game reviewers—the 
games alone are worth 
your time. Try out the 
LifeSavers Waterpark 
Pinball (an interactive 
pinball challenge) and 
Bet Your LifeSavers TV 
Trivia (a 1950s-style 


game show complete with a slick MC). And if you su log off hankering for some Bubble | Yum, 


so much the better. 
CONTENT 5 DESIGN 5 


www. candystand.com 


JAVA BATTLE TETRIS 

www.cs.umbc. edu/~sli2/tetris. html 

For most people, Tetris is a solo game, a 
kind of object-oriented solitaire. But 
gamers always like a good challenge, so 
the folks at the University of Maryland’s 
Department of Computer Science devel- 
oped a multiplayer version in which you 
and a buddy simultaneously battle the 
oncoming blips in separate, side-by-side 
games. There are ways to sabotage your 
buddy’s game, too. Real Tetris masters, 
presumably, could play both games at 
once, using both hands. 

CONTENT 4 DESIGN 3 LINKS 1 OVERALL 4 


EYELUMINATION 
www. eyelumination. com 
NEW Self-proclaimed 
“Web site for 
visual adventures,” 
Eyelumination blurs the 
line between experi- ‘ 
mental text adventur- 
ing and visual poetry. 
Case in point: The 
site’s Trevor the 
Tabloid Paparazzo is 
a follow-the-branch 
adventure involving 
a photographer, a 
porn actress, anda bunch 
of bad guys. Imagine a photo-rich comic 
book with an edge, or a linear but easy-to- 
navigate Web novella. Sleaze verité bonus: 
Foul language runs rampant throughout. 
CONTENT 3 DESIGN 4 LINKS 1 OVERALL 3 


BANDICOOT PURSUIT 
www. jamisongold.com/ 
webadventure. html 

NEW Crash Bandicoot won’t rest until he’s 

got the same kind of exposure as 

that dumpy plumber (Super Mario) and 
that &“%@! hedgehog (Sonic). Jamison/ 
Gold, showcasing its WebAdventure tech- 
nology, was honored as Macromedia’s 
“Shockwave Success Story” for Bandicoot 
Pursuit, an interactive adventure that 
takes place on three islands and show- 
cases sounds, animation, and features 
from the PlayStation game. Using a virtual 
compass in this point-of-view adventure, 


LINKS 1 OVERALL 5 


players solve puzzles, get past hungry 
natives, and collect inventory items to 
save Crash and gain entry into the client- 
sponsored sweepstakes. 

CONTENT 3 DESIGN 4 LINKS 1 OVERALL 3 


INFOCOM HOMEPAGE 
www. csd.uwo.ca/Infocom 
NEW Infocom, legendary among computer 
gamers, brought us scores of the 
most popular text-based adventure games 
ever created. Its winning lineup includes 
the Zork series, The Hitchhiker's Guide to 
the Galaxy, and The Lurking Horror. The 
Infocom Homepage, created by a rabid 
fan, explains the lore and legends of the 
company’s classic games, plus links to 
major text adventure sites and archives. 
This pure text site is slow to load, ideal for 
old-school gamers, but not likely 
to lure new Web surfers. 
] CONTENT 2 DESIGN LINKS 4 
OVERALL 3 


| ALL GAMES NETWORK 
j www. allgames.com 

If you’re the kind of guy (or gal) who 
desperately needs the 411 on Blood- 
bath 3: Schnitzelfest of Souls or the 
most recent Quake add-on, you’ll stop 
"| by here at least once a day. The site 

i meticulously gathers day-by-day 
updates onnew computer game © 
releases, patches, company shake-ups, 
and weekly radio shows/interviews to 
appeal to all game genres (sports sims, 
action, adventure, strategy, etc.). Astore 
and a chat area were “under construc- 
tion” when we paid our visit. 
CONTENT 4 DESIGN 2 LINKS 4 OVERALL 4 


PC GAME FINDER 

WWW. pcgame.com 

When the big boys of gaming (like Game- 
spot) post their ads on the site of a rela- 
tive newcomer, you know the new kid on 
the Net has done something right. PC 
Game Finder takes game fandom one self- 
less step farther. It provides a nexus of all 
sites referencing a particular game: fan 
sites, official publisher Web pages, or just 
loads and loads of otherwise unconnected 
reviews. The proof is in the 1,400 PC game 


VIDEOGAME RESOURCES 


titles, 1,600 reviews, 600 demos, and 
800 official sites. The entire databaseis 
fully searchable, of course. 

CONTENT 4 DESIGN 3 LINKS 5 OVERALL 4 


INTERNET GAMING ZONE 
beta.zone.com 
Internet Gaming Zone, once upona time 
home to Microsoft-only games, currently 


touts its new other-developers-allowed 


beta version, where gamers can gather 
‘round to play classics like golf, checkers, 


backgammon, and Go, as well as more 
_ recent stuff like Hellbender and the com- 


ing-soon (and made-for-the-Net) Fighter 
Ace. IGZ also allows Zone members to use 
free dial-up matchmaking services fea- 
tured on DWANGO (www.dwango.com), 
which are available in 20 U.S. cities. For 
Internet Explorer only. 

CONTENT 3 DESIGN 4 LINKS 4 OVERALL 4 


ONE SIX 
www. geocities. com/TimesSquare/7744/ 
16frames.htm — 

NEW In the world of home-video gaming, 

the latest and greatest console 

games for the Nintendo 64 and the Sony 
PlayStation get all the respect, while yes- 
teryear’s 16-bit games are dropped like 
a bad habit. Thankfully, some happy, 
simple folks appreciate a good challenge 
over a flashy pixel job. For them, this site 
covers the world of classic 16-bit systems 
and games, with links to cheats, resources, 
the Game Hall of Fame, and other bits of 
tech nostalgia. 
CONTENT 4 DESIGN 2 LINKS 5 OVERALL 3 


LUNAR LANDER 
magenta. Talli olusll echo. 
lunar_lander. html 

NEW This classic Atari game upped the 

average IQ of gamers throughout 

arcades and pool halls. Not surprisingly, 
the Lunar Lander page is a tech-geek’s 
dream of flyers, ROM images, DIP switch 
listings, pinouts, and other classic items. 
If you’ ve never stayed awake at night 
wondering about production run/serial 
numbers related to this classic vector 
game, don’t visit this site: You’ll only 
come away more confused. 
CONTENT 3 DESIGN 2 LINKS 3 OVERALL 2 


NONVIDEOGAME RESOURCES 


THE PINBALL PASTURE 

www.lysator. liu. se/pinball 

lf you take pinball seriously, you’ll appre- 
ciate the academic, military-like depth 
this site accords to the little silver ball. 
Ina section titled “Playing the Game of 
Pinball,” the site launches into rolling dis- 
courses on pinball strategy (most people 
don’t realize that such a thing exists), with 
scenarios specific to particular machines. 
Even handier are the game tips, pinball 
glossary, illustrated techniques, and mul- 
titude of links—plain but well-stocked for 
aspiring pinball wizards. 

CONTENT 4 DESIGN 2 LINKS 4 OVERALL 4 


THE MINIATURES PAGE 

www. eden.com/~tmp/rules 

Miniatures gaming began when war-room 
generals first raked representational 
armies across tabletop maps with sticks, 
examining the battlefield terrain for defen- 
sive positions, attack advantages, and so 
forth. In its most elaborate incarnations— 
with fully painted metal or plastic minia- 
tures and detailed, contoured locales— 
miniatures wargaming is a complex and 
visually rewarding style of gaming. This 
site provides rules, links, newsgroups, 
and suggestions for this engrossing (if 
expensive) hobby. 


CONTENT 3 DESIGN 2 LINKS 5 OVERALL 4 
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THE OFFICIAL SCRABBLE HOMEPAGE 
www. scrabble. com 

NEW You'd think it’s been around as long 

as hydrogen, but Scrabble is only 

60 years old. It’s still a best-selling game, 
though, and there are still times when you 
just crave it. This official Milton Bradley 
site covers the history of the game, puts 
players in touch with opponents, provides 
access to online sessions and, of course, 
pushes order-by-Net products such as the 
Scrabble CD-ROM game. 


CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


UNITED STATES AIR-TABLE-HOCKEY 
ASSOCIATION 
www. compassnet.com/tweissm 
NEW Second in popularity only to billiards 
(and just ahead of foosball) in our 
nation’s bars and game rooms, air hockey 
is one of those rare contests that makes 


you break a sweat without moving your 
feet. The USAA site sports competition 
listings, rules, rankings, and procedures 
as well as air hockey resources (terminol- 
ogy, game variants) and contact data for 
other enthusiasts. You think that trick 
where you clamp the air-hockey puck to a 
stop is legal? Plunder the resources here 
to find out the official verdict! 


CONTENT 3 DESIGN 2 LINKS 2 OVERALL 3 


9-BALL NIGHTMARES, 8-BALL 
HEADACHES AND BILLIARD 
BLUNDERS 
net. indra.com/~karma/pool. html 

NEW “Very few places on earth encom- 

pass the purity and perfection of 

a pool table.” This site focuses on pool, 
not billiards—an important distinction 
because pool can be a foul-mouthed, 
red-necked, alcoholic, womanizing sort 
of undertaking, while billiards (at least in 
the U.S.) suggests civility. Here, you’ll 
find it all: valuable techniques, chauvinist 
ramblings, “worst drink” experiences, 
and practical exercises with the physics of 
felt and slate. To experience the danger- 
ous lifestyle curve where Tom Waits 
crashes into Mojo Nixon, surf this site, 
down a few stiff drinks, and watch The 
Color of Money eight times in a row. 
CONTENT 4 DESIGN 2 LINKS 1 OVERALL 3 


THE NATIONAL SHUFFLEBOARD 
HOMEPAGE 
www. duke. edu/~ishy/shuffle 
Best time to hit 
this site: Just 
before that Princess Slidem' 
Cruise you’ve been & 
planning. The Shuffle- 
board Homepage is a 
straightforward collec- 
tion of links to just 
about everything a 
shuffleboard enthusiast 
could want: rankings, 
upcoming events, 
classic plays and 
techniques, common 
injuries (shuffleboard 


Glidem'‘ 


elbow?), an online registration with the 
Shuffleboard National Organization Group, 
and of course the shuffleboard newsletter, 
Slide and Glide. 


CONTENT 4 DESIGN 3S LINKS 3 OVERALL 3 


ATOMIC CHESS HOMEPAGE 
www. tp4. ruhr-uni-bochum. de/~tw/ 
atomic. html 
NEW We all dream about blowing away 
the enemy using surprise weapons 
like pool cues with stun guns in their butts. 
Now there’s a variation of chess that packs 
a similar kick: Each piece carries thermo- 
nuclear warheads that, when you're cap- 
turing an opponent’s piece, can take out 
many of the surrounding pieces as well— 
as in an explosion. You'll need to brush up 
on your German to comprehend some of 
the explanatory links here, but the basic 
rules, theory, and ways to play online are 
presented in plain English. 
CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


CD-ROM GAMES 


EPICENTER— 
WHERE THE QUAKE HITS HARDEST 
home. sprynet.com/sprynet/felker/ 
epicentr. htm 

NEW When you’re really, really into a 

game, this is the kind of site you 

relish. The text-heavy Epicenter features 
news, levels, marginalia, andevena 
downloadable level editor for one of the 
most popular computer games of all time: 
Quake. Looking for something different? 
How about special patches that allow you 
to fly, warp, star in your own view-to-view 
movie, or watch yourself in deathmatch 
games from a follow-cam? Ideal for folks 
with an itchy trigger finger and no life to 
speak of anyway. 
CONTENT 4 DESIGNS LINKS 3 OVERALL 4 


THE OFFICIAL BLOOD HOMEPAGE 
www.blood.com 

NEW The name says it all. And the Web 

site shows off this gorefest action 

game with fiendish delight. Yes, it’s a 
Doom/Duke Nukem/Quake ripoff, but GT 
Interactive has elaborated on its prede- 
cessors’ formula, adding more weapons 
(flare gun, sawed-off shotgun, tommy- 
gun, dynamite, and incinerator), more 
levels (42), more humor (stand next to 
a sink and hit the <Enter> key, and you'll 
hear “Out, out damned spot!”), and more 


™ FRONTALE 


opponents (20). Download the shareware 
version for free (350,000 people have 
already done so since March), or check 
out screenshots and reviews. 


CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


DARK REIGN: THE FUTURE OF WAR 
www. activision. com/darkreign 

NEW Activision’s Dark Reign, one of the 

most eagerly awaited computer war 

games of the year, takes its real-time 
action basics from hits such as Command 
& Conquer and Warcraft. But it journeys 
beyond its predecessors: Units in this 
battlefest can be programmed to patrol 
as guards, to sit and take it, or evento 
await cues from other units. Visitors can 
register as beta testers and experience 
what promises to be a monster hit. 
CONTENT 3 DESIGNS LINKS 2 OVERALL 3 


TV-RELATED ENTERTAINMENT 


JONNY ’S SIMPSONS TRIVIA 
gpu. srv.ualberta.ca/~jelofson/ 
simpsons/trivia. htm 
NEW How many moles 
does Mr. Burns | 
have onhis head? 
Don’t know and don’t 
want to know? Then stay 
away from Jonny’s Simp- 
sons Trivia page. Fully 
designed for Java-capable 
browsers, Jonny offers 
his challenge at three <— 
levels of difficulty. 
Answer the questions 
in the space provided (using radio but- 
tons), and then click on “Mark My Test” 
to determine your Simpsons quotient. 
CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


BEER TREK—THE STAR TREK 
DRINKING GAME 
www. spacelab. net/~bongo/beertrek. html 
NEW Continually modified by devoted 
fans who bring to the task an eye for 
detail and waaaay too much time on their 
hands, this may be the most widely played 
TV-connected drinking game in the world. 
Players gather ’round the small screen 
when Star Trek comes on (special rules 
take into account which Star Trek series is 
involved) and take a drink—or several— 
when classic moments occur (e.g., God 
turns out to be a computer; Kirk violates 
the Prime Directive; Bones asserts he’s 
a doctor). The loser is the person who 
wakes up with the biggest hangover. 
CONTENT 3 DESIGNS LINKS 3 OVERALL 3 


FOR INTELLECTUALS 


WORD PLAY 
homepage. interaccess. com/~wolinsky/ 
word.htm 

NEW Sometimes language itself canbe a 

game. People who love to play with 

words will enjoy Word Play’s links to ana- 
gram generators, cliché lists, limericks, 
puns, palindromes, an online dictionary 
game, crossword puzzles (and puzzle 
solvers), a mnemonics page, Hangman 
pages, The Klingon Language Institute (no 
kidding), and a vast collection of sites 
dedicated to every conceivable way to 
play games with language. 
CONTENT 4 DESIGN 3 LINKS 5 OVERALL 5 


MIND GAMES 

weber.u. washington. edu/~jlks/ 

mindgame. html 

NEW “Think about it for a while, and 

when your reality begins to shudder 

at the edges, read the solution.” Now 

that’s our kinda game site! Actually, the 

games here stem from the Web-site cre- 

ator’s love of psychology. Here you'll find 


analytical logic brain-teasers, pattern- 
recognition killers, and the Math Game, a 
spooky little lesson about common ways 
in which the mind works. You may come 
away from this site with your brain singing 
” They're Coming to Take Me Away,” but 
your brain could probably use the workout. 
CONTENT 4 DESIGN 2 LINKS 5 OVERALL 4 


FAMILY FUN 


WORLDVILLAGE 

www. worldvillage.com 

Game sites usually cater either to children 
or to adults—not to both. WorldVillage, 
however, has something for everyone. 
The kids will enjoy word puzzle games, 
cartoons for coloring, and mazes. Adults, 
meanwhile, can visit the Gamers Zone for 
reviews, columns, and downloads, or 
check out some of the nongame content 
(including home improvement suggestions, 
contests, a simple “digital postcard” fea- 
ture, and a bookstore). 

CONTENT 5 DESIGNS LINKS & OVERALL 5 


THE REALM 
www. realmserver.com 

NEW The Realm is Sierra On-Line’s multi- 

user domain, ensconced in a typical 

high-fantasy setting and customizable to a 
degree not often seen: Mold the physical 
appearance of your character in detail— 
lips, eyes, hair color, height, weight, and 
clothing (or lack thereof: you’ll find an 


+} 


awful lot of people wandering around here 
in their underwear). Clean, comprehen- 
sible, and graphically simple, this family- 
safe MUD supports endless involvement 
and addiction, making it an excellent 
choice for first-time MUD visitors. Avail- 
able for Windows PCs only. 

CONTENT 4 DESIGNS LINKS 2 OVERALL 3 


NETPLAY GAME CLUB 

www. netplay. com 

More wholesome family fun, witha site 
centered on familiar games: Hot Potato, 
Crazy 85, Solitaire Polo, trivia games, and 
all sorts of attractively presented, down- 
to-basics activities. You can win prizes 
like T-shirts and AST computers, and even 
learn how to develop your own games for 
the site—which might just help you earn 
some wholesome royalties. 

CONTENT 3 DESIGNS LINKS 3 OVERALL 3 


HERMAN AGOPIAN 


T WAS ALL ANI DIFRANCO’S 

fault. | sat next to the almost- 

famous alterna-folkie in music 

class at college. Ani couldn’t 
read music, but she could play gui- 
tar. | could read music but couldn’t 
play a tuning fork. | wanted to be 
cool like Ani, so a guitarist friend 
tried to teach me to play “Eleanor 
Rigby.” When my roommates took 
to wearing earplugs and suggested 
that | try practicing out in the park, 
| had to admit defeat. 

So when | decided to tackle the 
guitar again, lo these many years 
later, | chose to do it in the privacy 
of my own home, with no wit- 
nesses. Enter the Internet. 


EMI GOODBYE 


It turns out guitar music is huge 
online. The demographic overlap 
between rock-crazed adolescents 
and Web surfers probably has 
something to do with it. But more 


pertinent is something called tabla- 


ture (or just plain tab). Tablature is 
a guitar-specific musical notation 
system that’s simpler than the 
usual bass-/treble-clef rigmarole. 
In place of standard clef notation, 
tablature uses six horizontal lines 
to indicate the guitar’s six strings. 
Numbers on these lines indicate 
where you place your fingers on 
each string. Arrange your fingers 
on the strings as indicated, and, 
voila, you’re playing guitar. 

Tablature turns out to be huge 
on the Internet. The reason: you 
can write tab in simple ASCII text— 
which makes the Net a perfect 
medium for publishing it. Aficio- 
nados share tab transcriptions by 
e-mail, post them in Usenet news- 
groups, and collect them in places 
like OLGA, a volunteer-run Web 
archive storing some 15,000 files 
of guitar chords and tab. 


sss 


Sure, the practice of transcrib- 
ing songs into tablature presents a 
few niggling copyright questions: 
OLGA was challenged last year by 
EMI Publishing, which accused the 
site of violating U.S. copyright 
laws. According to OLGA, the 
threat is “a knee-jerk reaction on 
the part of a corporate business 
eager to profit from the Internet 
goldrush.” EMl has yet to follow 
through with a lawsuit, though 
some of OLGA’s mirror sites have 
shut themselves down. Mean- 
while, OLGA’s organizers urge 
users to boycott EMI products. 


STAIRMASTER TO HEAVEN 


For a variety of reasons | won’t go 
into here (ah, those Friday-night 
mixers in junior high ...), | chose 
as my first victim, er, song, the 
Led Zeppelin slow-dance classic 
“Stairway to Heaven.” A search of 
OLGA scared up several different 
interpretations of “Stairway,” all 
of which! promptly downloaded. 
If ’d Known then how many hours 
I’d have to log climbing the Stair- 
master to heaven, |’d have chosen 
“Kumbaya” instead. 

My frustration stemmed, in 
part, from a simple problem: | don’t 
know how to read tablature. Tab 
has been described as “a barbed- 
wire fence with numbers stuck on 
it.” And without some help, 
a beginner (even one who 
knows her standard nota- 
tion down to the smallest 
semidemiquaver) is likely to 
get stuck in the wire. 

So | strolled over to Harmony 
Central’s introduction to tab. “The 
top line is the highest pitch string, 
and the bottom line is the lowest 
pitch string,” said lesson one. | 
plucked the top string on my guitar, 
but it clearly wasn’t the highest- 
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pitched. The bottom string was. 
So, to review, in tablature the top 
line refers to the bottom-most 
String. Pressing on, | read, “Num- 
bers are written on the lines to 
show you where to fret the string 
with the left hand.” Simple enough, 
but | still had a question: How, 
exactly, do you fret a string? 

Still a bit hazy on the whole tab 
f concept,| followed links 
from Harmony Central to 
the homepage of a cer- 

~ tain “Guitar Freak.” Mr. 
» ~—- Freak interjects a few too 
many Beavis and Butthead- 
Style giggles into his lessons, but 
at least he aims his tab instruction 
at the right level. For example, le 
Freak defines the sixth string as 
the one “closest to your head. ” 
Got it. Frets he defines as “those 
funny metal things on the long neck 


So You Wanna Be a Rock & Roll Star? 


Learning to play the guitar online is tougher than it sounds 
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of the guitar.” At last, a guitar 
teacher who speaks my language. 
Once |’d begun to grasp the tab 
lingo, | returned to my downloaded 
“Stairway to Heaven” transcripts. 
Which is when! ran into two more 
problems: First, while tablature 
tells you where to put your fingers, 
it doesn’t tell you how long to 
leave them there. Some sites 
include audio clips to guide you, 
but they assume you’ve heard the 
song before. Like most Americans, 
I’ve listened to “Stairway to 
Heaven” roughly a jillion times 
(well, okay, “listened to” may be 
a bit strong; “heard while doing 
something else” is more like it). 
But even with the lyrics to guide 
me, | encountered whole sections 
of the transcriptions that bore no 
discernible resemblance to the 
anthem | thought | knew so well. 
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Problem number two: No one 
keeps tabs on the tab makers. 
Judging from the rampant mis- 
spellings alone, these folks aren’t 
exactly obsessed with accuracy. 
And even my untrained ears could 
tell that some of these notes just 
didn’t belong. According to sev- 
eral experienced players | asked 
later, online tabs are regularly rid- 
dled with all sorts of mistranscrip- 
tions and missing notes. 

For weeks | plugged away, por- 
ing over the “StH” transcripts, 
forcing my fingers through their 
contortions, even developing the 
coveted calluses that mark a true 
guitarist. By the end of two weeks, 
| could get all the way through the 
song with only a dozen or so goofs. 


But could | really play? | consid- 


ered taking my act down to the 
local subway stop and busking for 
quarters. But then! thought of 
that guy who rides the A train up 
and down Manhattan, blowing the 
god-awfulest sax and threatening 
to keep playing unless the passen- 
gers pay him off. | vowed to be 
more considerate. 

So instead of harassing total 
strangers, | decided to test my 
new-found skills on a select audi- 
ence of friends—the tone-deaf 
ones. On the day of the recital, 
| first made my slow-mo way 
through the song; then! stared 
expectantly at the assembled 
crowd. One so-called friend 
winced and suggested renaming 
the song “Descent into Hell.” A 
kinder, gentler one wondered if 
perhaps my guitar was out of tune. 

Let’s just say that Ani DiFranco 
has nothing to worry about. @ 


THE SITES 


www. olga.net 

HOW TO READ AND WRITE TAB 
www. harmony-central.com/Guitar/ 
tab-notation. txt 


GUITAR FREAK’ S HOME PAGE 
www.scs.unr.edu/~scottf 


Denise Dowling is a freelance 
writer from San Francisco whose 
work has appeared in Marie-Claire, 
Outside, and the New York Times. 
Send e-mail comments to home- 
education@webmagazine.com. 
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RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It 


CAR TALK 


NEW Tom and Ray Magliozzi, 
the cackling hosts of 
the popular NPR radio call-in 
program, have put together a 
site that’s almost as amusing 
and informative as their 
show. Car Talk loyalists 
won’t be surprised that 
actual talk about cars isn’t 
the main point here. Trivia 
contests (called the “Daily 
Dollop of Didactic Diversion”) 
and the Lame Joke of the 
Week are more like it. If you 
do have a car question, the 
repair tip columns are a hoot, 
and the Mechan-x Files offers avi 


a database of good mechanics, submitted by readers. Playful, colo 


even if you don’t own a Car. 
CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


www. cartalk.com 


| CHILDCARE 
CAREGUIDE 


www. careguide. net 

NEW The doodle designs that pepper the 

site may seem whimsical, but Care- 

Guide takes its mis- 
sion—providing 
information on child 
and elder care— 
seriously. A search 
engine helps you 
find child-care cen- 
ters, preschools, 
and family care providers for the kids; 
nursing homes, assisted-living resi- 
dences, and retirement communities for 
the folks. The Parents Speak Out! bulletin 
board lets ’rents share experiences on 
every imaginable topic related to child 
care, from picking the right care alterna- 
tive to promoting pet safety. 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 4 


NATIONAL ASSOCIATION FOR THE 
EDUCATION OF YOUNG CHILDREN 
www. america-tomorrow. com/naeyc 

NEW If it involves child care, the folks 

behind this site have probably been 

there, done that, added up the numbers, 
and devoted a separate page to it. Much 
of the material here—accreditation stan- 
dards, educational books, and videos 
related to the trade—is geared toward 
providers, not parents. But moms and 
dads should still take a peek at the com- 
prehensive fact sheets on some of day- 
care’s more complex topics, including 
teaching children about prejudice and 
choosing the right program for you. A dis- 
cussion forum is available for registrants. 
CONTENT 5 DESIGNS LINKS 3 OVERALL 4 


WEEPAK 
www. datasys. net/edpak/weehome. html 
NEW Lots to see here. Unfortunately, 
you'll have to swim through a lot of 
clutter to get to it. Most of the site is 
devoted to daycare products—tools, 
games, fundraising aids—and the collec- 
tion of informative fact sheets and check- 
lists for parents is comprehensive. Skip 
the Kids Only area, though, where the 
cupboard is bare except for a few refer- 
ence links and story submissions. 
CONTENT 3 DESIGN 2 LINKS 3 OVERALL 3 


CHOOSING QUALITY CHILD CARE 
www. exnet. iastate. edu/Pages/families/ 
nncc/Choose. Quality. Care/ 
qual.care.page. html 

NEW Where you discover that your child’s 

teddy bear isn’t a teddy bear—it’s 

a “comfort item.” But so what if the lan- 
guage is a bit strict? The site’s two dozen 
pages on various child-care topics, from 
babysitting to play groups to what to do 
on your child’s first day (remember that 
comfort item!), are thorough but to the 
point, with excellent journal references 
for further research. It’s sadly short on 
outside links, though. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


MUSIC EDUCATION 


BIG EARS 
www. pageplus.com/~bigears 

NEW In jazz slang, players and singers 

with perfect pitch have “big ears.” 

It turns out that pitch identificationis a 
learnable skill; if you want to gain it, hie 
yourself on over to the Big Ears site. Using 
an embedded Java applet, Big Ears plays 
a musical interval and asks you to identify 
it. Though the sound playback can be 
sketchy at times, the interface is clean 
and user-friendly. Kudos to programmer 
Michael Ossmann for filling a niche and 
helping the tonally challenged. 
CONTENT 5 DESIGN 4 LINKS 2 OVERALL 5 


TONO THE MUSICAL EDUCATOR 
www. swv. ie/tono 

NEW A keyboard training course designed 

to get beginners started on every- 

thing from reading music to playing in odd 
time signatures. The lessons come in Java 
and non-Java versions, both of which use 
sound files for added guidance. Tono 
adopts a patient approach (it suggests 
taking 30 weeks to get through the lessons) 
and supports a mailing list for added help 
while you’re learning. But what happens 
when you switch to a keyboard that has 
no letters on it? 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


PIANO ON THE NET 
www. artdsm. com/music. html 
NEW Within limits (few people keep their 
computer next to the baby grand, 
after all), Piano on the Net is as helpful as 


it canbe. Embracing beginner, intermedi- 
ate and advanced students, it covers all 
the bases, from the location of middle C 
to jazz improvisation. QuickTime videos 
help you see how it’s done, and you can 
search the site for specific topics. It’s no 
substitute for a piano teacher leaning over 
your shoulder, but the lessons are light- 
hearted and the encouragement is firm. 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


HOW TO PLAY PUNK GUITAR 
www. angelfire. com/pagesO/guitpage 
NEW When your goal is to become the 
next Green Day or Rancid, you want 
to know how to play power chords in 4/4 
time, and you want to know it NOW. This 
site is more than happy to oblige, filling its 
lessons with skill, humor, and a surprising 
smidgen of music theory (who knew that 
punks play in the Aeolian mode?). Using 
standard tablature, the lessons focus on 
“rythem” guitar (punks don’t believe in 
guitar solos), meaning a few basic chords 
played hard and fast. The guestbook 
(“People Who Will Sell Out”) is a must- 
see, but the “List of punk things to do at 
school” is pure juvenilia—and oddly 
spelled at that (“10. Mosh when the band 
plays tyhe theme to The Little Mermaid at 
the prep ralley”). 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


THE ESSENTIAL GUITAR GUIDE 

www. io. com/~daleweb/guide/contents.htm 
NEW Is this how Eric Clapton got started? 

The lessons here take you from 

“knowing your fretboard” (a nice way of 

saying “practicing laborious scales”) to 

free improvising. The lessons draw heavily 

on chord theory, but the ample diagrams 


make it go down a little easier. If state- 
ments like “You should now be easily able 
to recognize Gmaj7 as GBD and F#” scare 
you, don’t even bother. 

CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


BARBECUE’ N ON THE INTERNET 


www. barbecuen.com 
NEW The first test of a barbecue site: 
Does it distinguish between “grilling” 
and “barbecuing” (a.k.a. “smoking” )? 
This one does—and covers both—which 
puts it heads and (pork) shoulders above 
90% of all ’cue sites on the Net. The Web- 
masters here serve up detailed informa- 
tion on everything from types of grills to 
smoking techniques (wet and dry); we 
particularly appreciated the recipes for 
spice rubs and marinades. You have no 
excuse for burning the weenies at your 
next family get-together. 
CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


BARBECUE SOURCE 
www. bbqsource. com 

NEW Mass-market, store-bought barbe- 

cue sauce too watery and mild for 

you? Barbecue Source sells a wide array 
of sauces from small independent compa- 
nies, plus spices and accessories. You'll 
also find sizable collections of tips and 
links (though the set of recipes is pretty 
lean). If you think you’ve got the stuff to 
compete in cookoffs and contests, check 
here for pointers on them as well. Online 
ordering is available. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


THE ULTIMATE BARBECUE GUIDE 
www. mmrcorp. com/planet/cqa. html 

NEW The site doesn’t quite live up to its 

name, but it’s got everything the 

amateur griller needs to get started. UBG 
offers personalized advice on the pros and 
cons of various grills, guides to building 
fires, and some basic tips from profes- 
sionals (e.g., don’t pierce meat on the 
grill, or it’ll dry out). If you can’t find it 
elsewhere, try looking here. 
CONTENT 3 DESIGNS LINKS 2 OVERALL 3 


TEXAS BARBEQUE 
pages. prodigy. com/TX/connie_black/ 
bbq. html 

NEW If it’s homecooking you’re hankerin’ 

for, right down to the red-checkered 

table cloth, Connie Black’s kitchen is open 
all night. Java-based chat forums mull 
such arcane topics as “Wood: pecan or 
mesquite?” and plenty of tips and how- 
tos are 


included—many 
of them submitted by readers. Sure, a few 
broken links are scattered about, but this 
is home cooking, remember? 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 3 


COOKSHACK 
www. cookshack.com 

NEW If you’re finally ready to tell the 

world about your grandfather’s 

throat-torching secret barbecue sauce 
recipe, check out Cookshack Chat (try 
saying that three times fast), a BBQ forum 
filled with folks willing to trade recipes, 
tips, and ideas. Cookshack also catalogs 
a large selection of spices, woods, cook- 
books, ovens, and accessories, all graphi- 
cally detailed. No online ordering, though. 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 2 


CAR REPAIR 


AUTOSHOP—ONLINE 
www. autoshop-online. com 

NEW The sporty and classic design is 

immediately appealing, like a ’50s- 

era gas Station. Luckily, AutoShop—Online 
isn’t just a pretty facade: The Automotive 
101 tutorial covers everything from ignition 
to exhaust, from cooling to electrical sys- 
tems, all presented in accessible layman’s 
language with detailed graphics. AutoShop 
even keeps you up to date on the latest 
recall notices. As a bonus, the mechanics 
in the Service Department offer to help you 
solve any automotive problem you ask 
about via e-mail for $29.95. Not including 
parts and labor, of course. 

CONTENT 5 DESIGN 4 LINKS 3 OVERALL 5 


THE FAMILY CAR 
www. familycar.com 

NEW Despite the title, the information 

here isn’t restricted to minivans. 

Instead, Fred’s Garage has plenty of 
friendly information on common repair and 
maintenance needs for all kinds of cars, 
as well as tips on how to avoid getting 
ripped off at the repair shop. The direc- 
tory of shops is pretty small, so park your- 
self at the Caring for Your Car area, which 
describes various maintenance tasks, and 
when to perform them. It’s too bad the 
Choosing Your Next Car sectionisn’t more 
interactive (“Get a piece of paper...”). 
CONTENT 3 DESIGN 3 LINKS 3 OVERALL 4 


AUTOMOTIVE CARE AND 
MAINTENANCE PAGE 
toronto. planeteer. com/~rcullen/ 
pm_frame.htm 
NEW So you thought washing your car 
was simple, huh? Think again: This 
site guides you through 23 (!) steps to 
washing, waxing, and cleaning your 
chrome-plated baby from top to bot- 
tom. Thorough guides to rustproofing 
and to various mechanical systems 
are included, as is a helpful schedule 
for routine maintenance. The site’s tone 
is as dull as gray primer, and the framed 
design isn’t terribly convenient, but your 
car will thank you. 
CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


AUTOMOTIVE AIR CONDITIONING 
INFORMATION SERVER 
www. aircondition. com 

NEW How to keep your car cool. Most of 

the site is devoted to various com- 

panies peddling their cooling wares, but 
other features include a busy bulletin 
board discussion, a downloadable library 
of fact sheets (many of them from the 
EPA), a discussion of alternative, eco- 
friendly refrigerants, and a primer on air 
conditioning, plus technical bulletins on 
specific cars. Though the / 
interface is clumsy, the 
information is useful 
(when you can find it). 
Freon at last! 
CONTENT 4 DESIGN 2 
LINKS 2 OVERALL 3 


SWIMMING SAFETY 


LIFE SAVER POOL PRODUCTS 
www .life-saver.com 

NEW This site goes straight for the jugu- 

lar: The first thing you see on the 

homepage is a link that launches a sound 
clip of company founder Bill Kerr talking 
about his two-year-old’s accidental 
drowning. But the real point is that you 
can keep your kids safe. Sure Life Saver 
sells safety products (fences, gates, cov- 
ers, and detection systems) online. But 
you also get the lowdown on laws, coali- 
tions, and initiatives springing up around 
the issue of home pool safety. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


INFANT SWIMMING RESEARCH 
www. infantswim.com 

NEW According to Infant Swimming 

Research, 50 infants drown in this 

country every day, most in backyard 
pools, most often because no one was 
watching. If these kids had known how to 
swim (or paddle or float or even hold their 
breath), perhaps they could have sur- 
vived. The ISR Web site is mainly a come- 
on for ISR-licensed instructors, but 
parents will also find tips on when and 


¥ 
it e 


how to teach their children to swim. The 
organization of information could be 
cleaner, but the content is both touching 
and fascinating. 

CONTENT 3 DESIGNS LINKS 2 OVERALL 3 


LIFE SAVER POOL FENCE SYSTEMS 
www. poolfence. com 
NEW Another commercial come-on dis- 

guised as a public service: Life Saver 

sells an array of fences and support poles 

to keep kids out of pools. Still, their site 

provides a large collection of tips on 

“baby proofing” your home. The advice is 

firm, thorough, and excellent. 

CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


POOL CENTER 
www. poolcenter.com 

NEW As if worrying about your kids 

drowning weren’t bad enough: You 

should also monitor the chemicals you’re 
using in the pool, and understand what 
they can do to anyone who takes the 
plunge. Pool Center offers lots of informa- 
tion on chlorine, cleaning, and water prob- 
lems, with good suggestions for chemical 
use and Storage. The site also provides 
tips and pointers about using a diving 
board responsibly and operates a store 
that sells various safety products, with 
online ordering available. 
CONTENT 3 DESIGN 4 LINKS 3 OVERALL 3 


WORK-AT-HOME-MOMS 

www. wahm.com 

Harried, task-juggling soccer moms, who 
face looming deadlines as well as Legos 


under the desk, will find plenty to work 
with here. The crayon-drawing navigation 
guides you to pointers on business oppor- 
tunities, cartoons, Q&AS, and lots of 
advice. WAHM also runs an online book- 
store and WebMoms, a Web design group 
created by working mothers. Nowif only 
they could clean up that toy box.... 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 4 


THE IDEA CAFE 

www. IdeaCafe.com 

You spent your morning completing a 
report that doesn’t have to be faxed until 
late afternoon. Now what do you do fora 
break? Idea Café is ready with an armful of 
suggestions. Its “fun approach to serious 
business” offers an entertaining way to 
improve your career. Dilbert cartoons and 
inspirational interviews with entrepreneurs 
abound; the more mystical Biz Horoscope 
helps you keep the big picture in perspec- 
tive. Founder Rhonda Abrams offers work 
advice and pointers to other home-work- 
ers in Cyber Schmooz. She also runs a dis- 
cussion area called (predictably) Help Me 
Rhonda. Lighthearted fare, but often sur- 
prisingly helpful. 

CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


SOHO CENTRAL HOME OFFICE 
RESOURCES 

www. hoaa.com 

The online home of the Home Office Asso- 
ciation of America houses valuable info 
for at-home workers, starting with a col- 
lection of 50 tips and ideas and finishing 
with useful guidelines for tax, legal, and 
financial issues. Registered members get 
a free Web page. 

CONTENT 4 DESIGNS LINKS 3 OVERALL 3 


XEROX SMALL OFFICE HOME PAGE 
www. xerox.com/soho. html 

The image-map interface (which lets you 
navigate the site by clicking on pieces of 
office equipment) may be big and slow, 
but it’s clever. Skip the sales pitch for 
Xerox and head straight for the filing cabi- 
net, which is filled to bursting with news, 
links, search tools, and a dense collection 
of fact sheets on government financial and 
legal assistance for home officers. 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


HOME WORKS 

www. homeworks.com 

The smiling, disturbingly yellow faces of 
authors/television hosts Paul and Sarah 
Edwards greet you and guide you through 
a number of home-office questions and 
issues. Problem is, helpful details are as 
rare as Steak tartare around here. The 
Edwardses lean heavily on keep-smilin’ 
positive-thinkin’ advice, much of it cour- 
tesy of their dog Blue (who, of course, 
smiles as well). The sound and video files 
are entertaining, but the site’s too goofy 
to support serious discussion. 

CONTENT 2 DESIGN 3 LINKS 2 OVERALL 2 
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Help! | Need Somebody 


Health advocacy groups help musicians keep the beat 


USICIANS HAVE health crises, 

Same as anyone. But pre- 

ventive care is so... unhip. 

They’re immortal, man. Live 
fast, die young, and leave a beau- 
tiful corpse. 

Luckily, some dynamic organi- 
zations offer musicians (and 
those who headbang with them) 
assistance with the kinds of 
health problems endemic to those 
who bring on the funk. 


TOMMY, CAN YOU HEAR ME? 


Many rockers firmly believe in 
cranking the volume up to 11, only 
dimly aware of the danger to their 
eardrums. As Spinal Tap’s own 
Derek Smalls (Harry Shearer) 
cheerfully explained to Pulse mag- 
azine, “The bass, if played very 
loud, will make you eliminate and 
evacuate on sudden notice, but 
aside from that it can do no lasting 
damage.” Oh, Derek. 


naries as Les Claypool (of Primus), 


Kathy Peck, the Eleanor Roose- 
velt of the eardrum, begs to differ. 
As the bassist in the Contractions, 
an ’80s girl punk band, she opened 
for Duran Duran at the Oakland Col- 
iseum in California. “That’s when | 
discovered | had hearing loss,” she 
says. “| woke up the next morning 
with these weird head noises, like 
bongos. | thought that there were 
drummers outside, or really big 
crickets. After that, | was out of a 
job, with no insurance. ” 

Off the stage, Peck 
turned her attention to 
alerting other musicians 
to the dangers of hard- 
core volume, cofound- 
ing H.E.A.R. (Hearing 
Education and Aware- 
ness for Rockers) in 
1988. A donation of 
$10,000 from the Who’s 
Pete Townshend (a vic- 
tim of hearing loss, too) 
helped immeasurably. 

At first, H.E.A.R. was 
just an auditory screen- 
ing program at San Fran- 
cisco’s Haight Ashbury 
Free Clinic. Today, 
diverse professionals 
pitch in to further the 
cause: Musicians are 
making public service 
announcements, DJs 
are educating their listeners, and 
audiologists are testing concert- 
goers’ hearing and designing club- 
friendly earplugs that don’t block 
out high-frequency sounds entirely. 
H.E.A.R. boasts a comprehensive 
Web site and a 24-hour hotline 
(415-773-9590). And by the time 
you read this, an extended CD, 
tentatively titled Wear Your Damn 
Earplugs! should be out, featuring 
contributions from such loud lumi- 


Metallica, Sonic Youth, Orbital, 
Poe, and Faith No More, plus multi- 
media info about ears and hearing. 
Evidently the music world is 
tuning into H.E.A.R.’s message. 
Peck reports that the organization 
gave away 80,000 earplugs during 
last summer’s Lollapalooza tour. 


DONT INHALE 


While H.E.A.R. targets the outside 
of musicians’ heads, Musicians’ 
Assistance Program focuses on 
the inside. Buddy Arnold, 70, 
MAP’s CEO, is highly regarded in 
the music industry for his street 
savvy and his charming ability to 
get musicians with drug and alco- 
hol problems into treatment. 
Arnold himself is a trip. “Musi- 


cians are overmedicated and under- 


insured!” he cries. “I grewup asa 
professional musician—soprano and 
tenor sax, playing with big bands, 
Buddy Rich, Stan Kenton, Tommy 
Dorsey—then | became a junkie. | 
was arrested 34 times for narcotics. 
| detoxed behind bars. That was 
my treatment program. |wasa 
junkie for 31 years, but 1981 was 
the last time | used any drug.” 
After prison, Arnold worked as 
a drug treatment program coun- 
selor, then a community represen- 
tative. In1992 he formally created 
MAP with his wife 
and partner , 
Carole Fields. 
He says dryly, 
“I’m good at 
hustling. There is 
a retail price; then there’s how 
much we’re gonna pay.” These 
days he applies those skills to 
negotiating treatment rates 
instead of scoring drugs. 
Musicians who want to go clean 
can call or e-mail MAP to get con- 
nected to the Provider Network 


Sweet } 
Relief Musicians Fund 
UNDER cons TRUCTION 


(free or discounted in-patient care, 
and residential and out-patient 
treatment). Once they’ve kicked 
the habit, the Peer Network—clean 
and sober musicians who act as 
mentors—offers them emotional 
support and maintenance. 

Growth is definitely in MAP’s 
future. Its sprawling Web site isn’t 
impressive yet, but with last year’s 
Recording Industry Association of 
America grant of $2 million, that’ ll 
change. “I’ma little frightened,” 
says Arnold, “because our inquiries 
and calls for help have dramatically 
increased. Last year we case- 
managed 75 musicians. This year 
| expect a minimum of 150.” 


PREPARING FOR THE UNEXPECTED 


In1992, singer/songwriter Victo- 
ria Williams was diagnosed with 
multiple sclerosis, a degenerative 
neurological disorder. Like many 
musicians, she had no insurance, 
and her medical bills were astro- 
nomical. Her pals in the biz banded 
together to do benefit concerts for 
her in New York and L.A. To pass on 
the good karma, Williams estab- 


BOB LONDON 


lished the Sweet Relief Musicians 
Fund, a charity that helps musi- 
cians who need money to pay for 
medical care. 

Since its inception, Sweet Relief 
has raised more than $325,000 
for musicians facing health crises. 
The Fund helps pay for doctor’s 
visits, hospitalization, physical 
therapy, deductibles, and costs 
not covered by insurance. Another 
program helps retired older musi- 
cians with basic living expenses. 

Sweet Relief has also released 
two truly kick-ass tribute albums. 
The first features artists ranging 
from Pearl Jam to Soul Asylum to 
Lou Reed, singing Williams’ songs 
(a blessing, since she’s a fabu- 
lous writer whose own voice is... 
well, an acquired taste—like Cam- 
pari). The second spotlights the 
songs of Vic Chesnutt, a musician 
who was paralyzed at 18 ina car 
accident and who crafts bitter, 
sweet, clever musical narratives. 
It features performances by 
Garbage, R.E.M., Nanci Griffith, 
Hootie and the Blowfish, Smash- 
ing Pumpkins, Kristin Hersh (of 
Throwing Muses), Cracker, Indigo 
Girls, and Victoria Williams. 

At this writing, Sweet Relief’s 
Web site remains under construc- 
tion. The clean, tidy design fea- 
tures an image of a beautiful 
Strawberry. It’s not very rock & 
roll-looking, but hey... who says a 
music site has to be all eyeball- 
Singeing graphics and download- 
able sound files? 

After all, the point of spreading 
the word about musicians’ health 
issues is to change that whole irre- 
sponsible rocker paradigm. Right? 
Now party on. @ 


THE SITES 


H.E.A.R. 

www. HEARnet.com 

MAP 

www. hollysoft.com 

[click on New Stuff; then click on MAP] 
SWEET RELIEF 

www. sweetrelief.com 


Marjorie Ingall is the author of 
The Field Guide to North American 
Males (Henry Holt). Address 
e-mail comments and questions 

to living@webmagazine.com. 


LIVING/HEALTH Sites | ssi sco 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It | 


TRIPOD 


N FW One of the Web’s virtual communities, Tripod, like GeoCities, offers free home- 
pages to members and aims to attract the 18-to-35 crowd. eet Ss own homereee 
narrowcasts news, games, and surveys relevant to 
Gen-Xers. Typical topics include jobs, recreational 


drugs, cheap and chic home furnishings, and 
leisure time (or lack thereof ). The content here is 
actually well above average: Yes, you may 


Who knew cooking | 
could he se easy? 


encounter 
the Schlitz 
Fan Club 


Update 


Page; but - 

you're every e- 

bitaslikely [(=<aie 

to stumble ae 

across engrossing articles on the legal status of 
abortion, the sorry plight of graduate students, or 


| music on tripod 


the pros and cons of life insurance coverage. You 
can even have your tarot cards read! 


CONTENT 4 DESIGNS LINKS 5 OVERALL 5 


www.tripod.com 


THE WITCHES’ WEB 
www. witchesweb. com 
NEW Never mind Halloween. Every day’s 
a holiday when you’re a witch. Con- 
sult the calendars here to observe Move- 


able Feasts, Goddess Days of the Moon, 
and seasonal festivals and pagan ritual 
traditions from around the world—all laid 


out on impeccably designed pages. (Per- 


haps the witches skipped writing code 
and just twitched their noses!) Links are 
courted with a “Witches’ Web Award for 
Excellence” conferred on a few deserving 
sites. The rest are turned into newts. 
CONTENT 5 DESIGN 5S LINKS 2 OVERALL 5 


THE GNOSIS ARCHIVE 
www. webcom.com/~gnosis 

NEW Gnostics recognize the “imperfect” 

nature of all creation and build a 

belief system from there. Sound reason- 
able? Then stop by this site to hear the 
Gnostic Society’s Friday Lecture Series. 
Browse the Library, where you’ll find such 
weighty tomes as the Nag Hammadi texts 
and the Dead Sea Scrolls. The Gnostic 
Archive houses a Philip K. Dick FAQ, and 
articles addressing Hermeticism, Zoroas- 
trianism, and other intersections of spiri- 
tuality and consciousness. Flawed as you 
are, you still might learn something. 
CONTENT 5 DESIGN 3 LINKS 2 OVERALL 4 


WORLD OF OSHO 
osho. org 


_ Within twelve years, according to medita- 


tion guru Osho, we’ll all have to choose 


between meditation and death. What’ ll it _ 


be? Hmmm... As Jack Benny said to the 


highwayman, “I’m thinking! I’m thinking!” 
Get started now with Osho’s online hour- _ 


long Kundalini meditation program, com- 
plete with instructions and RealAudio | 


soundtrack (the last 15 minutes are silent, 


but a gong sounds when time’s up). If you 


don’t have an hour, try the suggestions 
filed under “Meditations for Busy People.” — 
CONTENT 3 DESIGN 4 LINKS 2 OVERALL z 


FELLOWSHIP OF CHRIST IAN 
MAGICIANS 

www. gospelcom. net/fcm 

If you’ve been pulling rabbits out of hats” 
for Jesus, then praise the Lord, you’ve 


found your people. The FCM folks “develop | E 


talent for Gospel presentation using sleight 


of hand, opticalillusion, ventriloquism, 
puppets, balloons, clowning, juggling, 

storytelling, and other visual arts.” Jump — 
to member pages such as the Praise Gang ~ 


Puppeteers and to related organizations, - 
like the Christian Jugglers Association. 


KIDSDOCTOR 
www. kidsdoctor.com | 
NEW A must-bookmark for Sete The 
kidsDoctor, Lewis Coffin, MD (an 
unfortunate name for a healer) doles out 


quick advice on common kiddie ailments © 


like chickenpox and earaches, and behav- 
iors such as thumbsucking and dirt-eat- 
ing. Other topics covered: how to remove 


fruit juice is a no-no. You’ll start to feel a 
little sticky just reading! As if the site were 
designed by a doting parent, kidsDoctor’s 
only links are to awards it’s won. 


CONTENT 4 DESIGN 3 LINKS 1 OVERALL 4 


FAMILY VIOLENCE AWARENESS 
PAGE 
www. famvi.com 
NEW Domestic violence is the ane | 
cause of injury to U.S. women ages 
15 to 44. Find out other revealing facts © 


read powerful personal testimonials that 
put all-too-human faces on the numbers. 


_FVAP also provides numbers for toll-free 


|| useful to way out (e.g. 
: Mailing List i in MERRIE 


| Rds was s going on in ihe 
| ofthe designer. Really horrificall u 
| truly a marvel, wortha special 
1 CONTENT 2 DESIGN 1 LINK ! 


BIRDING ON THE WEB ota 
www-stat. wharton. he edu/-siler/ 
birding. html 


| | you won’t find the definitive image ee 
_blue-footed booby among the s 

of photos here. If you require dige 

i archivesol _— 
| | e-mail lists per- : 
| taining to birds, 


need to know 
} nameforthe 


| thisisthe place — 
- foryou. Gaggles Bem 
| of links will keep birdwatchers ; away from | 
| the backyard feeder fora while. | a 
| eT 5 DESIGN 3 LINKS a. ‘OvERALL 5 : 


‘SPECIAL CAR JOURNAL 
www. specialcar.com 


| ~tip/pyro.html — eo 
ANEW If you’re palate to oe 


| ALTERNATIVE THERAPY : 


THE PRIMAL PSYCHOTHERAPY PAGE 
www. net-connect. net/~jspeyrer/primal1. ~ 


™ | hotlines fechding one = swine ionpaton - 
| onfree: reconstructive surgery | for domes- | 
tic violence victims) and hosts, missing 

| childrenpage. : 
CONTENT 3 “DESIGN 3 I 


i. PRIMARY CARE RESOURC | 
| views. vcu.edu/views/fap/volc-r. ha oo 
a NEW Frighteningly surreal graphics gr. - 


a hodgepodge of li 


HOBBIES es 


The best site ints fi eld, hough: a. 
bit light on graphics. For instance, 


aNEW 


though, or if you _ 
the Latin species — 


Magpie Goose, — 


No, “special cars” aren’ 't mobility ae 


lenged; quite the contrary. This online © 
| magazine out of Chicago i is dedicated to _ 
- vehicles that turn envious heads—flashy 
classic, exotic, and sports cars. Live’ vic- . 


ariously through monthly test drives of 
cars like Jaguars and Porsches, 


dream- mobile. Back i issues grewonhe, a 


_ peep for the regular column “Cruisin’ a 
_ Net,” which recommends inieresting and : 
| unusual auto links. a ae 
CONTENT 4 DESIGN 4 LINK 5 ow RA : 

CONTENT 3 DESIGN 2 LINKS 3 OVERALL3 | a 


ALL IN THE FAMILY : 


TOM’S PYROTECHNICS PAGE . 
mercury. aichem. arizona. edu/ 


sparks on the Fourth of Jul 
out the best source of fireworks info on 


_ | the Web first. Tom Perigrin provides copi- _ 


ous how-to instructions that emphasize _ 


expertise and safety: “Ifa Lunes cn, 7 
_ tist is experimenting with fireworks with 
| harmless intent, then! would like tohelp 
| that person grow up tobea ten- fingered 
chewing gum froma tike’s hair, and why | 


scientist.” Visually, there aren’t many | 


fireworks, but links carry you to sites with : 
_ more oohs and aahs. = 
CONTENT 4 DESIGN 2 LINKS: a oveRaut a 


NEW Lemme hear you say OW! Primal 
psychotherapy, founded in the "60s 


- by Arthur Janov, is the original i inner- child | 
3 } school ofhead-shrinking. Youknow: 
and statistics here; orif youcanstandit, | 


Remember your repressed traumas; put 


ona diaper; and shout, shout, let-it-all- 


out. At this site, read in the Primal Feel- 


ings Newsletter about Saddam Hussein’ Ss 


browse : - 
the classifieds i in search of your own | | 


WO) ANIZVOVWEAM MMM 


on 
CA 


unhappy childhood; then locate a thera- 
pist so you don’t end up like him. Or heal 
on the cheap by swapping tips with other 
“self-primalers.” 

mm 6 CONTENT 4 DESIGN 2 LINKS 4 OVERALL 4 


" ALTERNATIVE MEDICINE 
== CONNECTION 
arxc.com/arxchome.htm 


NEW Spurning your conservative, Harvard- 


educated doctor in favor of a more 
enlightened holistic healer? Then click 
cm _ here. The Alternative Medicine 
Connection offers many worthy 
features, including Health Hotline 
(a repository of scientific and 
political news related to alterna- 
tive health) and Chapter One (a 
service that lets you browse the 
first chapter of a health book 
before you buy). The MedSearch 
function, which promises to locate 
a holistic specialist in your area, 
has potential but thus far lacks a 
decent database. 
CONTENT 4 DESIGN 2 LINKS 4 
OVERALL 4 


& 1QS8-1S86 The University af iowa 


“CREATE A SMILE” ANIMAL- 
ASSISTED THERAPY TEAM 
www. aat. org 
NEM Therapy: It’s not just for dolphins 
anymore. Your own precious dog or 
cat (or rabbit, horse, parakeet, hamster, 
\lama.. 


.) can become a registered thera- 
pist—after passing 
the required tests, 
of course. Fluffy 
can then bring joy 
to the denizens of 
nursing homes, 
hospitals, home- 
t less shelters, 


_ how to make it 
happen at this 
site outta L.A. 
—* » (where else?). 
: me Sorry, ferrets, 
—e and boa constrictors 
need not apply. 
CONTENT 4 DESIGN 3 


LINKS 3 OVERALL 4 


CRYSTALS, GEMS AND STONES 
www. visi.com/~talon/pagan/gems. html 
NEM From Adamite to Zoisite, this 
lengthy list recommends rubble 
that’ll rock your world. CG&S endorses 
specific semiprecious stones to center 
your solar plexus, cure your constipation, 
open your third eye, nurse your hangover, 
and change the oil in your car. (Okay, so 
we made that last one up. But this one’s 
the truth: Cheating lovers will fall out of 
bed when touched with a lodestone!) This 
page is part of The Raven’s Nest; backtrack 
for links to Celtic, Egyptian, pagan, and 
other bizarre worlds. 
CONTENT 3 DESIGN 4 LINKS 5 OVERALL 4 
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THE VIRTUAL HOSPITAL 


www. vh. org 

NEW The VH is first and foremost an edu- 

cational site: a storehouse of cross- 

referenced information for medical students 
and full-fledged doctors alike. The quick 
diagnostic tools are particularly helpful, 
both for MDs and for patients who want to 
educate (not to say diagnose) themselves. 
A recently revamped design makes the site 


YOUR HEALTH DAILY 
nytsyn.com/med 


N CW The New York Times Syndicate hosts. 


this page, which maintains postings 
of current medical news briefs. Older arti- 
cles are archived in a searchable data- 
base, and discussion group BBSs are on 
hand corresponding to each designated 
topic (Women’s Health, Cancer, AIDS, etc.). 
There are no frills and no links here—unless, 
of course, you count the ads. 


CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 


a She Hess Hospital’” || DENTAL HEALTH 


> welcome to the virtual hospital 


+ beyond the vir 


easier to use. Now all it needs is a waiting 
room with a good snack machine. 
CONTENT 5 DESIGN 4 LINKS 4 OVERALL 5 


WORLD HEALTH ORGANIZATION 
www. who. ch 

NEW The WHO’s Geneva-based Web site 

has a dry, trés officiel tone; but 

bureaucratic impersonality is somewhat 
comforting when you’re perusing the 
Weekly Epidemiological Record for menin- 
gitis outbreaks in Togo—or the resurgence 
of tuberculosis in your own backyard. Also 
here: info on drugs, STDs, substance 
abuse, vaccines, and chemical safety. 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 4 


NATURAL HEALTH VILLAGE 

www. naturalhealthvillage.com 

Wish your HMO covered your visits to the 
chiropractor? Drop by NHV’s Town Hall to 
find out the status of pending natural 
health-related legislation. A list of e-mail 
addresses for Congressional reps helps 
you fire off instructions to the folks on the 
Hill telling them how they should vote on 
alternative health issues. While you’re 
here, check out the intelligently written 
weekly newsletter Natural HealthLine. 
CONTENT 4 DESIGN 3S LINKS 4 OVERALL 4 


DOCTORS OPPOSING CIRCUMCISION 
weber.u. washington. edu/~gcd/DOC 

DOC, the home of Circumcision: The Vir- 
tual Journal, posts many articles by med- 
ical professionals who oppose “this tragic 
process.” Heck, even Dr. Benjamin Spock 
contends that the operation just ain’t nec- 
essary. For further information you can 
order books like Circumcision: The Hidden 
Trauma and The Joy of Uncircumcising. 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


DR.SPIELER’S DENTAL ZONE 
www. Saveyoursmile.com 

NEW Dr. Spieler is a driven man, 

aman ona mission to stop 

| periodontal (gum) disease caused 
by overzealous brushing. To that 
end he’s marketing his Alert Tooth- 
brush, which lights up when you 
scrub too hard. Spieler also pens 
a monthly online newsletter and 
reprints helpful articles on taming 
bad breath, conquering dental 
fear, teaching children to brush, 
and more. Believe it or don’t, this is one 
of the best dental sites out there. 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


AMALGAM-RELATED ILLNESS FAQ 
www. algonet. se/~leif/AmFAQigr. html 

NEW If you haven’t heard, some people | 

claim that dental amalgam fillings 

(the gray ones) are bad news, causing 
problems ranging from fatigue and depres- 
sion to chronic illness. In sum, critics : 
claim, amalgam could cause mercury poi- | 
soning. If you’re concerned about living 
with heavy metals in your mouth, scan this 
well-presented FAQ authored by a Swed- 
ish ex-med student. It’s a fine “source to 


information about” the mercury amalgam | 


issue online, even with its sometime prob- 
lems with the using of the English. | 
CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


ACADEMY OF GENERAL DENTISTRY 
www. agd. org 

NEW At the SmileLine Online, you can ask 

a dentist a question. And... a den- 

tist will answer! Oh boy! If that hasn’t got 
you grinning, try perusing the Consumer 
Information section, a collection of arti- 
cles on vegetarian dental concerns, how 
to choose a toothpaste, why dentists are 
the first to detect bulimia, the hidden risks 
of diet sodas, the link between smoking 
and tooth loss.... Then again, maybe 
you’d rather just go floss. 
CONTENT 3 DESIGN 3 LINKS 2 OVERALL 3 


THE RAW AND THE COOKED 


THE FOOD ALLERGY NETWORK 
www. foodallergy. org 
Allergic to peanuts? Check this site regu- 


larly to make sure they haven’t been added 


to your bran flakes. (Food manufacturers 
send product alert and labeling notices — 
here.) Nearly 25% of American adults 
think they have food allergies, but accord- 
ing to FAN only 1% to 2% percent actually 
do. So the many tips offered here should 
provide essential help to a vulnerable few 
and harmless solace to the rest. 
CONTENT 5 DESIGN 4 LINKS 1 


THE BACON WORSHIP PAGE 

www. bgnet.com/bacon 

Bacon: It’s legal to buy, sell, and smoke; 
and in the words of Travolta’s Pulp Fiction 
character, it tastes gooood. The Bacon 
Worship Page is a classic single-themed 
Web shrine, complete with a bacon prep 
photo-diary, testimonials from rasher 
fanciers, and a hearty portion of bacon- 


OVERALL 4 


related links. So dig in—and don’ t forget 
to save the pan drippings! 
CONTENT 3 DESIGN 4 LINKS 4 OVERALL 4 


ALL RAW TIMES 
www.rawtimes.com 

NEW Anti-mucus crusaders, wheatgrass 

enema fanatics, and radical fruitari- 

ans converge at this site where the oven 
and the range-top are demonized as the 
destroyers of life-sustaining nutrients. 
Learn how to make sauerkraut with a 
bucket and a baseball bat, or yummy 


_ pizza in only 40 hours using a dehydrator. 


Discover the Essene Gospel, in which Jesus 
and John detox “a band of diseased seek- 
rs.” Even if you’re not a live-food freak, 
you’ve gotta admire those who like it raw. 
CONTENT 3 DESIGN 2 LINKS 4 OVERALL 3 


NO FAT, NO NONSENSE 
www. nofat.com 
\ cul No fat, but a large dollop of non- 
sense. This page is ultimately a glori- 
fied ad for its author’s diet program 
(which requires consuming—you guessed 
it—no fat). Still, the 
fat-free product rec- 
ommendations are 
quite useful, as is 
the Hall of Shame 
which exposes per- 
nicious products =| 
that falsely claim - 
fat-free status. 
The semiliterate 
writing style is a credibility buster, 


~asis the author’s ludicrous claim to have 


coined the term “Nofat.” Yeah, and we 
coined the phrase “THE WEB.” 
CONTENT 2 DESIGN 2 LINKS 2 OVERALL 2 


BOOZE AND DRUGS 


SPUTNIK DRUG INFORMATION ZONE : 
www. nepenthes.com 
Visit this fascinating site before it com- 


pletes its slow move to the Lycaeum (a 


site “dedicated to visionary plants and 
chemicals”). Sputnik maintains exhaus- 
tive instructions for growing and manufac- 


_turing various illicit substances. Let’s just 


hope that the Lycaeum holds on to Sputnik 


gems like the Absinthe recipes page, the 


Cunnilingual Tequila Shots page, and the © 
Internet Mushroom Grower’s Survey (“by 
Fred Fungus”). Other features, like the 
Elvis Little Erotic Literature Collection, will 
eventually go to the highest bidder. 
CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 
THE REAL BEER PAGE 

realbeer.com 

Microbreweries and special craft beers are 


emphasized at The Real Beer Page, which 


intersperses indigenous content with links 
to beer zines, vendors, beer histories, 


| brewing events, and homebrew how-tos. 


A special page dedicated to gas sounds 
invites drinkers to contribute links and — 
original artwork. Be sure to check out the 
search engine, which locates breweries 
near you, and the page that explains the 
rules to hundreds of drinking games. Beer- 
Chesi, anyone? Remember, you can’t say 
the word “drink”! 


CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


WEB OF ADDICTIONS 

www. well.com/user/woa 

WOA should dump its cheesy spiderweb 
logo and turn up the graphics just a bit. 
Right now it’s essentially a dry, just-the- 
facts-ma’am type of place; however, 


_ it’s also the Net’s most comprehensive 


umbrella site for fact sheets about sub- 
stance addiction and abuse. So put that 
in your pipe and smoke it—or, um, don’t. 
CONTENT 4 DESIGN 2 LINKS 5 OVERALL 4 


BRIAN RASZKA 


Cyberstore vs Superstore 


BY JANELLE BROWN 


Will online record stores doom real-world shopping? 


OME PEOPLE LOVE the Virgin 

Megastore. | hate it. Retailing 

whizzes are touting it and its 

kin—bustling, glitzy, multistory 
emporiums—as the future of real- 
space shopping. 

But | find this shrine to musical 
consumption a nightmarish assault 
on my patience and sanity. A typi- 
cal foray: |’m shopping for a par- 
ticular record but want to test-drive 
it first. VM has listening stations 
where | can preview albums (okay, 
the store isn’t 100% evil), but 
another shopper has comman- 
deered the station! want to use 
and is now playing the entire 
record—over and over. | decide to 
look for another record. The only 
problem: An album| think of as 
Jungle (a subgenre of British dance 
music characterized by a break- 
neck pace and booming basslines) 
has been filed under Rock & Soul. 
After finally locating the disc, | 
head for the register, where the 
lines are ridiculously long. And to 
top the experience off, | have to 
pay for parking. 

With this much rigmarole, my 
purchases at real-world record 
Stores are limited to occasional 
pop-music impulse buys from the 
Top 25 display, and obscure house 
music CDs | scavenge from inde- 
pendent record shops. | am, in 
other words, a perfect customer 
for online CD stores, which offer 
the prospect of no lines, no park- 
ing, and no teen hordes clamoring 
for the latest Spice Girls CD. 

With this in mind, | set out for 
the record shops of the Net and 
(for the sake of comparison) some 
real-world music stores, to make 
two purchases: the Grammy-win- 
ning Odelay from pop-folk slacker 
Star Beck, and an obscure ambi- 
ent-jungle compilation called Wish 


FM. Will the online CD bazaar allow 
me to abandon Virgin forever? 


FIVE-STORE CYBERTOUR 


Stop number one: CDnow. This is 
the largest of the online music 
outlets, offering more than 
200,000 titles (compared to the 
40,000 titles stabled at the New 
York Virgin Megastore), and sell- 
ing $1 million-plus of merchandise 
a month. | search under “Beck,” 


and bingo, there’s Odelay, onsale 


for $13.46. Not to men- 
tion a Beck biography 
from the All Music Guide 
(AMG), a photo gallery, 
and RealAudio samples of 
each track on the album. 
The Wish FM album, 
however, isn’t evenin the 
database. When | browse 
the Lexicon index for simi- 
lar albums, the listings 
perplex me. The number 
of “ambient” titles is 
dauntingly immense, but 
the selection of other 
subgenres of techno and 
hiphop music is shock- 
ingly thin: “Triphop” has 
only five albums, “jungle” 
has two, and the “rave” and 
“techno-tribal” areas are empty. 
Next stop: Tunes.com, which 
offers 200,000 titles. Although 
the site’s design is hipper, the 
content is similar to CDnow: Ode- 
lay is there for $14.52, but again 
no Wish FM. And though Tunes.com 
stocks more than 500 different 
“music styles” for browsing, the 
selection of cutting edge dance 
music is once again paltry. Artist 
info consists of the same AMG 
biographies CDnow maintains. 
Unfazed, | consult Tunes.com’s 
“personal recommendations” 
agent, which suggests albums 


the omnipresent AMG biographies 


2k on-une | 


based on your ratings of other 
CDs. After |’ve given the thumbs 
up to every disk of contemporary 
electronica in the database, the 
agent suggests | try Gene Pitney’s 
Greatest Hits and the Brooklyn 
Tabernacle Choir. Huh? 

Still determined to fill the last 
item on my shopping list, | hop- 
scotch over to the 150,000-title 
Music Boulevard. Once again, 
Odelay’s there for $14.99, with 


HeSeerre 


and discographies, plus related 
articles from SPIN. This time, 
though, my search for the Wish FM 
compilation is rewarded with not 
one, but two collections. In just 
five minutes, I’ve ordered it for 
$14.99 plus tax (no delivery fee) 
and am promised delivery within 3 
to 6 days. Quickly, | hop back to 
CDnow, obtain my membership 
and order the Beck album at the 
cheaper price. The entire ordering 
process takes nine minutes and 
costs $16.97, including tax and 
$2.49 shipping. Within eight days, 
the disk should be spinning in my 
CD player. 


Curious to see what the spe- 
cialty sites offer, | sail over to the 
Yahoo listings and discover 82 
music stores, focusing on every- 
thing from Brazilian to Polka. | 
wash ashore at X-Radio, a small 
San Francisco-based site “dedi- 
cated to underground music and 
culture.” Though the site has a 
terrific, easily navigable selection 
of jungle, techno, ambient, and 
house CDs, the Wish FM album is 
absent. A jaunt through the list- 
ings, however, yields 
an ebullient review of a 

$14.95 album by Under- 
world, a British techno 
band. Sold. 

At this site, | have to 
phone my order in, since 
the store’s secure server 
is down. When! call, a 
real-live X-Radio employee 
personally takes my order. 
When he discovers that I’m 
from San Francisco, too, 
he offers to deliver the CD 
to my office. He explains, 
“We’re a small operation, 
So when someone in the city 
orders a CD, we usually 
deliver it personally. It’s 
faster.” How’s that for service? 

After an hour, the two albums 
| went looking for are en route for 
a total of $33.33, and my Under- 
world discovery is almost in my 
hands. But my work’s not over. 


THE REAL WORLD 


To compare the online process to 
real-world shopping, | canvass the 
local record shops. The techno 
record store down the street is my 
first stop. It has the Wish FM 
album for a mere $12.99, and | 
can listen to the entire album in 
advance, using one of the store’s 
CD players. Next, it’s down to the 
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chaos of Virgin Megastore. Sure 
enough, they’ve got Odelay, but 
for a whopping $16.99. Surpris- 
ingly, they also have Wish FM, for 
$15.99. Tower Records has both 
albums, too, for $12.99 and 
$15.99, respectively. By the time | 
got home, three hours had passed. 

Paul Risenhoover, my new pal 
from X-Radio, believes the real 
advantage of Net-based CD shop- 
ping isn’t in head-to-head compe- 
tition with real-life stores. Rather, 
it’s in making the selection and 
pricing you find online available in 
nonurban areas. “People are 
hearing about this kind of music 
that would never get carried ina 
normal retail store in Augusta, 
Georgia,” he says. “I sold six 
trance titles to a 65-year-old man, 
who bought them just because he 
stumbled on the site and was tired 
of what was on the radio.” 

But if you’re an urbanite who 
prefers mainstream fare, the choice 
between superstore and cyber- 
Store is probably a toss-up. Sure, 
the online stores claim to offer a 
bigger selection, but even they 
may not have everything you want. 
In addition, you still have to shop 
around for the best price, though 
this task takes less time and you 
won’t have to leave home to do it. 
| spent a bit more online than | 
would have at a real-world store, 
and | had to wait a week before 
getting my purchases. But | saved 
a couple hours and didn’t have to 
deal with the maddening Spice Girl 
fans. Plus | learned a wee bit 
about music, and| met a nice per- 
son. Ain’t the Internet swell? @ 


THE SITES 


CDNOW 

www. cdnow.com 
TUNES 
www.tunes.com 
MUSIC BOULEVARD 
www. musicblvd.com 
X-RADIO 

www. x-radio.com 


Janelle Brown reports on culture 
for Wired News (www.wired.com), 
and edits the women’s mag Maxi 
(www.maximag.com). Address 
e-mail comments and questions 
to money@webmagazine.com. 


SHOPPING Sites | svsusens. nie 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It 


i cy Promising “hassle-free” shopping, 
savings in the hundreds of dollars on 
new Cars, and full vehicle information at 
your fingertips, AutoWeb connects you to 
more than 42 car manufacturers and 600 
dealers around the U.S. Enter your zip- 


code, and you get a list of local dealers and 


online quotes. For used cars, check out the 
Kelley Blue Book, browse thousands of 
dealers’ and private owners’ used cars, or 
place free for-sale ads. Fast, well- 
designed, and easy-to-use. 

CONTENT 5 DESIGN 4 


www. autoweb.com 


BOOKS 


BOOK STACKS UNLIMITED 
www. books.com 

NEW Book Stacks is a delightfully brows- 

able, searchable, and secure site of 

465,000 titles (most discounted by 15 to 
30%). Interesting value-added features 
include a downloadable library of e-books, 
from Shakespeare to Wilde, daily RealAudio 
literary-world news, and an Oprah Book 
Club chat forum. 


CONTENT 5 DESIGN 4 LINKS 1 OVERALL 5 
ANYBOOK INTERNATIONAL 


www. anybook. com 
NEW AnyBook claims to have access to 
more than1.5 million in-print books, 
but out-of-print titles are its specialty. 
Challenge the bookseller to find your 


obscure object of literary desire, or ask 
for a complete bibliography on any sub- 
ject/author, and get results within 24 
hours via e-mail. Every book at AnyBook— 
both used and new—comes with a full 
money-back guarantee. The downside: 
Title searches can be slow. 


CONTENT 4 DESIGN 2 LINKS 1 OVERALL 3 
BOOK-OF-THE-MONTH CLUB 


www.bomc.com 

NEW Four books for a buck—the same 

deal that’s been stuffing your snail 

mailbox for years. But the Web site offers 
a few perks: Browse BOMC’s entire 
2,000-title catalog, discover detailed 
author profiles, and traipse through a 
calendar that highlights great moments in 
literary history. There’s room for improve- 
ment, though: BOMC had promised an 
online salon for bookmongers in March, 
but at press time it’s still MIA. 
CONTENT 3 DESIGN 4 LINKS 1 OVERALL 3 


MUSIC BOOKS PLUS 
nor.com/music/mbp/mbp.htm 

NEW This site will be music to the ears for 

any fan who can get past the graphic 

cacophony. With more than 1,500 music 
and audio titles—including books on per- 
cussion, guitar, and voice technique; the 
business of music; music history; instruc- 
tional videos; and jazz—this site is a musi- 
cian’s delight. Searchable and browsable, 
with bargain specials each month. 
CONTENT 3 DESIGN 2 LINKS 4 OVERALL 3 


LINKS 3 OVERALL 5 


CODY’S BOOKS 

www. codysbooks.com 

Support your local independent bookstore 
on the Web. Well, it may not be your local 
store, but Cody’s is one of the nation’s 
largest nonchain booksellers and an out- 
spoken defender of its vanishing breed. 
Its physical store in Berkeley stocks some 
140,000 titles, but it will gladly order any 
of the same 1 million-plus items that Inter- 
net megalith Amazon.com will. Browse 
Cody’s shelves by subject, or check out 
staff suggestions. Online ordering is easy, 
too (we liked the store’s defense of giving 
out credit card numbers over the Net). 
CONTENT 4 DESIGN 3S LINKS 2 OVERALL 3 


5S. a ee 
DEALERNET 


www. dealernet.com 
We asked DealerNet to find us a BMW 
2002 for under ten grand, and voila, there 
it was: a blue 1974 with only 10K miles on 
it. (okay, that’s probably 110K, but we 
can dream, can’t we?). Aside from the 
questionable mileage, there’s one other 
glitch: Our dream Car is sitting ona lot in 
North Charleston, South Carolina. Still, if 
you’re flexible about brand 
and model (and geography), 
DealerNet will find the car 
(and price) you want. Linked 
to 700 new and used car 
dealers around the country, 
DealerNet also features a 
specialty vehicle guide, a 
primer on financing, anda 
discount parts and acces- 
sories area. 

CONTENT 5 DESIGN 3 
OVERALL 4 


ON LINE AUTO 
onlineauto.com 
On Line Auto—essentially one monstrously 
large classified ads section—is a fantastic 
resource for finding used cars. All you do 
is enter the make and model you want and 
identify where you live, and up pops alist 
of sellers in your area. Of course, it’s still 
up to you to contact the owner and negoti- 
ate a deal, but you do have a phone, don’t 
you? Sellers can list their cars on OLA for 
free, color photo included. For a laugh, 
cruise over to the Pitstop, a gallery of 
kooky cars and cycles. 
CONTENT 5 DESIGN 3 LINKS 1 


CLASSIC CAR SOURCE 

www. classicar.com 

A car fetishist’s dream: classifieds featur- 
ing thousands of cars and parts (placing 


LINKS 1 


OVERALL 4 


an ad is free); discussion forums (orga- 
nized by make and model); an online swap 
meet; a 40-page listing of restorers, 
parts, and supplies; and lots of other 
links. We found a nice 1915 Ford Model T 
Woodie Wagon for $16,500. As with other 
classifieds (online and not), you have to 
contact the sellers yourself. But when 
some chump’s dangling the keys to a ’58 
Oldsmobile Super 88 convertible in your 
face, who cares? 

CONTENT 4 DESIGN 2 LINKS 4 OVERALL 4 


AUTOWORLD INTERNATIONAL 
www. autoworld-intl. com 

i FW Buy a car without ever leaving your 

computer! For purchases from 

Buicks to Beemers, these guys will truck 
your car directly to your driveway. The 
selection of used and new cars is limited 
but detailed (model, year, engine type, 
mileage, condition, color, price). Make 
your selection and stay tuned for “exact 
details” by e-mail. AutoWorld also offers 
to arrange financing and buyer pick-up at 
local dealers. 
CONTENT 3 DESIGN 2 LINKS 1 OVERALL 3 
VIRTUAL AUTO PARTS STORE 
www. cruzio. com/~vaps 

NEW Brace yourself: Before inquiring 

about the price and availability of 

replacement parts (new or remanufac- 
tured) for your American or imported car, 
truck, or van, you have to complete an 
incredibly detailed form. A dozen monthly 
specials are advertised, but since there’s 
no online catalog, it helps to know the dif- 
ference between a gasket and a Seal. Tes- 
timonials from satisfied customers in 
Romania and Japan lend credence to the 
claims of global service. Spanish and Ger- 
man versions available. 
CONTENT 3 DESIGN 2 LINKS 1 


HEMMINGS MOTOR NEWS 
www.hmn.com 

T cy For the car fetishist in all of us. The 

“bible” of collector car hobbyists 
may never put its entire 800-page print 
edition of car and parts ads online, but 
you can spot-check under Hemmings’ 
hood. A dozen four-color ads from the 
current issue are displayed, including one 
that plumps for a 1933 Packard 

($225,000) 
while 
another 


OVERALL 3 


pitches a 1955 
T-bird ($34,900). 

Not satisfied? There’s more: Hemmings 
also runs a Store featuring a selection of 
products for the “collector-car enthusi- 
ast,” plus plenty of links. 

CONTENT 3 DESIGN 2 LINKS 4 OVERALL 3 


MALMSTROM HUMMER 
www. malmstromhummer.com 

NEW Picture yourself tearing up the pave- 

ment in a HumVee (popularized by 

the Gulf War and Arnold Schwarzenegger). 
The dream can be yours for a mere $43K. 
This New York-based factory-authorized 
outlet directly ships new, used and demo 
models. Get the lowdown on all compo- 
nents, parts and features; tell them your 
specs, and they’ll customize to order. Tell 
them Ah-nuld sent you. 


CONTENT 3 DESIGN 3 LINKS 3 OVERALL 3 


CLOTHES 


R.E.I. 

www. rei.com 

Outdoorsy types are the biggest hardware nerds in the 
world. Don’t believe us? Just visit the online home of this 
West Coast mail-order and retail chain. You’ll find all the 
gear you could possibly need for the Three C’s (camping, 
climbing, cycling), plus boots, outerwear, anda dis- 
turbingly complete line of kayak paddles. Click on the 
item you want, and you’ll get more specs than you can 
shake a Leki Super Makalu Cor-Tec Trekking Pole at. And if 
that’s not enough, you can call up detailed comparison 
charts for boots, tents, and other product categories, 
with all the specs laid out side by side. There’s evena 
handy collection of annotated links. Every shopping site 
should be this complete and useful. 


CONTENT 5 DESIGN 5 LINKS 4 OVERALL 5 


INTERACTIVE CUSTOM CLOTHES COMPANY 
www.ic3d.com 

NEW “Custom made jeans... because you’re not aver- 

age, you’re unique” —which is just what we’d say 

about this site. Choose jeans ($75—$80) in organic cot- 
ton or “eco-hip” cotton/recycled (made from green plas- 
tic soda bottles!). To get the perfect fit, you must endure 
a six-part detailed self-measuring (ICCC recommends that 
you have a friend help you with the crotch measurements). 
The jeans are made by union workers in New York City. 
Kathy Lee Gifford, eat your heart out. 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 4 


WORLDWIDE JEANS 
www. netmart.com/quantum/jeans 

1 EW Not to be confused with Letterman’s Worldwide 

Pants, Worldwide Jeans is the go-to place for dun- 

garees. You can be loose, relaxed, or just straight with 
the full 500-series selection of gen-yoo-wine Levi’s, or 
two Lee jeans styles. Plenty of pictures, colors, and siz- 
ing charts make jean selection comfortable. There’s also 
a 12-college shop of licensed sweats, T’s, and caps, and 
a trio of cheesy “art” gifts. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


SOHO DESIGN SHIRTS 
www. infomall. org/sohodesign/aids. html 
NEW Like the T-shirt and the 
message it hawks, this 
page is very simple, very 
black-and-white. The “STOP 
AIDS” T—which features a 
pair of scissors cutting a 
snake in half—was designed 
by the late artist Keith Haring 
(who died of AIDS in1989). 
Six bucks from the $19.99 
price tag goes to AMFAR, the STOP GDS 
AIDS Research Group. SDS reports that the site has raised 
$70,000 for AMFAR already. 


CONTENT 3 DESIGN 2 LINKS 1 OVERALL 3 


STEFANELLI CUSTOM MADE SHIRTS 
www. ats. it/stefanelli 

NEW For nearly 50 years, Florence-based Stefanelli has 

been crafting Old World, custom-fitted, luxury 

dress shirts. Measure your torso for an exact fit, then 
cast your discerning eye on a dozen cotton fabrics, nine 
collars, and numerous cuff and pocket options, with an 
embroidered monogram. For $100 the silver fil-a-fil exec- 
utive-width stripes with Diplomatico collar can be on your 
back in a week. But without pictures, it’s hard to visualize 
how swank you’|l look. 


CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 


INTERNET MALL 
www. internet-mall.com 

NEW Encompassing more than 27,000 stores, this is the 

city that lucre built—and also quite possibly the 

mother of all malls. How to keep from getting lost amidst 
all this consumerist splendor? Internet Mall helps you by 
dividing its merchandisers into 12 “floors” (under such 
intuitive heads as Crafts & Hobbies, Fashion, and Food & 
Beverages) and providing a search engine. If you have 
time, patience, and a muscular mouse-clicking finger, 
Internet Mallis a great place to hunt down pretty much 
anything you’d care to buy. 

CONTENT 5 DESIGNS LINKS 5 OVERALL 4 


VIRTUAL EMPORIUM 
www. vemporium.com 

NEW Shop till you crash! Try your luck (and your com- 

puter’s memory capacity) by downloading details 

on 3 million products from 160 secure shops (including 
such big names as Saks Fifth Avenue, Disney Store, For- 
tunoff, and NordicTrack) in10 shopping “zones.” The Gift 
Picker searches the bazaar by subject and price. A flash- 
ing Deal Monitor rotates name-brand specials, from cigars 
to wine. Too bad the whole megillah is so unwieldy, with a 
crowded design and no master index. 
CONTENT 5 DESIGN 3 LINKS 4 OVERALL 4 


DIGITAL REALTY 
www. digital-realty. com/e-com 

NEW A well-organized 32-shop mini-mall with a decidedly 

British flavor. The obligatory Amazon.com Books, 

Virtual Vineyards, Tower Records, FedEx, and Lands End 
are here, as are the U.K.’s Hamley’s Toys, British Midland 
airline, three English wine merchants, and Bras Direct, 
which advertises a “scantily-clad screensaver popular 
with teenage boys.” Each shop is autonomous, but most 
offer international shipping and secure transactions. 
CONTENT 3 DESIGN 4 LINKS 4 OVERALL 3 


VIAMALL 
www. ishops.com 
NEW Viamall is the shopping area of Viaweb, a start-up 

that sells software purporting to be the “fastest, 

easiest way to open an online store.” You’ll find an eclec- 

tic mix of 110 mostly little-known vendors, who vend more 

than 41,000 products. A few big-name establishments 

use the software, including such retail stalwarts as Virgin 

Interactive, Frederick’s of Hollywood, and gourmet food- 

makers Dean & Deluca. 

CONTENT 3 DESIGN 3 LINKS 4 OVERALL 3 


INTERNET PLAZA 
internet-plaza. net 

NEW A virtual mall where you can’t always buy what you 

find online, and where the browsing is too painfully 

cute for our tastes. Go to Plazatown—a directory of stores 
that sports a faux Main Street feel—and you’|l find FAO 
Schwarz on Kids’ Way, Virtual Vineyards at Gourmet Lane, 
and Amazon.com Books on Book End. For an extra dose 
of saccharine, use the “window shopping” search engine. 
Better online commerce and new advertising copywriters 
are on our shopping list. 
CONTENT 2 DESIGN 2 LINKS 4 OVERALL 2 


Video Chat with CU-seeMe... I's Like Being There! 


VIDEO CHAT for the NET 


MAGAZINE 


(U-SeeMe is the award-winning video chat software that 
has everyone talking. See and hear your friends or your 
family live on the Net. Video chat with your girlfriend in 
LA, your cousin in Paris or your boss at the office. All 

you need is a Windows or Macintosh PC equipped with 


a modem and sound card. Add a video camera and they can see you, too. 


Join a video chat community focused on your interests, or start your own with 

the White Pine Reflector server software. Public Internet conferences let you meet 
and chat with new people, watch live cybercasts, even see the latest shuttle mission 
live. Private conferences let you do whatever you want. If you think Internet text 
chat Is fun, you've gotta try it with live video! 


New features provide clearer audio, faster video, and improved bandwidth manage- 


pres ment. Plus, it’s easier than ever to set up and use. Visit our web site for a free trial! 


White Pine 


Keeping You Connected 


NASDAQ: WPNE 


TRY IT FOR FREE! 
WWW.cuseeme.com/pub/cu-theweb.html 


800-241-PINE(1463) 


WHITE PINE SOFTWARE 
U5: 603-886-9050 © Europe: +33 4.93.59.43.43 


CU-SeeMe is a registered trademark of Cornell Research Foundation. 
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STACY OSBAUM 


Notes from the Electronic Underground 


Tuning into the Dust Brothers, Future Sound of London, and Oval 


HEN IT COMES TO GATHERING 
snatches of sound, lots of 
electronic artists (such as 
the Chemical Brothers and 
Orb) never look beyond their 
record and tape collections or 
the buttons on their digital tape 
recorder. But some experimental- 
ists like the Dust Brothers, Future 
Sound of London, and Oval—as 
well as some amateur DJs—have 
found a new source: The Web. 
Until the mid-’80s, when the 
digital sampler became commer- 
cially affordable, musicians relied 
on tape loops and Splicing to 
weave found sounds into their 
compositions. Avant-gardists like 
Karlheinz Stockhausen and Holger 
Czukay (Can’s bassist and tape 
engineer) incorporated samples 
into their works in the 1960s, 
paving the way for ambient pio- 
neer Brian Eno to sample radio 
voices and international singers. 


And by the late 1970s/early 1980s 


hiphop’s most famous artists 
were deconstructing old- 
school vinyl; listen to 
gurus like Grandmaster 
Flash and Afrika Bam- 
baataa, and you’ll hear whole 
songs broken down into beats, 
riffs, and vocals and then 
reassembled into something new. 
Sampling became as vital a 
musical element as any traditional 
instrument. So it’s only natural, 
given the Web’s cut-and-paste 
nature, that electronic bands 
should begin to exploit the Inter- 
net for its libraries of samples 
(offered in RealAudio, WAV, and 
MIDI file formats) and for its 
sound-swapping potential. 


DUST BROTHERS, FSOL, AND OVAL 


Take electronica producers John 
King and Mike Simpson (a.k.a. the 


Dust Brothers), who broke new 
ground with their pioneering sam- 
pledelic techniques on the Beastie 
Boys’ 1988 release Paul’s Bou- 
tique and were recently nominated 
for a Grammy for their multigenre 
crosscutting work on Beck’s block- 
buster Odelay. Now they’re check- 
ing out the Web. 
Simpson, whose 
Macintosh computer 
serves as the core of 
his recording system, 
has tapped the Net on 
several occasions. “| 
often use the Net to get 
the latest versions of the 
software and drivers that 
my system requires... | got 
sounds from someone’s 
site [to convert into] updated 
samples for use with the Dr. Octa- 
gon Enhanced CD,” he admits. 
The ambient-noir duo of Garry 
Cobain and Brian Dougans (a.k.a. 
Future Sound of London, or FSOL), 
among the most techni- 
cally innovative elec- 
tronic acts, don’t just 
use the Web—they rely 
onit. Their futuristic 
concert broadcasts— 
transmitted live to radio stations 
via ISDN lines—have been aired 
around the world since 1993. 
Dougans accesses the Web regu- 
larly to snatch various samples 
that make it onto the group’s 
tracks. FSOL’s interactive Web site 
also offers sound files for down- 
load, in addition to noisemaking 
3-D toys. “I’m a pickpocket of 
sounds,” boasts Cobain from his 
London studio, “but! don’t con- 
done theft. | take them and | turn 
them into something new. ” 
Markus Popp, founder of 
Berlin-based Oval, doesn’t want 
people to stop at focusing on his 


be] public domain, so people can 
do their own Oval records,” Popp 
explains. “| think putting out stuff 
online is a good opportunity to 
display the procedural nature of 
the overall effort, 
because [the 
Web is] a much 
more dynamic 
medium than 
just the read- 
only audio 
Co.its 
editable 
and it’s 
updatable. 


sounds; he wants them to manipu- 
late the sounds themselves. In 
keeping with his philosophy, Popp 
and London-based programmer 
Richard Ross created the Oval- 
Process Web site. It offers soft- 
ware for mixing —"s 


Electronica online: Future 
Sound of London (above), Dust Brothers 
(right), and Oval (below). 


as well as pools of audio samples 
that are intended to “effectively 
enable the user/audience to per- 
form, (re)configure and record 
customized recordings—Oval 
style—by radically restructuring 
the provided audio content on 
an intuitive, yet detailed level.” 
“We declare the approach [to 


It works how we work. Instead of 
just shaping a career with a cus- 
tomized approach, we’re creating 
an environment where people can 
do their own stuff.” Popp released 
a Web-only album (at the end of 
1996) on MINT, the Microsoft Net- 
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The do-it-yourself spirit drives 


work’s online magazine—in addi- 
tion to CDs he’s released on the 
Thrill Jockey label. 


Me " sss | | Also a out | 
Mixman, Modified Studio, M/B NEW bate re te aparty _ | the “musicians only” area for 
ee and suddenly you { — ers 
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lay with the samples and mix it inter i. hrs 
play p mbinter. com/ss7x7 ROCKFETISH 
themselves,” says Electrobop | en _ | www.rockfetish.com 


programmer Francois Balmelle. | cofounding the Milarepa organization, and _ | “Know what the Web needs?” asks 
; oo ie publishing their own magazine. Read their | ‘mm this site’s tagline. “One more page 

Mixman’s director of market- INERT DANCE BYTES _ story here, check tour dates and lyrics, or dedicated to music and ’zine reviews (hard- 
: www2. hawaii. edu/~pimmel/devel/ view early TV appearances at this Shock- | core, ska, punk, noise, thrash, alternative, 
Ey ROD TODIGS  NOWEVET NECOe main. html i wave- gues Paes | blah, blah, blah... filled with opinionated, 
With grunge dead, expect to hear CONTENT 3 DESIGN 3 LINKS 14 | egotistical, melodramatic, self-absorbed, 
wea alotofthenext great whitehope— | _ | _| cynical, self-destructive opinions.” Well, 
i. electronica—on the radio and at techno- BABYFACE © at least they know what to avoid. Rock- 
tier. “When a new way of creating | oriented internet sites. Inert Dance Bytes, | members. aol.com/icefm/babyface.htm Fetish’s well-designed site offers reviews 
music comes along, there will be one of the better sites dedicated to “dance | With schoolboy good looks, anarse- | and interviews that focus on old-school _ 

7 culture,” proudly displays flyer art, sam- # nal of hooks, anda voice as smooth punk and indie rock, as well as tapes and 

people who embrace it, while oth- | ples of the latest grooves, updated charts, | asa baby’ s tuckus, Kenneth | | T-shirts for sale, and other links. 


nizes that for many musicians the 
Web remains an unexplored fron- 


ers won’t. DJs who spin vinyl will and complete information on the drugs “Babyface” Edmunds took al CONTENT 3 DESIGN 3 LINKS 4 
: saa associated with this scene. home three Grammies this 
be opposed; others will say it’s CONTENT 5 DESIGN 5 LINKS 2 year (bringing his total to ROUGH GUIDES TO MUSIC 


nine). But his fanbaseisn’t _ | www.roughguides.com/music 

limited to screaming teens: , The Rough Guides organization, best 
The line of musicians clamor- | | Mee known for its travel books, is making 
ing for his golden songwriting ‘aja foray into the dark, uncharted regions of 
stretches around the Hall of | online music guides—and has made a rea- 


a whole new method of musical 


THE DIGITAL DREAM 
expression, using the computer, www. openworld. co. uk/staff/dd 


the samples, your ability to put Quick, what word associations come 
* to mind when you read the names 


in your own samples. ” Biosphere and Black Dog? If you answered | Fame. This site tracks his By | sonable effort to keep current. RGTM lets 
That leaves plenty of room _ Pauly Shore and Led Zeppelin, you’re out career with text and photos, | you tune into (eecc jazz, classical, rock, — 
_ of touch but by no means alone. These are | butno sound samples. and world music; but so far only the rock 
for young electronica upstarts to the names of two electronica bands. With | CONTENT 4 DESIGN 3. | section has any depth, with 1,100 bands 


capitalize on the Web’s still under- | ver 200 CD reviews and definitions of the | LINKS 3 : : | listed. A commendable effort, though it’s — 
various subgenres (ambient, trance, trip not as delightfully arcane as Trouser Press 


utilized supply of digital sound hop) within electronica, Digital Dream— CS | (ww.trouserpress.com).. 


samples. But they’d better act named after an international radio show— / A CONTENT 3 DESIGN 3 ee 4 
is a good place to get started figuring | SOUNDZ oo 

now before the new technology these new sounds out. www.soundz.com ——«w™ CLASSICAL 

-hat. CONTENT 3 DESIGN 3 LINKS 1 FYPF Billing itself as “the music nexus,” 

pest aioeas _ : Wl Soundz neatly categorizes and orga- BMG CLASSICS WORLD 
-nizes all things music—interviews, cyber- | www.classicalmus.com 

] H E S | ] E S casts, reviews, links by genre or artist, | [RRR Describing this site as only a ice | 
HYPERRUST NEVER SLEEPS venue information, daily news, and origi- | '™ would be like calling Beethoven only 


OVALPROCESS hyperrust. org nal features. The intuitive groupings set it | a composer. Sure, you can purchase any 
www. ovalprocess.com Don’t confuse this site with Hyper- , . : a 
FSONLINE: ELECTRONIC BRAIN | real (the raver’s online resource)— 


www. vmg.co.uk/fsol though with Neil Young’s roving musical 
MODIFIED STUDIO directions, it’s anyone’s guess what he’s 
www. modified.com uptothesedays.Inanycase,HyperRust | | li 
MIXMAN is a harvest of newsgroup and mailing list 
www. mixman.com posts related to various aspects of Neil— = 
M/B INTERACTIVE ELECTROBOP 767 tours, new releases, sightings, lyrics, = 
www. mbinter.com/ss7x7/bop.htm chords, discographies, gig reviews, and = 
RES ROCKET SURFER links. Exhaustively researched. Guess = 
woven tegrockel com _his fans never sleep, either. w 
CONTENT 5 DESIGN 5 LINKS 3 = 
—— — a 
When she isn’t mens music for ON THE STRENGTH OF THE DOO RAG > 
the L.A. Weekly, Option, Detour, w.grandroyal.com/BeastieBoys a 
and Magnet, writer Stacy Osbaum i] In the beginning they were juvenile ‘iy 
etl Jerky Boys prototypes set toa 8S 
(osbaum@aol.com) listens to it hip-hop beat. From such humble origins, = 


just for fun. Send e-mail comments | the Beastie Boys have risen to become 
. ” ‘ Godfathers of the music scene—owning 
to music@webmagazine.com. their own record label (Grand Royal), 
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THE 


INEVITABLE 


of BMG’s thousands of classical selections | evant music festival, but that can’t stop 
here, but you can also link to almost every | the hippies from protecting their electronic 
‘major symphony in the world, download shrine. Here, you canread multiple “| was 
MPEG audio samples, and check the tour | there, man” posts and get details on land 
schedules of top classical performers. If | disputes and pretty much anything else 
you think afugueisonemember ofthe | having to do with the concert. Woodstock 
Fugees, browse the classical dictionary or | memorabilia also for sale. 

read the primer onclassical music history. | CONTENT 4 DESIGN 3 LINKS 3 


CONTENT 5 DESIGN 4 LINKS 4 . 
FESTIVALS 
INSTRUMENT JOKES 


www. mit. edu/people/jcb/jokes- - E! ONLINE’S 
If the musician in your life has thrown | TOP 50 MUSIC FESTIVALS 
asl his or her ego around too often, print | www.eonline.com/Hot/Features/Festivals 
out a few jokes from this site and sprinkle NEW It’s summertime and the living is 
them around the practice room. An equal md easy. Music festivals abound. The 
opportunity razzer, this gray-backgrounded | troubleis, you don’t know what’s playing 
site categorizes its thousands of jokesby | where. Now 
instrument, with an accent on classical E! Online has 
music (violins, cello, tuba, etc.). Perfect done your 
for bringing that professorial Schroeder- research for 
type down to earth. you. This site 
CONTENT 4 DESIGN 1 LINKS 1 _| lets you locate 
i. _ festivals by 
THE CLASSICAL MUSICPAGES | region, date, 
w3. rz-berlin. mpg. de/cmp/classmus. html or music genre 
What’s worse than the paucity of classical | (classical, 
music on the Internet? The dull look of the rock, jazz, 
few sites that do exist. Toits credit, The ‘| blues, folk) 
CMP posts a vast amount of information for the hottest 
on composers, movements, styles, and happenings 
instruments (almost all excerpted from { intheUS. 
the Grove Concise Dictionary of Music). | between April / 
Unfortunately, everything’s set against a andOctober. |} | 
stupefying gray background, and there’s Obtain the 
noactualmusictohear. __ lowdown on — 
CONTENT 4 DESIGN 2 LINKS 1 who’s playing, ee and oe with 
useful details like how much it costs and 
RCo Sa | whom to call for more info. Only problems: 
~~ __| As the title tells you up front, E! Online 
DANNY’S CLASSIC ROCK LINK PAGE | only covers the top 50 fests; and the links 
www. lick. pvt.k12.ca. is aabtonad weren’t working when we tried em. 
frame.html | CONTENT 4 DESIGN 4 LINKS 2 
Fora high- -school kid, Danny sure 
knows alot about music made well | FESTIVALFINDER 
before he was born. Visit the Led Zeppelin | www. festivalfinder.com 
greatest lyrics generator or any of the 300- For a comprehensive list of music 
, oe — : festivals in North America, check out 
the 1,300 events catalogued here. You can 
search by genre or use the search feature 
to locate festivals by date, location, per- 
former, or festival name. Brief write-ups 
supply the relevant details plus directions 
to the locales, but they don’t link to any 
official festival sites. To its credit, Festival- 
Finder changes daily and lets you limit the 
number of hits. 
CONTENT 5 DESIGNS LINKS 1 


plus linked sites on this colorful page to GENRES == 2 
see for yourself. And we’re not just talking 
-Stones/Doors/Dead links either: Make or | THE METAL INQUISITION 
‘renew acquaintances withthe late, great | www.optera.com/~gothmog 
Lowell George (of Little Feat), J.J. Cale, If Beavis and Butthead downed some 
Sopwith Camel, anda multitude of their _ wea’ Dad acid, watched all the Faces of 
-obscurerock&rollhrethren. Death movies, and took a quick course in 
CONTENT 4 DESIGN a LINKS 5 HTML, they might come up with something 
like The Metal Inquisition (a.k.a. Thrash 
EXPERIENCE HENDRIX INTERACTIVE for Satan). But this is no joke. You’ll find 
www. jimi-hendrix.com  . links to bands with names like Goatpenis, 
in life he was “Stone Free,” signing The Darkening, and Autopsy, as well as to 
ah | contracts with yone wh Hees various record labels like Necropolis and 
hima pe fter | |, | Earache (No, DreamWorks isn’t here). 
nasty legal battles ensued. Recently, on CONTENT 3 DESIGN 3 LINKS 5 
trol of his estate was awardedtohisfam- | 
ily, and this official site is one of their first | INTERNET GHETTO BLASTER 
projects. Scheduled for monthly updates, | www.igb.com 
the first issue is easy on the eyes but light Not quite as arresting as its name 
on substance, ‘cept for some insider info Iamall Suggests, IGB serves as a sounding 
-onestate projects and the opportunity to board for fans in the hiphop community. 
buy official merchandise. We’ll oe Think Wu-Tang is tha bomb? Preach it here. 
“Wait ’TilTomorrow.” Read CD reviews, participate in polls, or 
CONTENT 3 DESIGN 5 LINKS 1 check out opinion columns on the state of 
the groove. Nice design, but we docked 
1969 woonsT ock = AND ART | the site points for the confusing menu of 
FESTIVAL | _ options, worded in the obligatory jargon: 
www. woodstock69. com | “1 Time 4 Ya Mind,” “Power Cypher,” and 
Aninvestment firm recently bought “Rock the Spot.” Whatever. 
the original site of this culturally rel- | CONTENT 3 DESIGN 3 LINKS 2 


To find festivals by 
month: 


Find by month | 


ROBERT BABBONI 


Bootlegger Blues 


Record companies put the vise grip on Net music 


ITH A SPIFFY NEW electron- 
ica-tinged sound, a stage 
show that includes unautho- 
rized satellite downloads, 
and cosmopolitan art-guy tude, 
U2 should be all over the Web. 
And for a few days last November, 
it was—when some scamp in Hun- 
gary illegally uploaded onto the 
Net 30-second samples of “Dis- 
cotheque” and “Wake Up Dead 
y Man,” lifted from 
the Irish band’s 
1 then-unreleased 


a forgettable fire, and even resur- 
faced on pirate CDs available in UK 
record stores at ten bucks a pop, 
much to the dismay of Island 
Records, the group’s label. 
Bootlegging has kept pace with 
technology ever since Thomas Edi- 
son’s cylinder recorder preserved 
sound bites from the 1901-03 
Metropolitan Opera seasons. And 
from the recording industry’s 
point of view, the Internet is the 
scariest thing to come down the 
pike since digital taping. But 
though you’d think the Net’s free- 
wheeling distribution system 
would have blown away copyright 
protections like so much dust, the 
industry has so far managed to 
stay ahead of the bootleggers. 
The credit (or blame) goes toa 
new hard-line laid down by the 
recording industry and its mouth- 
piece, the Recording Industry 
Association of America (RIAA). 
Last year the labels asserted 
“complete and exclusive rights” 
for using their artists’ work on the 
Internet through the Digital Perfor- 
mance Right in Sound Recordings 
Act of 1995. Under the Act, online 
publishers and even fans who 


want to put a band’s music on the 
Web must get permission in ad- 
vance. And it’s working: Thanks 
to vigorous policing by the major 
record labels and the RIAA, only a 
few diehard sites still offer down- 
loadable musical samples; once 
there were scores of such pages. 

If your Web site contains 
music, whether it’s a10-second 
Sample or a complete song, 
you’ve probably received what the 
RIAA coyly refers to as an “educa- 
tional letter,” suggesting in no 
uncertain terms that you knock it 
off. According to Frank Creighton, 
the RIAA’s vice president and 
associate director of anti-piracy, 
the organization’s biggest concern 
is the full-length sound recordings 
of near-CD quality achievable 
through MPEG compression tech- 
nology. “Once it’s up there,” he 
Says, “you have the potential for 
millions of redistributions 
to take place in the blink 
of an eye,” a prospect he 
finds “frightening. ” 


FAIR USE VS. BIG MONEY 


“Copyright infringement is 
your best entertainment 
value,” proclaim Bay Area 
culture hackers Negativ- 
land, whose book Fair 
Use: The Story of the Let- 
ter U and the Numeral 2, 
documents their costly 
copyright run-in with U2, 
Island Records’ legal 
department, and radio 
personality Casey Kasem. 
In the summer of 1991, 
Negativland released a 
single called “U2” whose 
cover featured a photo of 
a U-2 spy plane, the let- 
ters “U2” in large block 
type, and Negativland’s 


BY RICHARD GEHR 


name in small print; the disc itself 
contained 35 seconds of a U2 song 
and a pirated sound clip of a foul- 
mouthed Casey Kasem. For col- 
lage artists like Negativland, the 
issue is “fair use”—“the right to 
appropriate freely for purposes of 
parody or commentary.” Faced 
with massive potential legal 
expenses, the band agreed to set- 
tle out of court. But even though it 
lost the battle, the group sees a 
delicious irony in U2’s subsequent 
use of similar artistic strategies 
during the “Zoo Tour” of a couple 
of years back. “We taught them 
everything they know,” quips Neg- 
ativland member Mark Hosler. 
The Net ripples with another 
sort of (presumably) copyright- 
infringing horde: tape traders who 
upload want lists and seek out 
bootlegged concert recordings and 
pirated studio “rarities.” More 


than 100 Web sites include “boot- 
leg” in their description. At these 
sites, and in newsgroups like 
alt.music.bootlegs, fans swap 
concert tapes with apparent 
impunity. While bands such as the 
Black Crowes, the Grateful Dead, 
Metallica, and Phish have given 
fans the go-ahead to tape their 
shows, at least half of the tape 
trading on the Net is devoted to a 
gray area involving bands that 
haven’t granted such permission. 
Indeed, until recently, the Net 
was a Cayman Islands-like haven 
for bootleg CDs. But in late March 
the U.S. Customs Office, assisted 
by the RIAA, effectively shut down 
the most visible online source for 
bootleg CDs. Based in San Marino 
(a Monaco-size independent 
country near the coast of Italy) 
but operating out of 12 countries, 
Kiss the Stone, a leading live CD 
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label, took advantage of its home 
country’s liberal copyright policy, 
offering hundreds of unauthorized 
titles to Web shoppers. U.S. Cus- : 
toms agents seized some 800,000 coy 
alleged bootlegs from the label’s 
Florida distribution center, and 
the local U.S. Attorney charged 
13 individuals with conspiring to 
manufacture, import, and distrib- 
ute contraband. After the raid, 
Kiss the Stone held an online fire 
sale and promptly closed up shop. 
Although record companies 
object to bootlegs on principle, 
many groups have found it an 
excellent source of free publicity. 
Carnegie Mellon University com- 
puter science student Scott Kur- 
land’s PegLeg Project (PegLeg = 
MPEG + bootleg) takes advantage 
of Phish’s enlightened attitude 


NEW Politicians had never heard 
the phrase “campaign 

finance” and the word “reform” 
in the same sentence before 
Common Cause came along. A 
nonpartisan lobbying group dedi- 
cated to promoting accountable 
government, Common Cause 
casts a critical eye on Congress 
and, by way of its ultra-friendly 
Web site, invites you to do the 
same. Follow “The Money Trail” 
to see how deep our govern- 
ment’s money addiction runs, 
find out whether politicians who 
talk the reform talk actually walk 

| the walk, or take a quiz to see 


CONTENT 5 DESIGN 5S LINKS 5 OVERALL 5 


www. commoncause. org 


toward concert taping, offering 
two complete sets by the Vermont RECYCLER’S WORLD 
quartet on his site. www. recycle. net/recycle 


NEW Recycler’s World grew out of the 
Recycler’s Exchange, an online mar- 
ketplace geared toward garbage fiends 
who buy, sell, and trade recyclable com- 
modities, used materials, and collectible 
items. With primers on why recycling is 
worth everyone’s while and which materi- 
als are hard to recycle, this site has some- 
thing for recycling newbies and experts 
alike. The market for nonferrous metals 


And so the cat-and-mouse 
game continues: Tape fiends 
argue that bootlegs have histori- 
cal value and that anyone inter- 
ested enough in a band to track 
down static-filled, second-rate 
audience tapes will eventually 


ee is to die for! 
spring for the legitimate product. CONTENT 4 DESIGN 2 LINKS 4 OVERALL 4 
Considering that the rise in video INDIGENOUS ENVIRONMENTA 
rentals has been matched by an NETWORK | 
oraibi. alphacdc. com/ien 


upswing in movie theater atten- 
dance, you’d have to be an indus- 
try watchdog or a music-biz white folks, the Indigenous Environmental 
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. “ia throughout the 
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+ ness of Mother 
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THE SITES 


while respecting 
DIGITAL PERFORMANCE RIGHT IN 


traditional cul- 
SOUND RECORDINGS ACT 
www. kohnmusic.com/booksupp/ 
DigPer95.html 


NEW Proving that environmentalists 
aren’t just a bunch of privileged 


boasts detailed 
reports of envi- 
ronmental haz- 
ards in native 
communities, organized by element 
(Water, Fire, Earth, or Air). It’s a way to 


KISS THE ST ONE approach a familiar set of problems witha 
www. kts. it new set of lenses. | 
NEGATIVWORLDWIDEWEBLAND CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 
www. negativiand.com : 

THE PEGLEG PROJECT OZONE ACTION 
www.cs.cmu.edu/~skurla/pegleg/ www. ozone. org : 
PegLeg-Disabled NEW Though scientists continue to debate 


wil the state of the ozone layer, Ozone 
Action is sure the sky is falling—and the 
group has plenty of facts to back its posi- 
tion up. This site outlines the facts in 
frightening detail, with briefs on climate 
change, the health effects of ozone deple- 
tion, and point-by-point info for people - 


Richard Gehr writes about music 
for the Village Voice, SPIN, and 
Rolling Stone. Send comments to 
politics@webmagazine.com. 
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who care about the difference between 
CFCs and HCFCs. One quibble: We wish 
Ozone Action were as detailed about its 
own funding and origins. 

CONTENT 3 DESIGN 2 LINKS 3 OVERALL 3 


PARTY LINES 


EMPOWER AMERICA 
www. townhall. com/empower 
NEW Anyone who prefers bootstraps to 
handouts will find food for thought 
at this no-frills public policy site. EA, a 


group cofounded by neo-conservatives 
William J. Bennett and Jack Kemp, claims 
to promote “progressive-conservatism” 
(a phrase that begs more questions than 
it answers). Whatever you call it, 
Empower America has strong opinions on 
issues like affirmative action, enterprise 


| Zones, and immigration. 
CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


RIGHT ON THE WEB 
rightweb.com 
NEW Supplying everything you need to 
Mek’ SUrf the right side of the Web, this 
compilation of links to conservative 
resources provides quick clicking to sites 
dealing with religion, right-to-lifers, and 


of course Rush Limbaugh. Be sure to check 


out the Right Flicks, which presents the 
“best movies ever produced without lib- 
eral bias.” Top picks include Dead Poets’ 
Society, National Lampoon’s European 
Vacation, and The Blues Brothers. Huh? 


CONTENT 3 DESIGN 4 LINKS 4 OVERALL 4 | 
‘MADE IN THE 7 


U.S.A. 


www. madeusa. org 
Home base 
NEW for patriotic 


ing a host of issues 
such as NAFTA, , 
the homeless, and child labor, this site— 


¢ International 
Leadership 


and the foundation behind it—hopes to 
keep America competitive in the global 
economy by promoting consumption of 
U.S. goods and services. Complete with 
lists of links to a sampling of American 
manufacturers, this site will show you just 
how much difference a label can make. 
Free traders beware. 


CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


LIBERALS & LIBERTARIANS 


www. batnet. com/liberty /liberal 

NEW In the true spirit of emancipation, 

this site breaks down the walls 

between proponents of Big and No Gov- 
ernment. Including a list of the top ten 
political issues that liberals and libertari- 
ans agree on (Number one: “That Newt 
Gingrich sure can make an ass out of him- 
self”), as well as FAQs and quotes from 
freedom-lovers like Henry David Thoreau, 
L&L argues that mixing liberal concerns 
with practical libertarian policies makes 
for a potent political cocktail. 
CONTENT 3 DESIGN 2 LINKS 5 OVERALL 3 


DEMOCRATIC PARTY ONEMINUTE 
SPEECHMAKER 
www. europa. com/~bknotts/ 
speechmaker. html 

NEW Ad-libs for the addle-brained. Rank 

rhetoric rules at this one-sided site 

where you fill in the blanks of political 
puffery. Use pull-down menus to blame 
Republicans or Rush Limbaugh for cutting 
a variety of social programs, while shame- 
lessly praising Clinton’s intermittent 
obstruction of GOP efforts. E-mail your 
speech to Dick Gephardt when you’re 
done, and check out C-SPAN to see if 
you’re his newest speechwriter. 
CONTENT 3 DESIGN 2 LINKS 1 OVERALL 2 


POLITICAL WEBZINES 


CAPITOL HILL BLUE 
www. capitolhillblue. com 

NEW Not the adult version of Anony- 

mous, but a political Webzine 

from a former newspaperman and 
self-described “political agnostic.” 
CHB is chock-full of unbridled cyni- 
cism and smartass spin, delivering 
a daily briefing on the buzz inside the 
Beltway, plus truth-is-stranger-than-fic- 
tion soundbites, opinions on why you 
should bother voting, daily historical high- 
lights, and much more. The perfect mix 
of political information, agitation, and 
condemnation. 
CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


EVOTE 


www. evote.com 


If you think politics is the ultimate 
NEW ie r 


game, be sure to bookmark eVote. 
Features include 24-hour inside-the-Belt- 
way coverage of breaking political news, 
fearless features (like one slamming Con- 
gressman Ed Markey (D-MA) for berating 
an expert witness in a Congressional hear- 
ing), timely polls (one recently asked 
whether the Supreme Court should find 
the line-item veto constitutional), anda 
gallery of uproarious political cartoons. 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


FREEDOM WRITER 
www. berkshire. net /~ifas/fw 

NEW Taking “a hard look at the hard 

right,” Freedom Writer provides 

saturation coverage of conservative 
excesses. Published by the Institute for 
First Amendment Studies, “a non-profit 
organization devoted to protecting First 
Amendment freedoms with a particular 
emphasis on the separation of church and 
state,” it’ll tell you all about the discovery 


_ of anti-abortion propaganda in boxes of 


Cap’n Crunch cereal (we’re not kidding) 
and about how some women believe cer- 
vical cancer is a punishment from God. 
CONTENT 3 DESIGN 2 LINKS 3 OVERALL 3 


SPEAK MAGAZINE 
www. geocities. com/CapitolHill/8826 
f cy A forum for frustrated political writ- 
ers, this bipartisan ragis dedicated 
to the opinions of average people instead 
of ivory-tower editorial writers. Though 
limited in scope—and (at times) writing 
talent—the good intentions behind Rants 
provide an alternative to McLaughlin 
Group-style insiderism. 
CONTENT 2 DESIGN 3 LINKS 2 OVERALL 2 


QUEER POLITICS 


GAY & LESBIAN ALLIANCE AGAINST 
DEFAMATION 
www. glaad. org/glaad 

N cy Media watchdog group GLAAD has 

been fighting for fair portrayals of 

queers since the days when the words gay 
and lesbian weren’t allowed in the daily 
paper. At press time, in the wake of Ellen 
DeGeneres’ much-hyped exit from the 
closet, GLAAD was tracking gay charac- 
ters on TV. Check out a history of GLAAD’s 
victories and get involved with the work 
they still have left to do. 
CONTENT 4 DESIGN 5 LINKS 4 OVERALL 4 


LESBIAN MOTHERS SUPPORT 
SOCIETY 

www. lesbian. org/lesbian-moms 
Humorously dubbed “Mommy Queerest,” 
this friendly, comprehensive site is a must 
see for families with same-sex parents. It 
includes resources dealing with custody 
issues, access to insemination, and recog- 
nition of lesbian families, as well asa 
healthy affirmation of the two-mommy 
lifestyle choice. Thanks to online activist 
outposts like this one, lesbian mothers 
are no longer being overlooked in the fight 
for gay rights. 

CONTENT 5 LINKS 5 DESIGN 4 OVERALL 4 


THE NATIONAL FREEDOM TO MARRY 
COALITION 
www. freedomtomarry. org 
NEW Preparing for the best and worst 
possible outcomes of the landmark 
gay marriage case in Hawaii courts (Baehr 
v. Miike), the Freedom to Marry Coalition 


has compiled an informative overview 

of the legal issues in need of resolution 
should same-sex marriage be legalized. 
Get updates on relevant laws in various 
States, as well as advice on gay-marriage 
etiquette. There’s even an announce- 
ments page for double-bride and double- 
groom engagements. 

CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


DIGITAL QUEERS 

www. dq. org/home. html 

Recognizing that modern political organiz- 
ing requires modern technology, Digital 
Queers comes to the rescue of nonprofit 
gay-rights groups by procuring computers, 
software, training, and support for the 
techno-poor. Bolstered by a worldwide 
membership of more than1,000 anda 
mission to empower queers by getting 


, them online, DQ gives the term networking 


a whole new meaning. Very handsomely 
designed with a green, purple, and white 
color palette. — 

CONTENT 4 LINKS 2 DESIGN 4 OVERALL 3 


LAMBDA LEGAL DEFENSE AND 
EDUCATION FUND, INC. 

www. thebody. cont /lamisday/tambda. html 
Long-time defenders of queer civil rights, 
Lambda is a reliable source of data and 
expertise on the struggle of lesbians, gay 
men, and people with HIV to be treated 
fairly in the workplace, the military, and 
the rest of society. This graphically drab 


_but authoritative site provides legal back- 


ground on issues like legalized gay mar- 
riage and anti-gay ballot initiatives. Lambda 
itself is one component of The Body, a 
resource site that features an amazing 
quantity of high-gauge scientific informa- 
tion on HIV and AIDS. 

CONTENT 4 LINKS 3 DESIGN 3 OVERALL 3 


RABBLE-ROUSERS 


THE FLAG-BURNING PAGE 
www. indirect. com/user/warren/flag. html 
NEW Championing the First Amendment 
generally and the right to burn the 
American symbol of freedom specifically, 


this site is command central for opposition 
to any anti-flag-burning constitutional 
amendment. In addition to the cute “burn 
a virtual flag” game, Flag-Burning offers 

a comprehensive history of “flag desecra- 
tion in popular culture,” which cleverly 
demonstrates that Congress should have 
better things to do. 

CONTENT 5 DESIGN 5S LINKS 5 OVERALL 5 


NATIONAL ORGANIZATION FOR THE 
REFORM OF MARIJUANA LAWS 
www. natlnorml. org 

NEW After years of political marginaliza- 

tion, the recent passage of Califor- 

nia’s medical marijuana initiative has 
breathed new life into NORML, the group 
of activist stoners who favor legalizing pot. 
With useful tip-sheets on how to avoid a 
drug search, state-by-state listings of mari- 
juana laws, and sober discussions of drug 
testing and medical marijuana, this site 
will help you inhale a little easier about 
your rights to freedom, privacy, and recre- 
ational drug use. 
CONTENT 5 DESIGN 3 LINKS 4 


THE ALTERNATIVE GROUP 
www. mindspring. com/~tag 
NEW Resisting the broad brush that 

paints everyone under 30 as an apa- 

thetic freeloader, the Alternative Group is 

working toward viable public policy solu- 

tions to issues that affect young Ameri- 

cans. With a platform that includes 

revamping Social Security, securing the 


OVERALL 4 


future of student financial aid, and pro- 
moting bipartisanship, this site offers wel- 
come reassurance that there’s more to 
youth politics than MTV’s Rock the Vote. 


CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


PROPAGANDA | 
carmen. artsci. washington. edu/ 
propaganda/home.htm 

NEW This propaganda primer will make 

you as Skilled at ferreting out facts 

as politicians are at dancing around them. 
Arguing that propaganda is no less preva- 
lent today than in Hitler and Stalin’s time, 
Propaganda exposes such tried-and-true 
mind-control techniques as euphemism, 
generalization, and fear-mongering. Billed 
as an “antidote to the excesses of the 
Information Age,” it provides everything 
you need to know to read effectively 
between the lines. 
CONTENT 4 DESIGN 3 


DEMONSTRATOR’S SITE 

www. masdef. org 

If you’ve always dreamed of getting 

hauled away in handcuffs for a good 

cause, this site from the National Lawyers 

Guild presents an excellent introduction 

to civil disobedience. Posting the latest 

news, commentary, and instruction on 

your right to assemble, DS ~ 

explains what to do if you’re 

arrested and identifies legal 

resources galore. There’s no 

€- precedent for lawyers being this 

“@ helpful for free! 

pom CONTENT 5 DESIGN 4 LINKS 3 
am OVERALL 4 


PRO-FIREARM ACTIVIST 
www. intellisys. net/glopicco 

NEW Firearm activists are under 

fire these days. The NRA 

has been laying low and hemorrhaging 
membership ever since being dissed by 
George Bush. Notwithstanding the “You 
Might Be A Redneck If...” jokes and ad 
hominem attacks on Sara Brady, Pro- 
Firearm hopes to restore the flagging dig- 
nity of gun lovers. Load up on information 
about stolen firearms, the argument 
against gun control, and concealed 
weapons laws. Bulletproof vest advised. 
CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 


CAPWEB 

www. capweb. net 

Many official government Web sites are 
worthless, which creates the perfect niche 
for CapWeb, a well-organized and attrac- 
tive guide to Congress that makes finding 
information about the legislative branch 
painless. With links to congressional 
members and congressional mouthpieces 
like The Hill newspaper, as well as lists 
of committees, PACs, and party organiza- 
tions, CapWeb succeeds in making our 
Internet-challenged Congress look pretty 
good in cyberspace. 


CONTENT 4 DESIGN 5 LINKS 5 OVERALL 5 


THE POLITICAL GRAVEYARD 
home. intranet. org/~polygon/tpg 
NEW The ultimate political post-mortem. 
The Political Graveyard offers an 
unusual window into U.S. history by dig- 


LINKS 4 OVERALL 4 


ging up the skeletons of lawmakers past. 
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this dossier on dead politicians provides 


a dizzying amount of obscure information | : 

about our country’s political predeces- 
sors. Find out which politicians ronwalcted a 
suicide, which donated their bodies to sci- 


ence, and which died during a legislative _ 
session. More interesting than it sounds, © 
this site shovels out all the political dirt 
from six feet under. 


CONTENT 5 DESIGN & LINKS 4 OVERALL 4 


REINVENTING AMERICA II 

www. pathfinder. com/reinventing 

It’s too late to participate in this public 
policy simulation game in which 4,000 
players “took charge of the federal gov- 
ernment’s budget” (it ended last Janu- 
ary), but at least you can take a peek at | 
what the players came up with. Thisisa | 
great way to learn about the government’s 
inner workings and to see whether your 
style of governance would increase the © 
national debt. The players’ suggestions 
for government reform will eventually be 
presented to Congress as part of an 


omnibus bill, providing the ultimate lesson | 


in accountability. 
CONTENT 5 DESIGN 5 LINKS 4 OVERALL 4 


WASHINGTOONS 


ANNOY 

www. annoy. com 

Annoyed by the daily drum of political 
bullshit? This deliciously crass site encour- 
ages you to fight back by being annoying 
yourself. Heckle government officials with 
one of several obnoxious postcards, wax 
rude on any issue on the “Gibe” page, or © 
check out cynical satires of the month’s 
most annoying advertising campaign and 
media feeding frenzy. Rife with four-letter 


words, inflammatory images, and merci- 


less tirades on every irritating issue, 
Annoy aspires to “disturb, bother, dis- 
please, trouble or irritate” —but it’s actu- 
ally a whole lot of fun. 
CONTENT 4 DESIGN 5S LINKS 4 OVERALL 5 


POLITICALLY CORRECT BEDTIME 
STORIES 

w3. macdigital. com/macdigital/pcbs 
Political correctness runs amokinthese — 
parodies of “innocent” children’s tales: 
Snow White complains of her dad’s sup- 


port of Reaganomics; the Three Little Pigs | 


are victimized in “a classic scenario of 


nationalistic aggression”; and Goldilocks : 


petitions for a grant to study bears living 
on federal land. Hardly the stories your 
mother told you, these versions of our 
favorite fairy tales (though you can’t call 
them that anymore) will make even the 
most sensitive reader groan aloud. 


CONTENT 4 DESIGN 5 LINKS 3 OVERALL 4 


THE RELIABLE SNORE OF 
WASHINGTONIANS 
members. aol. com/DCSnore 


Inside jokes brought to you from inside the 


Beltway. Spoofing the Washington Post’s 
highbrow gossip column, “The Reliable 
Source,” this site is a keeper for anyone 


who loathes D.C.’s mayor for life, Marion — 


Barry. Arecent feature satirizes the Presi- 
dent’s fundraising scandal by creating a 
White House Inn Web page, which pro- 
motes 1600 Pennsylvania Avenue as a | 
B&B that provides “Fine Accommodations 
for Discerning Donors.” 

CONTENT 5 DESIGN 3 LINKS 4 OVERALL & 
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What Color Symphony? 


Musicians and mathematicians bridge the gap between sight and sound 


MAGINE THAT YOU’RE attending 
a performance of Aaron Cop- 
land’s Appalachian Spring in 


which a color is attached to each 


note, so that the full complement 
of notes, when played sequentially, 
produces a harmonic pattern of 
colorful shapes. Your concert 
experience is not only a sumptu- 
ous feast for the ears but also a 
delectable banquet for the eyes. 
So why haven’t any clever 
technophile artists done it? They 


have. In fact, musicians 

and scientists have been 
experimenting with color music, 
as it’s sometimes called, for hun- 
dreds of years. According to a 
Web site with the mysterious title 
MIMI and the Illuminati, color 
music research got its biggest 
boost from 18th-century French 
mathematician Father Louis 
Bertrand Castel, who believed 
individual tones had natural corre- 
sponding colors. Castel even went 
so far as to propose building an 
instrument called the ocular harp- 
sichord, which would play colors 
instead of sounds. Though Castel 
made a half-hearted attempt to 
build his harpsichord, he consid- 
ered himself more philosopher 
than engineer and left it to others 
to act onhis ideas. A few of Cas- 
tel’s contemporaries did try to 


construct ocular harpsichords, but 


the era’s primitive technology 
doomed their efforts. 


LOCAL SYNAESTHETIC 


Since Castel, other innovators 
have experimented with visual 
music, most notably the Russian 
composer Aleksandr Scriabin 
(1872-1915). According to Web 
pages devoted to the composer, 
Scriabin could perceive a particu- 
lar color when hearing a certain 
tone. For instance, when he heard 
an F#, he saw the color violet. 
This strange and involuntary link- 
ing of the senses, 


known as synaesthesia, may help 
explain Scriabin’s fascination with 
color music. His symphony 
Prometheus: The Poem of Fire, 
which was written to be played 
with projections of colored light, 
even included a line in the orches- 
tration for lights. According to the 
Synaesthesia home page, the 
composer assigned colors to 
tones and scored a color organ as 
a separate instrument. Colors pro- 


duced by the organ were to be pro- 


jected ona screen behind the 
orchestra. 

Today’s advanced computer 
graphics and the mathematics of 
chaos theory have elevated visual 
music to a new level of sophistica- 
tion. MIMI and the Illuminati is 
actually the name of a group of 


modern-day scientists/musicians 
who perform visual music. The 
group is headed by mathematics 
professor and chaos guru Ralph 
Abraham, who came up with the 
idea for MIMI (short for Mathe- 
matically Illuminated Musical 
Instrument). MIMI is still under 
construction, but the group has 
already performed concerts in 
which MIMI and other computers 
generate images. The group pro- 


duces visual music by using super- 


computers to create chaos models 
called cellular 


dynamata. These 

“animated color images,” as the 
Web page refers to them, are then 
combined with aural music that 
the musicians create. Group mem- 
ber (and mathematics professor) 
Ami Radunskaya plays the cello, 
and Abraham and software engi- 
neer Peter Broadwell wear light- 
emitting wands connected to their 
bodies to add movement to the 
computer images. 

The result? A visual concert of 
strange, mazelike images that 
transform themselves into geo- 
metric shapes ona screen, allin 
time to New Age—sounding music. 
Colors and images emerge, crys- 
tallize, and dissolve as new ones 


continually appear, evoking a feel- 


ing of a musical meditation—an 
orchestrated visualization. 


The spiritual aspect of this 
mathematically based concert 
draws on Abraham’s fascination 
with the ancient Indian Vedic tra- 
dition. Inthe 1960s, Abraham 
journeyed to India on a meditative 
retreat, spending a week inside a 
cave that had been home to yogis 
for centuries. Here he first experi- 
enced “visual illuminations,” 
telepathic communications and 
insights into what the Vedic tradi- 
tion calls the vibration metaphor: 
Throw a pebble into a pond, and 
the vibrations ripple outward in 
concentric circles; strike a bell, 


and it vibrates in waves of sound; 
meditate on a thought, and it 
echoes through the realm of the 
collective unconscious, the eter- 
nal wellspring of thought. 

Abraham’s training as a math- 
ematician caused him to wonder 
whether the vibration metaphor 
might have a mathematical basis. 
If so, human thought might be 
understood in the same way as 
the ringing of a bell. 

After he returned from India 
and resumed his professorship at 
the University of California at 
Santa Cruz, Abraham set to work 
studying the vibration metaphor. 
He built an instrument, called a 
macroscope, that amplified sound 
and sent it through a liquid solu- 
tion, causing it to vibrate in pat- 


terns. Lenses then projected the 
shifting patterns onto a screen, 
providing a visual counterpart to 
the music itself. 

The macroscope led to the 
idea of using mathematics to help 
generate color images; and by the 
1980s, video innovations enabled 
digital equipment to handle the 
task. Abraham then devised MIMI 
and began preparing the innova- 
tive visual music concerts MIMI 
and the Illuminati perform today. 

In the years to come, as he 
and other musician/mathemati- 
cians delve deeper into the hid- 
den connections between 
mathematics and music, increas- 
ingly sophisticated visual music 
concerts are sure to come. Ashe 
sums up the endeavor, “Math, 
music, mysticism—all are one.” @ 


THE SITES 


MIMI AND THE ILLUMINATI 
ezrab.pomona.edu/mimi/mimi.html 
LOUIS BERTRAND CASTEL 
www-groups.dcs.st-and.ac.uk/ 
~history/Mathematicians/Castel. html 
ALEXANDER SCRIABIN 

www. philclas. polygram.nl/class/cs-t/ 
scriabin.htm 

SCRIABIN HOME PAGE 
gramercy.ios.com/~restemey/Scriabin/ 
Scriabin. html 

SYNAESTHESIA: MUSIC AND ART 
nevis. stir.ac.uk/~ldg/ISA/ 
ISAMusicArt. html 

ALEKSANDR NIKOLAYEVICH SCRIABIN 
www-psych. stir.ac.uk/~ldg/ 
Synaesthetes/Scriabin. html 
SYNAESTHESIA—A UNITY OF SENSES 
nevis. stir.ac.uk/~ldg/Synaes1.html 
ABSTRACT FILM AND COLOR MUSIC 
imda.umbc.edu/people/will/ 
maintext. html 


Jane Bosveld’s book While a Tree 
Was Growing (Workman & The 
American Museum of Natural His- 
tory, 1997) traces the life history 
of the giant sequoia tree. Address 
e-mail comments and questions to 
science@webmagazine.com. 


SCIENCE Sites | occu snoaens 


Click It 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 


Consider It 1 Skip It 


THE COMET HALE-BOPP HOMEPAGE 


NEW Why does Hale-Bopp have two tails? How come H-B will complete its next orbit 
around the sun 2,000+ years faster than its last orbit? Learn the answers at this 
“official” Hale-Bopp site. You’ll also find a collection of charts showing where the comet 
is, where it’s going, and how and when to observe it, plus photographs and movies of it 


and other mountain-size 
space balls. Cofinders 
Alan Hale and Thomas 
Bopp chip in with per- 
sonal accounts of how 
they independently dis- 
covered the most 
impressive comet of our 
lifetime; and Hale also 
serves up an amusing 
scientifically and prac 
cally grounded review 
of the NBC mini-series 
Asteroid. 

CONTENT 5 DESIGN 4 
LINKS 4 OVERALL 5 


www. halebopp.com 


WATER, WATER EVERY WHERE 


OCEAN PLANET 
seawifs.gsfc.nasa.gov/ocean_planet.html 

Find out how 60,000 Nike shoes, 

swept from a cargo ship during a 
storm in 1990, are confirming the contours 
of the North Pacific gyre. Ocean Planet, a 
Smithsonian touring exhibit of marine life 
and ecology, tends to focus on large-scale 
oceanic phenomena—currents, climate, 
biodiversity, pollution, El Nihto—but some 
cool critters are displayed as well. The 
design lets you click the floor plan to navi- 
gate, or search the site by subject. 
CONTENT 4 DESIGN 3 LINKS 4 


SEAWEB 
www. seaweb. org 
For grim, informed multimedia news 
on the latest ocean hazards, visit 
SeaWeb, the Chicken Little of the Sea. 
QuickTime movies, RealAudio broadcasts, 
and monthly newsletter articles—all reflec- 
ting SeaWeb’s “objective but not neutral” 
slant—spur you to defend the earth’s 
marine environments, often by putting the 
worst face on undeniably bad news 
(“Mad Fish” disease, anyone?). The 
organization will e-mail you future 
issues of its newsletter if you wish. 
Follow the links to like-minded entities. 
CONTENT 4 DESIGN 3 LINKS 3 


BIGBANGS =; 


VIRTUAL EARTHQUAKE 

vflylab. calstatela. edu/edesktop/ 
VirtApps/VirtualEarthQuake/ 
VQuakeExecute. html 

Trigger your own temblor at this page of 
the Electronic Desktop Project, hosted by 
California State University, Los Angeles. 
Virtual Earthquake teaches simple seis- 
mograph-reading skills based on graphs 
recorded during actual quakes. First 
choose a geographic region; then wreak 
havoc with the touch of a button, and 
study the resulting seismic charts and 
graphs to determine the Richter scale 
reading, S-P waves, and more. From here, 
visit other earthquake-related sites or 
take virtual lessons from the EDP. 

CONTENT 5 DESIGN 5 LINKS 4 


THE MANHATTAN PROJECT 
www.needham.mec.edu/NPS Web _docs/ 
High_School/cur/mp/project. html 

This homegrown site provides an 

excellent introduction to the 1942— 
1945 atom bomb project—a technological 
breakthrough that forever changed our 
world. You’ll find an overview of the pro- 
ject, the biographies of five key scientist/ 
participants, an illustrated explanation of 
the complex science involved, and schem- 
atic diagrams of the big one. Take a quiz 
on what you’ve learned, or follow the 
links for more information. 
CONTENT 4 DESIGN 4 LINKS 3 


MOUNT ST. HELENS 
volcano.und. nodak. edu/vwdocs/msh/ 
msh. html 
Forget Hollywood’s latest scientifi- 
cally bogus disaster film. In May 
1980, Mount St. Helens in Washington 
state blew its lid and spewed igneous 
debris over 150 square miles. This section 
of the VolcanoWorld site gives the earth- 
shattering details, with images, text, and 
movies (supplied by the USGS) covering 


events before, during, and after the 

main eruption. Read about plant and 
animal recolonizers of the mudflow region, 
take a QuickTime VR tour of the summit, 
or leap down into VolcanoWorld’s Online 
Education Program. 

CONTENT 4 DESIGN 4 LINKS 2 


ARTIFICIAL LIFE 

www. fusebox.com/cb/alife. html 

This gallery of brightly animated simula- 
tions graphs a series of population explo- 
sions, demonstrating the interdependence 


of predator and prey. Up front are beauti- 
ful moving images. Behind the scenes, 
software defines the meaning of birth, 


life, and death for the simple computer- oy 
generated organisms that occupy these Z 
constantly changing pictures. You set the 

parameters and then sit back and watch — 


as the animalitos flourish or dwindle to 
extinction. Follow the links to the various 
creators’ pages. 

CONTENT 4 DESIGN 4 LINKS 3 


THE ORIENTAL INSTITUTE 
asmar.uchicago. edu/Ol/default. html 
This museum, which is run by the Univer- 
sity of Chicago, has supported archaeo- 
logical research and excavation in the 
long-inhabited region 
from Sudan to Iran 
since 1919. Take a 
QuickTime VR tour of 
the exhibits, or look 
through text and 
photos of collection 
highlights catego- 
rized by subject and 
region. Browse the 
museum store’s 
selection of good- 
ies (though you’ll have to order by 
mail), and read accounts of the Oriental 
Institute’s excavation success stories. 
CONTENT 4 DESIGN 5 LINKS 1 


NATURE DIORAMAS 
www. chias. org/www/diorama/ 
intro. html 
Kids love nature dioramas, which 
show groups of animals interacting 
in a particular habitat. The Chicago Acad- 
emy of Science’s venerable dioramas of 


Chicago-area habitats have recently been 
“retired” onto the Web. Click back a hun- 
dred years to meadows, prairies, sand 
dunes, and fens populated by various 
species native to the region. Then return 
to the Academy’s homepage for informa- 
tion on other CAS exhibits and a calendar 
of events. Suggestion to the online cura- 
tors: How ’bout identifying all the birds 
and animals shown? 

CONTENT 3 DESIGN 3 LINKS 3 


INTERNATIONAL MUSEUM OF 
SURGICAL SCIENCE 
www. imss. org 
Cut to the quick at this surgical 
science museum. The content 
is sparse, but the clever Interactive 
Antique Illness exhibit brings the expe- 
rience of getting medical “help” in the 
late 1800s up close and personal. It’s 
1860, you live ina small town, and 
you’re having stomach pains. What’ll you 
do? Well, if you’re like 54% of those who’ve 
played, you'll eventually kick the bucket; 
but as your vitality wanes, you’ll appreci- 
ate that our modern health care system 
could be a lot worse. 
CONTENT 3 DESIGN 2 LINKS 2 


MUSEUM OF SCIENCE AND 
INDUSTRY 
www. msichicago. org 
The online exhibits are the best part 
Sul of this famous Chicago museum’s 
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digital hub. Learn about the life cycle of the 
AIDS virus, wacky mechanical inventions, 
and hatching chicks, among other things. 
Teachers can e-mail the MSI for instruction 
guides, and anyone can try to win free 
museum tickets by playing the “What the 
heck is this?” game. 

CONTENT 3 DESIGN 3 LINKS 1 OVERALL 3 


EDUCATION 


NEUROSCIENCE FOR KIDS 

weber.u. washington. edu/~chudler/ 
neurok. html 

Did you know that opossums sleep nearly 
ten times more than giraffes (19 hours a 
day vs. 2)? Can you distinguish between 
Krause, Pacinian, and Meissner corpus- 
cles inthe skin? And what are the 12 pairs 
of cranial nerves? Games, puzzles, quizzes, 
and do-it-yourself experiments at this 
brainy site for high school (and younger) 
students show how human and animal 
nervous systems work. Included in the 
fun are excellent links to online and offline 
resources on neuroscience. 


CONTENT 4 DESIGN 3 LINKS 5 OVERALL 4 


ASK DR. NEUTRINO 

nike. phy. bris.ac. uk: 8080/dr_neutrino/ 
middle. html 

Whether you’re a grade-school student or 
a Ph.D., come here with any physics ques- 
tion that’s stumping you. Experts with 
spare time will explain everything from 
how the pressure inside balloons is exerted 
to what’s been discovered in particle 
physics in the past day or two. Many post- 
ings include links to additional resources 
on your topic. If you’re an expert yourself, 
get your pointy head over to this site and 
help with the answers! 
CONTENT 5 DESIGN 3 


LINKS 4 OVERALL 4 


LIVE FROM ANTARCTICA 2 
quest. arc.nasa. gov:80/antarctica2 
NEW Can’t take the school bus down to 
Antarctica next winter? This elec- 
tronic field trip, designed for young 
students, is the 


| 


next best thing. Review 


- field reports—with photos and journal 


entries—from the Long-Term Ecological 
Research project team based at Palmer 
Station, Antarctica; or click the maps of 
the polar region under investigation. 
Teachers will find complete lesson and 
activity plans and can contact the Pass- 
port to Knowledge organization that set 
up this chilly tour. Many annotated links! 
CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


SCIENCE IS FUN 

scifun. chem. wisc. edu 

University of Wisconsin professor Bassam 
Shakhashiri emphasizes college-level 
chemistry fun, including the Chemical of 
the Week, saluting such interesting com- 
pounds and elements as ozone, buckmin- 
sterfullerene (an unusual structural form 
of pure carbon), and ethanol; home exper- 
iments on bending water, fireproofing bal- 
loons, and imploding aluminum cans; and 
a Chem Clock based on the atomic num- 
bers of Periodic Table elements. You can 
also order chemical demonstration videos 


and handbooks from Shakhashiri here. 
Chemistry obviously isn’t just a fluorine- 
to-boron job for this guy. 

CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 


HELPING YOUR CHILD LEARN 
SCIENCE 

www. ed. gov/pubs/parents/Science 
“Fossils are bones that animals are 
through wearing,” states a sixth-grader, 
quoted on this text-only site presented 

by the U.S. Department of Education. The 
purpose here is to lay out ways parents 
can help their children learn more about 
science. You’|l find experiments to per- 
form at home and suggestions for out-of- 
the-house activities like museum tours 
and nature hikes. The keys to learning: 
questioning and listening. 

CONTENT 4 DESIGN 2 LINKS 1 OVERALL 3 


OFFBEAT 


B-EYE 
cvs.anu. edu. au/andy/beye/ 
beyehome. html 

Honeybees have an inherently distorted 
view of the world, claims neuroscientist 
Andrew Giger. He proves it, too, with 
imaging software that'll leave you won- 
dering how bees can tell a venetian blind 
from an oncoming automobile tire. Giger’s 
gallery lets you pick your way through 
numerous gray-scale images 
depicted as we see them and as 
viewed by the compound-eyed 
bee. Jump to the index page to 
find 3-D image riddles. 

CONTENT 4 DESIGN 4 LINKS 2 
OVERALL 4 


STRANGE MAGAZINE 
www. strangemag.com 
Ever heard of the Jersey Devil of the Pine 
Barrens? (No, it doesn’t wear a hockey 
mask.) Neither had we, until we browsed 
through this online version of the semian- 
nual magazine Strange. Delve into the tale 
of the original J.D. and other bizarre—but 
nontabloid—science stories, with in-depth 
analyses, photos, a page of first-person 
reports of encounters with weird phenom- 
ena, and bibliographic Web links. Drop 
into the Dream Wizards shop for books 
and fantasy games. 


CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 


QUEST FOR THE HOLY VALUE 
www. pvv. unit.no/~eddie/pi 
The quantity pi (the number of times a 
circle’s diameter fits around its circum- 
ference—approximately 3.14) cosmi- 
cally appears in formulas for DNA’s double 
helix, the light of a rainbow, and water 
ripples from rain on a pond. Do your part 
toward determining pi’s precise value by 
providing random numbers for the site’s 
hosts to plug into their ongoing calcula- 
tions. Your responses will be entered into 
a database of visitors’ enumerations that, 
centuries from now, might break the code. 
Jump to pi fact sites from here. 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 3 


THE “MASTER” POTATO 
CANNON PAGE 
freeway. net/~reddog 

NEW Cyber-police alert! People 

are actually making and dis- 

charging starchy tuber—projecting 
weapons! This practical page 
describes how to build, load, and fire 
several types of potato cannons (“spud- 
guns” to the initiated). The potato head 
who produces this site comes across as 
reckless, a bit nutty, and a champeen bad 
speller. We may not agree with what 
he says—in fact, the majority g 
of it is pretty d-u-m—but 


we'll certainly defend to our shoestrings 
his right to say It. 
CONTENT 2 DESIGN 2 LINKS 3 OVERALL 2 


SKY’S THE LIMIT 


ABANDONED MISSILE BASE 

VR TOUR 

www. xvt.com: 80/users/kevink/silo 
Archaeologists or trespassers? You 
decide. Kevin Kelm and Dave Rodenbaugh 
found, illegally entered, and explored this 
military missile silo, which had been aban- 
doned in the late 60s. They document 
their trip with fascinating photos, excel- 
lent text descriptions, and a navigation 
map. Walk through the tunnels with the 
click of your mouse, or use the map to 
chart your path. And yes, they were 
busted. Kids don’t follow! 

CONTENT 4 DESIGN 5S LINKS 1 OVERALL 4 


U.S. AIR FORCE MUSEUM 
www. wpafb. af. mil/museum 
NEW Your tax dollars at work. Wright-Pat- 
terson AFB in Dayton, Ohio, hosts 
this information-packed aviation museum. 
Eight galleries display samples of aircraft 
from flight’s earliest days to the latest 
gazillion-dollar military hardware. Special 
exhibits cover aviation history, engine 
design, aircraft weaponry, and ground 
support equipment. A Discovery Hangar 


explains the science of flight to children. 
Check out the MC-1 gas bomb designed to 
carry and (onimpact) disperse 24 gallons 
of deadly nerve gas. Now that’s what we 
call “balance of terror.” 

CONTENT 5 DESIGN 3 LINKS 1 OVERALL 4 


INTERACTIVE TOUR 
OF THE SPACE SHUTTLE 
holodeck. gsfc.nasa. gov/vrwalk/html/ 
vrwalk-0-11-0. html 

NEW Spark kids’ interest in space science 

with this no-text, 3-D-style walk- 

around tour of the exterior of the Space 
Shuttle, brought to you by Goddard Space 
Flight Center. Jump back to Marshall Space 
Flight Center’s Virtual Reality Archive for 
downloadable QuickTime VR and VRML 
files of the Mir Space Station, TDRS Satel- 
lite, and Spacelab modules. From there, 
you can access the impressive (and search- 
able) contents of the Liftoff server. 
CONTENT 3 DESIGNS LINKS 3 OVERALL 3 


DINOSAURS 


PAPER DINOSAURS 1824-1969 
www. |Ihl. lib. mo.us/pubserv/hos/dino/ 
welcome. htm 
’ Fy A delightful set of 19th- and early 
20th-century graphical depictions of 


OVERALL 


dinosaurs (mostly ink drawings )—plus a 
handful of post-WWII views—with sharp 
accompanying text. See firsthand the haz- 
ards of scientific conjecture (heads stuck 
on tailbones instead of neck bones, a 
nearby skull—of a different dinosaur 
species, alas—stuck on an almost com- 
plete but headless skeleton, etc.). The 
online show is admirably designed, with 
lots of supplementary material and full- 
screen views of each picture. 

CONTENT 5 DESIGN 4 LINKS 1 OVERALL 5 


DINOSAURIA ON-LINE 
www. dinosauria.com 
NEW You need never be stumped for a gift 

idea again. Pick up full-scale T. rex 

tooth or smilodon skull replicas at this 

site’s Dinostore. All the merchandise on 

display costs less than $300 (plus ship- 

ping)! And when you’re finished 

shopping, browse the Omnipedia 

for anatomical terms, geological 

time references, and maps of the 


— ancient earth. Finally, scout the 


photo gallery for images of fan- 
tastic fossil finds. 

CONTENT 4 DESIGN 3 LINKS 4 
4 


THE LOST WORLD 
www. lost-world.com 

NEW Steven Spielberg is about to deliver 

this sequel to the blockbuster film 

Jurassic Park. Until it hits your local the- 
ater, check this interactive site for inter- 
esting profiles of the creatures about to 
scare (if not nibble) us all to death. Click 
on the items in Dr. Hammond’s study to 
start the fun. (Hint: Some nice links to 
legit dino sites lurk in the bookcase.) No, 
it’s not exactly science, but it’s not bad. 
CONTENT 2 DESIGN 5S LINKS 3 OVERALL 3 


FUNKY DINOSAUR LAND 
www. comet. net/dinosaur 

i FY A modest but judicious selection of 

categorized and annotated links to 

the terrible lizards. FDL sorts dino sites— 
60+ in all—under six headings: art, muse- 
ums, reference, tours, articles, and other. 
As a first stop on your dino quest, it sure 
beats a search engine. Check the “Other” 
category to find out how you can partici- 
pate in a dinosaur dig. 
CONTENT 3 DESIGN 3 LINKS 4 OVERALL 3 


DINOFEST ’98 
www. dinofest. org 

NEW Billed as the first World’s Fair of 

dinosaurs, this event is scheduled to 

take place in April ’98 at the Academy of 
Sciences in Philadelphia. ASP plans 
to present a seminar with expert 
paleontologists, an art show, and 
a dinofeast where you’ll chow 
down on food dinosaurs might 
have eaten. (Heart of palm? 
Leg of triceratops? Foot-long 
cockroach al fresco? Oh, let’s 
splurge: Pass the primordial 
soup, please. ) Check here for 
details on attending this evo- 
lutionarily correct party. 
‘CONTENT 2 DESIGN 3 
LINKS 3 OVERALL 3 


BY LILY BURANA 


’m with the Bandwidth 


Today’s rock groupies dedicate Web pages—not their bodies—to the stars 


Pamela Des Barres 


T JUST ISN’T HIP to be a groupie 

anymore. Sure, you can still be 

a loose goose, possessed of 

flaming loins and padded head- 
board. But to be a slut with true 
90s élan, you have to be “smart” 
about it—you know, conscious, 
empowered, self-actualized, and 
maybe even equipped with your 
very own Web page. 

No fool for lust, you! In the 
best modern way, you wear your 
quest for flesh with armor forged 
of cheeky role-playing (you’re 
really equals, of course; you’re 
just funnin’ with the power play), 
carefully guarded autonomy, anda 
Slightly ironic “fuck me/fuck you” 
look—all soldered in place with 
the right sex-positive buzzwords. 
That’s the critical detail: Not only 
must you “own” your slutdom, 
you have to bury it in a stinking 


bus, following bands around the 
world with worshipful fervor. I’m 
more of an annoyingly postmod- 
ern gal—all caught up in erotic 
overanalysis and self-conscious 
Surrender. And!’m too much of a 
control freak to spontaneously 
flash my tits at Metallica’s James 
Hetfield. Truth be told, I’m about 
as out-of-control sexy as MTV’s 
Tabitha Soren. And frankly, I’d 
rather play drums than have a 
drummer play me. 


GROUPIES YESTERDAY AND TODAY 


But groupiedom has its place in 
society and its place in young 
adulthood—especially when you’re 
molding yourself and your libido on 
your beloved cultural icons, and 
you can live and die for the perfect 
song. It’s projec- 
tion, idol worship, 
a deferential one- 
down position that 
makes you feel so 
powerful in its 
sheer conviction 
and youthful erotic 
wallop. One of the 
few times | ever 
Saw a Self-avowed 
groupie was ona 
talk show. She was 
a chubby, 15-year- 
old, snot-nosed, 
metal groupie 
named “Cinna- 


and the audience—that | loved her 
with all my heart. 

The mother of all groupies, 
though, is Pamela Des Barres, 
who nymphed her way through the 
°60s and ’70s with 
almost every rock god of 
the era (Frank Zappa, 
Jimmy Page, Mick Jag- 
ger, Gram Parsons, 
Waylon Jennings, and 
Keith Moon, tonamea 
few). Her book /’m 
with the Band is so 
naively sweet and 
true, so racy, so totally steeped 
in another era, that it’s a true pop 
culture classic. Just the one scene 
where some rocker, as an intro- 
duction, stuck his fingers into her 
undies backstage and brought 
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outgrow your groupiedom: At 
some point it’s not enough to 
wrap your legs around someone 
you admire; you have to become 
admirable yourself. But in the 
bloom of her youth, she admits, it 
was priceless. 
Pamela’s own offi- 
cial Web site (subtitled 
“I’m onthe Web”) 
proves she’s found her 
sense of self-worth, 
| though it’s expressed as 
little more than self-pro- 
+ motion. Nonetheless, you 
can read an interview she 
conducted with Courtney Love or 
read about her new book, Rock 
Bottom: Dark Moments in Music 
Babylon. Or you can gawk at a few 


photos of “Miss Pamela” then 


and now. She looks 
like she could still 
melt quite a few 
rockers’ hearts. 
How about you? 


DO YOU HAVE WHAT 
IT TAKES? 


| know! don’t have 
what it takes to be 
a groupie—because 
the Web told me so! 
Some blues/zydeco 
musician has posted 
a “So you want to 
be a groupie!” test, 
and | kept getting 


bounced out. 
Hmph! Maybe | 
should’ve prepped 


mon,” with brown 
lip liner and an 
explosion of 


heap of political jargon. 
Being both a pleasure hound 
and a polemicist is quite a work- 


Groupies in the 1990s normally limit themselves to dedicating fan sites to their 


favorite musicians. Universal Intelligence’s Web site, however, has amassed faux 


photos and faux comments from groupies all over the world. 


load. Old-fashioned groupies 
seemed to live more exciting lives. 
Now don’t get me wrong. | 
know naught of true 
groupiedom—panties 
tossed at a rock god’s 
feet, playing drinking 
games topless in the tour 


crimped hair that 

made her look like a giant chow 
dog. She was sucha 

" petulant sow, so adamant 

, inher righteous teenage 

_ groupiedom—despite the 

_ collective (indeed unani- 

~ mous) scorn of the host 


them to his lips had me howling 
at the moon! Of course, in the 
sequel, Jake Another Piece of My 
Heart: A Groupie Grows Up, Des 
Barres realizes in her thirties that 
she’s totally codependent. That’s 
what happens when you don’t 


by examining all 
the “genuine” groupie letters on 
the Universal Intelligence Web 
Site. Here’s a classic: “Elaine in 
Chicago Wrote: Whadda Night!!! 
Whew!! Whadda guy!!!! You were 
fantastic. Much hotter than Mick 
and so sweet! Thanks for the 
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memories, honey. The plaster 
cast looks great on the mantle, 
and has generated plenty of 
conversation. Call me when 
you’re in town!” 


GROUPIE SITES 


Such unabashed groupie-ism on 
the Web is rare. Since we live in an 
infectious era, we have to be more 
cautious about how we display 
our musical loyalties. All the ardor 
a thunderous roar of hard-rockin’ 
music churns up in the still-savage 
breast has to be redirected. 

Where’s it going? For the 
answer, sample the hundreds of 
slavishly tended fan pages! Just 
do a search on Metallica or Mari- 
lyn Manson to see what | mean: 
You’|l find 183 sites worshipping 
Metallica and 75 sites dedicated 
to Manson—plus four anti-Manson 
sites. They’re not erotic, but 
they’re assembled with an obses- 
sive attention to detail that’s usu- 
ally born of fierce loyalty mixed 
with intense sexual frustration. | 
have to hand it to groupies: 
They’ve got more nerve than! do. 

And perhaps they have more 
fun. Fashionable or not, groupies 
let themselves cruise on the 
stormy seas of ancillary superstar 
love, with both hands off the 
wheel. It’s a bodice-ripped 
damsel and swashbuckling pirate 
move allin one, where relinquish- 
ing the helm to a rock god or god- 
dess installs you as the captain of 
your own desire. Meanwhile, the 
rest of us dock ourselves on the 
safe shores of propriety, in control 
but totally dry. @ 


ThE SITES 


PAMELA DES BARRES— 

OFFICIAL WEB SITE 
electricgypsy.com/pamela 

SO YOU WANT TO BE A GROUPIE 
www. vashti.net/jbscrib/groupy. htm 
UNIVERSAL INTELLIGENCE WEB SITE 
www. iceworld. org/~grammy/ 
groupie. html 


Lily Burana is editor of Home Box 
Office’s Web site (www.hbo.com) 
and a regular columnist for THE 
WEB Magazine. Address e-mail 
comments and questions to 

sex @webmagazine.com. 


SEXUALITY Sites | e:uuea vera, 


RATINGS GUIDE: 5 Bookmark it 4 Browse It 3 Click It 2 Consider It 1 Skip It 


Sure, you can find sex 

NEW on the Web 24 hours a 
day, seven days a week. But 
if that sounds like too much 
work, why not just have ISR 
broadcast it to you. All you 
need is the RealAudio or 
Voxware plug-in. This site 
adds a new show every 
month on topics ranging 
from female ejaculation to 
Net video sex. Controls let 
you choose the subjects you 
want to hear, so you don’t 
have to listen to the whole 


INTERNET SEX RADIO 


Internet Sex 


"The Joy of Aural Sex." 
Available only on the Internet 


thing. Hosts Steve and Kym Martin downplay the sensationalism in answering questions 
submitted via e-mail or audio files on floppy disks. They never reveal the names or e-mail 
addresses of their fans—a confidentiality undoubtedly appreciated by the man asking 
whether he should tell his wife about his penchant for wearing panties. 


CONTENT 4 DESIGN 4 LINKS 1 OVERALL 4 


www.radiosex.com 


ARTSY | 


ANIME AMERICA 
Www. animeam.com 

NEW Gals on this site differ from gals on 

other adult sites. Sure, they re sexy, 

young, and alluring; but these vixens are 
cartoons. You'll find hot anime (Japanese 
for animation) pictorials, comics strips, 
naughty humor, live chat, and evena 
Japanese dictionary. Samples are free but 


censored. A $5 dollar membership will 
more than fulfill any crush you ever had on 
Veronica, Betty, or Jessica Rabbit. 

CONTENT 5 DESIGN S LINKS 4 OVERALL 5 


LOVE 
www. adaweb.com/~GroupZ/LOVE 

NEW Love can be a confusing maze of 

framed thoughts and frozen pic- 

tures. With that in mind, this site’s design 
forces you to navigate through love stories 
blindly, choosing to click forward or back, 
up or down, and sometimes coming to 
sudden unexplained halts. Each of the 
seven stories has seven pages; a mathe- 
matical methodology that makes it a 
Rubik’s Cube of love. Stories range from 
arty romantic interludes to musings from 
the Marquis de Sade. 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL & 


ACCESS ART 
www. pinup. com/homepage. html 

NEW Ted Kimer’s cultishly popular 

’50s-style pinup art, the Teddy 

Girls series, bears more than a passing 
resemblance to the drawings of Vargas 
mixed with the long-legey style of fash- 
ion drawings. The curvaceous-but- 
clothed gals here tease with come- 
hither smiles, betraying obvious joy in 
the power of their sexiness. You can 
pick up trading and greeting card sets, 
check out the real Teddy Girl muse 


Sherrie Lang, or view the Teddy Girl Dream 
Car—basically a pink Volkswagen. 
CONTENT 3 DESIGN 4 LINKS Z OVERALL 3 


JOE CAMEL 

www. funhaus.com/joecamel 
Notice a resemblance between Joe Camel 
and a penis? You’re not alone. Much 
ballyhoo surrounds the cig-ad cartoon 
character; and this site makes the con- 
nection stand out prominently. With 
humorous clip art and song lyrics such 
as, |don’t smoke, ain’t gonna Start, 
Just ‘cause they make public a private 
part,” the subliminally arousing drom- 
edary is exposed in all his glory. 
CONTENT 3 DESIGN 4 LINKS 3 OVERALL 3 


COALITION FOR POSITIVE 
SEXUALITY 

www. positive. org/cps 

“Just Say Yes” urge the folks at this pro- 
sex site for teens. Or make that “iDi Que 
Si!” if you’re checking out the Spanish- 
language version. Encounter frank essays, 
chats, BBS-style quandaries, and a sexu- 
ally themed FAQs page to learn about 
HIV/AIDS, other STDs, contraception, 
abortion, and sundry sexual practices. 
Plenty of practical information, too, 
including the proper shape for a butt plug. 
CONTENT 5S DESIGN 4 LINKS 2 OVERALL 5 


CRUISING FOR SEX.COM 
www. cruisingforsex.com 
NEW If you’ve been lookin’ for love in all 
the wrong places—and you re a Sin- 
gle gay guy—this free site may steer you 
toward salvation. Come here for interna- 
tional guides on where to find other dudes 
in the mood for amorous adventures and, 
especially, how (and where) to avoid 


entrapment spots. Timely updates are 
posted, usually with a dramatic story 
detailing an unfortunate incident (like 
unfair arrests). Reviews of other gay sites 
and some gay fiction are available, too. 
CONTENT 4 DESIGN 4 LINKS 4 OVERALL 5 


INTERNET ADULT FILM DATA BASE 
homepage. eznet. net/~rwilhelm/ 
asm/dbsearch. html 

NEW Looking for an erotic film featuring 

Christy Canyon, but too embarrassed 

to ask the video clerk? Then you'll be glad 
to know that here, in the privacy of your 
home (or workplace), you can just type 
in the desired actor, director, or film title 
and a list will appear. You can read film 
reviews and discussions of porn, glean 
fun facts (like how to discover a porn 
star’s real name), hear a bit of gossip, 
and appreciate the attempts at humor. 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


THE CHURCH OF TANTRA 
www. tantra. org 

i cy Does slow, nonorgasmic sexual 

union or masturbation sound like 

torture or “spiritual ecstasy? By practic- 
ing the various breathing, masturbation, 
and concentration exercises described 
here, you can be the proud owner of 
mind-blowing prolonged orgasms. Find 

out how you can join the Church of 
Tantra, attend 


events, and <_< 
get a discount on the aphrodisi- 

acs, books, and videos it offers for sale. 
With some erotic illustrations to excite 
your Lingam or Yoni. 

CONTENT 5 DESIGNS LINKS 4 OVERALL 4 


THE WORLD SEX GUIDE 

www. paranoia. com/faq/prostitution 
Millions of people have visited Nevada 
for one reason—and it’s not the gambling. 
Prostitution laws differ from state to 
state, but there’s always a Street or 
phone number where you can find some 
company. Whether you’re out to score or 
just curious about protocol, The World 
Sex Guide offers step-by-step guides (in 
all-text format), divided by country, and 
then a second time by city. Learn how to 
solicit a streetwalker in your locale, or 
read up on Strip joints, motels, the law, 
and the bad experiences of others. 
CONTENT 5 DESIGN 2 LINKS 3 OVERALL & 


KINK AWARE PROFESSIONALS 
www. bannon.com/~race/kap 

NEW It’s hard enough to find other peo- 

ple who enjoy your “kink” (leather, 

S&M, fetish, etc. ). Finding sympathetic, 
qualified professionals (like doctors and 
accountants) to perform annual check-ups 
or do your taxes is even harder. This site 
posts a nationwide list of professionals 
available for folks with special needs and 
interests. Now you can show up at your 
dentist decked out in your leather, and 
she won’t bat an eye. She may even offer 
you the option of skipping the Novocain. 
CONTENT 3 DESIGN 2 LINKS 4 QVERALL 3 


URBAN LEGENDS REFERENCE 
PAGE: SEX 
www. best. com/~bmikkels/sex/sex.shtml 
NEW Man staples scrotum back together 
after slicing it open on his shop 
machine’s drive-belt. Richard Gere has 
gerbil removed from his butt. Couple acci- 
dentally returns erotic tape of themselves 
to video rental store. Notorious sex leg- 
ends involving revenge, celebrities, 
bizarre pregnancies, etc. are finally put to 
rest at this site. The history and factual 
basis (if any) of these legends are traced, 
with humorous accompa- 
nying illustrations and 
“variations” on the top- 
ics. Bottom-line veracity— 
true, false, or maybe—is 
indicated with handy icons. 
CONTENT 4 DESIGN 3 
LINKS 1 OVERALL 3 


SPECIAL INTERESTS 


IN PRAISE OF OLDER 
WOMEN 

www. inpraise.com 
When a woman reaches a cer- 
tain age—in some social circles, 
anyway—she’s supposed to 
become matronly and leave her 
sexuality behind. But tell that to 
the “mature” babes tastefully 
displaying their erotic powers in 

the hundreds of mostly amateur photos 
found here. Spend $11.95 to buy yourself 
a month of access, or try out a small sam- 
ple for free. If The Golden Girls was a show 
you tried never to miss, this is definitely 
the site for you. 

CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


THE MACROPHILE HOMEPAGE 
miso. wwa.com/~guppy/macro 
i cy Did Gulliver’s Travels arouse you? 

How about Aftack of the 50-Foot 

Woman? Well, if gigantic people move 

you, then you’re a macrophile. This site 

collects stories (and a few weird illustra- 

tions) involving giants and little people— 

some with fur, some not. Check out the 

story of Ryon, alion that enjoys mastur- 

bating near its tiny, helpless prey, includ- 

ing some hapless human hikers. Not likely 

to appeal to Sierra Club fans. 

CONTENT 3 DESIGN 2 LINKS 4 OVERALL 3 


DIMENSIONS ONLINE 
www. pencomputing.com/dim 
NEW Do you think the prediet Oprah was 
more of a babe? This site’s dedi- 


cated to admirers of the “bigger is better” 
aesthetic. Enjoy sexy fiction where the fat 
chick scores the hot hunk; help pick a future 
cover model from the babes provocatively 
displaying their girth; buy a pic for $1.43; 
ponder which actresses are the likeliest 
future “plumpers”; and groove on Diane— 
all 560 pounds of her. Helpful hints, health 
columns, personals, and fashion show- 
cases round out ine site. 

CONTENT 5 DESIGN 5S LINKS 5 OVERALL 5 


GIRLS WHO EAT 
RIBS 
gwer.com 
“Enjoying ribs 

NEW and watching 
other people eat 
them isn’t some 
perverted kink to 
be pursued sur- 
reptitiously by the 
raincoat-all-year- 
long crowd,” say 
. the people at 
this site. If your 
blood pressure 
__ canwithstand 
the excitement 
of viewing fully 
clothed gals 
downing ten- 
der smoked ribs (pork and beef), 
c’mon over for a visit. You canpickup a 
free screensaver, read lascivious odes to 
ribs, consider tasty rib recipes, and 
request love and ribs advice. 
CONTENT 3 DESIGNS LINKS 2 OVERALL 3 


FREEBEERS REAL BIKER BABES 
www. freebeer. com 

NEW Rev your engines and shine 

your chrome: You’re in biker 

land. This site requires an “Adult 
Sights” age-verification password 
to get in, but it’s worth the minor 
fee if you get weak at the sight of 
hot babes straddling Harleys, hot 
babes in leather biker garb leaning 
against Harleys, and hot babes lay- 
ing semi-nude across Harleys. 
What more could you possibly want 
out of life? Scooter fans, look elsewhere. 
CONTENT 3 DESIGN 3S LINKS 3 OVERALL 3 


CROSSDRESSING & EXHIBITIONISM 


TRUDY : THE DRAGINATRIX 
www. datalounge. com/trudy/quiz 
NEW My new drag persona, as bestowed 
on me by Trudy the cyber-gender- 
bender, is Ervins the Great. Trudy 
delivered this nom de temps 
perdu across the ether after | 
answered questions about my 
“size” and a select-your-gender- 
role-model query. You may read 
fm Trudy’s musings on love, life, 
4 and gender play, spiced with 
#4 snapshots and humorous catty 
Fi blurbs. For those who’ll never 
actually play dress-up, Dragina- 
trix offers a little vicarious cross- 
> dressing without the hassle of 
em Shopping in women’s stores. 
CONTENT 4 DESIGN 4 LINKS 4 
mm OVERALL 4 


HEDDA LETTUCE 
WORLDWIDE 
www.hedda.com 
NEW Enter a world where HTML 

stands for Hedda's Tips & 
ea Make-up Lessons. The home- 
_ © | page of Hedda Lettuce, drag 
=| queen extraordinaire, is heavy 
on the belles lettres, with an 
‘@ interview, several amusing and 
| revealing personal essays (col- 


LZ eae IN 


lected in The Hedda Files), and download- 
able bedtime stories such as "Heather's 
Mommy is a Closet-Case." If you've got all 
day to download, you can also snag photos 
(one with Dr. Ruth!) and videos of Hedda's 
NYC public access cable show. 

CONTENT 3 DESIGNS LINKS 1 OVERALL 4 


TRANSGENDERED NETWORK 
INTERNATIONAL 
www. tgni.com 

NEW This site looks worse than two-day 

stubble under pancake foundation: 

Still, it's got lots of resources for the TG 
and cross-dressing community, such as 
the "TG Suite” Chat Room and the "Gender 
Mall," where you can shop stores with 
names like Chest Illusions, plus ads for 
the print-only Transgendered magazine 
and links divided by subject (legal, educa- 
tional, shopping). We had no luck running 
the "Jukebox" function, but wait a minute: 
Did we really want to hear "Chattanooga 
Choo Choo’ in the first place? 
CONTENT 3 DESIGN2 LINKS 3 OVERALL 3 


JADE CATHERINE 
www. engr. ucdavis. edu/~jsdevlin/ 
jadecath. html 

NEW Jade is a 25-year-old chemical engi- 

neering graduate student, a native 

Minnesotan, and a devout Christian. Jade 
is also a crossdresser—and a darn sexy 
one, too—who looks sort of like Jaclyn 
Smith from Charlie's Angels. His/her site 
presents an in-depth discussion of cross- 
dressing, sinning, Jesus, and the Bible. So 
if you worry that Jesus doesn’t love you 
just because you indulge in a little gender- 


bending, visit this site and bask in His love 
and a tight girdle. 
CONTENT 3 DESIGN 2 LINKS 3 OVERALL 3 


CLAY ’S PAGE OF EXHIBITIONISM 
www. freebeer. com/clay/welcome. htm 
NEW There’s nothing like wandering 

around nature ala Adam and Eve 
minus the figleaves. Drop in here to take a 
gander at guys and gals who flaunt it at 
amateur sites online, at nudist colonies, 
or perhaps in shopping centers—for free. 
Their (sometimes illustrated) stories are 
posted, as are pictures of exhibitionists 
enjoying the great outdoors. No photos, 
though, of any of them being handcuffed 
and hauled off to jail. 


CONTENT 3 DESIGN 3S LINKS 3 OVERALL 3 


PICK-UP LINES 
www. aue. auc.dk/~tls/pickup. htm 

NEW Always on the lookout for sure-fire 

pick-up lines? Then why not take one 

or more of these hot little vehicles for a 
test spin during your next night out on the 
town. Our favorites: "That outfit would 
look great in a crumpled heap on my bed- 
room floor tomorrow morning"; "Excuse 
me, I'ma little short on cash, would you 
mind if we shared a cab home together?"; 
and "I'd use a cheesy pick-up line on you, 
but you're too smart.” You'll find 119 other 
winners here, as well as links to further 
humorous sex-life observations. 
CONTENT 3 DESIGNS LINKS 2 OVERALL 3 


SEXUAL JOB DESCRIPTIONS 
gopher: //venus.ubishops. ca/00/humour/ 
old/sex/job_description. txt 

NEW Remember the first time you heard 

one of those doofy sexual innuendo 

jokes like “Accountants do it for profit”? 
Well, this site has collected hundreds of 
the lamest witticisms in that worn-out vein 
you Can imagine. Examples: “Ping-Pong 
players always smash balls,” “Scuba 
divers doit deeper,” and “Zoologists do it 
with animals.” Something for everyone— 
except the unemployed. 
CONTENT 3 DESIGN 2 LINKS 1 OVERALL 3 


THE SEXUAL RECOVERY INSTITUTE 
www. sexualrecovery. com 

NEW Folks can develop addictions to 

masturbation, anonymous Sex, pay- 

ing for sex, voyeuristic sex, exhibitionist 
sex, and so on—just as they can for any 
drug. This site provides a few tests for 
gauging whether you are a sex junkie. 
Various treatment resources and reading 
materials are listed—in addition to a cyber- 
sex checklist. According to SRI’s criteria, 
| qualify as a major cybersex addict. But 
then| remembered: It’s not really a prob- 
lem, it’s just my job. 
CONTENT 4 DESIGN 3 


GO ASK ALICE! ABOUT SEXUAL 
HEALTH & RELATIONSHIPS 

www. columbia. edu/cu/healthwise/ 

Cat6. html 

You'd be surprised at how much even sex- 
ually well-educated people don’t know. 
Read the vast index of subjects covered 
here, and you'll find really interesting 
answers (not to mention questions) that 
venture beyond the usual safe-sex sub- 
jects. “Kissing with ‘Morning’ Breath” and 
“Herpes from a Tanning Bed?” are just the 
start. This extensive site also runs a Q&A 
service hosted by Columbia University’s 
Healthwise. There aren’t any graphics, 
but with topics such as “Oral Sex with 
Menthol Drop,” that might be a good thing. 
CONTENT 5 DESIGN 4 LINKS 1 OVERALL 4 


LINKS 4 OVERALL 4 


THE GUIDE TO LOVE AND SEX 
www. loveandsex.com 
NEW A cornucopia of dating tips brought 
to you by Carter-Wallace, maker of 
ritualistic predate products for the removal 
of excess hair (Nair), the whitening of 


teeth (Pearl Drops), and the prevention of 
Stinky armpits (Arrid XX). Participate in 
the dating success of cartoon hunk Gun- 
ther, consult the Nair Date Genie for some 
suggestions on your next baldy soirée, or 
read the infotaining excuses-and-answers 
condom page. And incase you don’t sub- 
scribe to the notion of “no glove, no love,” 
well, C-W has that niche covered, too, 
with a home pregnancy test. 

CONTENT 3 DESIGN 4 LINKS 3 OVERALL 3 
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BY ROB NEVER 


Sex, Drugs & Lime Green Slacks 


Who’s geekier: rock stars who golf or athletes who sing? 


ISTRESSING THOUGH IT may 
be to anyone who actually 
believed the Rock = Rebel- 
lion myth, a surprising 
number of rock 
Stars spend a sur- 
prising amount 
of time chasing lit- 
tle dimpled balls 
over hill, dale, 
and sand trap. 

Musicians 
ranging from middle of the road 
(Hootie’s Blowfish, Amy Grant, 
Kenny G) to middle of the ditch 
(Alice Cooper, Iggy Pop) regularly 
hit the links. Don’t believe it? 
Head over to Sportsline’s Score- 
cards of the Stars, where the stars 
wax poetic over the greens. 

Why do they play? For one 
thing, a golf course is one of the 
few public places a rock star can 
go without being bothered by fans. 
When a 24-handicap retiree sees 
Huey Lewis on the 5th tee, all he 
thinks is, “Nice-looking young 
man. Could use a haircut.” 

But rockers also 
claim golf helps 
their music. 
According to 
Kenny G, “I play 
my saxophone 
better now that 
I’m a golfer.” 
For his part, singer/songwriter/ 
producer T-Bone Burnett sounds 
almost mystical about the game: 
“l used golf as a Zen exercise. | 
learned that a person who is able 
to focus and concentrate can do 
practically anything. ” 

But | think American rock stars 
play golf for the same reason 
British rock stars end up as lords 
of sprawling country manors in 
Sussex: It’s what rich people do. 
And it’s not like they’re unaware 


of the contradictions. As REM 
bassist, avid golfer, and all-around 
good guy Mike Mills once said, “| 
know [golf] has a certain amount 
of baggage ’cause 
it’s played by rich 
people who have 

_ terrible taste in 
trousers and are 
racist snobs, and 
I’m really sorry 
about that.” 


THE SPORT OF KINKS 


But what about athletes (including 
a golfer here and there) who want 
to be rock stars? 

This one’s alittle easier to 
figure, because—let’s face it— 
everyone wants to 
be a rock star. 
Problem is, most 
of us don’t have 
the time; and even 
if we learned to 
play, who’dlisten? | ¥ 
But athletes have 
plenty of time, since they spend 
half their lives waiting for the next 
season to Start and half of the 
other half sitting around in hotel 
rooms. And, thanks to their 
sports exploits, they’ve already 
got a built-in audience. 

The most accomplished ath- 
lete/rocker is probably Phoenix 
Suns power forward Wayman Tis- 
dale, who has actually earned 
critical respect for his singing and 
bass-playing. His 1996 release /n 
the Zone picked up solid reviews 
and sold well (for a jazz record). 
Indians pitcher Jack McDowell has 
fronted two bands—V.|.E.W. and 
Stickfigure—and 
released two full- 
length records. 
(Neither dented the 
charts.) And we 


can’t leave out the most visible 
athlete/musician of all, Shaquille 
(“I’m Outstanding”) O’Neal. The 
big, big, big guy has already pro- 
duced enough rap product to merit 
a “best of” collection. 

But most athlete/musicians 
aren’t nearly as dedicated to the 
second part of that designation. 
Most make records for the same 
reason Michael Jordan played 
baseball: Because they can. How 
else to explain last fall’s awful 
NFL Jams and NFL Country CDs— 
the latter featuring a positively 
painful duet between Dallas quar- 
terback Troy Aikman and country 
singer Steve Azar? If you’re lucky 
(I’m not), you’ve never heard the 
killing version of 
Queen’s “We Are 
the Champions” 
recorded by mem- 
bers of the Los 
Angeles Dodgers 
after the 1981 
World Series. The 
Chicago Bears’ “Super Bowl Shuf- 
fle” five years later was positively 
listenable by comparison. 

So which is geekier—rock stars 
playing golf or athletes playing at 
rock star? It’s a close call, but 
we’ ll go with rock stars playing 
golf. Wanting to have big bags of 
money can be forgiven, but want- 
ing to carry bags of golf sticks is 
just too weird. As for wanting to 
be arock star, why, that’s the 
most natural thing in the world. @ 


THE SITE 


SCORECARDS OF THE STARS 
www. sportsline.com/u/golfchannel/ 
inside/scorecards 


_ .Kenny G 


at ESPNet SportZone. Send 
e-mail comments and questions 
to sports@webmagazine.com. 


Rob Neyer is an associate editor 
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BICYCLE TRANSIT AUTHORITY 

www. bikeinfo.com 

NEWE “The cyclist’s cybersource for a 
true knowledge,” according to this 


_ site’s logo. And BTA ain’t just spinning its ZS 


wheels: This is a truly amazing resource 


_ for anyone who rides any kind of two- 
_ wheeler. For example: Let the Bike Search _ 
_know what kind of riding you do and how © 

much you can spend, andit’llgiveyou 


a list of bikes—from dozens of manufac- 


turers—to consider, complete with Specs __ 
and pictures. BTA also features a Pro Shop 
(“where gearheads hang out!”), aRepair | 
_ Guide (identifying needed tools and guid- _ 


ing you through basic repairs), and exten- 


_ Sive lists of online Si: resources and 
local dealers. 


CONTENT 5 DESIGN 4 LINKS 4 OVERALL 5 . 


TANQUERAY’SAIDSRIDES 
_ aidsride. org 


NEW Do some Serious spinning andj join 
the fight against AIDS. Five long- 


_ distance, multiday bicycle rides—in Cali- - 
fornia, New York, Maryland, Minnesota, _ 
and Florida—are scheduled for this sum- 


mer. Riders sign up sponsors and then 


start pedaling. The money raised goes | 


to regional AIDS organizations. Find out _ 
more about the rides andhowtosignup _ 


for them here. As one rider put it, Se / 


event is the only thing that matches the 
_ depths of my grief.” _ 
CONTENT 4 DESIGN 3 ee 1 OVERALL wa 


MTB REVIEW 
_ www. mtbr.com _ | 
NEW The best parts of this mountain bike 


zine are the product reviews—by _ 


_ regular riders, not pro writers—of some - 
_ 700 different bikes and accessories. If _ 
- aproduct stinks, these enthusiasts wil 


tell you (“This pump belongs ina dump”) 


with gusto. You can also buy orsellused _ 


bike stuff in the Marketplace, check new. 


_ product releases inthe News sections, _ 
or clamber through the mountain of bike _ 


company and organization links. 


CONTENT 4 DESIGN 3 LINKS 3 ‘OVERALL 4 


TOUR DE FRANCE 


www.letour.com/homeus.html | 
NEW Riding around the French country- 
side in the summer—la-di-da! What _ 
could be more pleasant? Just ask Indurain, 
LeMond, or Merckx whatit’s like cycling _ 
100+ miles a day for three weeks, up and ~ 
- down the Pyrenees and the Alps, Sa 
__ ing with the cream of the cycling world. 
_ Get all the details on this year’s running — 
_ of the world’s biggest bike race (sched- — 


uled for July 5 through July 27), the official 


course, details on each stage, and compo- 


sition of the riding teams from this official 
informational site. 
CONTENT 4 DESIGNS LINKS 1 OVERALL 3 


FIXED GEAR FEVER 
home. earthlink. net/~durer/fgf 

Cycle track (or _ 
NEW Pane Bs 


velodrome) racing 
is bicycling stripped to 
its bare essentials: 
The bikes have no 
gears or brakes, 
and riders some- 
times come toa 
complete stand- 
still—on purpose. 
Newcomers should 
start with “The Con- 
fessions of a Velo- 
drome Virgin” or the 
“VeloSnooze” parody. 
Fans and experts are 
invited to submit their 
own articles, which 
FGF promises to pub- 
lish in a timely fashion. 
CONTENT 3 DESIGNS LINKS 4 


a 


OVERALL 3 


WATER SPORTS 


SURFER MAGAZINE 

www. surfermag.com 

No, not that kind of surfing, you geek. 
We’re talking the real, wet, gnarly thing. 
Get the latest news from the beaches of 
the world: Tournament results, environ- 
mental action alerts (check out the links 
to Surfrider, a coalition of surfers working 
for clean beaches and waters), a global 
surf guide, and big wave stories from 
readers. The graphics rule, too: excellent 
photo galleries and awesome video clips. 
The Linkage page rocks. 

CONTENT 4 DESIGN & LINKS 5 OVERALL 5 


WAKEWORLD’S WAKEBOARDING 
WEBSITE | 
www. numbskull. com/wakeworld 

NEW The latest step in the evolution of 

water-skiing is called wakeboard- 

ing—think surfboarding behind a boat and 
you won't be too far off. Get all the info 
you could possibly want about this new- 
wave water sport: a FAQ file, a Complete 
Trick list, a Board Guide—all the stuff 
you’d expect, assuming you were expect- 
ing anything at all. 
CONTENT 3 DESIGN 3 LINKS 3 OVERALL 3 


SURFERGIRL MAGAZINE 
www. surfergrrl. com 

i cy If you’re thinking bikini babes, think 

again (and get a life). We’re talking 

pro women surfers who take on the same 
Big Waves as the dudes. For the details, 
stop in at the “wired source for water- 
women everywhere. ” Surfergirl has arti- 
cles and news on tournaments, plus a 
Green section with connections to surfer- 
supported environmental organizations. 
CONTENT 3 DESIGN 3S LINKS 1 OVERALL 3 


SAILING CREW LIST INDEX 
home. netscape. com/people/fic/crew 
NEW Ever dream of chuckingit all fora 
life of sailing tropical seas? Here’s 
where to make that fantasy a reality. Click 
on your location in the world map for free 
access to a database of boats needing 


_ Sailors and sailors needing a boat. Add 


your name to the list with contact infor- 
mation, and wait for the call (or e-mail). 
The TackRing Navigation controls at the 
bottom of the page let you jump to a ran- 


§ dom sailing-related site. Of course, this 


assumes you know what an Advanced 
Jib Trimmer does. 
CONTENT 4 DESIGN 2 LINKS 1 OVERALL 3 


H20 THRUST STUFF 
www. watercraft.com/H20 

NEW “Personal watercraft” (more com- 

monly known as jet-skis): Highly 

enjoyable water sport vehicles or anti- 
social menace of the lakes? You won’t 
find much argument for the latter here. 
But fans of the noisy little buggers can 
check out an online catalog of acces- 
sories and gear, browse exciting action 
images, and e-mail the site for a free 
catalog and a list of dealers in your area. 
CONTENT 3 DESIGN 2 LINKS 1 OVERALL 2 


WALKING AND HIKING HOMEPAGE 
www. teleport. com/~walking /hiking . html 
NEW Amassive collection of walking and 
hiking links. Find pointers to sites 
telling you where to hoof it and what to do 
when you get there, as well as connections _ 
to nature organizations, gear, hiking clubs, 
and more. Links are categorized and come 
with short descriptions of content. You’ll 
also find a weekly trail news column, chat 
rooms, and access to Amazon.com book- 
store for ordering hiking titles. 
CONTENT 3 DESIGN 2 LINKS 5 OVERALL 4 


ALL AMERICAN HIKING 
AND BACKPACKING TRAIL GUIDE 
www. aspenserv. com/hiking 

NEW Click on the region of this U.S. map 

where you want hiking-trail informa- 

tion. Two ratings accompany each trail 
description: one for difficulty level (1 
to 3 boots), and the other for interesting 
sites, flora, and fauna along the path (1 
to 4 stars). If you’re an avid hiker, add 
your reviews to hikes already covered or 
send in new trails for review. The informa- 
tion is hardly complete; but if you’re visit- 
ing a new part of the country and want to 
hit the woods, check out the Trail Guide. 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 2 


STOCK MARKET BASEBALL 


NEW Fantasy baseball gets down to serious busi- 
ness. Stats guru Bill James and Stats Inc. , 
the company that supplies sports statistics to 
many TV sports broadcasts, have created an 
online game in which you “invest” in major 
league baseball players. If they do well during 


the season, your stock goes up. If they tank, so 
do your investments. A sign-up fee of $49 (or 
$29 with an additional $1 per day of transac- 
tions) gets you a starting fantasy portfolio of $1 
million. The overall winner gets a free trip to 


spring training in1998. 
CONTENT 5 DESIGN 4 


LINKS 2 OVERALL 5 


www. stats.com/fantasy_ dir/bjsm/home. html 


SIERRA CLUB OUTINGS 
www. sierraclub. org/outings 

NEW Before it became the bane of lum- 

berjacks everywhere, the Sierra 

Club was best known for organizing group 
camping trips. That’s still one of its pri- 
mary goals. In addition to there-and-back- 
with-a-pack-on-your-back excursions, 
the Club offers specialized jaunts that 
focus on birding, fishing, Native American 
culture, photography, and archaeology. 
Alternatively, you can sign up for a service 
trip, where you'll build trails, preserve 
archaeological sites, and clean up the 
woods. Search the online schedule by 
topic or geographical region, and request 
a brochure from the site. 
CONTENT 4 DESIGN 2 LINKS 2 OVERALL 4 


THE TOTAL YELLOWSTONE PAGE 
www. yellowstone-natl-park.com 

NEW John William Uhler knows and loves 

Yellowstone, which makes his home- 

grown Web page a labor of love. It may 
not be pretty, but it does an astounding 
job of giving you the facts and the flavor 
of America’s oldest national park. Indeed, 
Total Yellowstone outstrips the official 
National Parks Service site by supplying 
more information on hiking trails, road 
closures, construction schedules, maps, 
history, and the like. If you can’t find the 
information you need, e-mail John and 
he’ll be glad to help. Don’t miss the col- 
lection of bear stories. 
CONTENT 5 DESIGN 2 LINKS 2 OVERALL 4 


| RESOURCES =] 
SPORT97 
www. sport97.com 

NEW Oh sure, this international sports 

calendar covers obvious stuff like 

baseball, football (American- and Euro- 
pean-style), basketball, and other usual 
suspects. But where else will you find 
info on curling, korfball, and ploughing? 


Sport97 sports over 25,000 entries in 
more than 150 categories: If it’s competi- 
tive, you’ll find a schedule for it here. 


CONTENT S DESIGN 3 LINKS 2 OVERALL 4 


| THE SPORTING NEWS 


www. sportingnews.com 
NEW Out of all the sports news sites out 
there, why pick this one? Because 
it’s free. The trivia game, chats, and car- 
toon contest aren’t too tempting, but this 
online hub of one of the country’s defini- 
tive national sports print rags—covering 
MLB, NBA, NHL, NFL, college sports, and 
more from a fun-lovin’ perspective—is 
worth a look. Don’t miss The Fly, 7SN’s 
sneering, cigar-smoking reporter. 
CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 


MISCELLANY 


TIGER WOODS 
www. golfweb.com/ga96/bios/twoods. html 
i EW Greatest golfer in history or simply 
the best-dressed? Let’s just assume 
for the moment that he’s already the latter 
(thanks, Nike) and potentially the former. 
Check out this section of the huge GolfWeb 
supersite for Tiger profiles, Tiger audio 
clips, Tiger action photos, Tiger feature 
stories, and of course the ongoing tally of 
Tiger’s stunning tournament record. Then 
join in the discussion groups with other 
Tiger fans. And while you’re at it, check 
out all those Tiger ads. He’s grrreeat! 
CONTENT 4 DESIGN 4 LINKS 1 OVERALL 4 


KITE PARADISE 

www. hermes. de/KITE/KiteHome. html 
Detlef Beyer wants you to go fly a kite— 
and in his slightly broken English, he tells 
you exactly how and where to doit. We 
aren t talking those cheapo paper-and- 
balsawood models you flew (and demol- 
ished) as a kid, either. Check out Detlef’s 
home videos of his vast collection of high- 
tech kites; download a Shockwave game 
where you control a kite’s speed and direc- 
tion; and check the KP database for great 
kite-flying sites near you. Note: This site is 
for the frames-wary. 

CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


ROLLERBLADE.COM 
www.rollerblade.com 

Evidently this in-line skate company is 
rolling in dough, because it has obviously 
invested some of the big bucks inits Web 
site. Each page’s background is an outra- 
geous screen-size photo of skating action. 
In addition to news, teams, and skate 
park reviews, you'll find details on Roller- 
blade’s latest products, plus tips on how 
to use them safely. Sure, much of it comes 
off as self-congratulatory puffery. But we 
assume the information here applies even 
if you’re using someone else’s skates. 
CONTENT 4 DESIGNS LINKS 3 OVERALL 4 


TENNIS 


TENNIS MAGAZINE 

www. tennis.com 

Tennis Magazine’s online incarnation may 
not look fancy, but its content fully com- 
pensates for the mag’s drab appearance. 
You’ ll find plenty of stuff you’d expect— 
for example, an excellent collection of 
online-exclusive weekly tips (some from 
pros like Pete Sampras), tennis equipment 
reviews, and material from TM’s 
print version. But you'll come 
across some fairly unusual con- 
tent, too, such as the still-in- 
progress Catch a Match section 
(which helps players find new 
opponents) and the Fitness for 
_ Mind and Body section (where 
you ll encounter the essential 
and insightful essay, “How Sexy 


Are Tennis Players?”). 


CONTENT 5 DESIGN 4 LINKS 3 OVERALL 4 


WIMBLEDON 1997 INFORMATION 
www. wmin. ac.uk/~braziej/wimbledon. html 
NEW This year’s Big W tennis tournament 
is scheduled to run from June 23 to 
July 6, which means that at press time the 
official site is still somewhat bare-bones. 
But even now it offers useful information 
on such matters as getting to the event, 
navigating the grounds of the All England 
Club, and obtaining tickets for this popular 
spectacle. Don’t miss “The Art of Queu- 
ing,” a guide to the fine points of politely 
standing in line that many an ugly Ameri- 
can could profit from reading. 
CONTENT 3 DESIGN LINKS 2 OVERALL 3 
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Hello, Cleveland! Are You Ready to Rock? 


Rock & roll will never die, thanks to Ohio’s Hall of Fame 


HE ROCK AND ROLL Hall of 

Fame and Museum is a bad 

neighbor. If it were located 

anywhere but on a strip of 
Cleveland’s marooned water- 
front—across a freeway and on 
the wrong side of the tracks from 
the rest of downtown—the 3-foot- 
high speaker in the front plaza 
would drive the entire block to the 
end of their wits. All day long it 
plays music loud—just the way 
rock & roll oughta be. 

Behind the speaker looms 
architect |. M. Pei’s massive glass 
pyramid, which houses the 
museum. The pyramid is Pei’s 
trademark, but |’d like to think 
of it as anod to the cover of 
Pink Floyd’s Dark Side of the 
Moon (though after hearing how 
Pei prepared for the project by lis- 
tening to rock & roll for the first 
time, |’m fairly certain he wouldn’t 
get the reference). Perhaps he 
intended it as a modern burial 


chamber—the Rock and Roll Hall of 


Fame and Mausoleum. 
Jim Henke, the museum’s cura- 
tor, calls the structure Cleveland’s 
own Sydney Opera House—a Sig- 
nature edifice and tourist mecca. 
And at this point, it represents the 
bulk of the city’s claim to rock his- 
tory. Before the museum, Cleve- 
land’s cred was pretty thin: rock 
impresario Alan Freed started here 
at radio station WJW; the city 
hosted Elvis Presley’s first show 
above the Mason-Dixon line, David 
Bowie’s first American concert, 
and Otis Redding’s last earthly 
flight; and it spawned some quirky, 
influential bands like Nine Inch 
Nails, the Cramps, and Pere Ubu; 
and well, not a whole lot more. 
“We’ve never tried to say that 
Cleveland was the birthplace of 
rock & roll or anything like that,” 


says Tim Moore, the museum’s 
director of communications. 
“Cleveland out-hustled the other 
cities that wanted it. We were able 
to marshal the kind of grassroots 
support that other cities weren’t in 
sucha short time.” In rock, asin 
museums, as in everything, suc- 
cess is Still 90% perspiration. 


MUSIC MANIA 


Inside, the museum is all hustle. 
Admission: $12.95. Cha-ching! 
Escalators come and go in the 
building’s huge, 
~ open atrium, pass- 


ing in mid-air. Stars’ cars hang 
suspended from the ceiling, 
draped in lights. The music boom- 
ing from the speaker out front is 
also playing inside, echoing into 
every nook and cranny. 

The bottom floor is all flash 
and cacophony, exhibits winking 
and shouting to be heard over 
each other. Every hutch, kiosk, 
and wall display seems to have its 
own soundtrack. A display called 
“One Hit Wonders” includes sam- 
ples of the songs; a wall of grunge 
photographs, posters and clothing 
is accompanied by songs from 
Seattle’s short strange reign over 


the musical heap; similar exhibits 
about the Beatles, the Rolling 
Stones, and Michael Jackson are 
also wired with the sounds of their 
subject matter. It’s exhausting. At 
times the museum seems less like 
a museum than a Hard Rock Café 
during the lunch rush. 

Henke says the din is deliber- 
ate, but in places it’s hard to hear 
the music through the dissonance. 
Still, there are some quieter dis- 
plays. Two small theaters screen 
documentaries about popular 
music’s roots in the American 
south. Monitors play scenes 


about cultural resistance to rock, 
which many conservative com- 
mentators called “devil music. ” 

After scaling the remainder of 
Pei’s pyramid, past the museum 
café (where Yellow Subs and The 
Drink Formerly Known as Milk 
grace the menu), | arrive at the 
actual Hall of Fame, on the upper- 
most (and smallest) two floors of 
the facility. The sense of place is 
different up here—a distillation of 
the iconography that the other 
floors only suggested. 

The escalators don’t run this 
high, so you have to take the 
stairs. When you get to the first 


| * ROCK AND ROLL HALL OF FALE AND 


landing, you’re faced with three 
video monitors showing loud clips 
from Hall of Fame induction events, 
including such “historical” perfor- 
mances as the reunions of Cream 
and Led Zeppelin. 

The final floor, at the top of a 
dark spiral staircase, is illuminated 
as though it were preserving pre- 
cious parchment. On the dark blue 
walls, etched into huge glass pan- 
els, are reproductions of the Hall 
of Famers’ signatures. It all feels 
strangely Constitutional, though 
the only documents these artists 
signed were recording contracts. 


A SITE FOR SORE EARS 


On my way down, | spot an Internet 
kiosk hidden on the ground floor 
near an emergency exit; a touch 
screen displays the museum’s 
Web site. | point and click through 
it easily enough, but when | get to 
a screen that requires me to type 
something in, | realize there’s no 
keyboard. Oops. 

Museum officials say they’re 
still experimenting with the Hall of 
Fame’s online site, but in many 
ways rockhall.com is already quite 
good. Sure, there’s the standard 
interactive filler that passes for 
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content: poorly attended forums, 
electronic postcards, that sort of 
thing. But there’s also a page 
where | learn! share a birthday 
with Debbie Boone, and Joan Jett. 
Another page lists high-school 
lesson plans, so teachers can 
spike their history lectures with 
information on Bob Dylan and 
“American Pie.” More Zappa in 
the tenth grade, and the world 
will be a better place. 

The coolest thing by far is the 
clickable list of the 130-plus Hall 
of Fame inductees, with bios that 
explain the artists’ niches in music 
history. Each entry is accompa- 
nied by a short sound clip that 
gives a taste of the artist’s sound. 
It’s a great place to settle bets 
over obscure music trivia. 

My nerdish desire to surf more 
is interrupted by an announcement 
that it’s time to clear out. The 
Museum closes at 5:30 most days 
(about the time the average work- 
ing musician sits down to break- 
fast). Heading toward the exits, 
the crowd drains into an HMV 
record store on the first floor, 
where posters, T-shirts, and 
$17.99 CDs wait to be taken home. 

Back at the building’s plaza, 
that damn speaker is still blaring. 
It suddenly hits me: one speaker. 
Mono. It’s 1997 and this bastion 
of rock & roll can’t scare up a Sec- 
ond speaker. As | saunter toward 
the deserted streets of downtown 
Cleveland, | realize the Rock and 
Roll Hall of Fame and Museum is 
like that speaker: It’s loud enough, 
but half the rock & roll experience 
seems to be missing. @ 


THE SITES 


THE ROCK AND ROLL HALL OF FAME 
AND MUSEUM 

www.rockhall.com 

CLEVELAND LIVE 

www.cleveland.com 

THE ARCHITECTURE OF |. M. PEI 

www. columbia. edu/~sb397/page4. html 
UBU WEB 

www. dnai.com/~obo/ubu 

THE CRAMPS PIC SLEEVE GALLERY 
www. well.com/user/dragster/cramps/ 
picsleeve. html 


Richard Overton is a San Francisco-— 


based freelance writer. Address 
e-mail comments and questions to 
travel@webmagazine.com. 


TRAVEL Sites lo KARMEN BUTTERER & DAWN MARGOLIS 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It 


JOURNEY 10 THE CENTER OF THE EARTH 


NEW Online reporter Jim 
Malusa takes you 
along on a month-long jour- 
ney to the sunken, 
shrunken, super-salty Dead 
Sea. Daily installments spin 
tales of journeying on 
camels, eating dates and 
melted chocolate bars, and 
worrying about being 
arrested for illegally bring- 
ing a bike into Jordan. Beau- 
tiful pictures abound, 
adding color to the engaging 
text. The bonus: Experts 
explain the politics, archeol- 
ogy, geology, and architec- 


ture of the region so you can put Malusa’s adventures into a larger context. Our only 
quibble: The frames design fills just 2/3 of our screen. 


CONTENT 5 DESIGN 4 


LINKS 2 OVERALL 5 


www. discovery. com/area/specials /deadsea/deadsea1. html 


AMUSEMENT PARKS 


UNIVERSAL STUDIOS FLORIDA 
www.usf.com 

NEW Want to experience the Back to the 

Future ride at Universal Studios, but 

don’t feel like driving to Florida and paying 
exorbitant entrance fees? Then catch the 
QuickTime movie instead. It won’t be like 
seeing it on the Omnimax screen, but you 
won’t wait an hour in line either. If you are 
bound for the Sunshine State, check out 
online ticket purchasing, special events 
info, and the electronic guide, which tells 
you what rides kids of different ages will 
like. And don’t miss the knock-knock 
jokes, sure to annoy the whole family. 
CONTENT 5 DESIGNS LINKS 2 OVERALL 4 


WALT DISNEY WORLD 
www. disney. com/DisneyWorld 
NEW In the great Michael Eisner tradition, 
you'll find opportunities to spend 
a buck here with almost every click of the 
mouse: make hotel reservations; purchase 


park passes, CDs, books, and other Dis- 
ney paraphernalia. You can also register 
to become an “honored guest” at Walt 
Disney World’s 25th Anniversary Celebra- 
tion. Print out a numbered identification 
card, and when you arrive at the Magic 


Kingdom “You'll receive special recogni- 
tion.” Hey, Mr. Eisner, can we just get a 
few of your stock options instead? 
CONTENT 5 DESIGN 4 LINKS 4 OVERALL 4 


CEDAR POINT 
www. cedarpoint.com 
This century- 
NEW old amuse- 
ment park in 
Sandusky, Ohio, 
claims to have the 
world’s largest 
roller coaster col- 
lection. Butwe’re ® 
not talking about 
antiqueshere: 4@ 
These are State- . ee 
of-the-art rides ee 8 es 
like the Man- 4am = § a, 
tis—a $12 mil- 
lion hunk of steel featuring a 
119-foot vertical loop, 103-foot dive loop, 
heavily banked 360-degree turn, 83-foot 
inclined loop, 360-degree flat spin, and 
figure-8 finale. Makes you queasy just 
reading about it. Check out photos of all 
12 coasters and stats about their design, 
speed capacity, and physical dimensions— 
plus park employment information! 
CONTENT 3 DESIGN 3S LINKS 4 OVERALL 3 


SIX FLAGS THEME PARKS 
www. sixflags.com 

NEW If the kids keep clamoring for cotton 

candy, elephant ears, and rides that 

spin them upside down until they puke, 
then a trip to Six Flags should definitely be 
in your future. Hey, it’s easy: The chain’s 
Web site assures us that 85% of all Ameri- 
cans live within a day’s drive of a Six Flags 
Theme Park. In addition to that fascinating 
factoid, you’ll find descriptions of attrac- 
tions, details on prices, and—yes!—an 
application for your very own Six Flags— 
sponsored credit card. 
CONTENT 3 DESIGN 4 LINKS 4 OVERALL 3 


WARNER BROS. MOVIE WORLD 
www. village. com. au/cybapark/warner/ 
cyba2.htm 
i cy This is Australia’s #1 tourist attrac- 
tion? If the movie-themed amuse- 
ment park lived up to its online billing— 
“where excitement is everywhere, thrills 


abound and colourful characters and stars 
mingle!” —you’d probably die from over- 
stimulation, and for that you’ re flying half- 
way around the world? Better you should 
stick to visiting the Web site, where you'll 
get the lowdown on Movie World’s rides, 
attractions, studio complex, park layout, 
restaurants (our favorite: The Dirty Harry 
Bar, serving “Make My Day Nachos and 
44 Magnum Tortilla Salad”), and of course 
a suitcaseful of souvenirs. 

CONTENT 2 DESIGN 3S LINKS 4 OVERALL 2 


ELVIS PRESLEY ’S GRACELAND 
www. elvis-presley. com 

i FV It’s the 20th anniversary of the year 

that Elvis left the building for Joe 

So if you’re a fan of the King = 
(or just of Americana), _. i , 
swivel your virtual £6 
hips on down to the 
Graceland Web 
site. You'll find all 
things Elvis, includ- 
ing a link to the 
apparently new Sci- 
ence of “Elvisology,” 
which explores the King’s bio, gold and 
platinum albums, film career, and trivia. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


THE COUNTRY MUSIC FANS’ 
HALL OF FAME 
countryfan.com/home. html 
NEW Consider yerself an above-average 
country music fan? The Myrtle Beach, 
South Carolina—based CMF’s Hall of Fame 


will test your devotion. Its faux-wood- 


paneled site contains photos of the 
real Hall’s shrines to those who croon 
_ about broken hearts and broken semi- 
trucks. But while the Fans’ Hall of Fame 
hopes to be “where the Stars and Fans 
live together,” there ain’t much on 
hand here ‘cept more Statler Brothers 

/ memorabilia than you could shake an 


# & Oak Ridge Boy at. 


| CONTENT 2 DESIGN 2 LINKS 2 


# OVERALL 2 


HISTORICAL AMERICA 


GEORGE WASHINGTON’S MOUNT 


VERNON 
www. mountvernon. org 

NEW In the 45 years our founding father 

lived here, he plotted the Revolu- 

tionary War, learned of his election as 
first President of these United States, and 
died at age 67. Check out biographical and 
historical information about Washington, 
a grounds tour, and an image gallery that 
will leave you longing for the days when a 
President was too busy designing and 


a 


managing his 8,000-acre property to spend 
time brokering arms deals or chasing after 
bustled ladies. 

CONTENT 5 DESIGN 5 LINKS 3 OVERALL 5 


MONTICELLO: HOME OF 

THOMAS JEFFERSON 

www. monticello. org 

NEW When Jefferson retired from his 

“hated occupations of politics” and 

returned to “the bosom of my family, my 

farm, and my books,” the place he went 

home to was Monticello. Virtually visit the 
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dwelling of aman 
who rose with 
the sun and 
pursued varied 
interests as 

a musician, 
draftsman, 
astronomer, 
surveyor, nat- 
ural philosopher, 
jurist, and states- 
man. Good links to sites 

devoted to Jefferson’s Virginia give you a 
feel for the man, the era, and the country. 
CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


THE FREEDOM TRAIL 
www.ci. boston. ma.us/freedomtrail. html 
NEW Compliments of the fine folks in 
Bean Town, you can tour stops along 
the Freedom Trail such as The Old South 
Meeting House (best known as ground 
zeroforthe Boston @ 
Tea Party) and Old 
North Church, 
where neighbor- 
hood bell-ringer 
Paul Revere 
looked for “one if 
by land, two if by 
sea.” Nice pho- 
tos of Colonial- 
era buildings 
standing shoul- 
der to shoulder 
with modern 
skyscrapers. a 
CONTENT 4 DESIGN 4 
LINKS 3 OVERALL 3 


GETTYSBURG PENNSYLVANIA 
WELCOME CENTER 
www. gettysbg.com 

NEW The battle that saved the nation, 

coupled with Lincoln’s address, 

makes Gettysburg National Military Park 
one of the country’s most important his- 
torical sites. But this commercial Web site 
focuses less on the specters of history 
haunting the Park than on the touristy 
trappings surrounding it. And that Free 
Stuff button really ruins the mood. 


CONTENT 2 DESIGN 2 LINKS 4 OVERALL 2 


THE FAIRBANKS HOUSE 
www. dedham. com/fairbanks 

NEW Our country’s oldest remaining 

timber frame house, dating back 

to 1636. If you want to see 
where the common man 
lived before the birth of 
a nation, take this tour 


of the modest homestead located in 
Dedham, Massachusetts. And if you’re 
a member of the Fairbanks family, find 
out all about the next family reunion. 


CONTENT 2 DESIGN 3 LINKS 2 OVERALL 2 


DUDE RANCHES 


THE DUDE RANCHERS’ ASSOCIATION 
www. duderanch. org 

They call it a “livestock oriented way 
of life”; we call it paying to suck dust. 
To each his/her own. Over 100 dude 
ranches in 12 western states and 
Canada tempt you to ride, rope, and 
wrangle your vacation away; the pic- 
ture-postcard descriptions of each will 
have you reaching for your bolo tie and 


CONTENT 5 DESIGN 3 


GLACIER NATIONA 
WEBSITE VISITOR 


ten-gallon hat. Pick the right ranch, know 
what to expect when you get there—even 


find out what Cookie has on the menu. 


CONTENT 4 DESIGN 3 LINKS 3 OVERALL 4 


HIDDEN TRAILS: WORLDWIDE 
RIDING AND OUTDOOR VACATIONS 
bcranches. clever. net/dude 


lf a little trail riding can’t quench your 


thirst for the cowboy life, how about a 
working stint at a ranch? You’ll brand cat- 


tle, mend fences, and move herds across 
the land. Straight dope on cattle and horse 
drives, wagon trains, and working ranches 
in17 states and 28 countries will help you 
decide whether dressing saddle sores is 
how you really want to spend your vaca- 
tion. Rates, seasons, contact info galore, 
and lots of other adventure travel links 
are included. 

CONTENT 4 DESIGN 3 LINKS 5 OVERALL 4 


THE DUDE AND GUEST RANCHES OF 


GRAND COUNTY COLORADO 


_ www.dude-ranch.com 
Cowboys of yesteryear never had it this 


good—but that doesn’t mean you can’t. 
Horseback riding, trout fishing, mountain 
biking, hot tubs, and first-rate cuisine are 
among the amenities offered to cowpoke- 
for-a-week guests at the five dude ranches 
of Grand County. Photos of ranch guests 
looking content and relaxed will have you 
snail-mailing for brochures. 

CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


NATIONAL PARKS 


GRAND CANYON NATIONAL PARK 
www. thecanyon.com/nps 

NEW Even if you never set a hiking boot 

into the Grand Canyon, you don’t 

have to forgo a Sonoran Desert belt 
buckle, Hopi bear claw earrings, or a buf- 
falo maiden kachina doll. These items and 
more can be purchased on the park’s Web 
site. Those planning a visit to the Really 
Big Hole in the Ground can also peruse 
trail maps, get up-to-date news on park 
conditions, and print out back country 
permit request forms. 
CONTENT 5 DESIGN 4 LINKS 4 OVERALL 4 


GORP: U.S. NATIONAL PARKS 
AND PRESERVES 
www. gorp. com/gorp/resource/ 
US_National_Park/main. htm 

NEW If you still think that Jellystone is a 

national park, perhaps you need to 

check out the National Park section of the 
GORP (Great Outdoor Recreation Pages) 
outdoors megasite. Here, you'll find infor- 
mation on 57 national parks, all handily 
pinpointed ona map. If you want to do 
more on your camping trip than roast 
marshmallows, GORP provides a 
» laundry list of companies that offer 
4 all manner of adventure excursions, 
from white-water rafting in the 
Grand Canyon to horseback riding 
in Jelly, er, Yellowstone. 
LINKS 5 OVERALL 4 


GLACIER NATIONAL PARK 
www. nps. gov/glac 
NEW The government-speak on the Glac- 
ier Park homepage—“ provides over 
one million acres of habitat and protection 
for a wonderful variety of wildlife and 
wildflowers”—gives you little sense of 


AL PARK 
CENTER 


the Park’s rugged beauty and raw wilder- 
ness. For down and dirty information, skip 
to the site’s visitor information center. 
Here you'll find trail maps, daily weather 
reports, lodging info, photos, tips for 
backcountry camping—even a “mammal 
checklist” that covers everything from 
pygmy shrews to Big Mama grizzlies. 


CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


YOSEMITE NATIONAL PARK 
www. compugraph. com/yosemite 

NEW It’s odd to sit at a computer read- 

ing about the most spectacular 

piece of wilderness in the contiguous 
U.S. But information is what you’llneed § 
to brave the hordes that turn that wilder- 
ness into a mini-city every summer. And 
YNP is the place where you can get the 
dirt on activities, lodging, and weather 
conditions. One warning: The site is 
currently under construction, which 
means lots of bugs. But then, this /s the 
Great Outdoors. 
CONTENT 3 DESIGNS LINKS 4 OVERALL 2 


RESOURCES 


SALON MAGAZINE: WANDERLUST 
www. salonmagazine. com/wanderlust 

Fed up with people who return from vaca- 
tions only to carp about dumpy hotels, 
lost luggage, and bad airline food? Then 
visit Salon magazine’s travel site, which 

is dedicated to “putting the romance—the 
‘unconquerable longing’ —back into travel 
and the passion back into travel writing. ” 
You’ ll find a treasure trove of literary 
travel tales by acclaimed writers who’ve 
explored all corners of the globe, plus all 
the practical stuff: where to go, how to get 
there, what to take, where to eat and stay. 
CONTENT 5 DESIGN 5S LINKS 2 OVERALL 5 


WORLDWIDE BEACH GUIDE 

www. surf-sun. com/us-beach. htm 

This guide to coastal worship blankets 
hundreds of international beaches. Paying 
homage to the place where water and 
sand meet, WBG brokers information on 
where to stay, what to do, and how to get 
there (cheaply, no less!). Planning a trip 
to the azure waters of Bora Bora, a fishing 
vacation on the shores of Lake Michigan, 
or a tranquil respite on the sandy beaches 
of Clonakilty will be easier than fitting 
your pale, flabby, made-for-the-couch 
body into last year’s swimsuit. 

CONTENT 5 DESIGN 4 LINKS 5 OVERALL 4 


ATEVO 
www. atevo.com 

NEW Like a compact, well-organized suit- 

case, Atevo manages to contain way 

more than you’d expect. You'll find advice 
on everything from booking a discount- 
fare flight to quieting the “are we there 
yet? |’m bored” mantra of child travelers. 
Hundreds of maps and sample itineraries 
for just about every corner of the globe, 
and sage advice on getting along with the 
locals so you don’t get deported. 
CONTENT 5 DESIGNS LINKS 4 OVERALL 4 


EUROTRIP 

www. eurotrip.com 

For travelers doing the greasy-haired, back- 
pack-toting hostel/Eurail tour of the Conti- 
nent, Eurotrip is as good a find as a hot 
shower or a cheap meal. This Glasgow, 
Scotland, site reviews hostels and 

| other budget accommodations; offers 
| a discussion board; and has terrific 
links to transportation info, guidebooks, 
travel magazines, city guides—even 

| credit card companies. Plain graphics, 
| but some bonny content. 

| CONTENT 4 DESIGN 2 LINKS 4 

OVERALL 4 


MICROSOFT EXPEDIA 

www. expedia. msn. com/daily/home 

The software company you love to hate 
has put together an impressive travel site, 
with weather info, an online adventure 
magazine, city maps, and late-breaking 
travel-related news. The Fare Tracker ser- 
vice e-mails you the lowest available air- 
fares to predetermined destinations. You 


can even make reservations through the 
online Travel Agent. Lots of useful infor- 
mation and handsome graphics—all free. 
CONTENT 4 DESIGN 4 LINKS 2 OVERALL 4 


CAMPNET AMERICA 
www.kiz.com/campnet/html/campnet.htm 
It’s got more links than the Interstate High- 
way System—to the AAA Map ‘N Go Online 
Travel Router, USA Today weather reports, 
First Aid Online, and nearly every imagin- 
able camping- and RV-related Web site. 
You can find National Park info, equipment 
manufacturers, travel clubs—even some 
campfire recipes. But c’mon, who doesn’t 
already know how to make s’mores? 
CONTENT 4 DESIGN 2 LINKS 5 OVERALL 4 


WRIT IN WATER 
www. serve. com/diavolo/grave 
NEW Cemeteries aren’t just places for 

teenagers to smoke, drink beer, and 

mourn the death of rock legends. They’re 

historical shrines to the lives, loves, and 

labors of the now departed; and city by 

city, Writ in ens will show you some y 


7 a a —— bal ad 4 


the best. Marvel at the intricate stonework 
at Old Burial Hill Cemetery, where the Salem 
Witch Trial judge lies. Ogle stunning above- 
ground burial sites in Italy and New Orleans. 
And yes, pay tribute at the Parisian grave 
of Jim Morrison. But what’s with the rose- 
wielding Goth girl decorating the pages? 


CONTENT 3 DESIGNS LINKS 4 OVERALL 3 


BEACHCOMBER.COM 

www. beachcomber. com 

Your own endless summer adventure, 
courtesy of live “beach cam” feeds. This 
charming directory points you toward count- 
less shore communities worldwide and lets 
each one invite you to “come for a visit... 
or stay for a lifetime.” The “naturist” beach 
guide’s links will warm your cockles during 
the cold winter months. 


CONTENT 3 DESIGN 2 LINKS 4 OVERALL 3 
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Vo t_SHiRt OWVEAWAY! 


LIDIeS IND FOWL LOVERS... help celebrate the launch of 
cS DUCKMAIN PRSNTS. 
Pie MICKOSOFT NeatVWOKK GOOD T1Me HOUR. 


Paramount Digital Entertainment, MSN"and THE WEB Magazine want you to walk away 
with a...uh...T-shirt? That's right, go to DUCAMAN.MEN.COM, fill out and submit the 
entry form and you could have a new shirt to wash the dog in! (If you're still living in the 
Stone Age there’s a mail-in entry form below.) | 


And don’t forget to log onto the Duckman Web 
show exclusively on MSN, The Microsoft Network 
online service, where you'll find original content 
including | : 
©@OJCKLCIADS = = ee 

© PION OLOCUS @ HOT Seat 2 he 

e DUCKMaINM ADVISOR © FISCINOM2! 

© FAIMLSE PLUGS FOR THe tv SeRI/eS 
created in conjunction with the “Duckman” television _ 
series’ executive producers Arlene Klasky, Gabor Csupo, 
Jeff Reno and Ron Osborn, creator Everett Peck, along 
with writers and artists from the Paramount Domestic 
Television series. : 


& Rant Generator 


DUCKMAN.MEN.COM 


| P) - 


YIOMIAN LOSOJOI\) OU] 


paramount 
digital.entertainment” 
1-800-FREE-MSN for free software 


DUCKMAN T-SHIRT GIVEAWAY RULES - 1. No purchase necessary. Must be a legal resident of the United States and/or Canada and 18 years or older to enter. 2. Fifty (50) prize winners will each be awarded an official 
Duckman |-Shirt (estimated retail value $10). No substitution or transfer of prize permitted. 3. To enter, send this completed official entry form or 3x5 postcard with your full name, address, phone number, gender, age, Win. 
95 and e-mail address (if applicable) to “Duckman T-Shirt Giveaway”, Paramount Digital Entertainment, Inc. (“PDE”), 5555 Melrose Ave., MOB 1206, Hollywood, CA 90038. You may also enter online by completing the entry 
form located at http://www.duckman.msn.com. All entries must received by 5:00p.m. (PT) July 1, 1997. No responsibility is assumed by Duckman, PDE or the Microsoft Network (collectively, “Duckman”) for lost, late, mis- 
delivered, or illegible entries or any computer, online or technical malfunctions that may occur. Winners will be randomly selected by Duckman from all eligible online and mail-in entries received, the decisions of which are 
final and binding. 4. The odds of winning will be determined by the number of eligible entries received. Limit one prize per household. 5. Employees of Duckman (and their immediate families) are not eligible. Giveaway 
subject to all applicable federal, state and local laws. Void where prohibited by law. Taxes are the sole responsibility of the winner. 6. Duckman is not responsible for any computer problems or malfunctions and/or any 
injury or damage to participant’s or any other person’s computer resulting from participation or downloading any materials on this Giveaway. 7. For a complete copy of the Official Rules and/or a list of the winners, send a 
self-addressed stamped envelope by July 1, 1997 (for Official Rules) or September 1, 1997 (for list of winners) to Duckman T-Shirt Giveaway, PDE, 5555 Melrose Avenue, MOB 1206, Los Angeles, CA 90038. You may also view 
the Official Rules online at http://www.duckman.msn.com. PDE solely responsible for Giveaway, Duckman and all related marks are property of Paramount Pictures. IM & © 1997 Paramount Pictures. All rights reserved. 
Microsoft and MSN are either registered trademarks or trademarks of Microsoft Corporation in the U.S. and/or other countries, 
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Yacking It Up with MTV 


Music Television brings Web chat to the boob tube 


manhole cover... 


STaNvsAol 


ALL SOW TO THE GHEATNESS 


OF NIRVANA? 


HekymandG 


IS THAT STHAWSHEHRY 


FIELD P77? 


VidiMveghan2es 
Da WisCuel 
ZIMS5/05909 


T WAS THE DAY gibberish made 
history. 
If you turned on MTV that 

autumn afternoon in 1995, you 
saw Nirvana pounding out “Smells 
Like Teen Spirit” on the top half of 
the TV screen while America Online 
viewers with indecipherable screen 
names pounded out messages like 
“Nirvana Suuuuuuucks” on their 
keyboards, only to see the words 
appear a few moments later on 
the bottom half of their TV 
screens—scrolling down 
faster than Evelyn Wood 
herself could follow. 

How does it work? 
Here’s the lowdown from 
MTV Online (www. mtv.com): 
“You join the specified Yack Live! 
IRC [chat] channel and wait for the 
operator to tell you which room is 
going to be on MTV. If you’re lucky 
enough to be in that room—be 
ready to entertain the MTV watch- 
ing nation—because if your com- 
ments are good enough, they’ll 
see ’em.” (Note the multiple use 
of “if” in this synopsis. ) 


i got a new complaint 
Long ive Kurt! 
THIS VIDEO IS THE BE 


The result was primi- 
tive and almost illegible, 
but the inaugural segment 
of Yack Live! on MTV is still the 
only interaction between Net and 
set that has ever reached an inter- 
national audience. 


BiG YACK ATTACK 


And it grew fast. “Allie and! were 
sitting there the first day Yack Live! 
went on, watching the chat rooms 
multiply,” says Rick Holz- 
man, 31, MTV Interac- 

_ tive’s vice president of 

| programming and pro- 

a ~ motion. He and his col- 
league, Allie Eberhardt, 


39, the company’s creative direc- 


tor, are taking a break from their 
cheap sushi to describe the fateful 
event. “We watched it go froma 
couple dozen people to thousands, 
like, instantaneously,” Holzman 
says with a true believer’s fervor. 
“And we never publicized it!” 
Why was Yack Live! so popular 
from the outset? For screenagers 
who grew up with Mystery Science 


Theater 3000 and chat 
rooms, the concept of a 
public roast might not be 
so groundbreaking after 
all. “Breaking down that 
glass wall between the 
user and the TV show is 
what MTV is all about,” 
Holzman continues. 
“MTV has always been 
good at that. We have a 
two-way relationship with 
our audience. And Yack 
Live! allowed it to be 
nudged a little more in 
the audience’s 
direction. ” 
Holzman and 
Eberhardt, 
confirmed 
company men 
(Eberhardt 
even sports an 
MTV wristwatch), 
occupy side-by-side offices 
29 floors above New York’s Times 
Square, where they oversee the 
work of three dozen people whose 
mission is to make MTV Online the 
preeminent music-related site on 
the Web. The site is split into two 
parts: original Web content and 
promotional pages for MTV’s 
broadcast lineup. The original 
material includes music news 
(updated several times a day), 
lists of upcoming concerts around 
the country, reviews of recent per- 
formances, and of course Yack 
Live!. In the promotional areas, 
the site maintains an archive of 
MTV’s programs including 
playlists from every Unplugged 
show and video outtakes from the 
too-slick-to-be-real Real World 
episodes. 
In addition, MTV has launched 
Intercast Jam, a logical companion 
to Yack Live! based on Intel’s 


Intercast technology, which allows 


Webheads (outfitted with the nec- 


essary hardware) to watch MTV 
and sister channel M2 on PCs 
accompanied by Web pages con- 
taining information about the 
artists. Viewers can access news 
items, tour info, discographies, 
polls, and online CD peddlers—all 
while video streams in the back- 
ground. Though M2 will broadcast 
Intercast content 24 hours a day, 
MTV will limit it to two hours a day 
(during the notoriously rare por- 
tions of the programming cycle 
that include music videos). In 
other words, no clicking on Jenny 
McCarthy. Sorry. 

In fact, MTV Online does not 
want to publicize VJs and MTV 
shows at all. “MTV thinks of MTV 
Online as a whole other channel.” 
Holzman says. “What’s appropri- 
ate for this medium should be in 
this medium. If Unplugged catches 
your fancy, you should be able to 
find out anything you ever wanted 
to know about Unplugged [online]. 
For you, the most important thing 
may be knowing that Syd Straw 
played the first Unplugged, and 
you want to know what her set list 
was. That’s not relevant to a mass 
audience. But in this medium, for 
you, that may be the one thing you 
want to know. And boy, wouldn’t 
it be disappointing if MTV didn’t 
have that for you?” Absolutely. 
Both of Syd Straw’s fans would be 
heartbroken! 


DON'T TALK BACK 


Seeing MTV Online as a separate 
channel is one thing, but how do 
network execs feel about bringing 
the geeks to TV en masse for pro- 
tracted Yack sessions that make 
Beavis and Butthead look like 
rocket scientists? “We’re lucky,” 


Holzman admits. “Our TV brethren 
embrace this stuff. They’re always | 
looking for the next new experi- 
ence. They know that our audience 
is totally receptive to these things. 
We can Say, ‘Oh, it would be neat 
if we do this!’ And TV says, ‘Great! 
We get it! It works!’” 

You can trace that enthusiasm 
to the fact that MTV Online has 
been an advertising-supported, 
money-making proposition for the 
folks at Viacom, its parent com- 
pany, since its inception. Ina 
medium where even the most 
entrepreneurially cybersavvy CEO 
finds it difficult to keep his head 
above water, a well of black ink 
goes a long way. 

“We wouldn’t be allowed to 
exist without that,” Holzman says. 
Part of the Onliners success 

comes from having created their 
Web site early, earning them loyal- 
ists from the wired-in-1985 set, 
“Our target audience are the early 
adopters,” says Caroline Mock- 
ridge, who puts her enthusiasm to 
work doing publicity for MTV On- 
line. “They’re the ones who go 
online every day. They’re the ones 
out there buying CDs, laptops, cell 
phones, and pagers. ” 

“We love our audience,” Eber- 
hardt agrees. But do they love their 
Yak Live! audience enough to con- 
tinue to allow them to post their 
chat-room drivel on the air? “We’re 
trying to figure out what the next 
generation of it is,” Holzman says. 
Eberhardt’s fantasy of the next 
generation of Yack Live!: 
“The audience could create 
some kind of change, cause 
some effect, on that box [the 
TV]. We’ve always thought 
that would be an important 
element. ” 

“More than just choosing 
the video,” Holzman adds. 
“How about actually chang- 
ing the video?” Now that 
would make history. @ 


Bob Ivry is an entertainment 
reporter for the Bergen Record in 
Hackensack, N.J. Address e-mail 
comments and questions to 
tv@webmagazine.com. 


"THE NIGHTLY BUSINESS REPORT ON 


INTERNET TELEVISION NETWORK 
_ intv.net/pg/business. htm 


Good MOANING. creeps, or is It FRIGHT TIME already? 
Rther way, you must SEREAM wy SPOOKTACULAR fa 


—tionto the Screaming Room, the Grave- 
a yard and the Laboratory, where you'll find 
47 years of Tales From the Crypt comic 
books, television, and movie history. 

— Java-animated spiders, fire, and video 

- trailers for Cryptic films enliven this multi- 
faceted house of horrors. It’s easy to get 
lost, but isn’t that the point, kiddies? 
Sve 4 DESIGN 4 LINKS 1 OVERALL 4 


Where can you 
NEW see pay-per-view 


= action flicks, WWF 
wrestling broadcasts, 
readings by Maya 
Angelou, news on con- 


temporary jazz, and the 


| hottest act in hip hop? At 
— the Black Entertainment 
= Network site, which 

i delivers all this with an 
= African American twist. 
F Spruced up with the 

= newest tech tricks, this 


rapidly expanding entre- 


i yl RADIO Sites | BY DERK RICHARDSON 


- RATINGS Gl DE: 5 Bookmark It ree It 3Click It 2 Consider It 2Skip It 


= preneurial force is moving into restaurants and casinos with deep-pocketed fica. 


funded) collaborators. The print edition might already be stuck in the pages of your local 
newspaper, but it’s more fun to log on for BET chats, live town meetings, and a healthy 


dose of celebrity-gazing. 


CONTENT 5 DESIGN 5 LINKS 1 OVERALL 4 


www. betnetworks. com/newhome. html 


CW If you don’t mind watching puppet- 
like talking heads in a stop-and-go 


_ video (in a 3x4-inch box, no less), come 

_ here for your business news and market 
updates. Once you’ve downloaded the 
-VDO player, you can select feature stories 


from a well-organized archive whose cov- 


erage extends to sports, health, travel, 
_ computers, money, and fashion. Browse 
_ The Nightly Business Report by topic, 


date, or source of story. The no-nonsense 


: graphics and resources (like interview 
transcripts and TV program guides), make 
_ iteasy to find what you came for. If time is 


money, you'll save both here. - 


CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


TALES FROM THE CRYPT 
_ www. cryptnet. com 


a cu 


issues to please a ghoul. TV’s hellacious 
: host gives a cackling RealAudio introduc- 


The irrepressibly punning cae 
keeper has exhumed enough back 


_ successes 


THE OFFICIAL BOB NEWHART PAGE 


www. mindspring.com/~i20west/bob. htm 
NEW Long before Jerry Seinfeld came up 


with a hit show about nothing, there 


was Bob Newhart. This buttoned-down 
stand-up comedian somehow developed 
his bland, middle-brow persona into a 
series of 


as psychi- 
atrist Dr. 
Robert a 
Hartley, innkeeper/author Dick Loudon, 
and comic book artist Bob McKay. Every- 
thing Bob is here, including bulletins about 
his concerts and recordings and updates 
onhis possible sitcom comeback as a 
Martha’s Vineyard bookstore owner. 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


TV NATION 
tvnation. spe. sony. com/TVN 
NEW The show that punctures our cultural 
and political hot-air balloons, TV 
Nation has been consigned to Comedy 
Central reruns while gadfly Roger & Me 


Homepage 
res 


_ mastermind Michael Moore tries to parlay 


freshly raised BBC money into a new sea- - 


son. Here you’ ll find old show highlights, — 


“weather” reports, and a special home- 
page for good ol’ Crackers, the corporate- 
crime-fighting chicken. Pretty radical stuff, 


_ givenits official (i.e., corporate) status. 
CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3S 


TV NETWORKS | 


THE GATES OF BRAVO | 

bravo. flextech.co.uk — 

_ With dungeonesque graphics to match its 
gothic content, the U.K.’s promulgator of _ 


self-consciously “weird” programming— _ 
from The Burning Zone to David Cronen- 
berg flicks—has created an enthralling 
crypt of Web horrors. Not to be confused 
with the highbrow U.S. cable channel, this 


Bravo offers a soothsayer spouting tongue- 
_ in-cheek astrology, various bulletin boards, 


and the chance to be abused by dominatrix 
Redemption. The two best features area 
handy day-by-day program guide for the 
Bravo cable station and the Video Vault, 


which offers clips from old shows (if you 


have the VivoActive Player plug-in). © 
CONTENT 4 DESIGN 5 LINKS 3 OVERALL 5 


| LIFETIMEONLINE 
www. lifetimetv.com — 
Roll over Martha Stewart, and tell fons 


Steinem the news. The cable TV bua 


that keeps Designing Womenonthe air 
now has a site designed for\ women on the 


Web. Lifetime Online covers sports and 


music, with links to online dating services _ 
and “digital dramas” in which you deter- — 
| mine the plot. Where else can you “give — 
} your ottoman a makeover that willadd 
_ new life to your home decorating,” find a - 
recipe for a yummy polenta casserole, _. 
| and browse diary entries from exhausted - 


moms and dads who feel your pain? _ 


uae DESIGN 4 LINKS 1 EL 


/ BRAVO! : 
‘www. bravotv. com —-. 
BAY Even oni acai aie jou : 
down their noses at mainstream TV _ 
while touting the arty content of Bravo! 
| programming will be disappointed by ' this _ 
1 as and skeletal online edlaes ation of 


are useful but. | lightening, noris 
there much eye candy. Put simply, the “Ty 


Too Good for TV” cable network i is hardly” 
up to snuff on the Web. 
CONTENT 3 DESIGN a LINKS 4 OVERALL 3 


: TELEVISION RESOURCES _ 


WEBOVISION 


www. .webovision. com — 


IEW Its ambiguous name notwithstand- 
ing, this is neither the missinglink 
between your computer and your teley- 
-sionnoranInternet mutationof3-D 
glasses. Rather, WebOvision is another As 
exhaustive compendium of “Media links ce 
around the world.” Who needs it? Any- 
body who wants to keep up onnearly | 
3,000 TV, radio, and print publication © 


sites. WebOvision spreads itself so thin 


that it may miss a few important destina- 


tions; but for locations outside the U5. 
(Latvia! Wales!), it serves as an indis- 
pensable easy-to-use bookmark. 


CONTENT 3 DESIGN 4 LINKS 5 5 OVERALL 4 : 


TV JOBS 
www.ultimatetv.com/jobs 
In the TV job market, it’s who you know, 
not what you know—unless you know 
about this site. Here, you can post posi- 


_ tions and résumés and serve up your own © 


dish on industry jobs in the forum. Last 
summer, for instance, more than 50 sta- _ 
tions were hiring, and the CBS affiliate 


‘Nearest me was looking for a WWW/Inter- 
net production intern. Had | but known.. 
CONTENT 4 DESIGN 3 LINKS - OVERALL 4 : 


FREE TV TICKETS 
www. ecom. nel delenee 
NEW No, you can ‘Tt get Letterman seats 


here. But you can get tickets tothe 
_ L.A.-based tapings of Wheel of Fortune, 
Cybill, Mad TV, Ink, and Dennis Miller Live, 


plus newcomers like Soul Man, Dilbert, 


The Paul Sorvino Project, and The Kirstie 
Alley Show. Offerings pick up whennew 
seasons commence, and the application 
process is beyond user-friendly: You print | 


out your own reserved tickets. 


CONTENT 3 DESIGN 3 LINKS 1 ave 3 


WO) ANIZVOVWESM MMM 


Lon a] 
Se | 


MN 
ON 
ON 
— 
a 
= 
e 
Lu 
= 
N 
< 
O 
<x 
= 
jaa) 
Lud 
= 
Lud 
ae 
L 


- POLYESTER TELEVISION dent of Tantalus V”—or join the Reape, 


around as quickly as your leisure suit 


TELEVISION ESOTERICA niacs from Conanophiles. Win your proper | against a Doomlike gothic backerbildid: | 1 player, eo the ante afte recent stories, 
title—from lowly “ensign” to mighty “Resi- ' Fans of Chicago’ S WKTA- AMandWVVX- | orjump to ClNet nonaudio news, deliv- | 
| sts and follow eredina no- nonsense, economical ree | 


www. gidd. com/polyester/polytv.htm to bring back the “classic” Openine wi iemetalking- =| CONT Jae “DESIG 4 LINKS 2. AVERALL & 


NEW Don those hip-huggin’ bellbottoms Joel Godard’s introductory quip. _ | dom. The Re tter has long : 

and take a trashy tour of the TVfare | CONTENT 5 DESIGN 2 LINKS 4 ‘ovERALL 3 | Passedits due date, and the music won’ ONTHEAIR. CoM : 

of the ’70s. The Love Boat, Happy Days, _ rattle your walls unles I’ve souped uf _ www. ontheair. com _ . 

The Partridge Family, Welcome Back D-PROGRAM | | Geography and wattage be nce 

Kotter, The Bionic Woman, and Charlie’s www. dprogram.com — the closest you Il get to a virtual mosh pit i NCW Now that tuningintoaradioisno 


Angels are all here. You’ ll be jumping NEW It’s a Bill Moyers-meets-Tim Leary | CONTENT 3 DESIGN 3 LINKS 4 OvERALL: a | longer limited by the range ofits transmit- 


| Wk forum for futurists. Thisfar-out —s | ___| ter, you can punch up nearly 300 Netcast- 
“mind expanding television” siteposts _ ing stations of every ilk—country, rock, 
text summaries ofits videotapedshow = |_ | oldies, college, jazz, news, urban, Christ- 
(it’s not altogether clear whetherthe = UNCLE RICKY’ Ss REEL TOP 40 RADIO. ian—and hear what the folks are listening to 
show ever aired), and what a provocative REPOSITORY _- | from Ashtabula to Bordeaux, from Halifax 


allows to the scores of pages dedicated 
to ’’70s superstars like the Monkees and 
Mork and Mindy. A wrinkle-free ride 
through the me decade. 


CONTENT 2 DESIGN 3 LINKS 5 OVERALL 4 collection of stories it is—especiallyinthe | www. reelradio.com iw a | to Sydney. Of course, you might have the - 

. Updated weekly and refreshingly | pleasure of hearing the odd commercial 
TV PARTY TONIGHT ¢ devoid of com inte | shout slogans through your speakers, too. 
www. infi. net/~homeroom/ ; _— ’ — Ricky’s Top 40 1as CONTENT 4 DESIGN 3 LINKS 5 OVERALL 4 
tvparty. html 4 GR. el fine archive of airc 9m Sco 
You’ve got to like a site that asks, _ np —.. of radio stations across the PECTIVE ALIVE 
“Why watch TV when you can read a | : — Hear Wolfman Be Cousin B | www. durhamnews. net/~wxc478 


Despite its geographical bias toward | 
Toronto, this Top 40-oriented site is 


about it?” This orgy of text celebrates ie oF NEW 
the (sometimes duly) forgotten detri- 

tus of seasons past, from Get Christie 7 I | “aboat” much more than bygone Canadian 
Love to The Golddiggers. TV Party “ oJL (for bell- bottom j jeans ae the oe rock & roll radio. Aspiring to launch itself | 


Tonight celebrates “The strange : that you once hated for spoiling the : as a virtual “Oldies Alive!” radio station 
mutation of The Sonny and Cher LE pang mood during your necking sessions. | eventually, RRRA boasts plenty of com- 


Show” and the “Forgotten Variety Pe eA - Mae me CONTENT 5 “DESIGN 3 LINKS 5 | pelling trivia and diversions for devotees 
Shows of the Seventies.” The site © , / \ } : of classic jocks like WABC’s Cousin Brucie 
could use a fact-checker, butan ——" lee |. _ or KHJ’s The Real Don Steele, with lists of 
error-riddled tribute to The Wild, Wild : , “4ho INTERNATIONAL -'T.- Great Radio Lineups, Forgotten Facts, and 


West didsubsequently producea = ae - www.440int.com ) | more links to radio history pages than you 
highly amusing letter of apology. K | NEW More links than Oscar Meyer. can, er, shake an antenna at. 
CONTENT 5 DESIGN 2 LINKS2 Rae . WY has pinched off. 440 Interna- co TEN Bae “DESIGN 2 “LINKS 4 “OVERALL 3 
OVERALL 4 ‘tional i isaclearinghouse ofresources | 

. | | for radio broadcasters and dedicated — 
THE WASHED-UPDATE wake of Heaven’s Gate millennial activity. | listeners, featuring sections such as Where - : 


us.imdb.com/washed-update 
Unlike whatever-happened-to surveys that — 


You can order the 67-minute d-program | Are They Now? oe tracks the where- | LOONEY TUNES HOME PAGE 

video fromLondon, orhangaroundhere’ | | _www-personal. usyd. edu. auf 

focus on big names from the past, The and read snippets of interviews oncyber- | Were the Days (linked to various this-day- | ~swishart/looney. html — 
WASHED-UPdate tracks the careers of spirituality, William Blake, the metaphysics | in-history calendars), and FavoriteRadio | - NEW It could be many hours and many 
substars such as Khrystyne Haje and Brian | Of virtual reality, Burning Man, rave culture, | Stories (which serve mainly tofeedfan downloads after checking in that 
“Eric” Robbins from the show Head of the | andmore. Ifd’stechnologyevercatches | interest). You’ll be hard pressed to find you "Il say “That’s all, folks!” to Bugs, 
Class. A spin-off from Greg Bulmash’s _up with its ideas, this place will rock. a radio station that’s not listed here. Job Porky Pig, Elmer Fudd, Daffy Duck, Tweety 
“washed up” archive, which cantell you | CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 | listings, bulletins, and nuts-and- bolts tips | Bird, Sylvester, Yosemite Sam, and all the 
exactly what Isaac from The Love Boat is : serve the work-a-day industry types um» other classic Looney Tunes char- 


up to these days, this newsletter offers ROCKONTV who mouth off for a living. ~ acters who 
“fresh cheese” online every Wednesday. www. satchmo.com/rockontv CONTENT 4 DESIGN 3 LINKS 5 

Links to bios and filmographies from the NEW Whether it’s on The Rosie O'Donnell | OVERALL 4 

UPdate’s parent site, the Internet Movie Show, Letterman, Saturday Night 


Database, round out the picture. Live, or Jenny McCarthy’s MTV Slot, Rock- | - RADIO ONLINE oe 0 a inhabit — 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 4 | OnTVtracks the times whenmusic stars www. radio-online.com this colorful site. Though - 
are slated for live appearance, turning the NEWE It'll set you back from $7 to $35 per they’ re not animated, they make fine clip 
THE CULT TV EPISODE GUIDE dumb box into a musical box. Never again | month, depending on the level of © art, and they squawk various signature 
www.ee.ed.ac.uk/~jmd/CultTV will Tanya Tucker, GarthBrooks, Cyndi —‘|_ service you want; but if you’re an industry phrases and sounds at you. A FAQ page 
Just how a show achieves cult status Lauper, and the Counting Crows (all recent | pro, you ‘ll find your dollars unlocking AEE fills you in on their Bouck and the 
remains unknown, but you’ll have a hard examples) make an appearance you miss | resource libraries. Prog whole Looney context. 
time coming up with one that isn’t cata- by accident. The folks who put it together CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 
logued here. A Top 20 list tracks current wouldn’t mind selling you a few CDs while talent listings, software, radio business — oe 
cult inductees such as The X-Files and you’re here, either. news, format changes, engineering tips, | SID & MARTY KROFFT: 
Babylon 5, while the “classic” mantle is | CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 _and ratings—they’re all here. Freeloaders | THEUNOFFICIAL HOME P PAGE 
bestowed upon the likes of The Prisoner can browse the wealth of radio station — www. west. net/~popomatic/Krofft. html 
and Starsky and Hutch. Designed to be | and personality pages, from Newfound- | The amount of time you spend browsing _ 
user-friendly with alphabetical listings and _ 2 the Mancow, Morning Madhouse. _ | this elaborate tribute to the Krofft broth- 
plenty of links, this site will serve you well | RADIO PRAGUE 1 CONTENT 5 DESIGN 3 LINKS 5 OVERALL 4 - ers will be directly proportionate to the 
as a launch pad in your search for intelli- www. radio. cz | | hours you sat dazed in front of the tube as 
gent kitsch on the Net. You might find more comprehensive infor- _akidin the ’70s, following the adventures 
CONTENT 2 DESIGN 3 LINKS 5 OVERALL 4 mation about the Czech Republic in an of H.R. Pufnstuf, Sigmund and the Sea 
online encyclopedia, but that wouldn’t — Monsters, and Land of the Lost. Get nos- 


ing and promotional resources, ‘ob and 


Last Updated 
April 17, 4:00 p.m. PT 


THE LATE NIGHT WITH CONAN keep you in touch with day-to-day life in Eee _talgic with QuickTime video clips of the 

O’BRIEN FAN PURITY TEST | Prague as successfully as this 60-year-old _ shows, test yourself with the Krofft Kwiz 

www. rpi. edu/~nebusj/Infpt. html radio station (which somehow survived | Microsft Bows away anelyt and Krofftword Puzzles, shop for col- 
Loyalty to Late Night is the road to Communism without losing its integrity). Eafe Tlonde exposes marecice AZAMBALe) lectible toys, and exchange pOSHTIES with 

NEW high ratings here. Only a couple of — Endearingly illustrated with children’s other Krofftophiles. 

photos make this site any fancier than drawings and paintings, Radio Prague | CONTENT 3 DESIGN 4 LINKS 3” OVERALL 4 

your average sixth-grade mimeographed offers the latest news in English, French, Br Ape seaae ae 

multiple-choice quiz, but the questions Spanish, German, or Czech. RealAudio =F —— REN- -N-STIMPY PAGE | : 

(e.g., Why was acannon fired on “The broadcasts include exhaustive sports = | CNET RADIO |. | www.cris. com/~tkarper/rands. html 

updates, and a FAQ page highlights : | www.news.c m/Radio a | Other sites might boast richer content, but 


Boat Show”?) separate occasional insom- 
we | Prague’s famous pilsners. | While: you’ve lazily Surted through _| this fan-friendly page proffers a slew of 


CONTENT 5 DESIGN 2° LINKS 2. OVERALL 4 images and the lyrics to “The Log Song,” 
' arly a labor of love performed by a ded- 
REBEL RADIO | oo Radio, anchored by broadcast vet Bri icated fanatic. This is the place to start for 
www. rebelradio.com _ | Cooley, is one of the best ways to keep s to find animations, FAQs, games, 
NEW Headbangers of the world unite! You up. Breaking news stori about Net- wsgroups on that lovable pair of 
have nothing tolose but yourhigh ‘| related business and technology are filed =| and their toon, which has gained a 
fidelity. Listen to the heavy-metal squall of : 30 to 90 minutes. Tune into on-the- _ cult fol | ving now that it’s aired on MTV. | 
Manowar, Stonehenge, andMotorhead =|. sae coverag hrough your RealAudio _ . CONTENT 2 DESIGN cd LINKS 5 OVERALL 3 


HE WORLD IS A CRUEL PLACE 


for tuba players. Other instru- | 


ments, like the trumpet and 

the sax, have a sexy, roman- 
tic allure. But let’s face it: Very 
few people get all hot and both- 
ered when they hear that vaguely 
flatulent oompah-oompah. Ditto 
the bagpipes, whose virtuosos 
are expected to perform in short 
Skirts, regardless of their sex. Not 
to mention the fact that bagpipe 
playing often resembles a mouth- 
to-mouth session with a Hoover 
upright. Then there’s that much- 
maligned conduit of the polka— 
the accordion. Count onit: No 
accordion player ever has been, 
nor ever will be, the subject of a 
tear-jerking, Oscar-winning bio- 
pic. But then again, no accordion 
player ever went mad trying to 
master Rach 3 either. 

Still, you needn’t pity those 
homely instruments outshone by 
their fancy-pants siblings in the 
orchestra pit, those instruments 
whose very names inspire 
guffaws, whose prodigies 
will never headline at 
Carnegie Hall. For the 
tuba, the bagpipes, and 
the accordion each have 


devoted followings. And if they 


can inspire as much love as the 
violin or the flute, then perhaps 
we Can all learn—if not to boogie 
down to them—at least to under- 
Stand them alittle. 


FOR WHOM THE TUBA BLOWS 


What would your high-school 
marching band’s version of the 
theme from Rocky have been with- 
out the titan of brass? What’s a 
Bavarian drinking song without its 
resolute blasts? And yet the tuba 
remains a difficult instrument in 
which to delight. 


BY MARY ELIZABETH WILLIAMS 


When Bagpipes Happen to Goo 


Web pages celebrate a much maligned instrumental trinity 


The Classic Web Tuba and 
Euphonium page wants to change 
all that, by proving that tuba play- 
ing isn’t just hard work and heavy 
breathing. In addition to job list- 
ings and tuba resources, the 
page includes a humor sec- 
tion that links to a whole 
collection of tuba jokes—the 
hilarity of which is directly propor- 
tional to one’s devotion to the 
horn-on-steroids. 

For serious tuba talk, you need 
only visit the Tubists Universal 
Brotherhood Association (TUBA). 
TUBA’s Web site takes a “signifi- 
cant interest in the instruments of 
the tuba and euphonium family— 
their development, literature, 
pedagogy, and performance.” To 
that end, TUBA offers a detailed 
history of the Brotherhood and 
posts information on joining, as 
well as links to a whole world of 
tuba-related sites—from the TUBA 
Christmas Web page to the Eupho- 
nium Asylum. “Once people hear 
, the tuba played bya 
4 professional, they’re 
, hooked,” says the TUBA 
| page’s creator Charles 
"McAdams. “What the 
a Web does is give tubistas 

an opportunity to get the word out 

about their performances, encour- 

aging others to band together, so 
to speak.” The TUBA page offers 
proof positive that, if you’re going 
to play the heaviest horn, you 
need a lot of brass. 


KILTED AND PROUD 


It also takes some guts (and wind) 
to thrive in the rough and tumble 
world of bagpipes. As Cliff Fur- 
nald, creator of the World of Bag- 
pipes page, puts it, the pipes are 
“one of our more misunderstood 
and underrated instruments. ” 


When asked, Furnald admits, 
“I do not play them; | do not own 
them or aspire to play them.” Yet 
as a musician and music journal- 
ist, he can’t help but feel a certain 
fondness for the pipes. Where 
others hear only shrieking bel- 
lows, Furnald hears “a potent 
instrument for change in a musical 
culture.” His world 0’ bagpipes 
collects sound files, reviews of 
individual pipers, and links to 
bagpipe bands from around the 
world. Bagpipes “create tension, 
Furnald acknowledges, but to him 
that, um, challenging sound is 
what makes the music so appeal- 
ing. Maybe it’s like the way some 
people like bulldogs. They’re not 
for everybody, but those who dig 
them find them irresistible. 


THE LADY OF SPAIN REDEEMED 


The accordion’s bum rap is fueled, 
no doubt, by its associations with 


” 


such hokey entertainers as Weird 
Al Yankovic and Lawrence Welk. 
But there’s more to the instrument 
that provided the soundtracks to 
all those Pépé Le Pew cartoons 
than meets the eye. 

Crammed with links, history, 
and resources, Jeroen Nijhof’s 
accordion page is proof that 
obsessive fandom is not reserved 
for Teri Hatcher fanatics alone. 
The young Dutch aficionado even 
devotes a whole page exclusively 
to “Lady of Spain,” the unofficial 
accordionist’s fight song. Though 
the tune is loathed by millions, 
Nijhof feels differently. He cheer- 
fully quotes his favorite bumper 
Sticker: “Accordions don’t play 
Lady of Spain—People do.” Nij- 
hof’s page also contains informa- 
tion on movies, poems, novels, 
and every other cultural product 
referring to the pleated music 
maker that’s ever been made. 
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A section that focuses on modern 
accordion music approvingly 
quotes New Music’s observation 
that “there’s a lot of thrash and 
heavy metal that can be pepped 
up with a little accordion. ” 

It might not be thrash, but one 
of the most pepped-up, in-your- 
face modern acts on the cool 
music circuit, bar none, is Those 
Darn Accordions!—a San Fran- 
cisco—based eight-piece ensem- 
ble of accordions and nothing but. 
TDA’s Web page features its own 
boutique of accordion “fashion 
wear,” a message board where 
fans can wax enthusiastic and 
compare musicalnotes, and 
the inevitable audio files for 
that full-immersionaccor- \\ 
dion experience. The old 
squeezebox never seemed 
so rock & roll. 

Some unenlightened 
yahoos may consider the 
tuba, accordion, and bagpipe 
the unholy trinity of music. 
Like twisters through a trailer 
park, these instruments—whether 
belching, wailing, or screeching— 
never met a piece of music they 
couldn’t devastate. But hardy lis- 
teners with trained ears can hear 
the beauty in all of them. Such 
enthusiasts don’t just march toa 
different drummer, they polka toa 
different bagpipe. Visiting these 
wind-blown Web outposts might 
broaden your musical horizons, 
too—and that’s no hot air. @ 


THE SITES 


CLASSICWEB TUBA AND 

EUPHONIUM PAGE 
www.classicWeb.com/Tuba.htm 
TUBISTS UNIVERSAL BROTHERHOOD 
ASSOCIATION WORLD WIDE WEB PAGE 
library.cmsu.edu/tuba/tuba.htm 
THE WORLD OF BAGPIPES 

www. rootsworld.com/rw/feature/ 
gaida.html 

LADY OF SPAIN 

www. th. rug. nl/~nijhof/lofspain. html 
THOSE DARN ACCORDIONS! 

HOME PAGE 

www. globerecords.com/tda 


Mary Elizabeth Williams hosts Table 


Talk at Salon (www.salonmagazine. 
com). She has written for geekgirl, 
The Nation, Bust, Wired, and bOING 
bOING. Send e-mail comments to 
weird@webmagazine.com. 


WEIRD Sites | ney exacts viuins 


RATINGS GUIDE: 5Bookmark it 4Browse lt 3Click It 2 Consider It 1Skip It 


EDITOR'S CHOICE: BERT IS EVIL! 
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fractalcow. com/bert 


SNACK TIME 


THE OFFICIAL MOON PIE HOME PAGE 


www. moonpie.com 
NEW You can keep your 
Ho-Ho’s. For pure 
sugary junk food satis- 
faction, the Moon Pie 
is the originator and the 
innovator. This playfully 
designed home of the 
“official cybersnack of 
the 21st century” has 
splendid Moon Pie 
recipes, a history of 
SSeee-| the company, and 
sO FE) even a peek at the 
plant to see how Moon 
Pies are made (employing words like 
“lovingly” and “magically” with evident 
sincerity). As sweet as a big vat of marsh- 
mallow creme. 
CONTENT 5 DESIGN 4 LINKS 1 OVERALL 4 


WOLFSON CASING CORPORATION 
OFFICIAL HOME PAGE 

www. Sausagecasing.com 

Not a control-top pantyhose site, but the 
homepage of a business devoted to keep- 
ing ground pork in tight little tubes. Those 
Wolfsons are such cards—promising to be 
your “link” to great service (Hardy-har- 
har!), stressing the company’s “guts” 
(Stop! You’re killing me!), and assuring 
you that their message is no “baloney” 
(My sides! They’re splitting!). They aren’t 
“the largest suppliers of natural lamb hog 
and beef casings in the world today” for 
nothing. So funny you’|l forget to laugh. 
CONTENT 4 DESIGNS LINKS 3 OVERALL 4 


THE SLIGHTLY LESS THAN 

OFFICIAL SPORK PAGE 

www. spork. org 

NEW It’s not quite a spoon, it’s more 

than a fork, and the KFC bucket of 

cole slaw wouldn’t be the same without 

it. Recognizing that the spork is “so much 

more than just a poor excuse for an eating 

utensil,” the creators have fashioned an 

entire philosophy around the tiny fast food 

tool. You’ll be apprised of spork sightings 


from around the world, as well as alter- 
native uses for the spork (and its cousin, 
the foon). A sentimental tribute to the 
world’s most neglected eating tool. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL & 


ASTROBUTTER 
www. mindspring. com/~arlong/astrobutter 
This site’s got it down pat: Combine the 
high-cholesterol spread with the wonders 
of the galaxy, and let the research begin. 
Photos depict a “stick of pure, creamery 
butter eclipsing the moon” anda “butter 
nebula” in the “Asti Spumonti” constella- 
tion, plus abstracts of Ph.D candidate 
Lando Lakes’ studies of galactic butter— 
including one formation that could “baste 
a scallop the size of Jupiter.” 
CONTENT 4 DESIGN 3 LINKS 4 
OVERALL 4 


| MILLENNIAL FEVER 


THE UBERPAGE OF THE FIRST 
CHURCH OF SHATNEROLOGY! 
www. fastlane. net/~hattan 

With its “lunatic millennium cult with a 
difference!” credo and a visitor counter 
that doesn’t give a damn (“You are 
visitor 3487654263745”), the Church 
of Shatnerology is (we hope) the only 
religion headed by the captain of the 
Enterprise (and what a finely toupéed 
head itis, too). Prospective adherents 
are entreated to provide content for the 
site as proof of their devotion to the 
jowly star of Star Trek. Miracles, Shat- 
ner-related links, and more. Picard 
worshippers need not apply. 
CONTENT 4 DESIGN 3 LINKS 4 


ZETATALK 
www. zetatalk2.com 

NEM The times, they are a changin’. And 

who better to explain the millennial 

fever to us than our friendly alien visitors, 
the Zetas, and their emissary, the exoti- 
cally named “Nancy”? Read up on Zeta/ 
human hybrid experiments, government 
cover-ups, and the role of aliens in every- 
thing from the death of Marilyn Monroe 
to the Oklahoma City bombing. All your 
favorite conspiracy-kookjob themes 
come into play here—classic stand- 
bys like Roswell, Area 51, and the 
Masons. Everything you’ve come 
to love in alien wackos, allin one 
unbelievably huge site. 
CONTENT 5 DESIGN 2 LINKS 1 
OVERALL 3 


PRAYERS HEAVENBOUND 
www. primenet.com/~prayers 
Everyone knows Godis “up there,” 
so why waste time with old-fash- 
ioned communication methods 


OVERALL 4 


(like kneeling and praying) that actually 
take you farther away from Him/Her? 
Modern technology can shoot your mes- 
sage to the Divine Being with the same 
satellite technology you use to get pro 
wrestling on pay per view. Prayers Heav- 
enbound painstakingly details how your 
communication with the Big Cheese lands 
on the top of His “While You Were Out” 
pile. The makers must be serious: They 
charge $9.95 a pop. 

CONTENT 3 DESIGN 2 LINKS 2 OVERALL 3 


EDUCATION 


THE MUSEUM OF DIRT 

www. planet.com/dirtweb/dirt. html 
Don’t have time to travel the world? Then 
would you settle for seeing a lot of earth? 
This museum is one virtual mudpie. You 
can see all the clod-filled jars in the collec- 
tion—and their places of origin—at once, 
or click on specific samples for more inti- 
mate details. There’s dirt from Liberace’s 
house and from a black plague mass grave, 
volcanic ash, and swamp slime. Don’t 
miss the Dirt Envy collection of rejection 
letters to requests for samples from George 
Lucas, Leonard Nimoy, Prince Charles, 
and others who were too high and mighty 
to get down to earth. 

CONTENT 5 DESIGN 5 LINKS 1 OVERALL 5 


GOATS 
www. ics.uci.edu/~pazzani/4H/Goats. html 
NEW They’re everybody’s favorite barn- 
yard pals! The Goat site contains 
more information about the horned, 
garbage-eating critters than the local 
petting zoo. Ponder useful hints like 


“Hunched back and droopy tail mean 
something is wrong,” or investigate links 
to such goat-positive societies as the 
National Pygmy Goat Association, the 
American Nigerian Dwarf Organization, 
and the American Meat Goat Association. 
But the highlights are the Java-enhanced 
goat games and an entire page of goat 
sounds, including the “all purpose bleat.” 


CONTENT 5 DESIGNS LINKS 3 OVERALL 4 


THE WEDGIE PAGE 
pages. prodigy. com/Hell/walter/ 
wedgie. html 

NEW Proof that America’s crack problem 

isn’t going to go away any time soon. 

The wedgie page is low on graphics (some 
things are better left to the imagination) 
but astonishingly research intensive. The 
top draw here is a history of wedgies, with 
full descriptions of the varieties of jock- 
pulling techniques, all written in glorious, 
poorly spelled prose: “ Philip of Macedon 
encooraged his son after a creul wedgie at 
school.” Be sure to read up on wedgie 
technique, which proves beyond question 
that it really is all in the wrist. 
CONTENT 4 DESIGN LINKS 1 OVERALL & 


CURSING IN SWEDISH 
www. bart. nl/~sante/curshome.htm 

NEW Most of us know a few choice words 

in Italian or Yiddish, but why not add 

a little Scandinavian finesse to your blue 
streak? The Swedish page gives you the 
chance to say what you really think of Ace 
of Base—in their native tongue—in just 
eight easy lessons. Go from mild refer- 
ences to God and the Devil to more color- 
ful phrases about your sister. Remarkably, 
even the rudest stuff is fairly polite. 
CONTENT 4 DESIGN 2 LINKS 1 OVERALL 3 


AMUSE THYSELF 


SPENCER GIFTS 

www. spencergifts.com 

From the people who pioneered black-light 
posters and board games with names like 
“Pass Out” comes a whole new dimension 
in online shopping. Though it’s lost some 
of its edible-underwear “edge” over the 
years, Spencer Gifts still purveys stuff like 
Budweiser Neon and classic black light. 
Don’t leave without browsing the Wild N’ 
Crazy Times newsletter—hilarious in the 
same way a “Where’s the beef?” T-shirt is. 
CONTENT 4 DESIGNS LINKS 1 OVERALL 4 


PHONE LOSERS OF AMERICA 
www. bright. net/~bac/pla 
i cy Welcome to the touch-tone nether- 

world. PLA is chock full of pranks, 

games, and the kind of general mayhem 

that blisters as it tickles. Find out “How 

to Turn the Work Life of a Local 7-Eleven 

Employee into a Living Hell,” including 

“Proven ways to get yourself shot.” Plus, 

numbers to call when you’re really bored, 

fun with call forwarding, and waffle house 

torture. Brilliant. 

CONTENT 4 DESIGN 2 LINKS 2 OVERALL & 


KINGDOMALITY 
www. cmi-imi.com/kingdom. html 

NEW You know your sign, you know your 

Myers-Briggs personality type. Now, 

get thee in touch with thy medieval voca- 
tional calling. Fill out Kingdomalities Per- 
sonal Preference Profile to find out whether 
you re an eternal shepherd, a black knight, 
or even a benevolent ruler—the type who 
might be found “in most of the thriving 
kingdoms of the time.” 
CONTENT 3 DESIGNS LINKS 1 OVERALL 3 


WACKY .COM 
www. wacky.com 

NEW While there is something faintly 

annoying about a site that has the 

effrontery to appropriate an adjective 
largely associated with rubber chickens 
and MAD Magazine, Wacky does offer a 
few chuckles. A “Bill Gates and Me” tally 
estimates the Microsoft poohbah’s worth 
in trillions of dollars against the wacky.com 
CEO’s rolls of nickels, and a Tantalis sec- 
tion allows you to press a button and pre- 
tend to virtually annihilate an enemy. 
Pleasant, in a mildly wacky way. 


CONTENT 3 DESIGN 4 LINKS 2 OVERALL 3 


HEADBALL 
www. ragingheadcheese. com/ 
headball.htm 

NEW Working for The Man got you down? 

Have your eyes on an Uzi? Time for 

the Headball. For a mere twenty clams 
and a nonreturnable photo of your most 
loathed acquaintance, you can get a nog- 
gin-sized squishy of the person you’d 
most like to punch, hammer, step on, and 
let the dog bury in the yard. The Headball 
site is full of delightful demos of the prod- 
uct enduring various indignities, and (as 
the makers point out) “Who ever has to 
know but you and your closed fist?” 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 3 


I SING THE BODY ELECTRIC 


THE ENCHANTED FOOT 
www. enchantedfoot.com/enchant1.htm 
NEW Walk this way. Whether you fancy 
yourself an amateur podiatrist or a 
run-of-the-mill pervert, this foot fetish 
page is sure to curl your toes. Watch as 


the lovely Amanda goes sock shopping at 
the local mall, meet the foot model of the 
month, and relish the tease of an upcoming 
Enchanted Foot Web cam. Live feet! All the 
time! The Net’s never had so much sole. 


CONTENT 3 DESIGN 3 LINKS 5 OVERALL 3 


DINAIR’S MORTUARY MAKEUP 
www. dinair. com/dinair/morty. html 

NEW Just because you’re dead is no excuse 

to let your looks go. Dinair’s unique 

Spray-on coverage guarantees a healthy, 
|’m-still-breathing glow—indefinitely. And 
what’s more, the stuff is “durable and 
touchable and will not rub off on loved 
ones or clothes.” The Dinair page features 
photos of makeup artists plying their trade 
on customers who never have to be told to 
stay still, plus information on their “hands 
on” makeup classes. For a look that’ll 
leave them saying “Death becomes her.” 


CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 
THE HORRIBLE SPLATTER PAGE 


www. trident. nettuno. it/~ugly/ 
splatter. html 
NEW Looking to add a little texture to 

your Web page? Come to the land 

of bodily fluids! Peruse a vomit section 

(which actually looks more intestinal, but 

why quibble?), a monster-o-matic, which 

creates mutated versions of your average 

photo portrait, and animated eyeball wall- 

paper. Not visceral enough by half, but 

with a blood-’n’-guts allure, nonetheless. 

CONTENT 3 DESIGN 3S LINKS 3 OVERALL 3 


ROAD TRIPS 


ULTIMATE TAXI 

www. ultimatetaxi.com 

Most fares are lucky if their cab has a pine- 
tree air freshener hanging on the rearview, 
much less an Internet connection. But 

Jon Barnes’s Colorado-based hack has it 
going on. A rolling acid trip, the taxi comes 
equipped with more glitter balls, flashing 


lights, and kitsch than Studio 54 in 1977. 
The digital camera on the dash captures 
bon vivants in the backseat, and Jon 
responds to the message board during 
his nightly ride. 

CONTENT 5 DESIGN 4 LINKS 2 OVERALL 5 


LICENSE PLATES OF THE WORLD 
danshiki. oit. gatech. edu/~iadt3mk 

NEW From Africa to the Yukon, it’s a trip 

around the globe by way of the rear 

fender. If you’ve ever wondered what the 
license plates of Micronesia look like, or if 
you’ve spent the last 20 years longing to 
relive the patriotic fervor of bicentennial 
logos, your sleepless nights are over. And 
if you think the idea of hanging out online 
gawking at license plates is too geeky, 
look instead at the information on license 
plate conventions. Is it true that Ohio’s 
state motto is “Seatbelts Fastened?” 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 4 


TOKYO TOILET MAP 

www. aSahi-net. or.jp/~AD8Y-HYS/ 
index_e.htm 

Giving a whole new meaning to cartogra- 
phy, the Tokyo Toilet Map offers a critical 
photo-guide to assorted “bowels” from 
the Land of the Rising Sun. Many of the 
shots present less than a ringing endorse- 
ment of public facilities, but the commen- 
tary—from “It is hard experience to taking 
picture of this toilet” to the more direct 
“Help me!”—is priceless. Don’t miss the 
“How to use Japanese style toilet bowel” 
Shockwave demonstration. Makes the 
outhouse seem downright respectable. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


POLKANET 
www. polkanet.com 

NEW Break out the old accordion, ’cause 

we’re gonna polka like it’s 1999. 

Proclaiming itself the first and best polka 
resource on the Net, this buoyant site is 
dedicated to the proposition that the wed- 
ding dance is actually pretty damn cool. 
Your hosts provide photo archives for 
polka aficionados, listings of regional 
events, and chipper audio files to put a 
little bounce into your viewing experience. 
Diehards won’t want to miss the message 
board, for “late-breaking news from 
around the globe concerning the polka.” 
It may be true that in heaven there is no 
beer, but polka? Ya, sure. 
CONTENT 3 DESIGN 3 LINKS 4 OVERALL 3 


CHURCH OF THE HOLY KAZOO 
www. worldlink. ca. /~zipes/kazoo1.htm 
NEW Led by the “Reverend John Shaft 
(the main man of the Blaxploitation 
flick, Shaft),” and based on either “a 
vision from a higher power, or a hallucina- 
tion caused by too much cheese,” the 
Church of the 
Kazoo may be 
the most funki- 
fied religion 
around. Com- 
bining the 
kazoo with the 
private dick 
who’s a sex 
machine with 
all the chicks, 
the church’s 
page lets you 
click on any 
part of Richard 
Roundtree’s a 
face and link to all manner of kazoo and 
Shaft-related Web sites. What’s the con- 
nection between these two subjects, you 
ask? Just shut up and pray. 
CONTENT 3 DESIGN 3 LINKS 1 OVERALL 3 


THE LAND OF SCHLOCK 
www-leland. stanford. edu/~schlock 

NEW Schlock, as in “cheap and trashy.” 

And schlock, as in page creator 

Michaela Schlocker. Michaela is a woman 
willing to share her oddball obsessions (or 
at least links to same) with the world. 
She’s posted a definitive list of references 
to the number 47 in the Star Trek universe, 
a copy of the Homicide: Life on the Street 
drinking game, and proposals for hot new 
TV shows like “Hangin’ in the Hall” and 
“Driving Michaela.” A revealing glimpse at 
what a Stanford education gets you these 
days. Chelsea, take note. 


CONTENT 4 DESIGN 2 LINKS 3 OVERALL 3 
THE REALM OF MISTRESS KIMBERLY 


members. aol.com/revenantpr/Impaler/ 
Advice. htm 

Just because you’ve got life everlasting 
doesn’t mean you have all the answers. 
Fortunately, Mistress Kimberly, /mpaler 
Magazine’s Dear Abby for vampires, is 
here to advise you on those sticky prob- 
lems that have been keeping you up days. 
Do you suffer from dry, lifeless, undead 
hair? Should feasting on blood be enough 
to satisfy a person, or is it okay to take a 
part-time job? Kimberly understands 
career conflict and conditioning! 

CONTENT 3 DESIGN 2 LINKS 1 OVERALL 3 


BLOW MY COLON 
www. themall. net/~bmczines 
NEW Not the most subtly named site 
you'll come across, but whatever 
Blow My Colon lacks in nuance it makes up 
for in sheer snark. Articles 
titled “Why | Hate the Y,” 
“Get Out of My Way,” 
and “Child Stars Gone 
Bad... Real Bad!” tele- 
graph the mood here. 
Not a lot of fancy visu- 
als, but any zine that 
can use the phrases 
“Olsen twins” and 
“crack whores” inthe 
Same sentence has 
much to recommend it. 
CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


TELEVISION 


AS SEEN ON TV 

www. cornells. com/asseentv. htm 

If you’ve ever happily crooned the words 
“Ch-ch-ch Chia!” or “Clap on! Clap off!” 
you probably watch too much television. 
Which means you’ll probably love this site. 
All your favorites here, from the Miracle 
Mop to Didi Seven (though the question 

of what happened to Didis One through Six 
remains unanswered). Lovingly cheeky 
descriptions and photos of all the stuff you 
can’t live without; and best of all, you 
can even order your own sea monkeys 
and meat thawers here. 

CONTENT 4 DESIGN 3 LINKS 1 

OVERALL 4 


DESIGNING YOUR TEAM— 

THE SCOOBY WAY 

www. access. digex.net/~catalyst/ 
Scooby. html 

Dungeons & Dragons is totally tired, 
and MUDs are for nerds. To be cutting 
edge today, you must role-play the 
Scooby-Doo way. Sage advice like, 
“Every team needs a Velma” will keep 
fans of the ’70s-era Saturday morning 
Rin Tin Tin/ Night Stalker hybrid moving in 
the right direction. You'll also find a jaw- 
dropping number of links to Scooby- 
related sites. Ruh-roh. 

CONTENT 3 DESIGN 2 LINKS 4 OVERALL 3 
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“This program can 
make you $$$$’s.” 


Kestern ee Group 


sean, ak com 
(407) 422-4700 


The most important 
URL on the Web: 
www ngrecords.com 


RECORDS 


Here’s what the people have to say: 


“It’s refreshing to see a music site that not 
only tells you about the bands, but adds a 
little humor as well as some fun games for 
everyone to play.” 
-Tom’s Mom, 5/5/97 

“T like the pictures.” 
-3rd Floor Janitor, 5/2/97 

i like that.” 
-Pat MaGroin, 5/5/97 


“No flash, all cash. 
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TECHNOLOGY UPDATE 


Advertisement 


How to make your car invisible 
to radar and laser... ./egally! 


Rocky Mountain Radar introduces a device guaranteed to make your 
car electronically “invisible” to speed traps—if you get a ticket while 
using the product, the manufacturer will pay your fine! 


by Phil Jones 


Wc 
o==0 


i The Spirit il 


If your heart doesn’t 
skip a beat when you 
drive past a speed 
trap—even if you aren’t 
speeding—don’t bother 
reading this. I can’t 
tell you how many 
times that has hap- 


will “jam” radar, pened to me. Driving 
preventing police down the interstate 
from measuring “ith my cruise con- 

trol set at eight miles 
your speed. 


over the limit, I catch a 
glimpse of a police car parked on the 
side of the road. My heart skips a beat 
and for some reason I look at my 
speedometer. After I have passed the 
trap, my eyes stay glued to my rear view 
mirror, praying the police officer will pass 
me up for a “bigger fish.” 

It seems that as speed-detection technolo- 

gy has gotten more and more advanced, 
speeding tickets have become virtually 
unavoidable. And although devices exist that 
enable motorists to detect these speed traps, 
they are outlawed in many states... 
including mine. 
The solution. Today, Rocky Mountain 
Radar offers drivers like me a perfect solu- 
tion—the Spirit II. Utilizing a passive 
radar scrambler, The Spirit II makes your 
automobile electronically “invisible” to 
police speed-detecting equipment. 

The radar scrambler works by mixing an X, 
K or Ka radar signal with an FM “chirp” and 
bouncing it back at the squad car by way of a 
waveguide antenna, effectively confusing the 
computer inside the radar gun. 


Perfectly legal. Some radar devices have been 
outlawed because they transmit scrambling 
radar beams back to the waiting law enforce- 
ment vehicle. The Spirit II, however, reflects 
a portion of the signal plus an added FM sig- 
nal back to the police car. This, in effect, gives 


Scrambles Radar 


Tn 


Reflected radar with an FM “chirp” oo 


RO CKW? 
MOUNTAIN 


the waiting radar unit an electronic “loboto- 
my.” Best of all, unless you are a resident of 
Minnesota, Oklahoma or Washington, D.C., 
using the Spirit II is completely within your 
legal rights. 


How it scrambles radar. Police radar 
takes five to 10 measurements of a vehicle’s 
speed in about one second. The Spirit II sends 
one signal that tells the radar the car is going 
15 m.p.h. and another signal that the car is going 
312 m.p.h. Because police radar can’t verify the 
speed, it displays no speed at all. To the radar 
gun, your car isn’t even on the road. 


Radar and laser scramblers are de- 
vices that foil speed traps by making vehi- 
cles electronically “invisible” to police 
radar. Radar scramblers mix a portion of 
the radar signal with background clutter 
and reflect it back to the squad car. This 
technique, pioneered by Rocky Mountain 
Radar, creates an unreadable signal that 
confuses the computer inside the radar gun. 


The laser scrambler in the Phazer 
works in a similar manner. It transmits a 
special infrared beam with information 
designed to scramble the laser signal. The 
result? Readouts on police radar and laser 
guns remain blank. As far as the police 
officer is concerned, your vehicle is not 
even on the road. 


| hour, whichever is less. 


@ The 
Spirit Il i 
makes yourcar * 
invisible to police 
radar or the manu- 
facturer will pay your 
speeding ticket! 


Range up to three miles. 

The Spirit II begins to scramble radar sig- 
nals as far as three miles away from the 
speed trap. Its range of effectiveness extends 
to almost 100 feet away from the police car, at 
which point you should be able to make visu- 
al contact and reduce your speed accordingly. 


Encourage responsible driving. While 
the Spirit II is designed to help you (and 
me) avoid speed traps, it is not intended 
to condone excessive speeding. For that rea- 
son, there is an optional one-year Ticket Rebate 


| Program for just $19.95, the manufacturer will 


pay tickets where the speed limit was not 
exceeded by more than 30%, or 15 miles per 


Double protection from 
speed traps. Radar isn’t 
the only weapon the 

police use in their § 
revenue-generating 
speed traps. The latest 
weapon in their arsenal 
is the Lidar gun. Io 
counter the latest threat, Rocky Mountain 
Radar created the Phazer. Like the Spirit II, 
the Phazer also scrambles laser in a similar 
manner as the radar scrambler. It uses light- 
emitting diodes (LEDs) to fire invisible 
infrared pulses. It confuses the computer 
inside the laser gun by giving false indica- 
tion of the car’s distance, blocking measure- 
ment of your speed. It includes the exclu- 
sive Ticket Rebate Program. 


Triple your protection 4 
against speedtraps. 4 
If either the Spirit or ¢3 Se 
the Phazer sounds mre 
good, but you prefer to 
be notified when you are 
in range of a police radar, 
the Phantom is for you. The Phantom com- 
bines the Phazer (including the Ticket 
Rebate Program) with a radar detector. It’s 
legal in every state except Minnesota, 
Oklahoma, Virginia and Washington, D.C. 
Ask your representative for more details! 


Risk-free. Thanks to Rocky Mountain Radar, 
speed traps don’t make my heart skip a beat 
anymore. Try the Spirit II, the Phazer or the 
Phantom yourself. They’re all backed by our 
risk-free trial and a three-year manufactur- 
er’s warranty. If you’re not satisfied, return 
them within 90 days for a full “No Questions 
Asked” refund. 


TORO SOUIEY oc ace cea hae ew enden $99 $9 S&H 
The Phazer................. $199 $14 S&H 
The Phantom............... $349 $18 S&H 


Please mention promotional code 2351-11081. 


For fastest service call toll-free 24 hours a day 


800-399-7863 <a=e2 E- 
comtbradincustries 


2820 Waterford Lake Drive, Suite 102 Midlothian, VA 23113 
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World Ekspress, PC World Nettverk, PC World Norge, PC World’s Produktguide, Windows World Spesial; Computerworld Pakistan, PC World Pakistan; Panama: PC World Panama; P. R. of China: China Computer Users, China Computerworld, China Infoworld, China Telecom World 
Weekly, Computer & Communication, Electronic Design China, Electronics Today, Electronics Weekly, Game Camp, Game Soft, Network World China, PC World China, Popular Computer Weekly, Software Weekly, Software World, Telecom World; Peru: Computerworld Peru, PC World 
Peru, PC World Profesional Peru; Philippines: Click!, Computerworld Philippines, PC World Philippines, Publish in Asia; Poland: Computerworld Poland, Computerworld Special Report, Macworld, Networld, PC World Komputer; Portugal: Cerebro/PC World, Computerworld/Correio 
Informatico, Dealer World Portugal, Mac*In/PC*In, Multimedia World Portugal; Puerto Rico: PC World Puerto Rico; Romania: Computerworld Romania, PC World Romania, Telecom Romania; Russia: Computerworld Russia, Mir PK, Sety; Singapore: Computerworld Singapore, PC World 
Singapore, Publish in Asia; Slovenia: Monitor; South Africa: Computing S.A., Network World S.A., Software World; Spain: Computerworld Espana, Comunicaciones World, Dealer World, Macworld Espafia, PC World Espana; Sweden: CAP&Design, Computer Sweden, Corporate Com- 
puting, Macworld, Maxi Data, MikroDatorn, Natverk & Kommunikation, PC/Aktiv, PC World, Windows World; Switzerland: Computerworld Schweiz, Macworld Schweiz, PCtip; Taiwan: Computerworld Taiwan, Macworld Taiwan, PC World Taiwan, Publish Taiwan, Windows World; Thai- 
land: Publish in Asia, Thai Computerworld; Turkey: Computerworld Turkiye, Macworld Turkiye, PC World Turkiye; Ukraine: Computers & Software, Computerworld Kiev, Multimedia World Ukraine, PC World Ukraine; United Kingdom: Acorn User, Amiga Action, Amiga Computing, 
Appletalk, Computing, GamePro, Macworld, Network News, Parents and Computers, PC Advisor, PC Home, PSX Pro UK, The WEB; United States: Cable in the Classroom, CD Review, ClO Magazine, Computerworld, Computerworld Client/Server Journal, DOS World, Federal Computer 
Week, GamePro, InfoWorld, I-Way, JavaWorld, Macworld, Netscape World, Network World, PC Games, PC World, Publish, SunWorld Online, SWATPro Magazine, THE WEB Magazine, Video Event, WebMaster; Uruguay: PC World Uruguay; Venezuela: Computerworld Venezuela, PC 
World Venezuela; and Vietnam: PC World Vietnam. 
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hoe) | Oe “PERFORMANCE, IN 1737, 
i. » WAS TUrEP To 
! LISTENERS Due Te 
PRIMITIVE CeMPUTER 
AUDio TY AIVIEEE - 


© FL EISOY 
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LOVERBOY LIVE! 


DRUMS: Boom, boom 
BASS: Thump, thump 


= SINGER: Turn me 1oose > ae CRASH 


BASS: Thump, thump 
AUDIENCE: Clap, clap 
BASS: Thump, thump 


Kock N’ RoLL LIVE CHATS" 
ARE ALSO PoPULAK, Bur NoT 
WiTHovT FEoOBLEMS. IN 1774, 
MiLLi VANiLtr WERE ARRESTED 
For Nor TYPING THEIR owN 
ANSWERS, Avp RECENTLY IT 
WAS PISCoVE Zep FoP cuTiz 
* JEWEL" [S ACTUALLy A 

Ub- YAR -OLD UNEMPLeyED 


GUY LivinG with HIS PACEMTS, , 
WILLIE NELSON © & 

JEWEL: After my concerts I pick the Nude & Naughty! 

cutest boy in the audience and | 


Topless pics! | Cheerleader | 
t outfits! 


let us know what you think at asmussend@aol.com 


CON THE WEB MAGAZINE @ JULY 1997 
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Ever wonder whether it's safe to 
purchase directly off a website? 
Now you dont have to. 


Next time you find a digital product 

you want to buy and you re about to 
enter your credit card number, look for 
the-Digital River icon in the bottom-right 
corner of the page. If its there, that 
site is part of the Digital River Network*” 
and. your transaction is guaranteed 

safe and secure. 


~ So buy with confidence when you see the DR on 
the screen. And, if you don't see it...well, we ll let 
you worry about that. 


(IF you would like to become a member of the 
Digital River Network®” and sell digital products 


safely and securely off your website, ca 
Digital River at 1.800.643.0624. We can help turn 
your website into a webstore in a week.) 


SECURE WEB TRANSACTION AND DELIVERY — GUARANTEED 
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16 mg “tar, 1] mg nicotine ay. per cigarette by FTE method. 7 
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SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 


Injury, Premature Birth, And Low Birth Weight. 
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Whats On 
And VVhere 
To Go 


ON THE WEB 
CHARTER OFFER 


Rush me 12 issues of THE WEB Magazine for only $14.97. 
That’s 68% off the annual cover price. Plus I'll also receive 
a FREE MOUSE PAD just for trying THE WEB Magazine. 


am 7 = MUCH ADO ABOUT 
aan 


NG@ITIC 


Canada and Mexico: US $32.97 prepaid. All other foreign countries: US $60.97 prepaid. 
Savings based on annual newsstand price of $47.40. AABZ3 


Cneck out [RE WES online! 
http://www.webmagazine.com 


BUSINESS REPLY MAIL 


FIRST-CLASS MAIL PERMIT NO. 1262 BOULDER CO 


POSTAGE WILL BE PAID BY ADDRESSEE 


SUBSCRIPTION DEPARTMENT 
PO BOX 56943 
BOULDER CO 80323-6943 


NO POSTAGE 
NECESSARY 
IF MAILED 


IN THE 
UNITED STATES 


THE WER 


MAGAZ 


68% Savings 
Plus a Free Mouse Pad 


[_] Yes. Send me THE WEB Magazine and my free Mouse 
Pad. I’ll pay just $14.97 for 12 issues. 


Also, please rush my FREE MOUSE PAD! 


“ THE WEB 

—_ Magazine’s 
ADDRESS Exclusive Internet 
cmy/StaE/zP User’s Mouse Pad. 


Canada and Mexico: US $32.97 prepaid. All other foreign countries: $60.97 prepaid. 
Savings based on annual newsstand price of $47.40. 4AB10 


Check out The WEB online! 
http://www.webmagazine.com 


BUSINESS REPLY MAIL 


FIRST-CLASS MAIL PERMIT NO.1262 BOULDER CO 
POSTAGE WILL BE PAID BY ADDRESSEE 


SUBSCRIPTION DEPARTMENT 
PO BOX 56943 
BOULDER COLORADO 80323-6943 


NO POSTAGE 
NECESSARY 
IF MAILED 


IN THE 
UNITED STATES 


